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NEW  YORK,  JUNE  25,  1927 


Advertising  Compass  Swings  to  Denver 
As  I.  A.  A.  Gathers  For  23rd  Meeting 


^ions  Will  Open  Sunday  With  Inspirational  Gathering — Senator  Borah  Chief  Convention  Speaker 
\\  — Advertising’s  Part  in  Industry  Theme  of  Four-Day  Meet 


UNDER  the  ghostly  patronage  of  “The  from  what  is  now  the  California  coast,  primitive  commerce  will  be  displayed  the 
Man  with  the  Banner,”  a  prehi^oric  hut  which  were  found  deep  in  the  pre-  turquoise  and  jet,  the  food  bowls,  the 

Uian  trader  in  the  pottery  of  the  historic  ruins  of  the  Mesa  Verde,  where  baskets  and,  not  the  least  interesting,  a 

eSrado  pueblo  dwellers  who  is  claimed  only  the  basket-makers  could  have  placed  photo^aph  of  ‘The  Man  With  the  Ban- 

kr  the  Denver  Advertising  Club  as  them.  And  with  these  evidences  of  ner’  himself.” 

‘Awrica’s  first  advertising  man,”  the  .- -  I 


iMts  of  the  International  Advertising  I 
Atiociation  will  meet  for  their  23d  an-  1 

I  convention  in  Denver  from  June  26  | 
une  29.  . 

enver  will  put  on  its  convention  uni- 
B— the  thirteen-quart  Stetson — and 

Es  that  everybody  else  will  follow  the 
lion  while  the  convention  program 
[ds  through  three  days  and  nights  ()f 
l-pressure  business  with  an  entertain- 
it  schedule  that  doesn’t  overlap  the 
iness  sessions,  but  fills  all  the  inter- 
ts  the  business  sessions  overlooked, 
d.  of  course,  Denver  always  has  Pike's 
ik,  and  Long's  Peak  and  a  hulking, 
mldering  army  of  Rocky  Mountain 
aaioths  calculated  to  make  the  East- 
ler  revise  his  idea  that  the  VVoolworth 
Ming  is  the  highest  peak  on  earth. 
Bver  also  has  a  $10,000,(KX)  civic 
lire,  within  easy  walking  distance  of 
:  convention  hotels,  with  a  Greek 
«tre  in  which  the  opening  inspirational 
oion  of  the  convention  will  be  held 
nday  evening. 

And  as  the  first  paragraph  hinted, 
antr  has  the  relics  of  the  first  Adver- 
liog  man  in  America  and  will  emblazon 
I  token  on  the  official  convention  badge. 

I  Denver  tells  the  story  : 

Thirty  centuries  ago  there  flourished 
1  file  craggy  land  of  southwestern 
Miado  a  people  now  known  vaguely  as 
r  liasket  makers.’  They  lived  and 
nihed  and  were  well  nigh  forgotten 
dwe  the  cliff  dwellers  established 
Imselve'  and.  passing  in  their  time,  left 
Aad  the  prehistoric  ruins  of  the  Mesa 
'ode.  They  made  a  crude  potterv  which 
•edates  the  decorated  bowls  and  ewers 
f  the  later  cultures.  They  discovered 
turquoise  and  fashioned  the  gems 
sto  picturesque  jewelry.  Jet,  really  a 
HEttt  lignite,  was  used  in  their  coarse 
■I  ■refined  ornaments.  They  made  bas- 
ifsand  grew  com.  They  lived  between 
k  |eriod  of  the  discovery  of  fire  and 
k  tene  of  iron. 

Tnto  their  ancient  pueblos  came  visi- 
Wi  from  the  south,  bringing  the  bright 
kfiiers  of  the  macaw  and  branches  of 
Jdm.  And  one  day  there  arrived  a 
who  had  found  his  way  from  the 
West,  across  the  wilderness  and  desert 
d  dot  ancient  day,  to  barter  sea  shells 
k  their  turquoise  and  jet. 

“High  on  a  roclcy  wall  in  La  Sal  canon 
^  still  stands  the  sign  manual  he  in- 
the  awkward  figure  of  ‘The  Man 
the  Banner.’  It  was  notice  to  the 
jjta-makers  that  he  had  come  to  ex- 
kage  his  wares  for  4heirs. 

^  goes  the  story  as  archaeologists 
^•i^logists  have  reconstructed  it. 
^in  its  support  the  Advertising  Club 
*  Drover  will  exhibit  in  the  Hall  of 
*k|kality  the  shells  of  abalone  and 
which  could  only  have  come 


LEARNING  THE  FACTS  ABOUT  ADVERTISING 
ASSOCIATION’S  NEXT  URGENT  DUTY 
By  C.  K.  WOODBRIDGE,  President 

International  Advertising  Association 
Vice-President,  Electric  Refrigeration  Corporation,  Detroit 

HE  Internatonal  Advertising  Association  has  put  its  financial 
afiairs  in  good  order  after  the  period  of  re-adjustment 
through  which  we  have  passed  in  our  new  relations  with  the 
vigilance  activities  of  organized  advertising 
which  are  now  carried  on  under  the  direc¬ 
tion  of  the  National  Better  Business  Bureau. 

By  that  I  mean,  that  though  we  experi¬ 
enced  some  temporary  falling  off  of  revenue 
while  we  were  getting  our  affairs  readjusted 
to  meet  new  conditions,  we  end  the  year  with 
a  surplus  after  paying  all  bills,  and  the  or¬ 
ganization  is  ready  now  to  devote  its  entire 
attention  to  a  program  of  research  and  edu¬ 
cation,  leaving  it  to  the  National  Better  Busi¬ 
ness  Bureau  which  the  Association  so  suc¬ 
cessfully  established  and  with  which  it  now 
C.  K.  Woodbridce  retains  a  valuable  affiliation,  to  carry  on  the 
corrective  work. 

,  .  .  .  There  is  a  great  opportunity  ahead  for 

this  Association  to  do  a  tremendously  constructive  work  to  meet 
the  needs  of  modern  business  for  more  facts  about  advertising. 
Tliese  should  be  gathered  by  a  trained  staff  from  the  many 
sources  with  which  our  numerous  affiliations  bring  us  into  con¬ 
tact,  and  made  available  under  proper  direction  and  authority 
of  our  executive  officers  and  committees  to  those  who  are  seek¬ 
ing  authoritative  information,  properly  coordinated. 

At  our  Denver  convention  this  month  I  shall  present  a  com¬ 
prehensive  statement  covering  the  major  developments  of  our 
work  over  the  past  two  years  in  which  I  have  held  the  office  as 
President;  also,  I  shall  present  certain  recommendation  as  to 
the  future. 

I  am  convinced  that  this  great  organization  of  ours  has  almost 
limitless  opportunities  for  service  and  I  find  men  on  all  sides 
who  share  that  view.  I  know  of  no  organization  that  has  done 
a  more  constructive  work  in  the  short  span  of  twenty  odd  years, 
but  there  is  much  more  to  be  done.  ‘v 

It  has  been  a  great  pleasure  to  me  personally  to  head  the  or¬ 
ganization  as  President  through  this  imfiortant  period  in  its 
development.  I  am  deeply  appreciative  of  the  generous  support 
of  our  good  friends  in  the  newspaper  publishing  field. 

The  Association  will  need  eyen  more  liberal  support  if  it  is 
to  measure  up  to  its  larger  opportunities  of  service  in  making  the 
uses  of  advertising  better  understood  by  the  advertiser,  its  value 
even  more  generally  recognized,  and  the  consumer  a  more  effi¬ 
cient  buyer. 


But  though  ancient  symbols  furnish  In¬ 
spiration,  the  convention  program  com¬ 
mittee,  headed  by  E.  D.  Gibbs,  kept  their 
product  upon  strictly  a  modern  plane. 

The  theme  of  the  convention  will  be 
the  growth  of  industry  and  the  part  that 
advertising  plays  in  its  development.  It 
was  the  original  intention  to  have 
speakers  representing  other  of  the  great 
industries  of  this  country,  but  the  com¬ 
mittee,  according  to  Mr.  Gibbs,  feared 
“that  we  might  overdo  this,  so  we  con¬ 
cluded  to  select  some  speakers  who  would 
give  a  lighter  touch  to  the  program.” 

“Joe  Mitchell  Chappie  is  one  of  these,” 
Mr.  Gibbs  continued.  “Joe  has  won  fame 
as  an  orator  and  rightly  so.  He  has 
knowledge,  experience  and  a  broad  imag¬ 
ination  plus  the  ability  to  express  his 
thoughts  “Dr.  J.  Whitcomb  Brougher, 
who  is  featured  for  the  Sunday  inspira¬ 
tional  meeting  to  deliver  a  talk  on  ‘Serv¬ 
ice  and  Success,’  is  one  of  the  most  bril¬ 
liant  and  constructive  thinkers  and 
speakers  of  our  country. 

“Mrs.  Emily  Newell  Blair — the  only 
woman  speaker  on  the  general  program 
— has  a  national  reputation  as  a  speaker. 

“One  of  the  newest  and  greatest  novel¬ 
ties  is  the  telephotograph,  by  which  mes¬ 
sages,  pictures  and  advertisements  are  re¬ 
produced  over  the  telephone  wires. 
W.  E.  Harkness,  who  is  in  charge  of  this 
work  of  the  American  Telephone  & 
Telegraph  Company,  will  descril^  the  use 
of  this  process  and  exhibit  many  inter¬ 
esting  pictures. 

“We  have  in  Senator  Borah,  who  will 
address  the  convention  on  Tuesday  night, 
a  man  who  is  universally  recognized  as 
a  great  statesman  and  a  wonderful  ora¬ 
tor.  The  subject  of  his  address  will  be 
‘Business  and  the  Government.’ 

“Because  of  the  extraordinary  interest 
in  aviation  and  the  enthusiasm  aroused 
by  the  wonderful  feats  of  Col.  Lindbergh 
and  Qarence  Chamberlin  and  Charles 
Levine,  Col.  Paul  Henderson’s  talk  on 
‘The  Wings  of  Business’  will  be  one  of  the 
most  timely  and  interesting  addresses  of 
any  of  those  that  are  scheduled. 

“The  Program  Committee,  in  its  de¬ 
sire  to  emphasize  industrial  growth  and 
the  use  of  advertising  in  connection  with 
it,  considered  it  highly  important  to  have 
some  distin^ished  speaker  make  a  talk 
on  community  work  and  community  ad¬ 
vertising.  When  we  sent  word  that  this 
subject  was  to  be  handled,  we  received 
telegrams  and  letters  urging  us  to  secure 
Mayor  James  Rolph,  Jr.,  of  San  Fran¬ 
cisco. 

“Another  great  industrial  development 
is  that  of  public  utilities.  It  is  a  sub¬ 
ject  which  affects  all  of  us.  James  F. 
Owens  of  Oklahoma  City  will  handle  this 
important  subject. 

“.Another  industry  which  represents  a 
ohenomenal  growth  is  that  of  radio  and 
Merlin  Hall  Aylesworth.  president  of  the 
National  Broadcasting  Company,  was  our 
choice  for  this  talk.  He  has  selected  as 
his  subject,  ‘The  Romance  of  Radio.’ 

J  “Agriculture  is  not  merely  one  of  our 
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DENVER’S  HAND  RAISED  HIGH  IN  SALUTE 
TO  ENVOYS  OF  ADVERTISING 

By  J.  E.  MOORHEAD 

President-Elect  Advertising  Club  of  Denver  and  General  Convention 
Chairman 


'J'HE  convention  which  may  prove  to  be  a  turning  point  in  the  career 
of  organized  advertising  probably  will  also  mark  a  turning  point  in 
the  city  which  is  to  be  its  host.  Denver,  already  widely  known  as  a 
resort,  proposes  to  offer  for  the  inspection  of  the  masters  of  American 
marketing  its  remarkable  facilities  as  a  distribution  center  for  the  inter¬ 
mountain  trade  territory.  Denver  sees  in  this  convention  far  more  than 
a  grateful  opportunity  to  play  host  to  friendly  thousands;  the  city  believes 
its  guests  form  a  master  group  which  will  in  good  time  point  the  way  to 
industrial  expansion  and  well  deserved  commercial  development  for  this 
intermonntain  capital. 

Denver  is  ready  for  its  guests.  There  will  be  no  last  minute  confusion. 
The  city  accepts  the  challenge  which  the  unrivalled  hospitality  of  past 
host  cities  has  placed  before  her.  Denver  is  ready  to  have  her  adver¬ 
tising  friends  test  her  capacity  for  generous  welcome. 

As  president-elect  of  the  Advertising  Club  of  Denver  I  anticipate  such 
a  thrust  of  enthusiasm  as  a  result  of  this  convention  that  the  club  and 
organized  advertising  in  this  territory  will  go  forward  to  fuller  and  finer 
achievements  in  the  year  to  come. 


CARROLL  TO  RETIRE  AS 
A.  N.  A.  E.  CHIEF 

Has  Served  Four  Terms  as  President 

of  Ad  Managers  Group - Outlines 

Achievements  of  Organiza¬ 
tion  During  Past  Year 

Frank  T.  Carroll,  president  of  the  As¬ 
sociation  of  Newspaper  Advertising  Ex¬ 
ecutives  and  advertising  director  of 
the  Itidiai'of-olis 
.Wji-j,  will  not 
be  a  candidate  to 
succeed  himself 
as  A.  N.  A.  E. 
president  at  the 
aimual  meeting  of 
the  group,  to  be 
held  in  Denver, 
July  26-29,  in 
connection  with 
the  annual  con¬ 
vention  of  the  In¬ 
ternational  Ad¬ 
vertising  s  s  o- 
ciation,  he  stated 
F.  T.  Cassoil  this  week.  Friends 

have  urged  him 
to  allow  his  name  to  be  offered  for  re- 
election,  but  he  has  declined.  He  has 
served  four  terms,  beg^inning  in  June, 
1923. 

An  outline  of  the  achievements  of  the 
N.  A.  E.  during  the  past  year,  pre¬ 
pared  by  Mr.  Carroll  for  presentation  at 


‘COME  UP  TO  COLORADO” 


By  HON.  WILLIAM  H.  ADAM 

great  industries,  but  probably  the  greatest  it  might  be  ^id  for  the  benefit  of  tender-  rh^DenveT  meting;*  foTlU^ln"^^^^^^  Governor  of  Colorado 

one,  because  we  are  dei^ent  u^n  It  for  feet  (or  is  it  tenderfoots)  will  be  Den-  l.  Arrangements  were  made  whereby  A  STATE  famous  for  its  hospitalit, 
our  very  existence.  One  o  /  k  n  u  ij^  annual  con^ntion  newspaper  advertising  was  the  subject  since  the  days  of  its  pioneer  offers 

famous  agricultural  experts  ^  r  ^  conduct^.  Details  of  addresses  before  advertising  and  serv-  its  blandishments  to  the  advertising 

— Ex-(^vemor  S.  R.  Me  ®  vie,  o  o  this  entertainment  are  being  kept  a  ice  clubs  in  more  than  100  American  throngs.  The  immiculate  altitudes  d 

Nebraska— will  paint  a  picture  of  the  de-  deep  secret  by  the  committee  in  charge,  cities  during  the  week  of  January  17.  our  mountains,  the  luring  waters  of  lake 

velopment  of  apiculture  ana  wnat  i  Following  the  convention,  the  delegates  2.  .\rrangements  have  been  made  with  and  stream,  but  most  of  all  the  smiliiu 
means  to  us  as  individuals.  will  have  their  choice  of  77  tours  into  the  a  recognized  authority  to  publish  a  text-  hearts  of  her  people  call  “Come  np  u 

“Inasmuch  as  every  industry,  without  scenic  wonderland  of  Colorado.  The  book  on  newspaper  advertising.  Copy  is  Colorado.” 

exception,  is  dependent  upon  proper  finan-  cost,  it  is  said,  will  range  from  $5  to  now  in  process  of  preparation.  - - 

cial  support,  the  talk  that  will  be  made  $160,  the  latter  being  the  fare  over  the  3.  The  Idea  Exchange  Committee  has  LIBEL  SUITS  SETTLED 

bv  Francis  H.  Sisson,  of  New  York,  on  “grand  circle”  tour.  Many  no  doubt  will  been  reorganized  to  provide  numerous  .  .  ,  i  u  i  u  l  i  , 

Troblems  of  Prosperity'  will  be  a  iliost  find  their  way  to  Colorado  Springs  and  revenue  building  plans.  b/ought  by  the 

important  feature  of  the  convention  pro-  Us  well  known  “(Jarden  of  the  Gods”  and  4.  A  program  is  being  carried  out  to  againsT  'the  Sfshtrs^^nr.V 

rcedinps  Other  points  of  interest  in  the  Rockies  encourage  syndicate  mat  services  to  pro-  puDiisners  ot  the 

,  ,  ,  before  returning  to  their  homes.  duce  high-grade  art  work  and  to  curtail  MmchesUr 

The  convention,  as  already  stated,  will  ^he  use  of  oronounced  black  areas.  Gimrrf.an,  the  itrnmg  .Vnw, 

be  confined  to  three  business  days  instead  - -  borders  and  other  objectionable  devices.  ^'^•7 

of  the  usual  four  ‘lays.  An  importan  CITY  EXTENDS  WARMEST  OF  A  detailed  survey  of  the  merchan-  Shield  Ddf 

innovation  will  be  the  holding  of  two  OF  dising  service  problem  was  conducted  and  for  inserting  a  photograph  of 

great  meetings  Monday  and  Tuesday  eve-  WESTERN  WELCOMES  the  results  sent  to  each  member.  Re-  hf  as  lieing  concerned  m  a  shooting  case 

nings,  Wednesday  evening  being  devoted - prints  were  also  mailed  generally  to  na-  Pans,  was  announced  as  settled  m  the 

to  entertainment.  3y  bEN  F.  ST.4PLETON.  tional  advertisers,  advertising  agencies  ings  Bench  Divisional  Court 

Hiffh  snots  of  the  business  and  enter-  ,  r,  and  non-member  newspapecs,  in  order  to  A  photograph  of  the  \ic(m- 

taimSit Program  help  standardize  both  the  demands  for 

tainmem  program  loiiow .  ,  cprvlro  anrl  tho  cprvir..  T»ni:r;«.c  "  sliootiiig  affrav.  in  which  she 

Sunday  Aftemon,  June  26-Inspira-  T'HE  long  arm  of  Denver’s  welcome  ^  A  survey  wal  con^iKtLd  covering  was  not  involved, 

tional  Meeting,  Greek  Theater,  Denver  stretches  across  the  continent  and  to  j^e  cost  to  sell  and  handfe  lo^al  display 

Civic  Center.  the  farthermost  outposts  of  organized  ad-  national  display,  classified  and  total  a'd-  BRITISH  PARTY  ARRIVES 

Monday  Morning,  June  27 — General  vertising  to  greet  the  visitors  who  will  vertising.  The  report  also  covered  aver-  A  party  of  six  from  Newcastle,  Eng- 

Session,  Orpheum  Theater.  ^  ‘h®  business  center  of  the  aee  net  rates  received  from  each  division  land,  arrived  in  New  York  Tuesday  en 

Monday  Afternoon— Departmental  Ses-  f ,  cif  advertising.  This  valuable  informa-  route  to  the  Denver  convention.  In  the 

smn,  V  that  a  hospitable  people  can  say  and  do  to  tion  was  given  to  the  membership.  partv  were  Mr.  and  Mrs.  George  Wilkes, 

Sions.  make  their  irnesis  hannv  nnrl  •?  -I-I.-  \  _r  v-  a  r?  1 _ _ a  i  iV-tt-  t-  t  rr,  .  , 


ceedings. 

The  convention,  as  already  stated,  will 
be  confined  to  three  business  days  instead 
of  the  usual  four  days.  An  important 
innovation  will  be  the  holding  of  two 
great  meetings  Monday  and  Tuesday  eve¬ 
nings,  Wednesday  evening  being  devoted 
to  entertainment. 

High  spots  of  the  business  and  enter¬ 
tainment  program  follow ; 


3.  The  Idea  Exchange  Committee  has  LIBEL  SUITS  SETTLED 

en  reorganized  to  provide  numerous  .  .  ,  ,  .  . 

venue  building  plans.  action  for  libel  brought  by  the 

4.  A  program  is  being  carried  out  to  .  Philhs  Meeta  de  Janze,  of 

Pans,  against  the  publishers  of  tl» 


CITY  EXTENDS  WARMEST  OF 
WESTERN  WELCOMES 

By  BEN  F.  STAPLETON, 
Mayor  of  Denver 


national  display,  classified  and  total  ad-  BRITISH  PARTY  ARRIVES 

vertising.  The  report  also  covered  aver-  A  party  of  six  from  Newcastle,  Eng- 
aee  net  rates  received  from  each  division  land,  arrived  in  New  York  Tuesday  en 


,■  Afternoon-Departmental  Ses-  advertising.  This  valuable  informa-  route  to  the  Denver 


Monday  Atternoon-r^eparrmema.  .c.-  ^hat  a  hospitable  people  can  say  and  do  to  don"  was“give^n  to%he  memSeTship.  partv  were  Mr^^ndM^s!' George  wilk^ 

W  a  XT-  u*  r'  rir.  fi/ppy  ‘■‘’mfo'-table  7.  The  A.  of  .\.  A.  E.  has  continued  J.  McEwen,  E.  Lees,  T.  F.  Bell,  and  L 

Monday  Night  General  fi*®"  arranged  for  their  pleasure.  The  to  grow  until  the  membership  now  in-  C.  Robson.  Thev  will  travel  with  tht 


pheum  Theater  or  Municipal  Auditorium,  warmest  of  western  welcomes  await  you. 

Tuesday  Morning,  June  28 — (jeneral 
Session,  Orpheum  Theater. 

Tuesday  Afternoo n— Departmental  GREAT  DENVER 

Sessions. 

Tuesday  Night — General  Session,  Or-  - - 

pheum  Theater  or  Municipal  Auditorium.  _ _ _  _ 

Wednesday,  June  29 — Departmental 
Sessions,  Morning  and  Afternoon. 

Wednesday  Night — Western  Baile  at 
Municipal  Auditorium. 

Thursday,  June  30 — (jolf  Tournaments 
and  Post-convention  Tours. 

Annual  meeting  of  the  International 
Advertising  Association  at  Orpheum 
Theater,  at  4  p.  m.,  Wednesday  After¬ 
noon,  June  29. 

Annual  meeting  of  the  Advertising 
Commission  at  the  Hotel  Cosmopolitan, 

Monday  noon,  June  27. 

Qub  Officers’  Conference  all  day  Wed¬ 
nesday,  June  29. 

Special  Entertainment  for  Visiting 
Ladies  Daily. 

Dress — Summer  clothes  for  Denver. 

Light  overcoats  will  be  needed  for  moun¬ 
tain  wear. 

Convention  Information  Booth  in  Hall 

of  Hospitality,  Hotel  Cosmopolitan.  Denver’s  Greek  Temple,  which  is  pari 

The  Wednesday  night  “Western  Baile,”  of  the  opening  sessii 


eludes  316  newspapers. 


New  York  party. 


GREAT  DENVER  CONVENTION’S  FIRST  SESSION  HERE 


Denver’s  Greek  Temple,  which  is  part  of  the  city’s  $12,000,000  Civic  Centre,  seats  12,000  people  and  will  he  the  scene 
of  the  opening  session  of  the  I.  A.  A.  Convention — the  Sunday  inspirational  meeting. 
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A.  B.  C  RULE  ON  RETURN  COPIES  TO  BE  REPEALED 

Long  Standing  Controversy  on  Five  Per  Cent  Regulation  Near  Settlement,  Harn  Tells  L  C.  M.  A.— 

Harold  Hough  of  Ft.  Worth  Elected  President 
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(By  Teltgfoph  tc  Eoito*  &  Pubushek) 
iTLAXTA,  Ga.,  June  23. — Harold 
A  Hough,  circulation  director  and 
j^gpiTfr  of  the  Fort  Worth  (Tex.) 
^t0-Telegram  and  Record,  was  unani- 
elected  president  of  the  Inter- 
Circulation  Managers’  Asso- 
at  the  closing  session  of  the 
^jjociation’s  29th  annual  convention  held 
at  die  Atlanta-Biltmore  here  this  week 
irom  Tuesday  until  Thursday.  He  was 
elected  first  vice-president  at  Philadelphia 
last  year,  and  now  succeeds  Charles 
PajBt,  Mianapolis  Times,  at  the  head 
of  the  organization. 

Only  38  years  old,  Mr.  Hough  is  one 
of  the  ^ngest  circulation  managers  of 
tbe  country  ever  to  head  the  International 
jjonp.  He  has  been  a  circulation  man- 
^  in  Fort  Worth  for  the  last  12  years, 
pjfliing  there  from  the  Oklahoma  City 
Ddly  Oklahoman  and  Times. 

OL  C.  Harn,  managing  director  of  the 
Aadit  Bureau  of  Circulations,  this  week 
to  members  of  the  International 
ijreiilation  Managers  Association  that 
I  de  board  of  directors  of  the  A.  B.  C.  had 
®  voted  to  repeal  the  old  five  per  cent  rul- 
iig,  long  a  cause  of  debate  between  the 
believers  in  full  returns  and  partisans  of 
non-returns. 

Official  announcement  of  the  repeal,  he 
aid,  awaited  action  of  the  newspaper 
jdvisory  commktee,  members  of  which 
tad  told  him  they  considered  the  board’s 
jction  satisfactory. 

In  an  exclusive  statement  to  Editor 
Publisher,  Mr.  Harn  said; 

•The  so-called  5  per  cent  rule,  headed 
_  the  printed  rules  as  ‘dealers’  unsold 
copies’  has  been  repealed  by  the  board 
of  (hrectors,  subject,  before  formal  an¬ 
nouncement  and  putting  into  effect,  to 
reference  to  the  newspaper  advisory  com¬ 
mittee  for  the  opinion  of  that  committee’s 
members.” 

Mr.  Ham  explained  that  on  formal 
adoption  of  the  repeal,  bureau  auditors 
would  be  instructed  simply  to  get  the 
facts  on  returns  or  non-returns.  He  said 
that  he  had  no  opinions  as  to  whether 
one  system  was  better  than  an  other,  and 
that  the  bureau  was  only  concerned  in 
making  sure  that  the  newspapers  were 
charging  advertisers  only  on  a  basis  of 
actually  giving  them  what  they  paid  for. 
He  described  the  five  per  cent  rule  as 
"unworkable  because  of  necessary  ambi¬ 
guities.” 

Mr.  Harn  made  his  announcement 
Wednesday  following  an  address  by  M. 
W.  Halmbacher  of  the  Oklahoma  City 
Oklahoman  and  Times,  who  denounced 
the  5  per  cent  rule.  The  session  im- 
raediately  developed  into  a  hot  debate 
between  advcKates  of  full  returns  and 
nonreturns  from  dealers.  O.  V.  Frag- 
stein.  Mihiattkec  Journal,  was  champion 
of  the  former  system,  while  Halmbacher 
lad  H.  W.  Stodghill,  Louissnlle  Cotirier- 
loumal,  stood  up  for  the  latter,  Stodg¬ 
hill  said  that  the  non-returnable  system 
started  during;  the  war  pericid  on 
tederal  order  to  conserve  print  paper 
He  said  the  need  to  conserve  newsprint 
jji  I  was  still  at  hand.  Acceptance  of  full 
^  I  returns  he  characterized  as  a  wasteful 
Pf^e,  the  expense  of  the  unsold  copies 
™  being  borne  by  advertisers. 

John  Schmid,  director  of  circulation  of 
®Hearst  newspapers,  predicted  that 
whatever  the  B.  C.,  does  all  news- 
will  in  a  very  short  time  go  on 
a  raly  returnable  basis.” 

Fi^stein  said  that  without  returns  ad- 
'rttws  frequently  are  made  to  pay  for 
™™ation  they  do  not  actually  receive. 

aid  a  system  of  paid  agents,  strict 
'JJ^sion  with  heavy  penalties  pre- 
'®tw  dealers  from  cheating  publishers 
^Tt^ming  copies  of  the  paper  that 
**®lly  had  been  sold  to  readers.  News- 
sometimes  forced  agents  to  in- 
the  draw  when  no  returns  were 
wed,  either  making  the  dealer  pay  the 
or  paying  bonuses  to  compensate  the 
"WI-.  he  said. 


By  PHILIP  SCHUYLER 


"I  advocate  a  ruling  by  the  .\.  B.  C. 
mr.kfng  full  ret'crns  compulsory,  cir  at 
least  inserting  a  clause  in  the  bureaus 
report  for  papers  not  allowing  returns 
to  read  in  effect ;  ‘this  paper  on  non- 
returmble  liasis,  therefore  total  net  paid 
circulation  :s  not  ascertainable.’  ” 

J.  R.  Marks,  .^.shcfiHe  Citizen,  read 
?  code  of  eth'cs  adopted  by  the  Carolina 
Circulation  Managers  Association,  and 
urged  similar  act.on  by  I.  C.  M.  A.  Xo 


counting  methods  of  the  A.  B.  C.  re¬ 
sponsible  ?” 

In  developing  his  theme  he  quoted 
returns  from  a  questionnaire  first  made 
public  at  the  last  meeting  of  the  A.  B.  C. 
by  E.  K.  Gaylord,  president  of  the  Okla¬ 
homan  and  Times,  and  printed  at  that 


the  circulation  managers  there  are  glad 
of  it.  They  have  been  giving  away  auto¬ 
mobiles  and  houses  and  lots  for  sub¬ 
scriptions  long  enough.  Now  they  are 
sour  on  this  kind  of  circulation  pro¬ 
motion.” 

As  far  as  New  York  was  concerned, 
Mr.  Dowling  said  he  thought  the  Tele¬ 
gram  should  put  Ruth  Snyder,  Judd  Gray 


time  by  Editor  &  Publisher.  He  con-  and  Col.  Charles  Lindbergh  on  the  pay- 
tinued  Mr.  Gaylord’s  attack  on  the  roll. 

Bureau’s  ruling  on  left-overs  and  unsold  “This  trio  put  us  over  in  New  York,” 
copies.  said  Mr.  Dowling.  “We  have  put  on 

Mr.  Halmbacher  argued  that  it  was  30,000  circulation  since  the  Snyder-Gray 
difficult  to  determine  the  exact  difference  trial.” 


between  an  agent  and  a  dealer  as  promul¬ 
gated  by  the  Bureau. 

“The  A.  B.  C.  contends,”  he  said  “that 
in  order  to  be  a  dealer  you  must  conduct 
a  newstand,  sell  papers,  and  make  your 
delivery.  A  dealer  is  not  permitted  to 
employ  carriers  or  newsboys.  If  the 
dealers  adhere  strictly  to  these  rules  he  is 
so  classed  by  the  A.  B.  C.  and  the 
publisher  is  then  entitled  to  claim  as 
paid  circulation  left-overs  and  unsold 


Incidentally  it  became  known  at  the 
convention  that  Mr.  and  Mrs.  Dowling 
are  parents  of  a  daughter,  Madeline,  born 
eight  weeks  ago.  They  have  another 
girl,  Mary  Elizabeth,  who  is  two. 

John  M.  Schmid,  director  of  circulation 
for  the  Hearst  newspapers  with  head¬ 
quarters  in  Chicago,  also  said  Col.  Lind¬ 
bergh  was  responsible  for  phenomenal 
increases  in  newspaper  circulation.  Other 
circulators  suggest^  a  vote  of  thanks 


copies,  so  long  as  they  do  not  exceed  five  to  the  daring  airman, 
per  cent  of  the  total  drawn.”  The  new  president  of  the  group,  Harold 

The  speaker  cited  several  illustrations  Hough,  is  very  popular  among  members 
from  his  own  records  of  the  confusion  of  the  Association.  They  tell  how  he 
caused  by  this  ruling,  which  he  described  started  work  at  16  as  a  route  boy  on  the 
as  ridiculous.  Oklahoma  City  Oklahoman  and  in  six 

“The  Oklahoman  and  Times,”  he  said,  years  worked  up  to  the  position  of  assist- 
“have  approximately  800  distributors,  part  ant  circulation  manager.  He  had  been 


Harold  Hough 


of  whom  would  be  classed  under  the 
B.  C.  ruling  as  dealers  and  part  as 
agents.  There  is  no  living  man  who 
would  able  to  know  how  many  of  these 
distributors  are  strictly  dealers,  and  given 
the  five  per  cent  left-over  privilege  and 
how  many  are  agents,  and  what  per¬ 
centage  we  should  deduct  for  circulation 
supplied  to  agents. 

“\V’hen  the  A.  B.  C.  considers  only 
circulation  that  is  bought  by  the  reader, 
and  eliminates  the  five  per  cent  clause, 


a  newsboy  only  a  year  when,  while  selling 
papers  at  the  railroad  station,  he  was  in 
an  accident  and  lost  his  right  foot.  Sin<» 
then  he  has  been  an  earnest  advocate  of 
newsboy  welfare. 

“Newsboys  don’t  want  charity,  they 
want  a  square  deal,”  he  declared  at  this 
convention. 

“Give  him  as  good  a  corner  as  he 
deserves  and  protect  his  rights  after  you 
have  given  it  to  him.” 

Soon  after  he  had  been  made  assistant 


they  do  away  with  surplus  circulation  circulation  manager  of  the  Oklahoman, 
and  cheap  flat  rates,  and  afford  publishers  Hough  decided  he  wanted  to  hold  the 
action  was  takan  before  Editor  &  Rub-  a  wide  open  protection.  Publishers  will  title  iob  himself  and  saw  little  chance 
lisler  went  to  press.  then  be  on  an  equal  basis  The  adver-  f^r  advancement  in  Oklahoma  City.  He 

In  an  interview  with  Editor  &  Pub-  tiser  will  receive  dollar  for  dollar  for  heard  that  the  circulation  manager  of  the 

i.isHER  immed.ately  after  his  election  Mr.  that  which  he  pavs  and  to  which  he  is  p^rt  Worth  Star-Telegram  was  leaving 

Eoiigh  declared  his  chief  concern  as  justly  entitled.”  and  immediately  wrote  Amon  G.  Carter, 

president  would  be  to  get  circulation  ^  ^  g  £  problem  was  injected  the  publisher,  a  letter,  although  he  did 

managers  all  over  the  country  interested  ^he  meeting.  Answering  a  question,  not  know  him. 

in  increasing  rates  to  subscribers,  par-  p  Chandler,  chief  auditor,  said  it  “Don’t  hire  any  circulation  manager, 

*•*■..  f.*”  -'  in  rural  districts.  seemed  inevitable  that  there  would  have  I’m  coming  for  the  job,”  he  wrote,  telling 

I  *f,  ”8  /rtii"  papers  too  jq  a  new  classification  in  the  report  to  Mr.  Carter  why  he  held  that  opinion, 

cheaply,  he  said.  If  circulation  man-  uiotor  route  lists.  “Nobody  sent  for  you,”  said  Mr.  Carter 

Mr.  Chandler  also  explained  the  club-  when  two  days  later  Mr.  Hough  arrived 
bing  offer  rule  that  goes  into  effect  July  in  his  office,  iit  Fort  Worth. 

1.  warning  circulators  that  they  would 
be  caught  if  they  tried  to  beat  the  har- 


agers  are  interested,  as  they  should  be, 
in  saving  money  for  their  publishers, 
adjustment  of  rates  upwards  to  obtain 
monev  from  rural  subscribers  is 


a  more  important  problem  than  postal  putting  through  a  lot  of  orders 


rates. 

“Many  newspapers,  particularly  those 
in  cities  of  2tX).()00  or  under,  are  giving 
their  country  readers  city  service  now 
with  no  advance  in  charges.  Such  prac¬ 
tices  are  costing  newspapers  dearly,  since 
to  give  the  service  demanded,  expensive 
motor  routes  are  being  installed  every¬ 
where. 


under  the  old  rule  on  June  29. 

It  seemed  certain  as  the  convention 
drew  to  a  close  that  fellow  officers  with 
Hough,  now  president,  would  be  J.  N. 
■Annenherg,  Curtis-Martin  Newspapers, 
first  vice-president  and  in  line  for  the 
presidency  in  1928,  James  Mathews,  St. 
Paul  Pioneer  Press  and  Dispatch,  second 


“Farmers  once  content  to  receive  their  vice-president,  and  Qarence  Eyster 
papers  by  rural  mail  delivery  now  want  re-elected  secretary  and 

morning  papers  before  breakfast  on  the  reasurer. 

day  of  publication  and  evening  papers  A  note  was  read  from  Robert  Weir, 
on  the  same  day  before  supper.  Very  now  seriously  ill  in  Detroit,  and  the  con- 
few  are  paving  for  this  e.xtra  service  and  vention  telegraphed  its  regrets  that  he 
they  should.”  unable  to  be  present.  Weir  was  one 

Of  outstandinsf  importance  at  this  con-  nf  the  founders  of  the  association, 
vention  were  addresses  of  O.  C.  Harn,  Thomas  Dowling,  circulation  director 


“Well,  I’m  the  guy  you  want,”  the 
young  Oklahoman  countered. 

“You’ll  have  to  show  me,”  said  Mr. 
Carter. 

Hough  did  show  the  Star-Telegram 
what  he  could  do  for  it.  When  he  first 
came  to  Fort  Worth  the  circulation  of  the 
paper  was  19,000  now  it  is  more  than 
100,(X)0.  Two  years  ago  he  was  taken 
into  the  firm  and  made  treasurer. 

The  circulation  increase,  according  to 
Hough  was  made  without  contests  or 
premiums. 

“Each  year,”  he  said,  “we  do  conduct 
a  direct  mail  subscription  campaign  hold¬ 
ing  what  we  call  bargain  days  for  sub¬ 
scriptions  in  December.  We  cut  our  rate 
from  $10  to  $7.45  and  usually  average 
about  32,000  paid  in  advance  subscriptions 
from  this  one  stunt  annually.” 

Mr.  Hough  is  a  past  president  of  the 


new  managinir  director  of  the  .\udit  of  the  Scripps-Howard  Newspapers  who  Texas  Circulation  Managers’  Association 


Bureau  of  Circulations,  and  E.  W. 
Chandler,  chief  auditor.  Mr.  Ham’s  ad¬ 
dress  is  carried  in  detail  on  another  page 
of  this  issue. 

Describecl  as  of  vital  importance  to 
I.  C.  M.  A.  members  was  the  subject  of 
returns  as  interpreted  by  the  A.  B.  C. 
This  matter  was  brought  up  before  the 
convention  on  Wednesday  morning  by 
M.  W.  Halmbacher  of  the  Oklahoma 
City  Oklahoman  and  Times. 

Mr.  Halmbacher  asked  the  questions. 
“.Are  newspapers  slipping  hack  into  the 
practice  of  returns?”  and  “Are  the  ac- 


is  now  stationed  at  New  York  on  the 
Evetting  Telegram,  told  delegates  of  the 
ending  of  the  circulation  war  in  Cleve¬ 
land. 

“Cleveland  papers  spent  about  $1,250,- 
000  on  premium  contests  and  other 
similar  circulation  stunts  last  year,”  he 
said,  “and  it  was  about  time  a  halt  was 
called.  Strangely  enough  there  has  been 
very  little  falling  off  in  circulation  since 
the  publishers  recently  agreed  to  dis¬ 
continue  forced  promotion. 

“Now  that  the  newspaper  Santa  Claus 
has  packed  his  bag  and  left  Cleveland 


He  became  widely  known  throughout  the 
Southwest,  when,  under  the  name  of  “The 
Hired  Hand”  he  was  announcer  for  the 
Star-Telegrams  radio  broadcasting  sta¬ 
tion.  He  enioyed  this  job  as  a  sideline 
until  people  began  to  find  out  who  the 
Hired  Hand  was.  Now  he  is  beginning 
to  give  it  up  gradually. 

.An  address  by  John  .A.  Park,  publisher 
of  the  Raleigh  (N.  C.)  Times  and  presi- 
dnnt  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  discussion  of  puzzle 
contest  and  in.surance  as  a  means  of  in- 
(Continued  on  page  60) 
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HARN  DISCUSSES  PREMIUMS  BEFORE  I.  C.  M.  A.  W 


Audit  Bureau  Director  Says  Publishers  Should  Let  Advertisers  Know  All  the  Facts  Concerning  Bar. 
gain  Offers — Urges  Spirit  of  A.  B.  C.  Rules  Be  Observed  If  Harmony  Is  to  Prevail 


"DEFOKE  I  begin  allow  me  to  assure 
you  that,  while  I  may  assume  the 


role  of  a  friendly  critic,  I  distinctly  re¬ 
ject  the  role  of  complainer,  scolder  or 
pessimist.  On  the  contrary,  I  feel  that 
what  is  being  done  today  is  highly  credit¬ 
able.  I  believe  that,  on  the  whole,  you 
publishers  are  meeting  the  issues  as  they 
arise  squarely  and  in  good  spirit.  If 
there  is  failure  anywhere,  it  looks  to  me 
as  if  it  were  due  to  two  things ;  lirst,  to 
misunderstanding  of  the  rules  adopted, 
and  second,  to  a  lack  of  keen  apprehen¬ 
sion  of  the  inevitable  interdependence  ex¬ 
isting  among  yourselves — ()r,  to  put  it  in 
another  way,  the  general  effect  which  the 
act  of  one  may  have  on  the  welfare  of 
the  whole.  This  keener  sensitiveness  will 
come;  indeed,  it  is  growing  all  the  time. 

It  is  with  the  idea,  therefore,  of  point¬ 
ing  out  o))r  future  logical  pathway,  not 
of  criticizing  our  present,  that  I  shall 
discuss  some  things  which  I  believe  will 
be  interesting  and  profitable. 

In  the  first  place,  let  me  clear  the  at¬ 
mosphere  of  possible  misunderstandings 
by  restating  what  has  been  said  many 
times  but  which  wdll  bear  repetition, 
namely,  that  the  work  of  the  Audit  Bu¬ 
reau  has  nothing  whatever  to  do  with 
opinions  or  judgments  as  to  what  is  good 
circulation  or  poor  circulation.  It  has 
no  hostility  to  any  plan  or  method 
which  a  publisher  may  see  fit  to  adopt 
in  order  to  increase  his  circulation.  It 
has  no  opinion  as  to  circulation  secured 
by  such  methods.  The  Bureau’s  function 
is  not  to  say  what  you  shall  do  or  shall 
not  do,  in  the  .selection  of  these  methods, 
but  simply  to  set  forth  as  clearly  as  it 
can  what  you  have  done. 

The  -Xudit  Bureau  does  not  presume  to 
say  whether  or  not  what  the  publisher 
offers  to  the  advertiser  is  “a  good  buy” 
or  not.  The  Bureau  discharges  its  full 
duty  when  it  tells  the  buyer  clearly  what 
the  offer  is. 

Keeping  in  mind,  therefore,  that  the 
only  function  of  the  .\udit  Bureau  is  to 
help  the  buyer  and  seller  to  come  to¬ 
gether  on  a  frank  basis  of  full  knowl¬ 
edge  of  the  facts  involved  in  the  pur¬ 
chase  and  the  sale,  what  can  members 
do  to  enable  the  Bureau  to  increase  the 
effectiveness  of  that  service? 

In  the  first  place,  I  should  say  that 
the  chief  thing  for  us  all  is  to  acquire 
a  more  thorough  and  more  acute  recog¬ 
nition  of  the  fundamental  purpose  of  the 
thing  we  are  doing.  This  is  all  impor¬ 
tant.  The  rules  of  procedure  adopted  by 
the  Bureau  are  nothing  more  nor  less 
than  the  expression  of  what  is  consid¬ 
ered  at  the  time  of  adoption  the  best  way 
to  arrive  at  and  set  forth  the  facts  which 
are  to  be  the  basis  of  the  sale  of  the 
circulation  to  the  advertiser.  If  every 
member,  in  making  his  reports  to  the 
Bureau,  would  say  to  himself :  “How 
can  I  best  meet  the  spirit  of  the  rule?” 
instead  of  “How  far  can  I  go  and  still 
stay  within  the  technical  letter  of  the 
rule  a  decided  advance  would  im¬ 
mediately  be  made. 

I  can  make  my  meaning  clear,  I  think, 
by  a  few  illustrations. 

The  giving  of  premiums  is  a  recog¬ 
nized  method  of  inducing  people  to  sub- 
scrilae  to  a  publication — all  kinds  of  pub¬ 
lications.  newspapers,  magazines,  farm 
palters,  business  publications.  Some  peo¬ 
ple  think  it  is  an  entirely  wicked  pro¬ 
cedure;  others  believe  it  to  be  perfectly 
legitimate.  Let  us  look  into  it. 

In  the  first  place,  it  seems  perfectly 
obvious  that  we  cannot  interest  a  person 
in  a  paficr  by  talking  to  him  about  some¬ 
thing  else — a  jacknife.  a  hook,  or  a  cook¬ 
ing  utensil.  If  the  collateral  articles 
does  influence  the  purchase  of  the  paper, 
it  must  be  for  an  entirely  different  rea¬ 
son.  The  reason,  of  course,  is  the  appeal 
to  the  bargain  instinct. 

Tf.  then,  a  sale  of  the  paper  plus  the 
merchandise  is  made  when  the  paper 
could  not  have  been  sold  alone  at  its 


Foi.lotcing,  in  port,  is  the  text  of  an  address  made  by  O.  C.  Hunt,  managing  of  my  paper,  $1,  makes  up  the  $> 
director  of  the  Audit  Bureau  of  Circulations,  before  the  annual  conzention  of  the  the  subscriber  paid. 

International  Circulation  Managers  Association  in  Atlanta,  (Sa.,  this  zccek.  The  actual  state  of  mind  of  the  si*. 

-  scriber  may  be  quite  different.  Ht 
a  fountain  pen  which  looks  to  be  t 

regular  price,  another  question  must  next  words,  it  has  been  held  that  the  bargain  worth  and  a  paper  worth  $2,  total  $7  of 

be  asked.  What  is  the  attitude  of  the  instinct  may  be  appealed  to  within  a  cer-  fered  to  him  for  $2.  He  snaps  up  wh,! 

purchaser  toward  each  of  the  two  things  tain  degree  without  necessarily  losing  the  seems  to  be  a  bargain,  with  little  coa 

he  has  liought,  the  paper  and  the  pre-  essential  thing  which  the  publisher  is  go-  sideration  as  to  whether  he  wants  the 

mium’  ing  to  sell  later  to  the  advertiser,  namely,  paper  or  not. 


If  the  only  question  involved  were  the  reader  interest.  But,  recognizing  also  Shouldn’t  the  publisher,  who  wishes  t 


sale  of  two  items,  the  paper  and  the  pre- 


that  some  advertisers,  and  some  publish-  deal  frankly  with  his  advertiser  on  tht  ^ 
_  20th-century  basis,  take  pains  to  have  I 


“The  A.  B.  C.  has  nothing 
whatever  to  do  with  opinions 
or.  judgments  as  to  what  is 
good  circulation  or  poor  circu¬ 
lation.  The  Bureau’s  function 
is  not  to  say  what  you  shall  do 
or  shall  not  do,  but  simply  to 
set  forth  as  clearly  as  possible 
w'hat  you  have  done.” 


him  know  all  the  facts  and  let  him  dn» 
his  conclusions,  rather  than  endeavor  to 
conceal  them  ?  I  really  believe  tint  i 
the  spirit  of  the  premium  rule  were  al- 
ways  frankly  followed,  the  strenuous  oh 
jection  which  so  many  advertisers  aai 
many  publishers  have  to  premium-to 
circulation  would  largely  disappear. 

Take  another  case  of  a  different  Icini 
Everybody  agrees  that  papers  printed  bat 
not  reaching  a  reader  are  of  no  value  to 
an  advertiser  and  should  not  be  counted 
in  the  circulation  which  he  pays  for.  It 
is  perfectly  obvious  that  if  a  news  dealer 
or  a  carrier  boy  takes  more  papers  tha 
he  sells,  the  left-overs  should  not  be 
counted  in  the  net  paid  circulation  sold 
to  the  advertiser. 


Orlando  C.  Ham 


Now,  how  should  a  publisher  go  at 
“What  I  am  trying  to  say  is  the  task  of  being  frank  with  the  adver- 
that  the  spirit  is  the  thing.  All  tiser?  Supposing  his  paper  is  sold  on  a 

plans  may  be  good  if  the  spirit  non-returnable  basis.  On  the  face  of  h. 

is  right.”  we  might  assume  that  there  could  not 

possibly  be  left-overs  to  any  extent  br- 
‘  '  cause  the  dealer  or  newsboy  would  s« 

-  to  it,  for  the  protection  of  his  own  proths. 

^  that  only  enough  papers  were  delivered 

to  him  exactly  to  fill  his  requirements. 
But  if  a  publisher  insists  on  standing  pat 
on  this  assumption,  he  may  easily  be  kd 
Orlando  C.  Ham  into  accepting  pay  from  the  advertiser 

-  for  something  which  he  is  not  in  fact 

delivering.  You  all  know  what  mayhap- 

mium,  this  question  need  not  l>e  asked,  ers  also,  look  upon  this  question  of  how  pen.  The  wholesale  rate  of  the  paper 
But  we  must  keep  in  mind  always  that  much  a  subscriber  is  willing  to  pay  as  may  be  low  enough  to  permit  the  dealer 
the  taking  of  subscriptions  to  a  paper  an  essential  guide  in  judging  the  probable  to  take  a  chance.  A  bonus  or  salary  nay 
with  a  premium  attached  is  an  entirely  degree  of  reader  interest,  the  Bureau  sets  be  allowed,  with  the  honest  intention  of 
different  matter  from  the  selling  of  a  forth  the  facts  as  to  the  extent  of  the  compensating  the  dealer  for  extra  effort 
case  of  soap  with  a  premium  attached,  cut  made  in  price.  Dealers  sometimes  carry  papers  as  r 

In  the  latter  instance,  the  soap  manufac-  V\  hen  it  comes  to  premiums,  the  same  accommodation  side-line  and  would  rather 
turcr  simply  wishes  to  sell  his  soap  at  a  principle  has  been  followed  and  the  rule  have  some  left-overs  regularly  than  dis- 
profit  and  when  he  has  done  so  the  trans-  is  that,  if  the  full  value  of  the  premium  appoint  good  customers  by  being  out, 
action  is  closed.  In  selling  the  pajier  the  plus  at  least  one-half  the  regular  price  These  and  other  practices,  perfectly 
transaction  has  just  begun.  There  is  an-  of  the  paper  is  collected,  then  the  sub-  legitimate  in  them.selves,  may  make  it 
other  factor  vitally  interested — the  ad-  scriber  has  exhibited  a  definite  desire  for  possible  that  the  first  assumption  of  one 
vertiser.  The  publisher  in  making  the  the  paper,  as  well  as  for  the  premium,  hundred  per  cent  delivery  of  every  copy 
sale  of  the  paper  has  not  made  a  profit,  and  the  order  is  considered  a  paid  sub-  to  a  reader  is  no  longer  tenable.  Wtat 
If  he  stopped  there,  he  vcould  go  broke,  scription.  [^hall  the  publisher  then  do?  Shall  1* 

He  has  just  laid  the  foundation  for  his  Now,  the  principle  having  been  agreed  insist  that,  inasmuch  as  he  gets  cash  for 


mium,  this  question  need  not  l>e  asked. 


sale  of  the  paper  has  not  made  a  profit,  and  the  order  is  considered  a  paid  sub- 
If  he  stopped  there,  he  vsould  go  broke,  scription. 


He  has  just  laid  the  foundation  for  his 


He  expects  to  realize  on  the  to,  that,  in  taking  subscriptions  in  con-  every  paper  sent  out.  therefore,  he  »illl 


tran.saction  by  later  selling  to  some  ad-  nection  with  premiums,  we  must  be  satis-  not  go  further  in  search  for  the  facts’ 
vertiser  the  reader  he  has  just  secured,  fied  that  the  subscriber,  in  spite  of  the  I  think  that  a  true  desire  to  accept  pay 
If,  therefore,  he  honestly  wants  to  sell  premium,  has  registered  a  definite  desire  from  the  advertiser  for  only  what  hit 
to  the  advertiser  what  he  pretends  to  sell  for  the  paper,  the  publisher  should  ren-  knows  he  can  deliver  will  lead  the  puh- 
him,  it  is  absolutely  essential  that  he  der  every  assistance  possible  in  establish-  lisher  to  take  the  opposite  attitude,  and 
satisfy  himself  that  he  has  really  added  ing  that  reader  interest.  He  should  not  sav :  “I  know  there  is  a  possibility  of 
a  reader  to  his  subscription  list  and  not  take  advantage  of  every  technicality  in  left-overs  and  I  will  make  every  effort 
merely  a  name  and  address.  order  to  qualify  as  many  of  these  names  to  find  out  before  I  make  any  claim  to 

.Xccordingly,  in  order  to  satisfy  our-  as  possible,  regardless  of  what  conclusion  the  advertiser.” 

selves  of  the  legitimacy  of  a  premium  a  common-sense  view  of  the  situation  Supposing  on  the  other  hand  his  paper 
subscription,  we  must  inquire  as  to  the  would  lead  a  reasonable  person  to  take,  is  on  a  returnable  basis.  The  publisher 
probably  attitude  of  the  purchaser.  It  If  we  are  guided  by  the  spirit  of  the  rule  might  then  say:  “Inasmuch  as  dealers 
would  appear  evident  that  if  the  premium  instead  of  by  its  technicalities,  we  will  and  newsboys  can  return  all  unsold 
given  is  such  as  to  seem  a  bargain  to  not  try  to  make  the  premium  loom  as  copies  and  my  records  show  that  many 
the  purchaser  at  the  combination  price,  large  as  possible  in  the  mind  of  the  pro-  copies  have  been  returned  and  deducted, 
even  if  he  left  the  paper  entirely  out  of  spective  subscriber  at  the  time  of  the  sale  therefore  I  can  legitimately  assume  that 
consideration,  then  there  could  be  no  and  then  minimize  it  so  far  as  possible  the  net  figure  is  my  salable  circulatioo. 
assumption  of  any  interest  in  the  paper,  when  making  out  our  report  to  the  ad-  But,  again,  this  assumption  may  have  to 
If,  on  the  other  hand,  the  price  of  the  vertiser.  be  modified.  Pressure  of  rnterprisini 

combination  is  the  full  price  of  the  paper  Let  me  illustrate  the  difference  in  the  sales  campaigns,  coupled  with  the  dcsin 


merely  a  name  and  address. 

•Xccordingly,  in  order  to  satisfy  our¬ 
selves  of  the  legitimacy  of  a  premium 


If,  on  the  other  hand,  the  price  of  the 
combination  is  the  full  price  of  the  paper 


plus  the  known  or  apparent  full  value  of  attitudes  which  might  be  taken.  Sup-  on  the  part  of  the  dealer  toholda^lwdj 


the  premium,  then  the  purchaser  has  cer-  posing  I  pick  up  a  bargain  in  a  job  lot  agenev,  may  lead  him  to  forget  to  retuc 


tainly  expressed  a  desire  for  both  the  of  fountain  pens.  They  are  handsome  copies.  This  is  especially  so  if  bom^l 


paper  and  the  premium  and  look  like  pens  for  which  the  public  for  certain  increases  are  offered.  TIk 

True  enough,  you  say,  but  no  one  ever  is  accustomed  to  nay  $,r  I  nut  no  nri-e  true  desire  to  deliver  to  the  advertiser 

sells  a  combination  that  wav.  There  on  them,  knowing  full  well  that  the  pros-  onlv  what  he  knows  is  real  circulatwii 
would  be  no  point  to  that.  .All  right ;  T  pective  subscriber  will  establish  the  will  prompt  the  publisher  to  know  what 
have  mentioned  the  two  extremes  of  the  value  in  his  owm  mind  unaided.  I  offer  has  really  happened,  instead  of  what 
possible  use  of  premiums,  in  order  to  get  a  term  subscription  to  my  paper,  regular  have  happened. 

at  the  principles.  The  .Audit  Bureau’s  price  $2.  and  the  pen  for  $2.  I  argue  In  short,  w'hat  I  am  trying  to  sav  B 

definition  of  a  paid  subscription  is  one  that  it  should  pass  muster,  on  the  ground  that  the  spirit  is  the  thing.  -All 

which  has  b->en  tak^n  at  not  less  than  that  the  pen  cost  me  only  $1.  which,  may  be  good  if  the  spirit  is  right.  Tk 
one-half  of  the  regular  price.  In  other  added  to  50  per  cent  of  the  regular  price  (Continued  on  page  62) 
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agate  line  the  new  foreign  trade  weapon 


Bar. 


Increased  Advertising  by  U.  S.  aoid  Germany  in  South  American  Newspapers  Reflected  in  Immediate 
Rise  in  Exports — Journalism  Depends  More  on  Its  Own  Revenue  and  Less  on  Subsidies 


“  whid! 

sub- 

’  I*  I' 
>l$7of. 
up  whj; 

con- 
ints  the 


ushtsti, 
on  the 
to  hive 
im  dm 
:avor  to 
that  u 
were  al- 
Jous  oh- 
iers  am! 
um-boil' 
ar. 

uit  kini 
nted  bo 
value  to 
counted 
for.  It 
's  dealer 
ers  than 
not  be 
ion  soM 


c  go  at 
e  adver- 
old  on  a 
ce  of  h. 
ould  not 
;tent  be- 
ould  see 
n  protits, 
iclivered 


Y^WSF.AI’HK  advertising  has  rc- 
,1  placed  the  nieirace  of  navies  and 
ies  as  the  chief  weapon  of  the  world's 
iXstriai  nations  in  the  battle  for  for- 
^  trade,  according  to  James  I.  Miller, 
^.president  and  South  American  man- 
j,er  of  the  United  Press,  who  sails  for 
Buenos  Aires  Saturday.  June  25,  after 
Tfo  months  in  the  United  States. 

"\nd  advertising  is  by  far  the  most 
dective  weapon."  said  Mr.  Miller. 
South  -American  newspapers  have  proved 

I  ''-Last  vear.  in  the  face  of  depressed 
i  t««mess  conditions,  exports  from  the 
^ted  States  to  all  of  South  .America 
increased  ten  per  cent.  United  States 
nanufacturers  were  the  heaviest  foreign 
ahtrtisers  in  South  .American  newspa- 

'*"Gtrman  products  were  second  in  tlte 
inwunt  of  newspi-iH-r  space  used.  .And 
German  exports  to  South  .American 
countries  increased  four  per  cent. 

"On  the  other  hand,  h'nglish  exports 
to  the  Southern  continent  showed  a  loss 
of  17  per  cent.  English  manufacturers 
ffre  not  advertising  in  Latin- American 
ncuspapers  to  any  great  extent.  Now 
ihfv  have  started. 

"Since  1923  the  amount  of  space  used 
bv  North  .American  concerns  in  South 
^rican  newspapers  has  doubled,  and 
it  is  showing  a  constant  increase. 

"When  North  .American  advertising  is 
iiilly  developed  it  should  represent  at 
last  ten  per  cent  of  the  total  advertising 
rrrenue  of  South  .American  newspajiers. 
and  comprise  another  strong  bond  of 
common  interest  between  the  two  con- 
lineiits.” 
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The  newspapers  themselves,  said  Mr. 
Miller,  look  to  North  America  for  nearly 
iB  of  their  supplies  and  machinery  with 
the  exception  of  paper.  Germany  and 
the  ^ndinavian  countries  are  at  present 
dling  South  .America  the  bulk  of  her 
newsprint. 

“One  of  the  biggest  forward  steps  for 
the  newspaper  business  in  South  .Amer- 
la"  said  Mr.  Miller,  “was  the  recent 
withdrawal  of  newspaper  subsidies  by 
the  Brazilian  government.  Increased 
■ixal  and  foreign  advertising  has  largely 
replaced  this  loss  of  revenue,  and  the 
Brazilian  newspapers  are  now  building 
un  solid  business  foundations. 

“Newspaper  development  in  South 
.\merica  is  going  through  the  same 
process  of  evolution  it  did  in  the  United 
.States.  Not  many  years  ago  North 
American  papers  were  just  throwing  off 
political  shackles  which  for  so  long  re¬ 
tarded  their  growth  as  business  enter¬ 
prises  and  public  service  institutions. 
Similarly  in  South  .America  the  tendency 
is  strongly  toward  an  entire  elimination 
of  subsidies,  whether  of  a  political  or 
commercial  nature,  and  this  trend  found 
'Vie  of  its  first  expressions  in  opposition 
to  news  services  operated  by  European 
povemments. 
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"The  forward-looking  publishers  of 
5cuth  .America  have,  of  course,  torn 
tnany  a  leaf  out  of  the  books  of  North 
American  newspaper  men,  particularly  in 
the  development  of  advertising,  circula- 
tioo.  and  in  the  mechanical  departments. 
^<we  United  States  publishers  could  like- 
vtse  profit  by  adopting  methods  and 
standards  which  have  originated  in  Latin- 
Wrica.  but  I  have  seen  little  evidence 
that  they  have  done  it. 

“Some  experiments  with  .American 
wthods  have  failed.  One  Buenos  Aires 
twspaper  put  in  a  battery  of  telephone 
cffls  for  its  classified  advertising  depart- 
ttn't.  but  the  .Argentinians  somewhat  re- 
being  solicited  for  ads  on  the  tele- 
wie.  and  the  experiment  was  discon¬ 
tinued. 

"Circulation  methods  among  the  South 
American  newspapers  are  much  the  same 
ju  here,  but  you  will  rarely  find  circu- 
figures  being  used  as  a  basis  for 
advertising  solicitation.  We  have  noth¬ 


ing  in  South  .America  to  correspond  to 
the  .Audit  Bureau  of  Circulations,  nor  is 
there  an  apparent  need  for  it.  The  big 
advertisers,  in  buying  space,  seek  to 
establish  what  .American  advertising  men 
have  learned  to  call  ‘consumer  accept¬ 
ance.’  They  place  their  advertising  in 
the  newspaper  which  itself  has  ‘con¬ 
sumer  acceptance’  among  its  readers. 
The  theory  of  I.atin-.Amcrican  newspaper 


patches  from  each  imixirtant  country, 
and  must  thoroughly  understand  the  af¬ 
fairs  of  the  country  with  which  he  deals. 
.A  real  translating  feat  was  the  handling 
of  the  Dawes  reparations  rei>ort  in  1924. 
The  text  of  4(1.0tK)  words  was  transmitted 
in  full,  received  after  noon  of  one  day, 
translated,  set  and  published  in  La  Prensa 
the  following  morning.  During  the  Tac- 
na-.Arica  plebiscitary  proceedings  docu- 


features  of  this  type  because,  unlike  so 
many  of  their  North  .-American  compatri¬ 
ots,  they  do  not  have  to  count  the  circu¬ 
lation  they  will  gain  every  time  they  add 
a  feature.  They  are  striving  for  the 
best  .and  mo.st  authoritative  information 


“Last  year  in  the  face  of  de¬ 
pressed  business  conditions  ex¬ 
ports  from  the  United  States 
to  all  South  .America  increased 
10  per  cent.  U.  S.  manufac¬ 
turers  were  the  heaviest  adver¬ 
tisers  in  South  .American  news¬ 
papers." 

•  •  * 

“Since  1923  the  amount  of 
space  used  by  North  .American 
concerns  in  South  .American 
newspapers  has  doubled  and  is 
showing  a  constant  increase." 


“South  .American  newspapers 
are  establishing  standards  which 
North  .American  editors  may 
well  studv.” 


James  I.  Miller 


advertising  executives  is  that  circulation 
volume  is  no  more  potent  as  an  argument 
than  is  volume  of  sales  a  first-grade  rea¬ 
son  for  buying  a  product. 

‘‘The  outstanding  difference  between 
journalism  of  North  and  South  .Amer¬ 
ica,”  said  Mr.  Miller,  ‘‘is  the  greater  at¬ 
tention  given  there  to  international  news. 

"The  leading  newspapers  south  of  the 
equator  not  only  carry  a  large  volume  of 
international  information,  hut  they  aim 
to  classify  it.  and  present  it  in  consistent 
fashion  to  give  their  readers  a  true  and 
continuing  picture  of  international  events, 
just  as  the  North  .American  newspapers 
give  their  readers  such  thorough  service 
on  baseball. 

"The  greater  interest  of  South  .Ameri¬ 
can  readers  in  international  affairs  is 
largely  due  to  the  fact  that  the  southern 
continent  must  look  abroad  for  markets 
for  its  raw  products,  and  for  sources 
of  supply  for  manufactured  articles. 
.Also  in  large  part  it  is  due  to  the  gen¬ 
eral  culture  of  the  educated  people  ot 
the  Latin-.American  countries — a  factor 
which  is  as  yet  but  slightly  understood 
in  the  L'nited  States. 

“.All  L’nited  States  news  of  interna¬ 
tional  consequence  now  is  reported  regu¬ 
larly  throughout  South  .America,  and 
interchange  of  news  between  the  coun¬ 
tries  of  South  .America  has  increased 
tremendously  in  the  last  few  years. 
Previously  the  international  gaze  had  been 
directed  chiefly  toward  Europe. 

"News  problems  of  the  South  .Ameri¬ 
can  editor  are  far  more  diverse  than  those 
of  his  northern  contemporaries.  The 
continual  arrival  of  messages  from  all 
parts  of  the  world  imposes  a  burden  of 
translation  which  is  not  experienced  by 
North  .American  editors.  News  is  re¬ 
ceived  at  Buenos  .-Aires  in  English,  Span¬ 
ish,  Portuguese,  French,  Italian  and 
(ierman.  It  is  distributed  to  newspapers 
published  in  Spanish,  English,  German, 
Italian,  Jewish  and  .Arabic.  Fifteen 
translators  are  employed  in  the  staff  of 
the  L’nited  Press  Buenos  .Aires  bureau. 
La  Prevsa  has  an  additional  corps  of  ten 
translators.  Gne  is  assigned  to  the  dis- 


f-entary  texts  of  more  than  15,(M)()  words 
were  received  several  times,  translated 
and  published  the  following  morning.” 

Morning  newspapers  are  still  dominant 
in  South  .America,  said  Mr.  Miller,  be¬ 
cause  of  the  long-established  reading  hab¬ 
its  of  the  people.  However,  improve¬ 
ment  of  cable  facilities  and  the  consequent 
earlier  availability  of  dispatches  have  en¬ 
abled  afternoon  papers  in  recent  years 
to  grow  continually  in  circulation  and 
influence. 

"South  .American  editors  generally  re¬ 
gard  their  editorial  columns  with  greater 
seriousness  than  do  the  North  .Ameri¬ 
cans,"  .said  Mr.  Miller.  “To  be  certain 
that  an  editorial  expression  is  thoroughly 
consistent,  it  is  not  unusual  for  an  edi¬ 
torial  writer  to  make  careful  comparisons, 
before  publishing  it.  with  sjihiar  views 
expressed  on  his  page  over  a  period  of 
manv  years.  Editorial  pages  of  leading 
foreign  newspapers  are  thoroughly 
scanned,  and  an  important  part  of  re¬ 
porting  a  big  piece  of  international  news 
is  to  quote  the  editorial  comments  of 
foreign  papers. 

"Not  infrequently,  in  order  to  avoid 
any  possible  editorial  inaccuracy,  some 
South  .American  newspapers  will  secure 
textually  by  cable  the  addresses  of 
foreign  statesmen,  or  similar  diKunients. 
as  a  basis  for  formulating  editorial  com¬ 
ment.  This  is  particularly  true  of  La 
Pren.sa  of  Buenos  .Aires,  and  as  a  con¬ 
sequence  of  such  meticulous  care,  its 
editorial  views  are  read  and  frequently 
heeded  by  statesmen  abroad  as  well  as  at 
home. 

“.Another  distinguishing  characteristic 
of  South  .American  journalism  at  its  best 
is  the  high  premium  placed  upon  literary 
quality.  They  regularly  seek  contribu¬ 
tions  from  the  foremost  international  fig¬ 
ures  in  art,  literature,  law,  science  and 
other  fields.  They  print  more  of  what 
you  would  call  ‘heavy  features’ — a  field 
which  in  the  United  States  is  left  largely 
to  the  magazines  and  technical  publica¬ 
tions.  Distinguished  scholars  and  states¬ 
men  of  foreign  countries  are  frequently 
engaged  as  contributing  correspondents. 


available.  They  are  trying  to  maintain 
a  high  standard  of  literary  quality,  rather 
than  to  get  more  readers.  Of  course, 
they  would  be  interested  and  pleased  to 
know  that  more  people  bought  their  paper 
because  of  something  they  were  printing, 
hut  that  wouldn’t  be  the  object  of  print¬ 
ing  it. 

"South  .American  journalism  is  well 
started  on  an  era  of  progress  which  will 
attract  the  attention  of  the  entire  world. 
In  the  last  decade  niiHlern  mechanical 
equipment  has  been  everywhere  intro¬ 
duced.  Business  standards  among  the 
leading  newspapers  are.  in  my  opinion, 
higher  than  in  most  other  countries  of 
the  world.  Every  newspaper  of  conse¬ 
quence  now  has  abundant  foreign  ne^s 
service  at  reasonable  expense.  New  sys¬ 
tems  of  cable.  telegraphic  and  radio  com¬ 
munication  are  everywhere  being  per¬ 
fected. 

"South  .American  newspapers  arc 
establishing  .standards  which  North 
.American  editors  may  well  stixly  with 
care,  and  in  many  cases  emulate.’’ 


PORTLAND  TELEGRAM  IS 
SOLD  FOR  $226,000 

Attorney  Announces  Purchase  of  Bank¬ 
rupt  Daily  by  Unnamed  Oroup 
— Employes  to  Share 
Ownership 


Sale  of  the  Portland  Telegram,  eve¬ 
ning  newspaper  which  has  been  in  bank¬ 
ruptcy.  was  announced  bv  .A.  M.  Uannon. 
referee  in  bankruptcy,  June  18.  The’ 
paper  has  been  sold'  for  $226,000  to 
David  Lofgren.  attorney  acting  as  trus¬ 
tee  for  a  group  of  purchasers  whose 
identity  has  not  been  disclosed. 

The  Portland  Xc70s  has  previous! v  of- 
fered  $200,000  for  the  Telegram,  when 
sealed  bids  were  received.  This  offer  was 
subsequently  withdrawn  and  the  News 
later  submitted  a  bid  of  $178,000.  The 
Lofpen  group  about  the  same  time  put 
in  its  bid  of  $226,000.  which  was  ac¬ 
ceptable  to  .Amedee  M.  Smith,  trustee, 
and  to  representatives  of  the  creditors. 

L.  R.  Wheeler,  one  of  the  former  own¬ 
ers  of  the  Telegram  with  his  brother,  J. 
E.  Wheeler,  has  given  the  present  pur¬ 
chasers  a  lease  on  the  Telegram  Build¬ 
ing. 

In  his  formal  statement  after  the  pur¬ 
chase.  which  became  immediately  effec¬ 
tive,  Mr.  Lofgren  said : 

“It  is  impossible  for  me  to  divulge  the 
name  of  the  clients  for  whom  I  pur¬ 
chased  the  assets  of  the  Telegram  Pub¬ 
lishing  Company. 

"My  clients  consist  of  a  group  of  men 
who  have  confidence  in  the  future  of 
Portland,  a  friendlv  interest  in  the  Tele¬ 
gram,  and  its  employes. 

“.As_  s(wn  as  the  assets  can  be  turned 
over,  it  is  probable  that  some  local  trust 
company  will  be  selected  to  represent  the 
members  of  the  group  for  whom  I  am 
acting,  and  the  employes  of  the  Telegram 
who  are  to  liecome  substantial  stockhold¬ 
ers." 


N.  H.  DAILY  SUSPENDS 

The  Concord  (N.  H.)  Evening  Tele¬ 
gram  suspended  publication  Monday,  affer 
nearly  two  years  of  existence.  Mechani¬ 
cal  equipment  and  other  assets  of  the 
paper  were  purcha.sed  by  the  Concord 
Monitor-Patriot.  Edward  J.  Gallagher 
was  publisher  of  the  paper,  which  was 
owned  by  local  business  men.  William 
E.  Wallace  was  editor. 
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MAY  LINAGE  RAN  LESS  THAN  4  PER  CENT  BEHIND  1926  IN  36  CITIES 


A  DV’ERTISING  linage  carried  by  large  newspapers 
in  36  important  cities  of  the  United  States  during 
May  ran  less  than  4  per  cent  Itehind  the  total  for 
May,  1926,  according  to  records  gathered  by  the 
New  York  Evening  Post  Statistical  Department,  Inc., 
and  h'DiToR  &  Publisher.  All  of  the  figures  pub¬ 
lished  below  were  obtained  from  the  Ez'eiiing  Post 
service  except  those  for  the  cities  of  Atlanta,  Kansas 
City,  Memphis,  Newark,  Pittsburgh,  and  Portland, 
Ore.,  ami  of  the  Seattle  Post-Intelligencer. 

CITIES 


SUMMARY  OF  ADVERTISING  BY 

n  show  tt.'iiii  27 

•14  show  u:iin  0(3 

tio  conipariKon 


30  citips  liston 
152  pMiH‘rs  listod 


show  loss 
show  loss 


lt>27 

1026 

Now  York  . 

. 15.5.s;5.2l50 

16.324.002 

740.742 

Chicago  . . 

.  S.OCKld'^SS 

8.803,5.72 

U«».8.">4 

I..OS8 

Philadelphia  . 

.  7,1»(>S,.5:J8 

7.626.797 

418.2.59 

IsOSS 

Detroit  . 

.  5,5(17,040 

.3.'J9.3,976 

48.8.036 

IjOSS 

Cleveland  . . 

.  4.262.2.30 

4,:115.575 

53.323 

Loss 

St.  Louis  . 

.  4.. 'ISO. 220 

4.611.640 

231.420 

I.08S 

Boston  . . 

.  7. 137. 870 

7.501.6JX> 

.363.820 

Loss 

Balfiinore  . 

.  4.6()7.(*70 

4.962.CSJ2 

3.3,3..392 

liOSS 

I.K)S  Aiigele.s  . . 

.  7.412,.V..3 

7.440,2.54 

27.(;im 

Loss 

BiifTalo  . 

. 3.0.53.1.76 

4,13.5.191 

482.055 

Ix>s8 

PittKimrgh  . 

6.219.597 

280.461 

Less 

Newark  . 

.  1,008.070 

1.93.3.. 362 

27,292 

Loss 

San  Kraneiseo . 

.  4.070. 72S 

.3,07.3..321 

104.793 

DfSs 

Milwaukee  . . 

.  .•i,741..3!*() 

3..50»i,1.76 

2.32.454  Gain 

Washington  . 

.  4. 0.71., 566 

5.237.1(i3 

,701.597 

Cinoinnati  . . 

. 4.0S<i.iMH) 

3,892. 80(» 

193.200  Gain 

New  Orleans  . 

4.438.086 

678.518 

Loss 

Kansas  City  . 

.  3.610.720 

3.819.2.50 

199.521 

Loss 

Minneapolis  . 

3.392.315 

135.004 

Loss 

Seattle  . 

<K>1 

3.222.450 

728 

Loss 

Indiana|)o!is  . 

. .7.4(M).714 

3,4(»3.035 

62,321 

I>OS8 

Denver  . 

2.42.3,7.80 

796.250  Cain 

Memphis  . 

.  2.744.630 

2.741.193 

.3.437 

(■ain 

Atlanta  . 

. 2.2.50.1N18 

2.057.174 

202.734  Gain 

Portland  . 

8.6.74.932 

.376.9!*1 

I  os« 

Pixwidence  . 

. 3.a72.6(y2 

3,191,207 

1,58.605 

Loss 

Columbus  . 

. .7.625.001 

•7,888,294 

262,3(*3 

Loss 

Txuiisville  . 

.  3.246.7.3.3 

3,722.7.35 

476.000 

I.OS8 

St.  Paul  . 

.  2.608,346 

2.652.678 

4.3.668  Gain 

Oakland  . . 

. 2.62i>,844 

2,539.012 

90.832  Gain 

Oinali  . 

.  l.S71,289 

2. 250., 508 

379.::oo 

I>18S 

Birmingham  . 

.  2.780.3.38 

2.9ti3.534 

183,176 

Ia>S8 

Richmond  . 

.  1.974.0.36 

2,1.34.670 

180.614 

Loss 

Dayton  . 

.  3.200.1.76 

3.142.790 

66,346 

Gain 

Houston  . . 

.  3.2.33.1.'(0 

3.001  .(HM 

162.176  Gain 

Des  Moines  . 

.  1.7('.K.407 

2,2:n.464 

468,967 

IX>8S 

.  .152.(300.70(5  158.(300.855 

NEW  YORK 


5.910,0'>9  I,o«8 


1927 

1926 

American  . 

. . .  1.226.{V26 

1.246..314 

19,.58S  I/TS8 

Herald  Tribune  . 

...  l.7:J3.(«0 

1.755.726 

22.0!*6  I.08S 

Tim'>8  . 

...  2, 740, .376 

2,804,8,34 

64.278  I/J8S 

World  . 

...  1.470.484 

1,741,064 

270,5.80  Ix>»s 

•Mirror  (Tabloid)  .... 

. . .  227. .368 

297,460 

69.892  Ix>8< 

News  (Tabloid)  . 

...  766.8,58 

671.102 

9.3.7.36  Gain 

•Evening  (Graphic . 

267,498 

328,988 

61.490  Ij^.ss 

•Evening  Journal  . 

...  1.184.1.32 

1.300,282 

116.130  Loss 

•Evening  Post  . 

. . .  148,324 

417,0.30 

31.2!)4  Gain 

•Evening  World  . 

...  8,34.120 

84t(.992 

13.128  Gain 

•Snii  . 

...  1.3S4.036 

1.. 379.0.32 

5.878  Gain 

•Telegram . 

,509.006 

510,600 

1,504  I>*8s 

KriMiklyn  Etigle  . 

...  l.(W6.84(» 

1.834.446 

147.600  Loss 

BnM»klyn  Times  . 

...  .581.102 

655.006 

74. .504  IjUss 

Standard  Union  . 

...  .301.1.30 

540,286 

,39,130  Loss 

Totals  . 

_ 1.3.583,260 

16,324,002 

740,742  Loss 

CHICAGO 

1927 

1926 

•Daily  News  . 

...  1.889.976 

2.01.3..356 

125.580  T»g8 

Tribune  . 

. . .  2.tXU).H.'3 

3.138,804 

177.9.31  I»ss 

Herald  Examiner  . 

...  1,18.3.917 

1,170.489 

13.428  Gain 

. 

. . .  433.221 

494,892 

61.671  Losa 

•American  . 

...  1,294.146 

1,244.733 

49.413  Gain 

•Journal  . 

. . .  841,  .37.3 

739.068 

102.507  Gain 

Totals  . . 

...  8.603.688 

8.803,542 

199,854  Loes 

PHILADELPHIA 


1927 


Inquirer  . 

Record  . 

Ledger  . 

•Evening  Ledger  ... 
•Bulletin  . 

.  1.913.700 

.  786.900 

.  1.392,706 

.  1.349.432 

.  1.765.800 

2.082,600 
7.3,3.100 
1.. 307.004 
1.374.393 
1,907,700 

Totals  . 

DETROIT 

7.626,797 

News  . 

Times  . 

•Free  Press  . 

1927 

.  2,875.908 

.  1.139.600 

.  1.491.532 

1936 

3.138,338 

1,183,350 

1,674.288 

'D>tal8  . 

.  5.507.040 

5,995.976 

168.900  Loss 
31,800  Gain 

114.298  Loss 
24.961  Loss 

141.900  Loss 


418,239  Loss 


488.936  Loss 


CLEVELAND 

1927  1926 


Plain  Dealer  . 

News-Ijeader  . 

•Preas  . 

.  1,763.175 

.  1,109,775 

1.811.775 

1,1.38.000 

1..345.800 

48.600  IjOss 
48,225  Loss 
43.500  Gain 

Totals  . 

.  4.262.250  4.315.575 

ST.  LOUIS 

53.325  I.OS8 

Post -Dispatch  . 

Globe- Democrat  .... 

1927 

.  2,1.39.920 

.  1.. 374.000 

1926 

2.296.840 

1,. 38.3.300 

136,920  IjOss 
9,300  I»8S 

•Star 

Times 


.’>.’5.').600 

290.700 


.384,700 

346,800 


29.100  Ixws 

56.100  I.s)B8 


Totals  .  4  .380.220  4.611,040 

BALTIMORE 


1927 


Snn  .  1,503,271 

‘EreninR  Sun  .  1,526,907 

Anieriean  .  5.30,244 

•News  .  709.208 

•Post  .  .^37,440 


1926 

1,704,478 

1.6.31.759 

588.024 

6<!0..329 

3.37,272 


201,207  Loss 
124.852  Is>ss 
58.380  I»8S 
48,679  Gain 
19.8.32  I»ss 


Totals  .  4,607,070  4,962,662  355,592  Uss 


BOSTON 

1927  1920 

lleral.i  .  1.504,379  1.023.ii27  59,248  I>i8s 

GIoIk'  .  1..3,s^4,6S3  l.ri!Hl,0,83  12.000  Loss 

I’ost  .  1.141.9.34  l.li!0.117  IS.lSi  Loss 

-VilviTliser  .  .304,292  .398,1!)0  3.898  I»as 

•.liiterioan  .  4ti4.7!t.3  429.43*»  3.3.35'.*  Gain 

•Traveler  .  1.222.07S  1.171.709  .30.369  Gain 

•Traiiseri|>t  .  65.3,709  772.780  117.071  Loss 

•Telegram .  239.148  . 

Totals  .  7,137.870  7..301.<‘>90  363,820  Loss 

T'  learaiii  disoontiiiiieil  November,  1926. 

LOS  ANGELES 

1927  1926 

Times  .  2.3.3.3,.30*1  2,41.3. !>10  fSL410  I»ss 

Examiner  . 2.017. 2fs!  2.126.'.MH  101*. Cell  Loss 

•Express  .  810,,3**2  784.47*»  2*i.02ti  Gain 

•Herald  .  1..346..324  1.48!*,124  .37.400  Gain 

•Kecord  .  4(Si.070  419.9.86  13.916  Isiss 

News  .  276,6!h>  2*tt.8.34  72.842  tialn 

T'.tals  .  7.412..3.3.3  7,440,2.34  27.6!I9  Loss 

BUFFALO 

1927  1926 

Express  .  .34.3.393  . 

Uoiirier  .  928.978  710.1.3.3  218.82.3  tialn 

Times  .  1,311,918  1.222,974  S8,'.)44  Gain 

•Star  .  11K),773  . 

•News  .  1,412,240  1.46.3.,898  5.3.6.38  L.  ss 

Totals  .  3.6.33.136  4.135,191  482.0.3.3  Loss 

Express  comblnetl  with  Courier,  June  19,  1926. 

Star  combined  with  Courier,  June  19,  1926. 

SAN  FRANCISCO 

11»27  102(3 

Chronicle  .  1,027..390  1.O40.1S*;  12.7tK>  Urns 

Examiner  .  1,7(5(5.012  1,705.410  2S.s507 

BiiHetiu  .  .5:58,058  50(5.0(34  57.1(M5  D>ks 

•Call  .  025.rH54  040.21X5  15,2.32  I^>S8 

•News  .  712.404  70.'5,55(5  S.848  (Jain 

Totals  .  4.070,728  5.075..521  1((4.703  I.o-s 

MILWAUKEE 

1U27  102(5 

.Journal  .  1,87:5,111  l.S0:5,770  20.(5.50  Dtss 

S.  T.  &  A.  M.  S .  743.(K»4  (5!»0.(»7O  5:5.015  (lain 

•Leailer  .  244.470  2(»»S.2(55  18,78(5  Loss 

•Wiseoiisin  News  .  8K0.JXH5  0(32.022  218.8.'»4  (Jain 

Totals  .  3.741..500  .S..5(H*. i:5(3  2:52.4*4  (;ain 

WASHINGTON 

1927  1926 

Star  .  2,6i>.3.4.3;>  2.6.31.669  33.784  Gain 

P.wt  .  847.796  1,1*41.114  193. .324  leiss 

•Evenintr  Times  .  *13.3,271  *187.1*41*  .32.**i*H*  Loss 

ll.-rahl  .  .382,t85.3  *5.36.376  74.311  Loss 

•Evenini;  News  .  206.987  216.P54  15.077  Loss 

T'dals  .  4.'J31..36t5  5.2.33.1*53  301. .31*7  Isvss 

CINCINNATI 

1!*27  1926 

•Post  .  918,1500  8.s7.10<5  31. .301*  tialn 

•TImes-Star  .  1.4.32.'.*<I0  1.. 32.3.000  129, 9tM*  Gain 

Eiiipiirer  .  1.439,1(8*  1.374,9*85  64.2*8)  Gain 

Trilmne  .  275,400  307. 80i*  32.4(8*  I.o8a 

Totals  .  4,086.000  3.892.8(8)  193.2(8)  Gain 

NEW  ORLEANS 

1927  1926 

Times- Picayune  .  1. ,364, 092  1.877,346  31,3.2.34  Lws 

Item  .  949,797  l.)8)4.6.39  .34.842  Loss 

States  .  747,3.34  !*12.S78  105. .344  Loss 

•Tribune  .  ('98,345  (M.3.223  144.878  L>ss 

Totals  .  .3.7.39..368  4,438.086  678,518  L'lss 

MINNEAPOLIS 

1927  192(5 

Tribune  .  1.354.302  1.407,016  .32,714  Loss 

Journal  .  1.358,24(5  1,46.3.764  107.518  Loss 

•Star  .  .344.7(5.3  519,535  25,22S  Gain 

Totals  .  3.257.311  3..392,.315  135,004  Ijtss 

SEATTLE 

1927  1926 

Times  .  1.516.956  1..32S.01t5  11.060  r,os8 

Ihwt-IntelllBenc  r  .  1.()26..378  981.442  45.136  Gain 

•Star  .  587.776  (5(M.674  16.898  Isnis 

•L'nion-Reconi  .  90,412  108,318  17,906  Loss 

Totals  .  3.221.72S  3.222,450  728  Loss 

INDIANAPOUS 

19217  1926 

•News  .  1,679,751  1,677,459  2,292  Gain 

Star  .  1.288.827  1.266.61.3  22,212  Gain 

•Ttmea  .  43'2.136  518.961  86,825  Losa 

Totals  .  3,400,714  3,463.035  62,.321  Loss 

DENVER 

1927  1926 

News  .  1,021.320  .366.496  4.34.824  Gain 

P.iat  .  1.345,960  1,4.3.3,488  S7..338  Loes 

•Newa  .  854,760  425.796  428,9(54  Gain 

Totals  . .3.222.0.30  2.42.3.780  796.2.30  Gain 

Times  ehangeil  to  Denver  Blvening  News  November  22.  1926. 

PROVIDENCE 

1927  192(5 

J.aimal  .  1,019,271  1,046.249  26,978  I,oss 

•Bulletin  .  1.269.2.33  1.286.083  16.8.30  Loss 

Tribune  .  .368.073  4.T3.830  67,757  I»88 

•News  .  376.005  423.04.3  47.040  I»s8 

Totals  .  .3.0.32.602  3.191,207  158.(505  I»88 

COLUMBUS 

1927  192(5 

Dispatch  .  1.882.578  2,086.723  204,145  Losa 

Journal  .  690,771  744,143  53.372  Loaa 

•Citizen  .  1,062,642  l.a37.428  4.786  I.OBS 

Totals .  3.625.991  3.888. 2(94  262,303  Losa 


LOUISVILLE 


Courier-Journal 
Ilerald-Post  ... 

•Times  . 

♦Post  . 


1927 

1,373,546 

324,866 

1.120.760 

427.577 


1926 

1.433,358 

1674,921 

1,131.391 

483,085 


59,812  U, 
550,055  1* 

10,825  hi 
55.508  U, 


Totals 


3.21(1.755  3,722,755 


476.000 

llerald'PoHt  iiHiriiing  edition  discontinued  with  issue  of  Mtr 
5.  1!»27.  t  Inelinles  244.:^45  lines  of  morning  iosue.  ^ 

ST.  PAUL 

192(5 


Pionee 

News 


Trilmne  . 

•l*08tlin|uirer 


Worhl-Ilerald 

Ue«*  . 

News  . 


889,2.52 
..  039,414 

869,680 

S95.006 

1,014.286 

743.386 

5,754  L* 
74.872  U, 
12«-!S4G,it 

..  2.t598.346 

2,652,678 

45,668  Giit 

OAKLAND 

1927 

..  1,714,398 
. .  915.440 

1926 

1,704,006 

834,106 

9.492  Gtit 
81.340  Gilt 

..  2.629.844 

OMAHA 

2,530,012 

90.832  Gt:: 

l'.*27 

..  1.199.62.3 
. .  671,664 

1926 

1,219,799 

555,625 

47.3.174 

120.174  L* 
116,039  Gill 

..  1.871,289 
Bee.  Fel)ruary 

2.250.598 
7,  1927. 

379,300  L* 

BIRMINGHAM 


.Vge- Herald 

News  . 

•Post  . 


1927 
613..308 
1.(515. 4(10 
5.31,390 


1926 

749,014 

1,(S)1.942 

522,578 


135.508  Lw 
■8,482  Uw 
28,812  Gih 


li 


Totals  .  2.7.S0..358  2,963,534 

RICHMOND 

1927  1926 

\ews-r.eader  .  1.074,220  1,176,056 

-Dispatch  .  899,83(5  978,614 


183,178  L* 


101,838  L* 
78,778  Lw 


Totals 


.  1.974.056  2,154,070  180,6141* 

DAYTON 

1927 

News  .  1,. 369,1(72 

•Herald  .  '.*.36,964 

Journal  .  7(>3,010 


l!*2i5 

1,. 341. 484 
902.734 
698.572 


27,678  Giii 
34.230  Glh 
4.438  Glii 


T.dals 


(tiroiiiele  ... 
Post -Dispa  tell 


..  3.209.136  3,142,790 

HOUSTON 

1927  1926 

..  1.343.510  l,3!e2.1S8 

..  1,240.992  1,170,988 

. .  6*)9..378  527.828 


48.678  Lm 
69.104  Gllii 
141.750  UtU 


Iti'gister  . 

•Triiiiine-Carital 
•Capital  . 


_  3,2,33,180  3,091.(1<M 

DES  MOINES 

1927  192*5 

-  814.788  812.7.31 

_  953,709  907,792 

.  51*5.921 


2,*)37  Giln 
45.917  Glii 


Totals  .  1,768.497  2,237,4*54 

.8|iiida.v  Capital  disi-oiitiniieil  Eeiiriiary  21,  1926. 


Daily  Capital  diseontimied  Eelnnniry  12.  1927. 

ATLANTA 

1!*27  192*5 

Constitiition  .  .  . 

Posirgian-Anieriean  .  7(5(>,3!*(>  634. T86 

loiirnal  .  1. 499.512  1,422,988 


12«.210G(Ui; 
76.524  Gain 


Totals 


.  2.2.3!*.'.HI8  2.0.37.174 

KANSAS  CITY 


Journal 

•Post 

8tMr 

•Times 


1927 

.3(85.1.34 

435,339 

1.771.41(1 

1*06.820 


1026 

549.824 

.304.470 

1.807,103 

9r>7.a33 


43.670  Lll*< 
69.131  Lov 
35,687  Loss 
51.033  L(» 


Totals  .  3.619.729  3,819,2.30 

MEMPHIS 

1927  1926 

rominereial  Appeal  .  1.33.‘>.999  1.556,212 

•Evening  Appeal  .  673.974  . 

•Neu»-Srlmitar  . •  618,415 

•Press  .  .  ,566,566 

•PrewR-Seimitar  .  734.657  . 


199.521 


220.213  Lots 


Totals  .  2.744.630  2.741.198 

NEWARK,  N.  J. 

1927  1926 

IsMlger  .  . 

•News  .  1.906.070  1.935,362 

•Star-Eagle  .  . 


3.437  Gain 


27.292  I*>« 


Totals  .  1.9O8.070  1.935.362 

PITTSBURGH 


27,292  La" 


1927 


•Ohronlete-Telegraph  ....  1,077,482 

Gazette-Tlmi*s  .  908.166 

Post  .  934.738 

Press  .  2.3.34.7,32 

•Sun  .  683.998 


1926 

i.oeo.236 

996.001 

1.014.034 

2.340.492 

778.834 


12,754  L»* 

87.835 
79,296  tjm 

5,740  Loa* 

94.836  urn 


ToUla  .  5.9.39.1.36  6.219,597 

PORTLAND,  ORE. 


280.461  D* 


v.i 


1927 


•Newa  .  .312.723 

Oregonian  .  1.2.31.328 

Oregon  Journal  .  1.194. .340 

•Telegram  .  310.550 


1928 

536.256 

1.405.040 

1.1.34.210 

5.39.426 


23.533  U« 
173.712 
60.130  Gaia 
239.876  I* 


ToUU  .  3.257.941 


3.684,932  376.991 


No  Sunday  edition. 
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TRADE  BODY  ASSUMES  AD  CENSORSHIP  POWERS 


U.  S.  Commission  Orders  True  Romances  to  Cease  Publication  of  “Reducine”  Copy  and  Firm  to  Stop 
Sale  of  Product — “Not  A  Precedent”,  Lawyer  for  Magazine  Declares 


The  precedent  that  the  Federal  Trade  cream,  aixl  in  causing  its  said  compound  power  of  censoring  advertising  and  of  to  prove  knowledge  on  the  part  of  a 
Commission  has  the  power  to  order  to  be  advertised  for  sale  in  interstate  ordering  a  publisher  to  bar  it  from  his  publisher. 


a  publication  to  cease  and  desist  printing  commerce,  in  newspapers,  magazines,  columns.  “Despite  all  this,  however,  I  do  not 

of  advertising  which  is  false  and  mis-  periodicals  or  other  publications  of  gen-  Both  the  McGowan  Laboratories  and  think  publishers  generally  should  oppose 
leading  was  set  this  week  when  that  body  eral  circulation  throughout  the  United  True  Romances  consented  to  the  issu-  such  action  by  the  Commission.  There 

ordered  the  \\'omanhood  Publishing  Cor-  States  and  the  various  sections  thereof,  ance  of  the  order.  is  entirely  too  much  fraudulent  advertis- 

poration.  Xew  York,  publisher  of  True  or  in  otherwise  advertising  the  same  for  Joseph  Schultz,  attorney  for  the  Wo-  ing  appearing.  There  ought  to  be  some 
to  cease  publication  of  copy  sale  in  interstate  commerce,  from  making  manhood  Publishing  Corporation,  in  dis-  way  of  censoring  misleading  advertising 
from  McGowan  Laboratories,  Inc.,  Chi-  any  false  and  misleading  statement  or  cussing  the  case  for  Editor  &  Publisher,  for  the  protection  of  the  public.  A  piib- 
tago.  concerning  “Reducine,”  a  cream  statements  or  assertions  as  to  the  said  declared  that  he  did  not  believe  that  a  lisher  owes  it  to  his  readers  to  protect 
dainied  to  have  flesh  reducing  properties,  product  or  as  to  the  effect  or  effects  of  precedent  had  been  established,  or  that  them  from  fraudulent  schemes  just  as  a 
True  Romances  is  a  Bernarr  Macfadden  its  use  upon,  or  application  to,  the  human  power  to  order  advertising  barred  from  a  restaurant  owner  owes  it  to  his  patrons 
publication.  body.  publication  is  within  the  jurisdiction  of  to  see  that  the  food  he  serves  them  is 

The  McGowan  Laboratories  also  were  That  respondent.  Womanhood  Publish-  the  Trade  Commission.  not  poisonous.  Without  the  aid  of  the 

ordered  to  stop  the  sale  of  “Reducine,”  ing  Corporation,  cease  and  desist  from  “We  did  not  fight  this  action  for  the  publishers  fraudulent  advertising  cannot 


The  McGowan  Laboratories  also  were 
ordered  to  stop  the  sale  of  “Reducine,” 


interstate  commerce,  and  from  adver-  incorporating  in  its  certain  magazine,  to  reason  that  the  copy  had  already  been  exist. 


tising  the  cream  in  any  publication. 


wit:  True  Romances,  and  distributing  the  barred  from  True  Romances  at  the  time  “Many  newspapers  and  magazines  ex- 


serted  in  its  advertising,  according  to  tne  suoscnucrs  anu  lo  me  purcnasers  mere-  iv'o,  ne  declared.  in  addition  me  many  mai  uo  not.  me  duvcrusiug  iia- 
Ccmniission’s  lindings,  that  anyone  may  of  in  and  throughout  the  several  States  McGowan  Laboratories  signified  their  ternity  itself,  I  believe  can  clean  up  the 

be  freed  from  everv  ounce  of  unwelcome  of  the  United  States  or  any  section  intention  accepting  the  cease  and  desist  situation. 

Jesh  and  that  getting  thin  is  made  pleas-  thereof,  all  and  singular  the  false  and  action  of  the  Commission.  “Every  person  in  the  publishing  busi- 

urabiv  simple  and  easy  for  anyone  by  misleading  statements  and  assertions  in  “The  last  •Reducine’  copy  ran  in  ness  should  approve  stringent  censorship, 
t'  _ I..;.,..-  ”  ,.-l,';.-l'i  >i:.:_  relation  to  the  rertain  toilet  eomnoinid  that  reason  nnv  hut  not  hv  piviiifir  more  nower  to  a  Fed- 


sinply  applying  "Reducine,”  which  dis-  relation  to  the  certain  toilet  compound  August,  1926,  and  for  that  reason  any  but  not  by  giving  more  power  to  a  Fed- 
soives  all  e.xcess  fat  by  a  harmless  chem-  or  cream  sold  and  offered  for  sale  in  action  the  Trade  Commission  might  take  eral  body.” 


ical  reaction.  The  Commission  found  interstate  commerce  by  respondent.  Me-  later  was  of  purely  academic  interest  to 
these  statements  to  be  false  aiwl  the  Gowan  Laboratories.  Inc.,  alleged  and  us. 

cream  useless  for  the  purpose  claimed.  set  forth  in  the  complaint  herein,  or  set  “I  disagree,  however,  that  consent  to 
The  Commission  found  also  that  the  forth  in  the  Cornmission’s  findings  as  the  action  constitutes  a  precedent,  and 
Womanhood  Publishing  Corporation,  by  to  the  Facts  herein,  or  referred  to  or  question  the  Commission’s  jurisdiction  in 
oublishing  the  fraudulent  advertising  of  set  forth  in  Paragraph  One  or  Paragraph  the  case  of  publishers.  Had  the  product 

*.  T  _l _ ... _ : _ Ia.. _  T\frt  tliJe  Ofrloi-  1 _ _ _  _ 


McNITT  BUYS  JOHNSON 
SYNDICATE  INTERESTS 


the  McGowan  Laboratories,  in  its  maga-  Two  of  this  Order, 


line.  True  Romances,  knowingly  became  That  respondent.  Womanhood  Publish-  have  made  a  test  case  of  it. 


been  one  we  wanted  to  back  up  we  would  Latter  Retires  as  President  and  General 


a  partv  to  the  scheme  for  defrauding  the  ing  Coriioration.  cease  and  desist  from  “The  Trade  Commission  stands  in  the 
purchasing  public.  inctmp(jrating  any  of  the  false  and  mis-  position  of  attacking  fraudulent  adver- 

The  foregoing  practices  were  also  leading  statements  as  to  said  toilet  com-  tising  from  the  standpoint  of  unfair 

found  to  be  unfair  to  competitors  who  T)ound  or  cream_  referred  to  in  Para-  competition.  1  cannot  conceive  of  fraud- 

truthfully  advertise  professional  advice,  graph  Three  of  this  Order  or  any  ulent  advertising  being  unfair  competi- 


Manager  of  Johnson  Features 
and  Editors’  Feature 
Service 


W.  H.  Johnson  this  week  resigned  as 


instructions  and  other  methods  for  re-  similar  false  and  misleading  statement  tion — it  is  a  criminal  offense  punishable  president  and  general^  marmger  of  Johl]' 

ducing  e.xcess  flesh.  or  assertion,  as  to  said  toilet  compound  under  the  Federal  law  of  using  the  mails  son  Features,  Inc.,  Aew  York,  and  Ed- 

The  Commission’s  order  follows:  or  cream,  or  as  to  the  effect  of  its  ap-  to  defraud.  ...  Feature 

It  is  now  ordered  by  the  Federal  pheation  to  the  human  bod\,  in  any  news-  I  view  it,  the  Commission  is  I 

TraHi-  CoiTimission  that  resnondents  Me-  magazine,  periodical  or  other  pub-  organized  to  restrain  unfair  practices  as 

Kn  iTboratories.  Inc  .  and  Woman-  'i^ation,  and  distributing  same  as  a  part  they  relate  to  methods  of  doing  business, 
hfiod  Publi'shinir  Conwration  do  cease  newspaper,  magazine,  periodical  not  as  to  quality  of  products  offered  for 

and  desist  from  all  and  singular  the  acts  ‘’J  publication  to  ^e  subscribers  sale.  If  it  can  say  to  a  firm  ‘Your 

and  practices  in  said  complaint  alleged  purchasers  thereof,  in  and  article  does  not  have  the  qualities  you 

and  set  forth  in  said  findings  as  to  the  .several  states  of  the  claim  for  it,’  why  cannot  it  go  further 

facts,  to  wit:  Lnitcd  States  or  in  any  section  thereof.  and  say  ‘Your  price  for  this  product  is 

That  respondent,  McGowan  Labora-  ^  rej;pondents  are  required  to  report  too  high  considering  its  value,  you  must 


tories.  Inc.,  cease  and  desist,  in  selling  Commission  within  30  days  the  reduce  the  price.'’ 

.•r  •  .-  *••...  mnnntf»r  in  wnirli  “TU.fA 


or  offerinsT  for  sale  in  interstate  com-  tnanner  in  which  thej  have  complied  ‘  The  Commission  s  order  states  that 
merce  its""  certain  to!"et  Spound  or  the  order.  by  printing  the  advertising  of  ‘Reducine’  , 

cream  in  .said  complaint  referred  to,  and  pertains  to  True  the  magazine  knowingly  becomes  a  party  j 

in  causing  its  said  compound  to  be  ad-  R'^tnances,  which  is  entirely  new  in  Trade  to  the  fraud.  In  a  contested  case  I  notVon""* » I 

vertised  for  sale  in  interstate  commerce  Commission  history,  the  body  assumes  the  think  the  Commission  would  be  hard  put  V.  V.  McINitt  nation  eieciea 

•  •  scTicr^i  m^Uci^cT 

m  newspapers,  magazines,  periodicals  or  _ _ _  companies.  He  assumed  his 

other  pubhea  ions  ot  general  circulation  Monday.  The  Central  Press  As- 

roug  out  the  Tinted  States  and  in  LOCAL  DRUCCISTS  CAN  PROFIT  RY  1  T^INP  sociation,  Cleveland,  owned  by  Mr.  ^Ic- 

wrious  sections  thereot,  or  in  otherwise  LiKUOUlMZ)  LAIN  KKUHl  BY  UblNU  Nitt.  is  continuing  to  issue  its  service  in 

MORE  NEWSPAPER  SPACE  i,,  o..„  pl«.  a,  usual. 

ing  the  certain  harmless  chemical  reac-  _ _ _  ^cNitt  plans  to  strengthen  and 

tion  which  is  alleged  to  take  place  in  improve  the  services  as  rapidly  as  pos- 

the  portions  of  the  human  body  to  which  ^XE  of  the  big  fields  for  advertising  his  store.  The  sale  ran  four  days  during  stated. 

said  compound  or  cream  is  applied :  which  the  average  small  town  daily  which  he  did  a  cash  business  of  $2,159  Mrs.  Mary  H.  Rumsey  retains  her  in- 

(1)  To  the  effect  that  by  the  use  of  is  not  developing  to  the  extent  that  it  and  wrote  onto  his  books  in  30-day  terest  in  Johnson  Features,  Inc.,  and  Ed- 
said  product  any  one  may  be  freed  from  should  is  the  local  druggist,  J.  Earle  charge  accounts  more  than  $500.  Besides  itors’  Feature  Service,  Mr.  McNitt  sai^ 
every  ounce  of  unwelcome  flesh  and  that  Mavity,  advertising  manager  of  the  Val-  this  he  put  away  some  $400  worth  of  George  Barr  Baker  was  elected  pr^si- 
getting  thin  is  made  pleasurably  simple  paraiso  (Ind.)  Daily  Vidette,  told  merchandise  to  be  called  and  paid  for  dent  of  both  companies,  succeeding  Mr. 

psy  for  anv  one.  ^  members  of  the  Inland  Daily  Press  Asso-  before  Christmas.  The  sale  paved  the  Johnson.  _ 

(2)  To  the  effect  that,  upon  the  appli-  ciation  at  its  recent  May  meeting  in  way  for  one  of  the  most  successful  holi-  Johnson  resigned  as  manager  of 


LOCAL  DRUGGISTS  CAN  PROFIT  BY  USING 
MORE  NEWSPAPER  SPACE 


portions  of  the  human  body  to  which  of  the  big  fields  for  advertising  his  store.  The  sale  ran  four  days  during  stated, 

d  compound  or  cream  is  applied:  _  which  the  average  small  town  daily  which  he  did  a  cash  business  of  $2,159  Mrs.  Mary  H. 


itors’  Feature 
Service,  C 1  e  v  e- 
land,  and  is  at 
present  on  a 
leave  of  absence. 

Mr.  Johnson’s 
stock  interest  in 
the  syndicates 
has  been  sold  to 
V.  V.  McNitt, 
president  of  the 
McNaught  Syn¬ 
dicate,  who  was 
subsequent  to  Mr. 
Johnson’s  resig- 
V.V.  MCNITT  nation  elected 

general  manager 
of  the  two  companies.  He  assumed  his 
duties  Monday.  The  Central  Press  As¬ 
sociation,  Cleveland,  owned  by  Mr.  Mc- 
Xitt,  is  continuing  to  issue  its  service  in 
its  own  pjant  as  usual. 

Mr.  McNitt  plans  to  strengthen  and 
improve  the  services  as  rapidly  as  pos- 


Rumsey  retains  her  in- 


cation  of  said  product  to  the  human  body,  Chicago. 


Mr.  Johnson  resigned  as  manager  of 


a  harmless^  chemical  reaction  takes  place,  “Drug  stores  nowadays  carry  as  varied  done. 


day  businesses  that  the  store  has  ever  New  York  Herald  Tribune  S^di- 


cate,  and  early  in  1925  o 


^ _ ^  _ ^ _ _ _ _ _  .  rganized  Jc 

during  which  the  excess  fat  is  literally  a  stock  as  many  of  the  small  department  “Then  in  March  of  this  year,  Mr.  Features,  Inc.  In  _  January,  1926,  Ed- 

nKCnlvArl  niarmr  —  _ _ I  -.1*  _  1 _  < r «  •  i  .*  Xr _ 1 _ _  t  t  ««  «  Wa  6  «tJlT*fAn  Wltrl 


dissolved  away,  leaving  the  figure  slim  stores  and  the  hours  during  which  the  Meagher  again  used  a  double  page  truck  itors’  Feature^  Sctvicc  was  started  with 
and  properly  rounded,  giving  the  lithe  drug  store  is  kept  open  makes  possible  an  combining  a  paint  and  wall  paper  sale  headquarters  in  Cleveland. 

^ce  to  the  .body  every  man  and  woman  extremely  large  volume  of  business,”  Mr.  with  the  Penslar  one-cent  sale.  This 

Mavity  said.  “Drug  store  proprietors  merchandising  event  covered  a  period  of 
(3)  To  the  effect  that  any  purchaser  are  for  the  most  part  live  wire  mer-  eight  days  (including  two  Saturdays).  EDITOR  &  PUBLISHER 

of  said  compound,  by  applying  said  prod-  chandisers  and  are  in  'one  of  the  most  Cash  register  receipts  for  these  eight  days  C ALEND  \R 

art  and  patting  it  gently  into  the  parts  highly  competitive  fields  in  the  retail  were  more  than  $3,500  and  the  total 

of  the  human  body  which  the  purchaser  business.  And  it  is  the  very  keenness  of  posted  to  charge  accounts  was  more  than  June  26-29 — International  Adver- 

desires  to  slenderize,  will  thereby  reduce  this  competition  which  makes  advertis-  $2,000.  And  Mr.  Meagher  has  done  a  tising  Association,  annual  con- 

any  and  every  part  of  the  body  so  treated  ing  necessary.  This  I  have  demonstrated  tremendous  business  in  paints  and  wall  vention,  Denver. 

O'”  •’".w  little  ex-  to  my  own  satisfaction  at  least,  in  Val-  paper  ever  since.  July  4-6— Southern  Newspaper  Pub- 

ws  nesh  there  may  be.  quickly,  surely  paraiso,  a  city  of  8,000  population  located  “There  are  seven  drug  stores  in  the  Ushers  Assn  25th  annual  con- 
I  .1,  »  southeast  of  Chicago.  city,  two  of  them  larger  than  the  Meag-  vention,  Atlanta. 

10  the  effect  that  any  portion  or  Twice  within  the  past  year,  James  L.  her  store.  Three  of  these  seven  stores  oii—TTtal,  Pr«.  A»n  an. 

^rtions  of  the  alleged  effects  of  the  Meagher,  one  of  our  local  druggists,  has  will  average  more  than  250  inches  per  „T,_i  snmmt^r  mooiinir  Podar 

apolication  of  said  compound  to  the  hu-  used  a  double  page  truck  to  announce  a  month  in  each  of  the  two  daily  papers  p*.,, 

man  MV’  will  result  therefrom.  special  merchandising  event.  here.  All  three  of  these  have  used  full  iniJ 

respondent,  Mef^wan  Labora-  “In  the  early  part  of  December,  1926,  page  ads  frequently  but  Mr.  Meagher  has  wii-  -k  — ^ 

twies,  Inc.,  cease  and  desist  in  selling  or  Mr.  Meagher  used  a  double  page  truck  been  the  only  one  to  attempt  the  double  meeting,  Williamsburg, 

it?  commerce  in  connection  with  his  announcement  of  spread  and  so  satisfactory  has  it  been 

said  certain  toilet  compound  or  the  semi-annual  Penslar  Drug  sale  at  that  he  intends  to  keep  up  the  practice.”  _ 


June  26-29 — International  Adver¬ 
tising  Association,  annual  con¬ 
vention,  Denver. 

July  4-6 — Southern  Newspaper  Pub¬ 
lishers  Assn.,  25th  annual  con¬ 
vention,  Atlanta. 

July  9-11 — Utah  Press  Assn.,  an¬ 
nual  summer  meeting.  Cedar 
City. 

July  14-16 — Virginia  Press  Assn., 
annual  meeting,  Williamsburg, 
Va. 
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OFFICIAL  PROGRAM 

Twenty-third  Annual  Convention 

International  Advertising  Association 
DENVER,  JUNE  26^29 


SUMMARY  OF  PROGRAM  AND  CONVENTION  FEATURES 


Theme  of  Convention— “THE  GROWTH  OF  INDUSTRY  AND  THE  PART  ADVERTISING 

IS  PLAYING  IN  ITS  DEVELOPMENT. ’’ 


INSPIRATIONAL  MEETING 


SUNDAY  AFTERNOON,  JUNE  26, 
3:30  O’CLOCK 


Presiding — E.  D.  GIBBS,  Chairman,  General  Program  Committee; 
Advertising  Director,  The  National  Cash  Register  Company, 
Dayton,  Ohio. 

MUSIC, 

ADDRESSES  OF  WELCOME: 

HON,  WILLIAM  H.  ADAMS,  Governor  of  Colorado. 

HON,  BENJAMIN  F.  STAPLETON,  Mayor  of  Denver. 
RESPONSE— C.  K.  WOODBRIDGE,  President  I.  A.  A. 
KEYNOTE  ADDRESS— DR.  J.  WHITCOMB  BROUGHER, 
President,  Northern  Baptist  Convention;  Pastor,  First  Baptist 
Church,  Oakland,  Cal.  “Service  and  Success.” 

MUSIC. 

GENERAL  SESSION 


Broadu'oy  Theatre 
9:00  A.  M.,  MONDAY,  JUNE  27 

MUSIC. 

THEME  OF  CONVENTION — “The  Growth  of  Industry  and  the 
Part  Advertising  Is  Playing  in  Its  Development.” 

Convention  railed  to  order  hy  C.  K.  WOODBRIDGE.  President, 
1.  A.  A.  Address  hy  PRESIDENT  WOODBRIDGE. 

THE.  HON.  SAMUEL  R.  McKELVIE,  Former  Governor  of  Ne¬ 
braska;  Publisher,  Nebraska  Farmer,  “The  Market  at  Our 
Door.” 

MERLIN  HALL  AYLESWORTH.  President,  National  Broad¬ 
casting  Company,  New  York,  “The  Romance  of  Radio.” 

MRS.  EMILY  NEWELL  BLAIR,  Magazine  Writer  and  Lecturer, 
Washington,  “The  Women  Who  Buy.” 


Report  of  Treasurer-  FRANCIS  H.  SISSON,  New  York. 

Report  of  Chairman  of  Advertising  Commission — W.  FR.4NK 
M'CLURE,  Chicago. 

Report  of  Federation  of  Women’s  AdvertTsing  Clubs  of  the 
World— MRS.  BERNICE  BLACKWOOD,  New  York. 

Report  of  Committees. 

HAROLD  J.  STONIER,  Vice-President,  University  of  Southern 
California,  and  President,  Advertising  Club  of  Los  .4ngeles — 
“The  Challenge  of  Organized  Advertising.” 

Report  of  Resolutions. 

.4nnouncement  of  Nomination  of  Convention  City  by  President 
of  Board  of  Club  Presidents. 

Announcement  of  Selections  to  Executive  Committee  of  the  In¬ 
ternational  .4dvertising  Association  by  Sustaining  Members, 
Board  of  Club  Presidents,  Federation  of  Women’s  Advertising 
Clubs,  Advertising  Commission  and  National  Better  Business 
Bureau. 

Election  of  President. 

Election  of  Secretary. 

Election  of  Treasurer. 


ASSOCIATION  OF  NEWSPAPER 
ADVERTISING  EXECUTIVES 


MESSANINE  BANQUET  ROOM,  HOTEL  COSMOPOLITAN. 
MONDAY  AFTERNOON,  2  O’CLOCK 


LOCAL  DISPLAY  ADVERTISING 


MONDAY  EVENING,  8  O’CLOCK 

MUSIC. 

W.  E.  HARKNESS,  Manager,  Auxiliary  Service,  American  Tele¬ 
phone  and  Telegraph  Company,  New  York,  “Some  Commer¬ 
cial  Uses  of  Telephotographs.” 

JOE  MITCHELL  CHAPPLE,  Writer  and  Traveler,  Boston, 
“Advertising — An  Open  Door  to  the  New  Epoch.” 


TUESDAY  MORNING,  9  O’CLOCK 

MUSIC. 

FRANCIS  H.  SISSON,  Vice-President,  Guaranty  Trust  Com¬ 
pany;  Treasurer,  International  Advertising  Association,  New 
York.  “Problems  of  Prosperity.” 

COL.  PAUL  HENDERSON,  General  Manager,  National  Air 
Transport  Companv,  Chicago.  “The  Wings  of  Business.” 

THE  HON.  JAMF.S  ROLPH,  JR.,  Mayor  of  San  Francisco. 
“Community  Advertising  as  San  Francisco  Knows  It.” 

JAMES  F.  OWENS,  Vice-President  and  General  Manager,  Okla¬ 
homa  Gas  &  Electric  Company,  Oklahoma  City.  “Business  Is 
Good  in  America — Why  Change  It?” 


TUESDAY  EVENING,  8  O’CLOCK 

MUSIC. 

S.  L.  ROTHAFEL,  “ROXY,”  President.  Roxy  Theatre.  New 
York.  “The  Invisible  Audience.” 

THE  HON.  WILLIAM  E.  BORAH,  United  States  Senator  from 
Idaho. 

WEDNESDAY  AFTERNOON,  4  O’CLOCK 


Presiding — WILLIAM  E.  DONAHUK  Manager.  Local  Display 
Advertising,  Chicago  Tribune. 

“Chain  Store  Merchandising” — R.  L.  WHITM.4N,  Advertising 
Manager,  J.  C.  Peiinev  Comnany. 

“The  Selection  of  Media”— MISS  CLAIRE  SAMELS.  Advertis¬ 
ing  Manager,  Carson,  Pirie,  Scott  &  Co.,  Chicago. 

Subjects  for  Open  Discussion: 

“What  are  the  principal  advantages  and  disadvantages  to  the 
advertiser  of  a  ‘shopping  news’?” 

“.Are  newspapers  changing  policies  relative  to  the  acceptance  of 
advertising  from  retail  stores  located  in  other  cities?” 

“What  are  the  best  arguments  to  induce  independent  grocers  to 
advertise  to  compete  with  chains?” 

“How  can  a  newspaper  best  help  the  retail  advertiser?” 

“What  service  should  and  should  not  be  extended  to  the  retail 
advertiser?” 

“What  market  data  should  be  compiled  for  the  retail  adver¬ 
tiser.” 

“What  are  the  best  arguments  replying  to  the  idea  of  a  few 
retail  advertisers  that  advertising  is  not  as  effective  as  for¬ 
merly?” 

“What  is  the  effect  of  a  large  volume  of  bargain  advertising  on 
linage  and  on  business  generally?” 

“What  are  effective  methods  of  stimulating  interest  in  staff 
meetings?” 

“What  are  practical  methods  of  developing  local  lineage  for 
light  days?” 


TUESDAY  AFTERNOON,  2  O’CLOCK 

NATIONAL  ADVERTISING 


ANNUAL  BUSINESS  MEETTNG 


Report  of  President — C.  K.  WOODBRIDGE.  Detroit. 
Report  of  Secretary — ROWE  STEW  .ART,  Philadelphia. 


Presiding— FRANK  T.  CARROLL,  President.  A.  N.  A.  E.;  Ad¬ 
vertising  Director,  Indianapolis  Neivs. 

“Co-ordination  of  the  Publication  Office  and  the  Special  Repre¬ 
sentative  in  Developing  National  Advertising” — F.  ST,  J. 
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OFFICIAL  PROGRAM  —  Continued 


RICHARDS,  Eastern  Manager,  St.  Louis  Globe  Democrat; 
Ex-President,  The  Six  Point  League. 

“The  Kind  of  Co-operation  That  Pays  the  Newspaper  and  the 
Advertiser” — ARTHUR  H.  OGLEl,  Secretary-Treasurer,  Asso¬ 
ciation  of  National  Advertisers. 

“The  Westinghouse  Newspaper  Campaign” — J.  C.  McQUISTON, 
Director  of  Advertising  and  Publicity,  Westinghouse  Electric 
Manufacturing  Company,  E^st  Pittsburgh,  Pa. 

Subjects  for  Open  Discussion: 

“How  can  newspapers  check  the  tendency  to  place  national  ad¬ 
vertising  through  retailers?” 

“What  merchandising  service  should  and  should  not  be  extended 
to  national  advertisers?” 

“Can  a  small  newspaper  afford  to  give  merchandising  service?” 

“How  important  is  survey  work  in  developing  national  adver¬ 
tising?” 

“What  are  the  most  effective  methods  of  developing  national 
advertising?” 

“Is  it  advisable  to  secure  a  special  representative  who  confines 
his  newspapers  to  one  geographical  area?” 

“What  are  the  best  methods  of  charging  advertising  and  hand¬ 
ling  claimed  deductions  when  the  advertising  as  printed  meas¬ 
ures  less  than  the  order,  due  to  shrinkage?” 


WEDNESDAY  MORNING,  9:30  O'CLOCK 


CLASSIHED  ADVERTISING 


Presiding — CHARLES  W.  NAX,  Classified  Advertising  Manager, 
St.  Louis  Globe  Democrat;  President,  Association  of  News¬ 
paper  Classified  .Advertising  Managers. 

"Building  Classified  and  Making  It  Pay” — CHARLES  W.  HORN, 
Classified  Advertising  Manager,  New  York  American. 

“What  Classified  Advertising  Needs  Most” — HARRY  GW.ALT- 
NEY,  Classified  Advertising  Manager,  Milwaukee  Journal. 

A  group  of  twelve  classified  advertising  managers,  representing 
newspapers  of  varied  sizes,  types  and  publication  hours,  will  be 
present  to  answer  questions  in  open  discussions. 

Award  of  the  Shuman  Trophy  and  presentation  of  the  prize 
winning  story  of  Newspaper  Advertising  Success. 


WEDNESDAY  AFTERNOON,  2  O’CLOCK 


PROBLEMS  CONCERNING  COMPLETE  DEPARTMENT 


Presiding — CARL  P.  SLANEl,  Publisher,  Peoria  Journal-Tran¬ 
script. 

“Who  Pays  for  Advertising” — RHEY  T.  SNODGRASS,  Adver¬ 
tising  Manager,  Minneapolis  Journal. 

“Rotogravure  from  the  Angle  of  the  Advertiser  and  the  News¬ 
paper” — ROGER  H.  ETRGER,  Advertising  Manager,  Cincin¬ 
nati  Enquirer. 

Subjects  for  Open  Discussion: 

“Should  newspapers  stop  selling  guaranteed  positions?” 

“What  is  the  best  system  of  payment  for  advertising  salesmen?” 

“What  is  the  solution  of  the  rate  differential  problem  for  auto¬ 
mobile  advertising?” 

’’What  are  the  best  rulings  for  differentiating  between  national 
and  local  advertising?” 

’'What  is  the  best  closing  time  for  an  afternoon  paper  in  a  city 
of  50,000?” 

’'What  are  the  merits  of  the  A.  B.  C.  rule  that  prohibits  a  news¬ 
paper  from  printing  a  competitor's  statement?” 

“What  can  be  done  about  the  evident  disregard  by  many  news¬ 
papers  of  the  efforts  to  curtail  the  use  of  excessive  areas  of 
black?” 

Closing  Business— Report  of  Resolutions  Committee;  Report  of 
.Auditing  Committee;  Report  of  Nominating  Committee;  Elec¬ 
tion  of  Officers. 


ASSOCIATION  OF  NEWSPAPER  CLASSI¬ 
FIED  ADVERTISING  MANAGERS 

Eljebel  Masonic  Temple,  Denver 
MONDAY  MORNING,  JUNE  27,  9  O’CLOCK 


(Note:  .As  much  of  the  program  as  is  possible  will  be  com¬ 
pleted  at  each  session,  allowing  as  much  time  as  seems  desirable 
to  each  subject.  The  following  session  will  begin  where  pre¬ 
vious  session  finished.) 

Registration  Officers*  Reports,  Appointment  of  Committees. 

Value  of  Classified  to  a  newspaper,  by  well-known  publisher 
or  business  manager  who  is  a  classified  enthusiast. 

Four  Sources  of  Classified:  1.  Over  the  Counter.  2.  By 
Telephone.  3.  Personal  Solicitation.  4.  By  Mail. 


1.  Counter  Business:  Chairman,  J.  .A.  FINNER.AN,  New 
York  Times.  A.  Selection  and  Training  of  Counter  Help.  B. 
Counter  Methods.  C.  Blind  Answers.  D.  Copy  Writing  As¬ 
sistance. 

2.  Telephone  Business,  Soliciting  Room:  Chairman,  W.  W. 
MURDOCK,  Detroit  Free  Press — A.  Selection  and  Training  of 
Telephone  Sales  People.  B.  Supervision  and  Sales  Helps  for 
Telephone  Solicitors.  C.  Follow-Ups. 

“Voluntary”  Telephone  Room:  Chairman,  A.  R.  KOEHLER, 
Chicago  Tribune — .A.  Qualifications  and  Training  of  “Ad-Taker.” 
B.  Censoring  Copy.”  C.  Handling  Kills,  Corrections,  Allow¬ 
ances  and  Reinstates.  D.  Salary  and  Personnel  Problems. 

3.  Personal  Solicitation:  Chairman,  HARRY  GWALTNEY, 
Milu'aukee  Journal — A.  Qualifications  of  Salesmen.  B.  Sales 
Methods.  C.  Salaries.  D.  Sales  Meetings.  EL  Sales  Assistance. 

4.  Direct  by  Mail:  Chairman,  JOHN  L.  IRVIN,  New  York 
American — A.  Circulars  vs.  Letters.  B.  Territorial  Limits.  C. 
Enclosures.  D.  Promotion  Methods.  E.  Rates. 

On  Tuesday  separate  sessions  will  be  held  for  the  Large  News¬ 
papers  and  for  the  Small  Newspapers. 

Large  Newspapers  Meeting:  Chairman,  HY.  MOEHLMAN, 
Baltimore  Sun — A.  Development  of  New  Classifications.  B.  Per¬ 
sonnel  Problems.  C.  Sub-Stations. 

Small  Newspapers  Meeting:  Chairman,  R.  E.  BALLOU,  Peoria 
Star — A.  Department  Organization.  B.  Complaints.  C.  Classifi¬ 
cation  of  Ads.  D.  Special  Pages.  E.  Special  Rates.  F.  Censor¬ 
ship.  G.  Service  Bureaus.  H.  Methods  of  Handling  Kills,  Al¬ 
lowances,  etc.  I.  Competition.  J.  Promotion. 


WEDNESDAY  MORNING,  11  O’CLOCK 


ELECTION  OF  OFRCERS 


Discussion  of  “Co-Operative  Promotion  Idea — Its  Purpose  and 
Progress,”  by  C.  L.  PERKINS,  Chicago  Herald-Examiner. 

Report  of  Committees  at  close  of  afternoon  session. 

On  Monday  a  luncheon  meeting  will  be  held  for  those  newspapers 
carrying  First,  Second,  and  Third  Volumes  in  their  cities. 

On  Tuesday  separate  luncheon  meetings  will  be  held  for  large 
morning  papers,  large  afternoon  papers,  and  for  small  news¬ 
papers. 


HNANCIAL  ADVERTISERS  ASSOCIATION 

Albany  Hotel,  Denver 
WEDNESDAY,  JUNE  29 


MORNING  SESSION 


9:00 — Registration  (no  fee). 

9:30 — Meeting  called  to  order  by  ALLAN  HERRICK,  Adver¬ 
tising  Manager,  United  States  National  Bank,  Denver. 

9:35— “Address  of  Welcome” — ^JAMES  C.  BURGER,  Vice-Presi¬ 
dent,  Denver  National  Bank. 

9:50 — “The  Objectives  in  Financial  Advertising” — C.  H.  H AN¬ 
DERSON,  Presiden  ,  V.  A.  A„  and  Vice-President  of  the 
Union  Trust  Company,  Cleveland. 

10:15 — “What  Advertising  Has  Done  for  Financial  Institutions” — 
HENRY  FAILING,  Advertising  Director,  Oregon  Jour¬ 
nal,  Portland. 

11:00 — “The  Ideal  Advertising  Program  for  a  Financial  Institu¬ 
tion” — RALPH  CASTLE,  Pacific  Coast  Manager,  Chris¬ 
tian  Science  Monitor. 

11:45 — Discussion. 

12:15 — Luncheon,  Albany  Hotel. 

Presiding— C.  H.  HANDERSON,  President,  F.  A.  A. 

“Possibilities  of  the  Newspaper  in  Security  Advertising” — P.AUL 
LOUGHRIDGE,  Partner,  Bosworth,  Chanute,  Loughridge  and 
Company,  Investment  Securities,  Denver. 

Entertainment — Furnished  by  Denver  Clearing  House  Associa¬ 
tion. 


AFTERNOON  SESSION 


Presiding — CLINTON  F.  BERRY,  Assistant  Vice-President,  Union 
Trust  Company,  Detroit. 

2:15— “Developing  the  Trust  Department  Through  Personal 
Solicitation” — (Speaker  to  be  announced  later*. 

2:50 — “Employes’  Contest  for  New  Business” — WM.  J.  KELLY, 
Second  Vice-President.  Chicago  Trust  Company. 

3:15 — “How  to  Sell  Bonds” — CH.4RLES  B.  ENGLE,  Treasurer, 
International  Trust  Company,  Denver. 

3:35 — ^“Making  the  Advertising  Part  of  the  Bank” — CHARLES 
McMAHON,  Director  of  Advertising,  First  National 
Bank,  Detroit. 

4 : 00 — '.Adjournment. 
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ASSOCIATED  RETAIL  ADVERTISERS 

Consistory  Auditorium,  Denver 
MONDAY  AFTERNOON,  JUNE  27,  2  O'CLOCK 

/Vpsit/ing— GEORGE  B.  FORRISTALL.  President,  Associated  Re¬ 
tail  Advertisers;  Advertising  an<l  Sales  Manager,  Foley  Bros. 

Dry  Goods  Company,  Houston,  Texas. 

2:00 — Report  of  President.  Report  of  Secretary-Treasurer,  Ap¬ 
pointment  of  Committees  on  Nomination  and  Resolu¬ 
tions,  Report  of  Chairman,  Program  Committee. 

2:20— “Howdy”— H.  MAURICE  WETLAND,  The  Neustetter  Co., 
Denver. 

2:30 — -“Profit — The  Measure  of  Advertising  Success” — F.  W. 
CRANKSHAW,  Amos  Parrish  &  Co.,  New  York,  N.  Y. 

3:00 — Questions  and  Discussion. 

3:10 — “Accent  on  the  ‘Manager’” — LULU  E.  ECKELS,  Los  An¬ 
geles. 

3:40 — Questions  and  Discussion. 

3:50 — “Straightening  Out  the  Volume  Kinks”  —  RAY  M. 

WRIGHT,  Advertising  Manager,  Scruggs-Vandervoort- 
Barney,  St.  Louis,  Mo. 

4:20 — Questions  and  Discussion. 

4:30 — Adjournment. 

TUESDAY  AFTERNOON,  2  O’CLOCK 

Presiding — H.  M.  VOSS,  Denver  Dry  Goods  Company. 

2:00 — Foreword — By  the  Chairman. 

2:10 — “The  Business  of  the  Better  Business  Bureau” — EDWARD 
L.  GREENE.  Managing  Director  of  National  Better 
Business  Bureau,  New  York. 

2:40 — Questions  and  Discussion. 

2:50 — “The  Proper  Use  of  Space” — W,  E.  DONAHUE,  Chicago 
Tribune. 

3:20— Questions  and  Discussion. 

3:30 — ^“Backing  Up  the  Advertising” — J.  R.  OZANNE,  Adverti^ 
ing  Manager,  Carson,  Pirie,  Scott  &  Co,,  Chicago. 

4:00 — Thirty  Minutes  of  “Open  Forum,”  presided  over  by  MISS 
R.  McCLUNEY,  Advertising  Manager,  Ackemann  Broth¬ 
ers,  Elgin,  lU. 

A.  “Getting  the  Newspaper  With  You.” 

B.  “How  a  Store  Can  Interest  High  School  Students.” 

C.  “Selling  Yourself  to  Your  Own  Organization.” 

4:30 — Adjournment. 

WEDNESDAY  FORENOON,  9:30  O’CLOCK 

Presiding — GEORGE  B.  FORRISTALL,  President. 

9:30 — Reports  of  Committees. 

9:40 — “The  Merchant’s  Viewpoint  of  Merchandise  Promotion 
Today” — J.  K.  STERNE,  General  Merchandise  Manager, 
The  May  Company,  Denver. 

10:10 — Questions  and  Discussion. 

10:20 — ^’^^e  Fashion  Force  in  Retailing” — CARL  GIBSON,  Vice- 
President,  Standard  Corporation,  Chicago  and  New 
York. 

10:50 — Questions  and  Discussion. 

11:00— “I  Am  the  Customer”- MRS.  DONALD  C.  BROMOELD, 
Denver. 

11:30 — Questions  and  Discussion. 

11:40 — ^“Retail  Radio  Advertising  in  Boston”  —  FTIANK  A. 

BLACK,  Publicity  Manager,  Wm.  Filene's  Sons  Com¬ 
pany,  Boston,  Mass. 

12:10 — Questions  and  Discussion. 

1 2 : 20 — A  d  journment. 

WEDNESDAY  AFTERNOON,  2  O’CLOCK 

Presiding — ARTHUR  BRAYTON,  EMitor,  Dry  Goods  Merchants 

Trade  Journal,  Des  Moines,  la. 

2:00— The  Query  Box — One  hour  and  forty-five  minutes  to  be 
devoted  in  open  forum  and  divisional  groups — to  com¬ 
parative  experiences  in  dealing  with  the  essential  fac¬ 
tors  which  go  to  make  up  successful  retail  store  promo¬ 
tion  today.  Entire  program  to  rest  on  a  summary  of 
points  indicated  by  retail  advertising  men  and  women 
in  response  to  a  pre-convention  questionnaire. 

3 :45 — Adjournment. 

THEATRE  ADVERTISING  PUBUSHERS 
ASSCX:iAT10N 

Room  A,  Hotel  Cosmopolitan,  Denver 
MONDAY  AFTERNOON,  2:30  O’CLOCK 

Presiding — E.  E.  BRUGH,  President,  Clyde  W.  Riley  Advertis¬ 
ing  Company,  Chicago,  Ill. 

2:30 — General  Discussion  and  Election  of  Officers. 


Luncheon 

TUESDAY,  JUNE  28,  12:30 
Close  of  Business  Details 

TUESDAY  AFTERNOON,  OPENING  AT  2:30  O’CLOCK 
Presiding — E.  E.  BRUGH,  President. 

2:30 — “Selling  Advertising” — J.  C.  CHEVALIER,  Secretary, 
New  York  Theatre  Program  Corporation,  New  York. 
N.  Y. 

2:45 — “Purchase — Inclination” — the  important  fundamental  of  a 
“Quality  Market”— E.  E.  BRUGH. 

DIRECT  MAIL  ADVERTISING 
ASSOCIATION 

Btdl  Room,  Broun-Palace  Hotel,  Denver 
MONDAY  AFTERNOON 

2:00 — “Selling  One  Out  of  Four  Farmers” — C.  R.  LAWSON, 
Potts-Turnbull  Company,  Kansas  City. 

2 : 30 — Discussion. 

2:45 — “Advertising  Everybody  Can  Do” — ROBERT  E.  RAM¬ 
SEY,  President,  Robert  E.  Ramsey  Organization,  New 
Y  ork. 

3 : 15 — Discussion. 

3:30 — “A  Clinic  on  Business  Letters” — VICTOR  KLEBBA,  Vice- 
President,  Superior  Advertising  Service,  Chicago. 

4 : 00 — Discussion. 

4:15 — Adjournment. 

TUESDAY  AFTERNOON 

2:00 — “Cold  Facts  About  Direct  Mail” — GORDON  W.  KINGS¬ 
BURY,  Director  of  Advertising,  Kelvinator,  Inc.,  De¬ 
troit. 

2 :30 — Discussion. 

2:45 — “How  We  Enlarged  Our  Market  by  the  Use  of  Direct 
Mail”— CLARKE  A.  RICHARDS,  The  Coleman  Lamp 
&  Stove  Company,  Chicago. 

3:15 — Discussion. 

3:30 — “How  Auto  Dealers  Were  Secured  Through  Direct  Mail” 
— W.  R.  EWALD,  Campbell-Ewald  Company,  Detroit. 

4:00 — Discussion. 

4 : 1 5 — Adjournment. 

WEDNESDAY  MORNING 

9:30 — “Selling  Building  &  Loan  by  Mail” — THOMAS  L.  CRAW¬ 
FORD,  Advertising  Manager,  The  National  Savings  & 
Loan  Association,  Wichita,  Kan. 

10 :00 — Discussion. 

10:10 — ^“Direct  Mail  Tie-Ups  and  the  Business  They  Brought” — 
MISS  LENA  OSBORNE,  The  Osborne  Advertising 
Agency,  Oklahoma  City,  Okla. 

10:40 — Discussion. 

10:50 — House  Organ  Round  Table. 

12 : 30 — Adjournment. 

AMERICAN  PHOTO-ENGRAVERS 
ASSOCIATION 

Room  A,  Cosmopolitan  Hotel,  Denver 
TUESDAY  AFTERNOON,  2  O’CLOCK 

Presiding — CHARLES  A.  CLARK,  The  Cocks-CIark  Engraving 
Company,  Denver. 

“Photo-Engravings  in  Advertising” — E.  W.  HOUSER,  Barnes-Cros- 
by  Company,  Chicago,  Ill. 

“Photo-Engravings  Convince  the  Buyer” — M.  C.  GOSIGER. 

Schultz-Gosiger  Company,  Cincinnati. 

“Photo-Engravings  Attract  Attention” — H.  C.  CAMPBELL.  West¬ 
ern  Flng.  &  Col.  Company,  Seattle,  Wash. 

“The  Best  Reproductions” — CHARLES  A.  CLARK,  Denver. 

GRAPHIC  ARTS  DEPARTMENT 

Ball  Room,  Adams  Hotel,  Denver 
MONDAY  AFTERNOON,  2  O’CLOCK 

“The  Part  Printing  Plays  in  Financial  Advertising” — CLINTON 
F.  BERRY,  Assistant  Vice-President,  Union  Trust  Company, 
Detroit. 

(Subject  to  be  announced) — GORDON  W.  KINGSBURY,  Direc¬ 
tor  of  Advertising,  Kelvinator,  Inc.,  Detroit,  Mich. 

“Ethics  of  Typography” — JAMES  O’SHAUGHNESSY,  Executive 
Secretary,  American  Association  of  Advertising  Agencies.  New 
York. 
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“Business  and  Advertising” — FRANCIS  H.  SISSON,  Vice-Presi¬ 
dent,  Guaranty  Trust  Company,  New  York. 


AMERICAN  COMMUNITY  ADVERTISING 
ASSOCIATION 


Adams  Hotel,  Denver 


TLESDAY  AFTERNOON,  2  O'CLOCK 


Presiding — DOWELL  LIVESAY,  Editor,  Denver  Magazine,  Den- 


President’s  Remarks — Committee  Appointments — CHARLES  F. 
HATFIELD,  Secretary-Manager,  St.  Louis  Convention,  Publicity 
and  Tourist  Bureau. 

“Oklahomans,  Inc. — A  Plan” — WILLIAM  S.  KEY,  General  Mana¬ 
ger,  Oklahomans,  Inc.,  Oklahoma  City. 

alue  of  Tourists— Canadian  Viewpoint” — C.  W.  STOKES,  As¬ 
sistant  Publicity  Agent,  Canadian  Pacific  Railway,  Montreal. 
“Community  Advertising  by  Railroads” — J.  W.  KE.\RNEY,  Man¬ 
ager  Publicity,  Missouri  Pacific  Railway,  St.  Louis. 

“Influence  of  Travel” — R.  H.  Faxon,  President,  Denver  Adver¬ 
tising  Club. 

General  Discussion  of  Following  Topics: 

1.  “Inter-Community  Advertising  for  Sectional  Growth” — MRS. 

ROBERT  G.  COULTER,  Coulter  &  Payne,  Inc.,  San  An¬ 
tonio,  Tex. 

2.  “Selling  a  Campaign  to  a  Community” — P.  H.  REILLY,  Wis¬ 

consin  Land  O'Lakes  Association,  Rhinelander,  Wis. 


WEDNESDAY  MORNING,  9:30  O’CLOCK 


Pressing— CHARLES  F.  HATFIELD,  President. 

“Outdoor  Tie-Up  in  Community  Advertising” — C.  B.  LOVELL, 
Secretary,  Outdoor  Advertising  Association  of  America,  Chi¬ 
cago. 

“How  Travel  Advertises  a  Community” — HARRY  N.  BURHANS, 
Executive  Secretary,  Denver  Tourist  and  Publicity  Bureau. 
“Economics  of  Community  Advertising” — DON  E.  MOWRY,  Gen¬ 
eral  Secretary,  Madison  Association  of  Commerce,  Madison, 
'Wis. 

General  Discussion  of  Following  Topics: 

1.  “Selling  Community  Advertising  at  Home” — E.  K  HAN- 

WAY,  Editor,  Casper  (Wyo.)  Herald-Tribune. 

2.  “Effective  Follow-Up” — DOWELL  LIVESAY,  Editor,  Denver, 

Colorado. 

3.  “Checking  Wastes  in  Community  Advertising” — 0.  W. 

MEILKEl,  Portland  (Ore.)  Chamber  of  Commerce. 

4.  “Fund  Raising  in  Utah” — EDGAR  M.  LEDYARD,  President, 

Advertising  Clnh,  Salt  Lake  City. 

5.  “Where  Does  the  Advertising  Agency  Come  In?” — W. 

FRANK  McCLURE,  Albert  Frank  &  Co..  Chicago. 


WEDNESDAY  NOON,  LUNCHEON,  12:30  O’CLOCK 
Presiding— CHARLES  F.  HATFIELD. 

Report  on  Nation-Wide  Community  Advertising  Survey — EUANK 
M.  SURFACE),  Assistant  Director,  Department  of  Commerce, 
Washington,  D.  C. 

Address — HON.  JAME)S  ROLPH,  JR.,  Mayor  of  San  Francisco. 


SCREEN  ADVERTISERS  ASSOCIATION 

Broadway  Theatre,  Denver 
SUNDAY  EVENING,  8:15  O’CLOCK 
“Thirty  Years  of  Motion  Pictures”.  (Film). 


MONDAY  AFTERNOON,  1:30  O’CLOCK 


Shirley  Savoy  Hotel,  Denver 


1:30 — Opening  of  Convention — Chairman  J.  DON  ALEXAN¬ 
DER,  Alexander  Film  Company,  Denver. 

Minutes  of  Secretary  and  Treasurer. 

2:00— Address  of  President— DOUGLAS  D.  ROTHACKER, 
Rothacker  Industrial  Films,  Chicago,  Ill. 

2:30 — Panchromatic  &  Dupe  Negative — GEORGE  A.  BLAIR, 
Eastman  Kodak  Company,  Rochester,  N.  Y.  Discussion. 
3:00 — “Uses  of  Phonofilm  for  (Commercial  Advertising” — RAY 
D.  LILLIBRIDGE,  President,  Lillibridge  Advertising 
Agency,  New  York. 

4:00— “Motion  Picture  Conditions  in  the  Northwest” — R.  H. 
RAY,  Ray-Bell  Films,  St.  Paul. 

4:30 — “Short  Length  Division  Plans” — A.  V.  CAUGER,  Chair¬ 
man.  Discussion. 

5 : 00 — Adjournment. 


TUESDAY  AFTERNOON,  2:  O'CLOCK 

2:00 — Presentation  New  Business 
2 : 15 — Discussion. 

2:30 — “Sales  Organization” — M.  F.  CAMPBELL.  Denver. 

3:00 — “Motion  Pictures  and  Floods” — WM.  JOHNSON,  Motion 
Picture  Advertising  Service,  New  Orleans,  La. 

3:15 — Our  Jim  From  Texas — JAMES  P.  SIMPSON,  James  P. 

Simpson  Company,  Dallas,  Tex. 

3:4.5 — Discussion  and  General  Business. 

500 — Adjournment. 


WEDNESDAY,  9:30  O’CLOCK 


9:30 — General  Business. 

10:00 — “International  Advertising  Association  Plans” — ROBERT 
A.  W.4RFEL.  Executive  Secretary,  Advertising  Commis¬ 
sion. 

10 : 30 — Discussion. 

10:45 — “Successful  Uses  of  Motion  Pictures” — Speaker  to  be  an¬ 
nounced. 

11:15 — Committee  Reports. 

11:45 — Executive  Committee  Meeting. 

12:00  to  3:30 — Short  Length  Division  Business  Meeting. 

1:00  to  3:30 — Screening  of  Pictures. 

3:30 — Report  Short  Length  Business  Meeting. 

3:45 — Unfinished  Business. 

4:00 — Adjournment. 


CLUB  OFFICERS’  CONFERENCE 


WEDNESDAY  MORNING,  9:30  O’CLOCK 


Presiding — DR.  H.  H.  MAYNARD,  President,  Advertising  Cluh 
of  Columbus,  O. 

9:30 — “Keeping  Advertising  Club  Members  on  the  Job  Every 
Day  of  the  Year”— ARTHUR  H.  BRAYTON,  President, 
Advertising  Club  of  Des  Moines. 

10:00 — “The  Use  of  Programs  Supplied  by  Headquarters” — AL¬ 
FONSO  JOHNSON,  President,  Advertising  League  of 
Dallas. 

10:30 — “How  Women’s  Clubs  Educate  Their  Members  and  the 
Public  on  the  Economics  of  Advertising” — MRS. 
HILMA  BENSON,  President,  Women’s  Advertising  Club 
of  Chicago. 

11:00 — “Starting  Public  Dinners  on  Time” — J.  R.  BOLTON,  Sec¬ 
retary,  Advertising  Club  of  New  York. 

11:15 — “Making  District  Conventions  Most  Useful” — C.  C. 

YOUNGGREEN,  Chairman,  Sixth  District,  Milwaukee, 
Wis. 


WEDNESDAY  AFTERNOON,  2  O’CLOCK 
2:00 — “Publicity  for  and  Promotion  of  Club  Events” — DONALD 


K.  THOMAS,  Managing  Director,  Advertising  Club  of 
Los  Angeles. 

2:30 — Round  Table  Sessions. 

(a)  For  clubs  with  paid  secretaries — Leader:  H.  T. 
Bussman,  President,  Advertising  Club  of  St.  Louis. 

(b)  For  clubs  with  volunteer  secretaries — Leader:  E).  N. 
Ledyard,  President,  Advertising  Club  of  Salt  Lake 
City. 


FEDERATION  OF  WOMEN’S  ADVERTIS¬ 
ING  CLUBS 


MONDAY  AFTERNOON,  5  O’CLOCK 


Hotel  Cosmopolitan,  Denver 


Greeting  to  Denver — MISS  MARIE  RICHEY,  Advertising  Man¬ 
ager,  Daniels  &  Fisher  Store  Company,  Denver. 

“What  the  International  Advertising  Association  Means” — C.  K. 
WOODBRIDGE,  President,  1.  A.  A. 

The  Pro  and  Con  of  Testimonial  Advertising  Copy:  When  It  is 
Good — MISS  HILDEGARDE  GLOYER,  National  Advertising 
Department,  Milwaukee  Journal. 

When  It  Is  Not  Good — MISS  ELSIE  E.  WILSON,  Associate 
Editor,  American  Heating  Merchant,  Advertising  Division, 
American  Radiator  Company,  New  York. 

Report  of  Executive  Committee  Member — MRS.  BERNICE 
BLACKWOOD. 

Report  of  Officers — President’s  Report — MRS.  MINNA  HALL 
CAROTHERS,  Vice-President’s  Report — MISS  HAZEL  LUD¬ 
WIG. 

Elections — Vote  on  Constitutional  Revisions. 

Club  Problems — Employment  Work — MRS.  HILMA  BENSON, 
Swedish  Courier,  Chicago;  President,  Women’s  Advertising 
Club  of  Chicago. 
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Programs — MRS.  ELLEN  PATTEN,  Crane  Ice  Cream,  Philadel¬ 
phia;  President,  Advertising  Women’s  Cluh  of  Philadelphia. 
Scholarship — MRS.  SELMA  ELGUTTER,  Elgutter  Advertising 
Service,  Toledo;  President,  Women’s  Advertising  Club  of 
Toledo. 

Vigilance — MISS  MARG.4RET  COONS,  First  National  Bank,  St. 
Louis;  President,  Women’s  Advertising  Club  of  St.  Louis. 

Social  Events — MISS  JESSIE  ZIEGLER,  Women’s  Advertising 
Club  of  Houston. 

GENERAL  MAGAZINE  REPRESENTATIVES 

MONDAY  AFTERNOON,  2  O’CLOCK 

Presiding— EARLE  L.  TOWNSEND,  The  Spur.  New  York;  Chair¬ 
man,  Magazine  Group,  Advertising  Club  of  New  York. 

“Co-operation  between  Newspapers  and  Magazines” — GILBERT 
T.  HODGES.  Member  Executive  Board,  Neic  York  Sun  and 
President,  .Advertising  Club  of  New  York. 

"The  Importance  of  Magazine  .Advertising;  the  .Appreciation  of 
an  Advertiser” — GILBERT  H.  DURSTON,  .Advertising  Mana¬ 
ger,  Mohawk  Carpet  Mills,  .Amsterdam,  N.  Y’. 

“Some  Remarks  from  an  Editor  and  Publisher” — JOE  MITCH¬ 
ELL  CH.APPLE  of  Boston,  Mass. 

“.Advertising  Fifty  Year  s  Ago” — CH.ARLES  H.  STODDARD, 
Western  Director,  Frank  A.  Munsey  Company,  Chicago,  Ill. 

Fifteen  Minutes  for  General  Discussion — Led  by  ROBERT  L. 
JOHNSON,  Advertising  Manager,  Time  and  President,  Maga¬ 
zine  Club  of  New  York.  .Assisted  by  ELIOTT  ODELL,  Eastern 
Advertising  Manager,  Needlecraft. 

ADVERTISING  SPECIALTY  ASSOCIATION 

TUESDAY  AFTERNOON,  2  O’CLOCK 

Presiding — THEO.  R.  GERLACH,  President,  Gerlacb-Barklow 
Company,  Joliet  Ill. 

2:00 — -“Advertising  Specialties  and  Tbeir  Tie-up  with  News¬ 
papers” — C.  L.  PERKINS,  Classified  Advertising  Man¬ 
ager,  Chicago  Herald-Examiner. 

2:30 — -‘‘My  Experience  With  Blotters  for  Holiday  Greetings” — 
HARRY  W,  BUNDY,  President,  Bundy  Coal  Company, 
Denver. 

3:00 — “Co-operative  Use  of  Specialties  and  Motion  Pictures” — 
DOUGLAS  D.  ROTHACKER,  President,  Rothacker  In¬ 
dustrial  Films,  Inc.,  Chicago. 

3:00 — “How  the  Use  of  Advertising  Specialties  Is  Planned  to 
Add  Greater  Value  to  All  Advertising” — J.  MAC- 
KEEVER.  Vice-president,  Gerlach-Barklow  Company, 
Joliet. 

4:00 — -“The  Change  in  Financial  Advertising” — GUY  W. 
COOKE,  .Assistant  Cashier,  First  National  Bank,  Chi¬ 
cago. 


“Buying  Outdoor  .Advertising” — (User  of  Outdoor  .Advertising 
speaker  to  be  announced). 

“The  Plant  Owner’s  Relation  to  His  Community” — R.  L.  BIRD, 
Bird  &  Jex,  Salt  Lake  City. 

“The  Economic  .Aspect  of  .Advertising” — EDW.ARD  H.  G.ARD- 
NER,  Professor  of  Business  .Administration,  University  of  Wis¬ 
consin. 

TUESDAY  AFTERNOON,  2  O’CLOCK 

Presiding — TOM  NOKES,  Treasurer,  Outdoor  .Advertising  .Asso¬ 
ciation  of  .America. 

“The  Church  and  the  Outdoor  Medium” — (Speaker  to  be  an¬ 
nounced). 

“Keeping  Faith  With  the  Public” — I.  W.  DIGGES,  Secretary,  Gen¬ 
eral  Outdoor  .Advertising  Company,  New  York. 

“Women’s  Influence  on  .American  Business” — EMILY  NEWELL 
BL.AIR,  Washington,  D.  C. 

“British  Business  and  Outdoor  .Advertising” — SIR  WILLIAM 
Veno,  Governing  Director,  V’eno  Trust  Company,  Manchester, 
England. 

“Marketing  the  Products  of  the  West” — GEORGE  W.  KLEISER, 
President.  Foster  &  Kleiser  Company,  San  Francisco. 

“Outdoor  .Advertising  Y'our  Home  Town” — DON  E.  MOWRY’, 
Secretary,  .American  Community  .Advertising  .Association. 

“The  Trend  of  the  Times” —  C.  B.  LOVELL,  General  Manager, 
Outdoor  Advertising  .Association  of  .America. 

WEDNESDAY  MORNING,  10  O’CLOCK 

Presiding— S.  N.  HOLLID.AY,  .Advertising  Manager,  General  Out¬ 
door  Advertising  Company. 

“Standards  of  Practice  in  Outdoor  .Advertising” — AL  NORRING- 
TON,  General  Outdoor  .Advertising  Company,  Pittsburgh. 

“The  Outdoor  Advertising  Departmental” — C.  K.  WOODBRIDGE, 

1.  .A.  A.  President. 

“Reminiscences  on  Outdoor  .Advertising” — JAMES  A.  CURRAN 
of  Denver. 

“Outdoor  Advertising  As  a  Factor  in  .American  Business” — 

KERWIN  H.  FULTON,  President,  General  Outdoor  Advertising 
Company,  New  York. 

“The  Artist  and  Advertising” — (Speaker  to  be  announced). 

“The  Need  for  Intensive  Merchandising” — EL  ALLEN  FROST, 
General  Counsel,  Outdoor  .Advertising  Association  of  America. 

CHURCH  ADVERTISING  DEPARTMENT 

MONDAY  AFTERNOON  2  O’CLOCK 

Presiding — CHARLES  STELZLE,  Publicity  Counsellor,  New 
York. 

2:00 — “Psychology  in  Church  .Advertising” — PROF.  EDWARD 
H.  GARDNER,  University  of  Wisconsin. 

3:30 — “Newspapers  in  Church  Advertising” — F.  1.  CARRUTH- 
ERS,  .Advertising  Manager,  Denver  Post. 


BROADCAST  ADVERTISING  GROUP 

WEDNESDAY  MORNING 

Sponsored  by  the  Advertising  Club  of  Baltimore,  Md. 

Presiding — CHRISTOPHER  R.  WATTENSHEIDT,  Former  Coun¬ 
sel,  Advertising  Club  of  Baltimore,  Md. 

Introduction  by  Chairman. 

“Radio  Broadcasting  as  an  .Advertising  Medium” — FR.ANK  A. 
ARNOLD,  Director  of  Development,  National  Broadcasting 
Company. 

“Relation  of  the  Advertising  Agency  to  Broadcast  Advertising” — 
JAMES  O’SHAUGHNESSY,  Executive  Secretary,  A.  A.  A.  A. 

“Experiences  of  an  Advertiser  Who  Has  Used  Broadcast  .Adver¬ 
tising” — Name  to  be  announced. 

Question  Box. 

OUTDOOR  ADVERTISING  ASSOCIATION 
OF  AMERICA 

India  Room — Shirley-Savoy  Hotel,  Denver 
MONDAY  AFTERNOON,  2  O’CLOCK 

Presiding — H.ARRY  F.  O’MELIA,  President,  Outdoor  .Advertising 
Association  of  .America. 

.Address  of  Welcome — .ALDEN  J.  CUSICK  of  Denver. 

“The  Public  View  of  Outdoor  Advertising” — JOE  MITCHELL 
CHAPPLE.  editor.  National  Magazine,  Boston. 

“The  Opportunity  For  Advertising  Media” — S.  N.  HOLLID.AY, 
General  Outdoor  .Advertising  Company,  New  York. 

“Business  Organization  and  .Advertising” — ( Chamber  of  Com¬ 
merce  speaker  to  be  announced  I. 


TUESDAY  AFTERNOON,  2  O’CLOCK 
Presiding  -CHARLES  STELZLE. 

2:00 — “Letters  in  Church  .Advertising” — HOMER  J.  BUCKLEY', 
President,  Buckley,  Dement  &  Co.,  Chicago. 

WEDNESDAY  MORNING,  10  O’CLOCK 
10:00 — “Co-operation  in  Church  .Advertisina” — REV.  WILLIAM 
L.  STIDGER,  Pastor,  Linwood  Boulevard  Methodist 
Church.  Kansas  City,  Mo. 

11:30 — Business  Meeting  of  the  Church  .Advertising  Department. 

NATIONAL  ASSOCIATION  OF  TEACHERS 
OF  MARKETING  AND  ADVERTISING 

Luncheon,  Wednesday,  June  29,  Prof.  Nathaniel  Barnes,  Uni¬ 
versity  of  Chicago,  presiding. 

AGRICULTURAL  PUBLISHERS 
ASSOCIATION 

Meeting  Room  A,  Cosmopolitan  Hotel 
MONDAY  AFTERNOON 

1.  Opening  remarks  by  chairman. 

2.  Report  of  executive  secretary. 

3.  Intensive  drive  for  linage. 

4.  Who  is  our  second  best  customer  in  1928? 

TUESDAY  AFTERNOON 
3.  Can  farm  solicitations  be  improved? 

6.  How  far  should  copy  scrutiny  go? 

7.  .Are  farm  papers  essential  to  farm  market  coverage? 
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TO  BUILD  PACmC  EMPIRE  ON  AD  FOUNDATION 

Speakers  at  Portland  Convention  Urge  Co-operation  to  Replace  Policy  of  Competition  Betwe^ 

States — Harold  J.  Stonier  of  Los  Angeles  New  President 
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poRTLAXD,  Ore.,  June  23 — Problems 
of  the  Pacific  Coast,  its  industrial 
development  and  the  furtherance  of  a 
friendly  alliance 
among  the  states  > 

and  cities  of  that 
region  were  the 
particular  con-  j 
cern  of  the  Paci- 
he  Coast  Adver-  |H||^ 
tising  Clubs  As- 
sociation,  meeting 
in  Portland  June 
19  to  23.  Lead- 
ing  a  d  V  e  rtising 
men  and  execu- 

a  c  t  i  V  i  ties  pre¬ 
sented  a  keen  an-  Harold  T.  Stonier 

alysis  of  the  situ¬ 
ation  and  the  important  role  that  adver¬ 
tising  is  playing  and  will  continue  to 
play  in  the  upbuilding  of  the  Pacific 
We.st. 

The  convention  doubtless  was  the 
most  important  the  Coast  Clubs  have  ever 
held.  There  was  a  registration  of  817 
delegates  on  Monday  when  the  conven¬ 
tion  started  to  get  down  to  business,  fol¬ 
lowing  an  inspirational  program  on  Sun¬ 
day.  The  number  continued  to  mount  to 
more  than  900  registrations.  All  sec¬ 
tions  were  well  represented.  California 
.sent  two  special  trains,  one  from  San 
Francisco  and  one  from  Los  .\ngeles, 
while  the  Pacific  Northwest  Clubs  par¬ 
ticipated  100  per  cent.  There  was  an 
especially  active  and  prominent  delega¬ 
tion  from  Hawaii,  headed  by  Raymond 
C.  Brown,  secretary  of  the  territory  and 
president  of  the  Honolulu  Advertising 
Club.  The  Islanders  came  as  prospec¬ 
tive  hosts  for  the  next  convention. 

.An  aggressive  alliance,  rather  than  de¬ 
structive  competition  among  the  cities  of 
the  Pacific  Coast,  was  urgcxl  upon  the 
convention  by  David  Whitcomb,  general 
chairman  of  the  Pacific  Coast  Empire 
Association  and  former  president  of  the 
Seattle  Chamber  of  Commerce.  The 
Empire  Association  was  one  of  the  big 
factors  of  the  convention.  In  addition  to 
Mr.  Whitcomb’s  talk,  Harry  Qiandler 
and  C.  G.  Milham,  as  representing  that 
organization,  presented  a  statement 
pointing  out  the  economic  and  commer¬ 
cial  advantages  of  unified  advertising. 

The  iiosition  of  the  railroads,  appreci¬ 
ative  of  the  efforts  of  advertising  men  to 
forward  the  interests  of  the  Pacific  Coast, 
was  expressed  by  F.  S.  McGinnis,  pas¬ 
senger  traffic  manager  of  the  Southern 
Pacific,  who  spoke  in  the  absence  of 
Paul  Shoup  on  the  subject,  “What  Com¬ 
munity  Advertising  Means  to  the  Aver¬ 
age  Man.” 

Recognition  of  radio  as  an  important 
element  in  advertising  and  one  that  must 
be  taken  into  consideration  was  given  by 
the  Association  and  it  was  the  first  time 
that  this  subject  has  had  a  serious  place 
in  deliberations  of  the  convention.  It 
was  brought  before  the  meeting  by 
George  J.  Povdeyn,  Pacific  Coast  manager 
of  the  National  Broadcasting  Company, 
in  a  talk  on  “The  Fourth  Dimension  in 
Advertising.” 

His  theme  was  the  radio,  its  achieve¬ 
ments  in  an  advertising  field,  and  its 
possibilities.  More  than  6,000,000  homes 
of  America  now  are  equipped  with  radio 
service,  he  said,  and  there  is  a  field  of 
22,000,000  more  to  be  reached. 

Frank  T.  Carroll,  advertising  director 
of  the  Indianapolis  News  and  president 
of  the  Association  of  Newspaper  Adver¬ 
tising  Executives,  spoke  on  “Marketing 
the  Great  Commodities  of  the  Pacific 
Through  Advertising,”  urging  the  con¬ 
tinuance  of  development  of  the  tourist 
trade,  but  giving  greater  attention  to  the 
creation  of  a  more  extensive  demand 
for  coast  products  of  all  kinds. 

A  vigorous  protest  against  the  idea  of 
grouping  women  together  as  vain,  foolish 
and  extravagant  buyers  was  sounded  by 


Bertha  K.  Landis,  Mayor  of  Seattle,  in 
her  address  on  “What  The  Housewife 
Demands  in  .Advertising."  The  adver¬ 
tiser  who  proceeds  on  that  basis  will  reap 
a  disappointing  return,  she  averred,  be¬ 
cause  he  insults  woman’s  intelligence. 

‘‘.As  a  matter  of  fact,”  said  she, 
“Women  buy  more  efficiently,  carefully 
and  economically  than  men.  This  is  due 
to  long  practice  and  training.” 

“The  most  casual  review  of  the  ad¬ 
vertising  columns  of  any  daily  newspaper 
will  reveal  that  the  leading  and  most 
aggressive  manufacturers  of  merchandise 
today  are  likewise  the  leading  newspaper 
advertisers,”  L.  M.  Barton,  advertising 
manager  of  the  Chicago  Daily  News,  told 
the  delegates.  “To  them  newspaper  ad¬ 
vertising  is  a  genuine  factor  in  the  dis¬ 
tribution  of  their  product,  so  great  a  fac¬ 
tor  that  the  average  retailer  will  buy  and 
put  his  greatest  sales  effort  behind  news¬ 
paper-advertised  merchandise. 

“In  fact,  newspaper  advertising  today 
is  second  only  to  the  necessity  of  making 
a  good  product  at  a  fair  cost  and  a 
reasonable  selling  price.” 

The  section  of  the  convention  devoted 
to  church  advertising  had  particularly 
interesting  sessions.  Walter  W.  Crib- 
bins,  San  Francisco  advertising  man. 
gathered  together  a  large  audience  of 
Portland  preachers  and  told  them  what 
they  needed  to  make  their  churches  suc¬ 
ceed. 

“(jive  me  the  right  kind  of  preacher, 
and  let  me  tell  the  world  about  him  with 
simply  worded  but  enthusiastic  advertise¬ 
ments,  and  I  will  guarantee  to  pack  your 
greatest  auditoriums  every  time  it  is  an¬ 
nounced  that  he  is  to  speak,”  said  Mr, 
Cribbins.  “Advertising  if  used  properly 
will  double  the  congregation  of  the  big¬ 
gest  church  within  a  period  of  12 
months.” 

The  keynote  siieech  of  the  convetion  was 
made  on  Sunday  afternoon  by  Harold  J. 
Stonier,  vice-president  of  the  university 
of  Southern  California  and  president 
of  the  Los  .Angeles  .Advertising  Club. 

His  topic  was,  “Building  the  Era  of  the 
Pacific  Through  Advertising,”  and  the  ad¬ 
dress  was  delivered  in  place  of  one 
scheduled  by  Senator  Borah  and  which 
his  physicians  advised  him  not  to  make. 

From  the  time  Mr.  Stonier  sounded 
the  keynote  until  the  end  of  the  conven¬ 
tion  on  Thursday  there  was  not  an  idle 
minute.  The  evenings  were  given  over 
chiefly  to  entertainment,  including  dances 
and  dinners  and  a  stunt  night  at  the 
Heilig  Theaters.  On  Thursday  a  trout 
breakfast  was  served  on  Eagle  Creek, 
40  miles  from  Portland,  and  the  delegates 
were  taken  on  a  ride  around  the  Mount 
Hood  loop  Highway. 

Harold  J.  Stonier  was  the  unanimous 
choice  for  president  in  the  nominating 
committee,  consisting  of  ex-presidents 
and  secretaries  of  the  Association. 

.Anne  P.  Keil,  executive  secretary  of 
the  Portland  Advertising  Club  and  con¬ 
vention  secretary,  was  the  committee’s 
choice  for  vice-president  at  large,  and 
the  first  woman  in  the  history  of  the  As¬ 
sociation  to  be  thus  honored. 

Richard  P.  Milne,  former  president  of 
the  Advertising  Club  of  Seattle,  will  be 
proposed  for  vice-president,  representing 
Western  Washington;  Raymond  P.  Kel¬ 
ley  of  Spokane  will  be  proposed  for  re- 
election  to  vice-president  for  Eastern 
Washing;ton.  William  P.  Merry,  retir¬ 
ing  president  of  the  Portland  .Advertising 
Qub,  will  be  proposed  for  vice-president 
for  Oregon;  George  Montell  of  Palo 
Alto,  Cal.,  vice-president  for  Northern 
California  and  Hawaii,  and  Tom  H. 
Shore  of  San  Diego,  for  re-election  for 
vice-president  for  Southern  California. 
Honolulu  was  the  choice  of  the  com¬ 
mittee  for  the  next  convention. 

The  Association  has  29  clubs,  located 
in  Oregon,  Washington,  Idaho,  Califor¬ 


nia  and  Hawaii.  It  has  a  membership 
of  4,800. 

Four  new  clubs  were  admitted  to 
membership,  h'ugene  and  .Albany  in  Ore¬ 
gon  and  Pullman  and  Wenatchee  in 
W'ashington. 

HONORED  BY  KING 

Eight  Who  Helped  Publish  British 
Gazette  During  Strike  Get  Orders 

(Special  to  Editor  &  Publisher) 

London',  June  10. — In  the  King’s  birth¬ 
day  list,  some  interesting  awards  were 
made  for  public  services  during  the 
(jeneral  strike  of  May,  1926.  Sydney  W. 
H.  Long,  night  superintendent  of  the 
Londoti  Daily  Express,  who  receives  the 
Order  of  the  British  Empire,  set  up  the 
whole  of  the  first  issue  of  the  news-sheet 
published  by  the  Government  from  the 
office  of  the  London  Morning  Post,  and 
now  famous  as  the  British  Gasette.  H. 
R.  Evans,  head  machine-room  overseer  of 
the  Daily  Express,  and  Edward  Trotter, 
chief  mechanical  engineer,  who  receive 
similar  decorations,  also  worked  on  the 
British  Gazette  with  Mr.  Long. 

J.  C.  Holmes,  works  manager  of  the 
Morning  Post,  and  .Alfred  Hawkins,  chief 


stereotyper  of  the  London  Daily 
who  receive  O.  B.  E.’s  with  T.  b' 
Boyd,  machine  room  overseer,  joL 
Palmer,  linotype  mechanic,  and  Edward 
William  Norris,  chief  electrician  of  die 
Morning  Post,  who  became  M.  B.  £4 
also  served  on  the  British  Gazette  durinj 
the  strike  period.  ^ 

TAKING  STUDENTS  ABROAD 

Samuel  Cahan,  instructor  in  the  De¬ 
partment  of  Journalism,  College  of  Busi' 
ness  .Administration,  Syracuse  University 
will  act  as  chief  advisor  to  the  delega¬ 
tion  of  .American  college  students,  repre¬ 
senting  19  institutions,  going  to  study 
conditions  in  the  Union  of  Social® 
Soviet  Republics  this  summer.  Mr 
Cahan  was  formerly  on  the  Syracus, 
Post-Standard. 


TO  OCCUPY  NEW  PLANT 

The  Syracuse  (N.  Y.)  Herald,  after, 
noon  daily,  will  soon  leave  the  Herald 
building  in  South  Warren  street  to  oc¬ 
cupy  its  new  plant  at  Noxon  and  Frank¬ 
lin  streets-  The  latter  location  is  within 
easy  access  to  the  new  Syracuse  post  of¬ 
fice  and  the  site  generally  favored  for  the 
new  Union  railroad  station. 


1925 


1926 


40%  irverease 
in  Motor  Car  Re^strations 

Last  year  401,562  motor  vehicles  were  registered  in 
Florida — 40.2  per  cent  more  than  in  1925  and  a  greater 
percentage  of  increase  than  in  any  other  state.  These 
figures,  moreover,  do  not  include  non-resident  cars. 

Today  there  is  one  motor  vehicle  to  every  3.2  residents 
in  Florida — ^just  another  indication  of  the  buying  power 
of  this  great  market. 

One  of  the  richest  and  fastest  growing  parts  of  this 
market  is  the  Jacksonville  trade  territory  which  national 
advertisers  can  effectively  reach  by  placing  their  messages  in 

JACKSONVILLE.  FLA. 
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A  Good  Newspaper 
Sells  Itself- 

That  Makes  Circulation. 
Circulation  Sells  Merchandise. 
That  Makes  Profits! 

In  Washington,  D.  C. — 

I  The  Times,  Evening, 

I  The  Herald,  Morning. 

II  Sold  Combined, 

I  During  May,  1927, 

I  136,006 

Newspapers  E\^ery  Day — 
Thafs  Circulation. 


Bring  On  the  Merchandise! 

M  tog  Sunday  WA' 


ME5 


A.  B.  C.  MARCH,  1927 — 1  14,373 


RODNEY  E.  BOONE 

General  Manager,  National  Advertising 
9  East  40th  Street,  New  York 
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ARTHUR  BRISBANE  CHARGED  WITH  BAD 
FAITH  IN  SALE  OF  JERSEY  DAILY 

Four  Defendants  in  $88,500  Suit  Say  He  Misrepresented  Con¬ 
dition  of  Elizabeth  Times  in  Their  Answer  to 
Action  Brought  by  Courtland  Smith 


HEARST  AD  DEPARTMENTS 
COMPETING  FOR  TROPHY 


ARTHUR  BRISBANE,  editor  oi  the 
New  York  Jourtwl,  must  submit  to 
an  examination  before  trial  by  attorneys 
for  the  defense  in  a  suit  for  $^,500  based 
on  the  transfer  of  the  Elicabeth  (X.  J.) 
rimes  from  Mr.  Brisbane  to  Joseph  P. 
Bannon,  Harry  A.  Braelow,  Herbert 
Krancer  and  Moses  L.  Annenberg,  it  was 
decided  in  Westchester  County  Supreme 
Court  last  week  when  Judge  Frank  L. 
Young  denied  a  motion  of  Max  D. 
Steuer,  in  behalf  of  Mr.  Brisbane,  to 
vacate  the  notice  of  examination. 

The  suit  in  which  Mr.  Brisbane  is 
being  asked  to  testify  before  trial  is 
being  brought  by  Courtland  Smith, 
brother-in-law  of  Mr.  Brisbane,  to  collect 
the  sum  of  $88,500  due  in  payment  for  75 
per  cent  of  the  stock  of  the  h^izabeth 
Times,  which  was  owned  by  Mr.  Brisbane 
at  the  time  of  its  sale  to  the  four  de¬ 
fendants. 

The  suit  is  being  brought  by  Mr.  Smith 
because  prior  to  the  start  of  the  action, 
Mr.  Brisbane  transferred  to  him  all  of 
his  title  in  the  property. 

In  an  amended  answer  to  the  suit  filed 
in  the  Westchester  court  last  week,  the 
four  defendants  made  charges  of  fraud 
and  misrepresentation  against  Mr.  Bris¬ 
bane. 

In  the  filed  documents  covering  the 
case  it  is  stated  that  Mr.  Brisbane, 
through  Raymond  F.  McCauley,  purchased 
the  Elizabeth  Times  in  October,  1925,  for 
^2,000,  and  that  Mr.  Brisbane  later  ad¬ 
vanced  the  paper  $26,500,  making  a  total 
of  $88,500.  On  Dec.  3,  1925,  Mr.  Bris¬ 
bane  by  written  agreement  turned  over  to 
the  four  defendants,  M.  L.  Annenberg, 
Harry  A.  Braelow,  Joseph  P.  Bannon 
and  Herbert  Krancer,  a  75  per  cent 
share  in  the  paper  for  $88,500.  They 
•were  to  give  bonds  in  this  sum,  which 
would  constitute  a  first  lien  on  the  prop¬ 
erty.  Mr.  Brisbane  was  to  sell  the  re¬ 
maining  25  per  cent  of  the  stock  to  an 
individual  to  be  named  by  himself. 

The  four  defendants  were  bound  by  the 
agreement  to  take  over  the  management 
of  the  paper,  pay  expenses  and  meet  all 
losses,  and  were  not  to  declare  any  divi¬ 
dends  until  the  bonds  covering  the  pur¬ 
chase  price  were  paid  off. 

On  May  26,  1926,  the  defendants  wrote 
Mr.  Brisbane  that  the  paper  had  been 
running  at  a  considerable  loss  since  the 
purchase,  and  inasmuch  as  the  75  per  cent 
of  the  stock  of  the  corporation  had  never 
been  delivered  to  them  they  were  ready 
to  return  the  property  to  Mr.  Brisbane 
at  any  time  prior  to  June  1.  Unless  he 
assumed  control  prior  to  June  1,  1926, 
they  would  on  that  date  close  down  the 
paper  and  dispose  of  its  assets,  the  letter 
said.  I 

The  defendants  withdrew  from  the 
paper  on  jjime  1,  and  on  June  29  the 
paper  wasi  adjudged  insolvent  in  a  credi¬ 
tors  suit.  It  was  sold  in  July,  1926,  at 
public  auction. 

Mr.  Smith,  plaintiff,  asked  judgment 
in  the  sum  of  $88,500  on  the  basis  that 
the  defendants  had  failed  to  carry  out 
their  written  agreement,  and  had  refused 
to  give  Mr.  Brisbane  bonds  constituting  a 
first  lien  on  the  property. 

In  the  kmend^  answer  to  the  action 
filed  last  week  the  defendants  make  the 
following  charges: 

That  the  agreement  of  sale  was  ob¬ 
tained  by  the  plaintiff’s  assignor,  Arthur 
Brisbane,  by  fraud  and  deception  in  that 
he  had  M  them  to  believe  the  paper  was 
losing  but  $900  a  week  when  the  sum  was 
in  reality  from  $1,500  to  $1,700. 

It  also  stated  that  he  had  i^omised  to 
gpve  them  the  benefit  of  his  influence  in 
file  operation  of  the  paper,  and  had 
promised  to  go  to  the  big  store  adver¬ 
tisers  in  New  York  and  procure  from 
than  one  full  page  advertisement  for 
publication  in  the  Elizabeth  Times  every 
Sunday. 

Mr.  Brisbane  also  promised  to  call  on 


advertisers  in  Elizabeth  and  stimulate 
tlieir  advertising  patronage,  and  to  use 
his  influence  with  Governor  Moore  of 
Xew  Jersey  and  Mayor  Hague  of  Jersey 
City,  the  defendants  stated. 

In  addition,  the  answer  set  forth,  he 
promised  to  sell  a  special  edition  of  the 
New  York  Journal  to  the  defendants  at 
a  price  of  $1  a  hundred  for  daily  dis¬ 
tribution  with  the  Elizabeth  Times,  and 
a  special  edition  of  the  Nnv  York  Swiday 
American  at  a  price  of  five  or  six  cents 
each  for  distribution  with  the  Sunday 
Times  at  the  single  price  of  ten  cents. 
On  both  these  propositions  he  said  he 
had  obtained  the  consent  of  William 
Randolph  Hearst,  the  defendants  alleged. 

All  these  promises  the  defendants  be¬ 
lieved  to  be  true,  they  stated,  and  they 
were  thereby  induced  to  purchase  the 
paper. 

None  of  these  promises  were  per¬ 
formed,  nor  was  the  75  per  cent  stock 
interest  turned  over  to  them,  their  an¬ 
swer  to  the  suit  states,  and  therefore  the 
purchase  agrement  'was  void  from  its  in¬ 
ception.  Dismissal  of  the  complaint  is 
asked. 

DeWitt  &  Van  Aken  are  the  attorneys 
for  the  defendants,  while  Max  D.  Steuer 
is  representing  the  plaintiff. 

Joseph  P.  Bannon  is  circulation  direc¬ 
tor  of  the  New  York  Journal  and  Moses 
L.  Annenberg  was  circulation  director  of 
the  Hearst  newspapers  until  his  retire¬ 
ment  a  year  ago.  ^Ir.  Krancer  is  in  the 
contracting  business  and  Harry  Braelow 
is  connected  with  the  Newark  News 
Dealers’  Supply  Company.  Mr.  Krancer 
acted  as  manager  of  the  Times  during  the 
months  it  was  operated  by  this  group. 


GIVING  NEWS  INSTRUCTION 

H.  J.  Metcalf,  director  of  the  infor¬ 
mation  service,  agricultural  extension  de¬ 
partment,  Iowa  State  College,  Ames,  la., 
has  organized  the  News  Writers’  Train¬ 
ing  Service  at  Des  Moines,  la.  The 
service  is  designed  for  country  corre¬ 
spondents,  reporters  and  members  of  farm 
organizations  who  are  often  called  upon 
to  contribute  news  to  the  farm  pages  of 
dailies  and  weeklies. 


SCHOOL  HONORS  H.  J.  ALLEN 

Henry  J.  Allen,  editor  of  the  IVichita 
(Kan.)  Beacon  was  recently  given  the 
honorary  degree  of  doctor  of  laws  by 
Kansas  Wesleyan  University,  Salina. 


CHANGES  CORPORATE  NAME 

Notice  has  been  filed  of  the  change  of 
name  of  the  Buffalo  Courier,  Inc.,  to 
the  Buffalo  Courier-Express,  Inc. 


Readers  of 

The  Daily  American 

Are  ONE  PAPER  Readers 


To  reach  thi«  virile  eec- 
tion  of  a  rich  community, 
you  muet  use 

THE  DAILY  AMERICAN 
Canon  City,  Colorado 

(Covers  Fremont  County 
Thoroughly) 


The  display  trophy 

p.ARLY  in  1927  the  display  advertising 
staff  of  the  Seattle  Post-Intelligencer 
devised  a  plan  of  competition  for  monthly 
percentage  of  increased  local  linage  for 
the  morning  papers  in  the  Hearst  service. 
This  plan  was  submitted  and  approved  by 
the  Boston  Advertiser,  Chicago  Herald 
and  Examiner,  Baltimore  American  and 
Milwaukee  Sentinel.  Because  of  a  change 
in  classifications  from  local  to  national 
the  San  Francisco  E.vamincr  and  the  Los 


Angeles  E.raniiner  did  not  enter  the  con¬ 
test. 

The  inter-paper  contest  commenced 
with  the  figures  of  March,  1927,  and  « 
to  complete  itself  in  February,  1928.  At 
the  end  of  each  month  the  trophy  « 
awarded  and  remains  in  possesion  of  the 
paper  winning  it  until  the  month  follow¬ 
ing. 

The  trophy  is  to  become  the  property 
of  the  publication  winning  it  the  greatest 
number  of  months  within  the  year.  .As 
can  be  seen  from  the  inscriptions,  it  was 
won  in  March  by  the  Baltimore  .Ameri¬ 
can,  in  .April  by  the  Chicago  Herald  and 
Examiner,  and  in  May  by  the  Seattle 
Post-Intelligencer. 

TO  REMODEL  UTICA  PLANT 

The  I'tica  (N.  A'.)  Observer-Dispatch, 
one  of  the  Frank  Gannett  newspapers! 
has  acquired  additional  land  adjoining  its 
plant,  paying  $10,518  for  the  tract.  .A 
novel  feature  of  the  acquisition  of  the 
property  is  that  the  entrance  of  the  Ob¬ 
server-Dispatch  building  will  be  shifted 
to  what  now  is  the  rear  of  the  structure. 

ALL-TEXAS  TRAIN  STARTS 

One  hundred  and  forty-nine  persons, 
including  Gov.  Dan  Moody,  are  aboard 
the  .All-Texas  special  advertising  train 
which  left  Texas  June  19  to  visit  mid- 
western  and  eastern  cities.  The  train  is 
sponsored  by  the  Texas  Daily  Press 
League. 

PRINTS  UNDBERGH  EDITION 

The  Plaindeld  (N.  J.)  Courier-Navs 
issued  a  special  Lindbergh  edition  of  24 
pages  June  11,  carrying  10,542  lines  of 
extra  advertising. 


recent  article  about  Akron  in  a 
Cleveland  newspaper  contained 
the  following  : 

Akron  is  properly  feeling  good  over  the  recent  revela¬ 
tion  that  the  city  now  stands  second  In  manufacturing 
in  the  state  (Ohio),  having  passed  Cincinnati  in  the 
period  between  the  last  two  censuses  of  manufactur¬ 
ing,  1923  and  1925.  Nor  is  the  relationship 
changed  any  by  including  in  the  Cincinnati  total  the 
production  of  Norwood,  Ohio,  its  large  manufactur¬ 
ing  suburb.  Cincinnati  and  Norwood  together  had 
a  production  of  $514,755,000  in  1925,  compared 
with  Akron’s  $565,391,000. 

But  if  Norwood  can  be  added  to  Cincinnati’s  total, 
then  Barberton,  Cuyahoga  Falls,  and  Kenmore  should 
be  included  with  Akron  and  these  would  bring  the 
year’s  work  of  the  Akron  industrial  district  for  1925 
to  $612,195,000. 

Indeed  if  Akron  and  Cleveland  continued  to  expand 
their  industrial  output  at  the  rate  maintained  between 
1923  and  1925,  Akron  would  pass  Cleveland  late  in 
1931  or  early  in  1932. 


No  other  newspaper  covers  the  Akron  industrial  district  so 
well  as  the  Akron  Beacon  Journal.  Include  it 
in  your  schedules. 


AKRON  BEACON  JOURNAL 

Member  of  the  100,000  Group 
of  American  Cities 

JT  STORY,  BROOKS  AND  FINLEY,  Representatives  'll 

New  York  Chicago  |f 

Philadephia 


Los  Angeles 


San  Francisco 


Editor  &  Publisher  for  June  25,  19  27 


19 


Detroit  goes  ultra’^vlolet 
regularly.  That  is,  De^ 
troiters  travel  consistently  by 
responding  regularly  to  adver' 
tisements  that  portray  the  sun' 
shine  lure,  that  display  the 
bait  of  mountains,  seas,  lakes, 
flowers,  blue  skies  and  things 
to  see. 

Those  who  have  travehmerchandise 
to  sell,  wherever  it  may  be,  can  most 
profitably  merchandise  it  through  The 
Detroit  Free  Press,  for  this  newspaper 
regularly  carries  more  general  resort 
and  travel  advertising  than  both  other 
Detroit  newspapers  combined. 

As  the  particular  community  that  put 
the  whole  world  a^wheel  and  behind 
the  wheel,  probably  no  other  single 
area  anywhere  is  more  appreciative  ot 


the  travel  and  resort  appeal,  or  any 
more  responsive,  than  the  Detroit  area. 

Here,  in  the  prosperous  twenty-five 
Michigan  counties  that  make  up  the 
Greater  Detroit  market.  The  Free  Press 
reaches  every  other  home,  providing  a 
coverage  of  practically  every  single 
buying  unit  of  consequence. 

Where  else  can  you  more  profitably 
sell  the  “where-to-go-and-how-to-get- 
there”  idea? 

CONKLIN,  lnc.\^ 

Representatives 
Detroit  San  Franciaco 
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ADVERTISING’S  EYE  APPEAL  NOW  AIDED 
BY  RADIO  PATH  TO  EAR,  SAYS  ARNOLD 

Second  District  of  1.  A.  A.  Hears  Broadcasting  Co.  Official 
Call  His  Art  the  Fourth  Dimension  of  Advertising — 
Thomson  Brings  A.  B.  C.  Message 


(by  Telegraph  to  Editor  &  PuBusatKi 

CCHEXECTAUY,  N.  Y.,  June  22.— 
Commercial  broadcasting  is  the 
“fourth  dimension  of  advertising,”  Frank 
A.  Arnold,  newly  appointed  director  of 
tlevelopment  for  the  National  Broadcast¬ 
ing  Company,  declared  in  one  of  the 
principal  talks  delivered  at  the  conven¬ 
tion  of  the  Second  District  International 
Advertising  Association  here. 

This  new  giant  in  business  must  be  met 
on  common  ground  with  three  other 
great  publishing  media — the  newspapers, 
magazines  and  signboards,  Mr.  Arnold 
told  the  more  than  500  delegates  at  the 
convention.  Explaining  the  speaker  con¬ 
tinued  : 

"The  immensity  of  the  radio  audience 
to  whom  programs  are  broadcast  will  be 
seen  when  we  consider  that  6,000,000 
homes  in  the  United  States  now  have 
well  equipped  receiving  sets  with  an 
average  of  better  than  five  listeners  to 
each  set,  while  21,000,000  homes  are  yet 
to  be  equipped  before  the  saturation  point 
is  reached. 

“Up  to  the  present  time,  commercial 
copy  has  depended  largely  for  its  effec¬ 
tiveness  on  eye  appeal,  resulting  in  the 
most  beautiful  and  attractive  advertising 
the  world  has  ever  seen.  Now,  along 
comes  this  fourth  dimension  of  adver¬ 
tising — “broadcasting”  with  its  exclusive 
ear  appeal,  and  by  skilfully  combining  the 
two  and  by  making  its  commercial  pro¬ 
gram  tie  in  closely  with  the  printed  page, 
broadcast  advertising  has  succeeded, 
theoretically  at  least,  in  obtaining  100 
per  cent  of  individual  interest  in  a  given 
subject. 

“The  problems  which  surround  the  de¬ 
velopment  of  commercial  broadcasting 
are  very  similar  to  those  that  face  the 
publisher  of  a  national  periodical.  To  all 
intents  and  purposes,  broadcasting  is 
equivalent  to  a  magazine  of  the  air. 

“The  best  broadcasting  stations  are 
today  safeguarding  the  listener  from  ob¬ 
jectionable  forms  of  blatant  advertising. 
All  along,  the  great  objective  has  been 
good  will — the  desire  to  establish  a 
favorable  relationship  with  an  unknown 
and  unseen  clientele.” 

An  appeal  to  buyers  of  circulation  to 
make  a  more  careful  study  of  B.  C. 
reports,  particularly  the  inside  pages  of 
those  reports  which  di.sclose  how  the  cir¬ 
culation  is  obtained,  was  made  by  P.  L. 
Thomson,  president  of  the  .\udit  Bureau 
of  Circulations. 

“Remember  that  when  you  make  an 
advertising  contract  with  a  publisher  you 
are  not  buying  white  space,”  he  said. 
“White  space  is  not  what  you  want.  It 
is  the  attention  of  a  particular  audience 
that  you  are  after,  and  the  more  you 
know  about  that  audience  the  more  likely 
vou  are  to  make  vour  message  ring  the 
bell.” 

Telling  how  the  A..  R.  C.  has  w’orked 
out  a  spirit  of  co-operation  for  safeguard¬ 
ing  common  interests  of  advertiser  and 
publisher,  Mr.  Thomson  declared  that  a 
movement  for  self-government  of  the  ad¬ 
vertising  business  such  as  now  prevails 
in  the  movie  industr\'  will  find  no  trace 
of  scandals  as  between  national  adver¬ 
tisers  and  publishers  because  of  misrepre¬ 
sentation. 

In  his  foreword  Mr.  Thomson  cautioned 
the  convention :  “I  hope  that  no  time  at 
this  convention  is  going  to  be  wasted  in 
glorifying  advertising  as  an  end  in  itself 
and  whooping  up  about  it  so  that  there 
may  be  a  lot  more  of  it.  T  hope  w'e  are 
all  agreed  that  our  objective  is  not  more 
advertising  volume  but  greater  advertis¬ 
ing  efficiency." 

"Good  taste  and  common  sense  in  ad¬ 
vertising”  was  discus.sed  bv  Miss  Helen 
M.  Rockey,  president  of  the  New  York 
T.eague  of  Advertising  Women.  She 
listed  the  qualifications  of  an  advertising 
judge  as :  training,  including  schools, 
books  and  analysis  of  copy  in  magazines 


and  newspapers ;  and  tact,  not  “glorified 
lying,”  but  desire  to  please. 

Under  the  heading  of  tact.  Miss  Rockey 
placed  the  woman  advertiser  as  highest. 
“Without  being  a  feminist,”  she  said,  “I 
can  safely  claim  that  women  have  their 
place  in  advertising  and  as  judges  of  ad¬ 
vertising.  Their  very  training  in  the 
desire  to  please  makes  them  keen  ob¬ 
servers,  quick  to  catch  reactions,  to  note 
coming  changes,  to  be  good  weather 
prophets.” 

Miss  Rockey  concluded  with  an  appeal 
for  exercise  of  censorship  within  the  ad¬ 
vertiser’s  own  office  as  a  safeguard  for 
common  sense  and  good  taste. 

Besides  delegates  from  advertising 
clubs  in  New  York,  Pennsylvania,  New 
Jersey,  Delaware  and  Maryland,  hun¬ 
dreds  of  persons  interested  in  advertis¬ 
ing  attended  the  sessions  which  were 
held  at  the  Edison  Qub  Hall.  Visiting 
women  were  entertained  with  an  infor¬ 
mal  tea  at  the  historic  Schuyler  Mansion 
in  .Mbany.  Nearly  every  delegate  at¬ 
tended  a  big  outdoor  program  at  Luther’s 
White  Sulphur  Springs  Hotel  at  Sara¬ 
toga  Lake. 

Rowe  Stewart  of  the  Philadelphia  Rec¬ 
ord  was  toastmaster  at  the  convention 
dinner,  with  Francis  H.  Sisson,  vice- 
president  of  the  Guaranty  Trust  Com¬ 
pany,  as  principal  speaker. 


paid  in  the  greater  part  from  the  cash 
resources  of  the  company. 

The  innovation  of  a  20-page  issue 
regularly  by  the  Daily  Mail  was  becom¬ 
ing  increasingly  popular  and  it  bad  been 
necessary  on  occasion  to  print  24  pages. 
The  Evening  News  advertisement  scale 
had  been  increased,  so  great  had  been 
the  demand  for  advertising  space.  The 
Weekly  Dispatch,  now  126  years  old, 
was  increasing  in  circulation.  The 
following  were  elected  as  directors : 
Cecil  Harmsworth,  the  Hon.  Esmond 
Harmsworth,  M.  P.,  A.  St.  John  Harms¬ 
worth,  V.  G.  Harmsworth,  Lieut.-Col. 
W.  H.  Wild,  D.  S.O.,  Walter  G.  Fish. 
C.  B.E.,  P.  A.  Goudie,  G.  Ward  Price, 
H.  W.  Wilson,  F.  L.  Fitzhugh  and  James 
Heddle. 


NEA  Service  is 
the  only  blanket 
feature  s  e  r  v  ice 
covering  •  the 
world  with  its 
owr  staff  of  cor¬ 
respondents  and 
cameramen. 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND,  OHIO 


BLUMENFELD  40  YEARS 
IN  FLEET  STREET 


Leaders  of  Britain  Honor  Express  Edi¬ 
tor — R.  W.  Howard  Telephones 
Congratulations  from 
New  York 


BRITISH  PAPERS  REPORT 
$5,600,000  PROFIT 

Allied  Newspapers,  Ltd.,  of  London  and 
Manchester  Showed  Bigger  Net 
in  1926  Than  1925  De¬ 
spite  Strike 

By  ALLAN  DELAFONS 

London  Correspondent  i  f  Editor  &  Publisher 

London,  June  10. — Profit  amounting 
to  £1,121,908.  19s.  3d.  is  announced  by 
Allied  Newspapers,  Ltd.,  London  and 
Manchester,  at  the  annual  meeting  in 
London  on  June  9.  Cecil  Harmsworth, 
chairman  of  directors  of  the  Daily  Mail, 
the  Lotidon  Evening  N'ews,  and  the 
Weekly  Dispatch,  presided,  and  in  his 
speech  proposing  the  adoption  of  the 
report  and  accounts,  pointed  out  that  the 
profit  was  an  increase  on  that  of  the 
previous  year,  which  was  £953,655. 8s.  Id., 
despite  the  general  strike  and  the  general 
dislocation  of  trade  caused  by  the  pro¬ 
longed  coal  dispute. 

After  meeting  all  dividends  £292,511. 
8s.  6d.  was  carried  forward  to  next  year’s 
account.  The  new  building  (Northcliffe 
House),  was  rendered  necessary  by  the 
development  of  the  papers  owned  by  the 
company,  and  its  cost  had  already  been 


(Special  to  Editor  &  Publisher) 

Londo.n,  June  22. — .At  the  unanimous 
request  of  the  London  District  of  the 
British  Institute  of  Journalists,  K.  D. 
Blumenfeld,  editor  and  chairman  of  di¬ 
rectors  of  the  London  Daily  Express, 
has  accepted  nomination  to  the  Presi¬ 
dency  of  the  Institute,  for  the  year  1928. 
He  will  be  formally  elected  to  office  at 
the  annual  conference  of  the  Institute  at 
Reading  at  the  end  of  .August.  .\s  nar¬ 
rated  in  Editor  &  Publisher  of  .May  28, 
Mr.  Blumenfeld  was  entertained  at  dinner 
by  the  staff  of  the  Express  at  the  Hotel 
Victoria,  London,  on  the  occasion  of  his 
having  completed  his  25th  year  as  editor. 

On  June  21  he  was  the  guest  of  honor 
at  a  luncheon  of  Fleet  Street  newspaper 
and  advertising  men  at  the  Savoy  Hotel, 
to  mark  his  forty  years’  work  in  Fleet 
Street.  Rt.  Hon.  Winston  Churchill, 
Chancellor  of  the  Exchequer,  presided 


and  Blumenfeld  was  presented  with  j 
portrait  of  himself  painted  by  XeviUt 
Lewis.  Three  hundred  leaders  of  journal, 
ism,  politics  and  business  today  attended 
ihe  luncheon. 

Lord  Birkenhead,  Secretary  of  State 
for  India;  Sir  William  Joynson-Hicks. 
Home  Secretary,  and  Sir  Laming  WortL 
ington-Evans,  Secretary  of  State  for 
War,  were  the  other  Cabinet  Membas 
present.  Sir  Rowland  Blades,  Lord 
Mayor  of  London,  represented  the  city 

.A  transatlantic  telephone  message  from 
Roy  W.  Howard,  chairman  of  the  board 
of  Scripps-Howard  newspapers,  to 
Blumenfeld  was  a  feature  of  the 
luncheon. 

The  guests  were  hushed  while  Churchill 
spoke  into  the  ordinary  telephone  on  the 
table  before  him.  The  crowd  laughed 
when  Blumenfeld  repeated  Howard’s  offer 
of  a  job  on  the  Neze  York  Telegram  if  the 
former  would  leave  London. 

Churchill,  Birkenhead  and  Sir  Charles 
Higham  toasted  Blumenfeld  and  Churchill 
mentioned  cablegrams  of  congratulation 
from  “the  United  Press  and  from  Mr. 
Pulitzer,  show  ing  that  they  have  the  same 
opinion  of  Mr.  Blumenfeld  that  we  have.” 

UNIQUE  GIFT  TO  UNDBERGH 


I.  N.  S.  Gives  Him  Collection  of  Dii- 
patches  on  His  Exploit 

.Among  the  many  gifts  and  trophies 
presented  to  Col.  Lindbergh  during  the 
few  days  he  was  in  New  York  was  a 
handsomely  bound  volume  containing  the 
complete  story  of  his  exploit  just  as  h 
was  sent  out  over  the  wires  ol  Interna¬ 
tional  News  Service. 

The  book,  in  which  was  reproduced 
more  than  150,000  words  of  news  dis¬ 
patches,  was  presented  to  Col.  Lindbergh 
by  M.  Koenigsberg,  president  of  Inter¬ 
national  News  Service,  on  the  evening  of 
June  16.  In  a  short  speech  of  apprecia¬ 
tion  and  welcome  Mr.  Koenigsberg  ex¬ 
plained  that  it  was  a  record  of  “the  world 
record  for  attention  from  the  press”  given 
in  gratitude  to  the  maker  of  “the  world’s 
perfect  news  story.” 


OUR  POLICY 
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ONE  SIZE 

all  mats  20"  x  24 
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ONE  QUALITY 

only  the  best 
we  can  make 
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Colorado  Springs 


The  pikes  peak  region  is  one  of  the 

richest  territories  in  the  entire  country. 
The  community  is  one  of  homes,  of  wealth. 
Bank  deposits  top  $18,000,000.00.  There  are 
12,000  motor  cars  here — almost  one  to  every 
three  people — and  more  high  price  cars  than 
in  any  other  city  in  the  country  of  the  same 
size.  It  is  a  community  of  metropolitan 
stores — metropolitan  ideas. 

No  national  campaign  is  complete  without 
covering  Colorado  Springs  through  the 
Morning  Gazette  and  The  Evening 
Telegraph. 

GAZETTEly^^fELEGRAPH 

GAZETTE  (Morning)  GAZETTE  AND  TELEGRAPH  TELEGRAPH  (Evening) 

Sunday  CoosoLdated  Isaua 


Delegates  to  the  International  Advertising  Association 
will  want  to  see  Pikes  Peak  close  up!  COME  UP  TO 
COLORADO  SPRINGS— the  cleanest,  richest,  BIG¬ 
GEST  LITTLE  CITY  in  the  country.  Look  us  over 
and  you  will  agree  that  there  is  not  an  element  of 
exaggeration  in  these  claims. 


Associated  Press, 
United  Press,  Univer¬ 
sal  Service,  Interna¬ 
tional  News  Service — 
three  sets  of  automatic 
printer  machines  and 
one  Morse  wire.  Com¬ 
pare  our  papers  with 
others  in  cities  five 
times  as  large — then 
draw  your  own  con¬ 
clusions. 


Editor  &  Publisher  j  or ,  J  u  n  e  2  5,  19  2  7 


PHENOMENAL  SALES  OF  WHIPPET  CARS 
CREDITED  TO  NEWSPAPER  ADVERTISING 

President  Willys  Describes  Dramatic  Zone  Presentation  of 
New  Model — 40,000  Sold  in  51  Days — $6,000,000  Net 
Profit  First  Half  of  1927 

By  HAMMOND  EDWARD  FRANKUN 

\  NET  profit  of  about  $6,000,000  before  and  buying  action  by  the  public  started. 

taxes  for  the  first  half  of  1927  has  The  company  had  spent  two  years  in 
been  made  possible  by  the  success  of  the  perfecting  the  W  hippet.  The  designers 
Whippet  car,  which  is  just  observing  its  turned  to  Europe  for  the  basic  ideas  be- 
tirst  birthday  as  a  member  of  the  Willys-  hind  the  car,  such  as  compact  motor 
Overland  Company  family  of  automo-  size  and  compact  exterior  dimensions, 
biles.  while  it  relied  upon  American  methods 

The  Whippet,  which  has  been  termed  of  design  as  to  roominess,  riding  com- 

S^^W-  for  America 
a  revolutionary  European-type 
high-speed  light  Car 

f  This  Sew  C<*^Ojfers:  1  ^  ^ 


*44301 


thm  minute  sSuJy  of  these  remarkable  facts 
may  sat^e  you  from  buying  an  obsolete  automobile  3 


A  d  i3s 


5^^  OVERLAND  Whippet 

America’s  New-Type  Light  Car 

DEALERS  NAME  AND  ADDRESS  HERE 


First  copy,  run  full-page  in  newspapers,  announcing  to  the  public  the  new 
Whippet  car.  The  heavy  caption  drew  attention,  the  small  type  told  in  detail 
the  new  features. 


“the  sensation  of  a  sensational  industry,” 
was  introduced  a  year  ago  by  unusual 
highly  localized  methods,  which  included 
extensive  large-space  newspaper  advertis¬ 
ing.  Although  brought  out  late  in  the 
buying  season,  the  company  sold  40,000 
cars  in  51  days.  Sales  for  the  year  on 
this  model,  now  well  over  100,000,  are 
expected  to  total  about  115,000  when  all 
returns  are  in.  The  company  looks  for¬ 
ward  to  entering  the  second  half  of  the 
year  with  $15,000,000  in  cash  in  its 
treasury,  the  largest  in  its  history.  Dur¬ 
ing  May  alone  it  shipped  26,946  of  its 
various  cars  with  a  value  of  around  $23,- 
000,000. 

How  the  company  put  across  the 
Whippet  was  described  for  Editor  & 
Publisher  by  John  N.  W.  Willys,  presi¬ 
dent  of  the  company,  shortly  before  sail¬ 
ing  for  the  International  Chamber  of 
Commerce  meeting  at  Stockholm. 

When  the  corporation  reached  the  de¬ 
cision  to  place  upon  the  market  a  new 
model  to  replace  the  Overland  91,  the 
first  problem  was  to  clear  the  dealer’s 
show-rooms  of  the  old  model.  This  was 
accomplished  in  about  four  months. 
Through  a  dramatic  presentation,  the 
salesmen  were  interested  in  the  new  car, 
then  zone  by  zone  the  dealers  lined  up, 
hard-hitting  page  space  released  at  the 
psychological  time  in  local  newspapers 


made  (but  where  the  zone  aiuio’jnceiiKnt 
INTRODUCED  WHIPPET  CAR  for  the  particular  section  was 

_ _  layed),  a  definite  obligation  was 

upon  the  newspaper.  I  am  glad  to^ 
able  to  say  that  every  paper  in  the  conn 
try  closely  adhered  to  the  request  that 
information  about  the  Whippet  be  W 
quiet  until  the  release  date.  ™ 

‘‘The  announcement  copy  took  the  fom 
of  newspaper  pages  in  the  larger  trade 
centers  and  copy  somewhat  smaller  in  the 
second  and  third  divisions  of  the  trade 
population. 

‘‘Much  interest  in  light  cars  had  been 
awakened  by  previous  news  notices  an- 
pearing  in  the  press  about  Citroen  and 
other  European  cars  whose  representa¬ 
tives  were  in  this  country  at  the  time  in 
anticipation  of  a  change  in  the  general 
construction  of  American-built  light  cars 
Their  presence  in  the  country  had  b^ 
come  a  matter  of  news  interest. 

‘‘Then  came  our  big  advertising  cam¬ 
paign  and  the  public  was  put  in  a  r^ 
ceptive  attitude  toward  the  Whippet,  .(s 
a  result,  I  estimate  that  over  14,000,000 
people  streamed  through  our  dealer! 
establishments.  Certainly,  the  name  wai 
on  the  tongues  of  millions  of  newspaper 
readers  and  the  car  won  Immediate  recog¬ 
nition.  The  volume  for  the  year  speaks 
for  itself.” 

The  copy  used  showed  the  ease  of  use 
of  the  car  in  parking,  gasoline  economj 
European-idea  construction  and  manv 
points  in  detail  in  feature  news  ston 
style.  Close  watch  was  kept  to  capital® 
every  evidence  of  local  interest. 

John  N.  W.  Willys  The  company’s  profits  for  the  second 

- .r-  - - quarter  this  year  were  $4,000,000  after 

story  could  be  released  simultaneously  charges  except  Federal  taxes.  This 
with  the  arrival  of  the  Whippet  at  each  showing  would  have  been  impossible 
dealer’s  place  of  business.  Newspapers  without  the  Whippet,  which  now  ranks 
offered  the  solution.  high  as  an  unusual  current  merchandising 

‘‘At  meetings  such  as  I  mention,  news-  achievement,^  which  owes  much  to  news¬ 
paper  men  were  shown  the  car,  given  the  paper  advertising. 

detailed  story  of  its  development,  and  - - 

then  shovvn  the  advertising  copy  and  j^Y  7,  14  ISSUES  NEEDED 
details  of  the  campaign,  but  were  asked 

to  keep  all  information  secret  until  the  Editor  &  Pubusher  is  in  need  oi 
date  set  for  announcement.  extra  copies  of  the  May  7  and  14  issue 

‘‘In  many  sections  closely  located  to  of  this  paper.  Full  price  will  be  paid  te 
zones  where  announcements  were  being  readers  who  can  furnish  these  copies. 


MAY  7,  14  ISSUES  NEEDED 

Editor  &  Pubusher  is  in  need  oi 
extra  copies  of  the  May  7  and  14  issue 


The  Law  of  Averages 


Is  All  In  Your  Favor 


fort,  standard  tread  and  such  features. 
The  company  recognized  the  trend  to¬ 
ward  smaller  cars. 

‘‘The  announcement  of  the  Whippet 
line  was  made  late  in  June  of  last  year,” 
Mr.  Willys  explained.  “Cars  were  in 
production  early  that  month  but  the  plans 
of  the  sales  department  were  so  developed 
that  none  of  these  cars  were  sold  in  the 
separate  sales  zones  throughout  the  coun¬ 
try  until  each  dealer  in  each  zone  could 
be  supplied  with  a  demonstrating  model. 

“There  were  five  such  zones :  the  East, 
the  North  Central  West,  the  South,  the 
South  Central  West  and  the  Pacific 
Coast.  The  East  zone  was  covered  the 
first  week,  succeeding  zones  being 
covered  in  the  order  named,  and  ccnnplete 
national  coverage  was  obtained  in  four 
weeks. 

“Prior  to  the  announcement  of  the 
Whippet  in  any  zone,  there  was  a  series 
of  meetings  to  cover  that  zone.  Dealers 
and  newspaper  men  were  called  in  to 
hear  the  discussion  of  the  plans  for  the 
announcement  of  the  model.  To  facilitate 
matters,  in  some  cases  meetings  for  the 
press  alone  on  certain  points  were  held. 

“The  purpose  of  the  original  selling 
campaign  was  to  keep  the  facts  about 
Whippet  as  ‘blind’  as  we  could  until  it 
could  be  shown.  It  was  essential  to  mar¬ 
shal  the  introductory  advertising  so  the 


When  Your  Message  Goes 
Into  6  out  of  Every  7 


Bloomington,  Ill.,  Homes 


A  wonderful  coverage  in  a  city  remarkable 
for  its  high  standards  of  home-life.  Truly 
the  finest  cross-section  of  America — an 
ideal  proving  ground  for  advertising  results. 

For  Good  Measure  We  Throw  In  77% 


of  the  Homes  of  McLean  County. 


OVER  19,500  PAID 

iatlg 

Published  Every  Morning  Except  Sunday  at  Bloomington,  IIL 
REPRESEHTATIVCS 

CHAS.  H.  EDDY  CO..  247  Park  Ave.,  Nmt  Vet  City;  294  WuhInftM  St..  R«tM. 

F.  E.  WALES.  Rmm  1501,  140  S.  DMiWn  St,  Chleai*. 

Meabe  A.  B.  C.,  A.  N.  P.  A.,  Ats«Ute4  Pmt. 
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Bringing  the  Journal  Message 

TO  DENVER! 


HE  JOURNAL  will  be  represented  at  the  Convention 
in  Denver  by  Henry  Failing,  the  Advertising  Director 
of  the  newspaper,  and  Ralph  Thompson,  the  Classified 
Advertising  Manager.  ^  ^ '  These  two  delegates  will  carry  the 
HEARTY  INVITATION  OF  THE  JOURNAL  TO  ALL 
DELEGATES  AND  VISITORS  TO  VISIT  PORTLAND 
after  the  close  of  the  convention. '''There  are  many  beauti¬ 
ful  and  interesting  things  in  Portland  and  throughout  the 
Oregon  country  which  will  add  to  the  enjoyment  of  your 
trip.  And  the  Journal  wishes  to  assure  you  of  a  cordial 
welcome  and  true  Portland  hospitality  during 
your  stay  in  the  City  of  Roses. 


Vorttand  -  Oregon 

BENJAMIN  &.  KENTNOR  COMPANY,  Special  Representatives 

CHICAGO  NEW  YORK  LOS  ANGELES  SAN  FRANCISCO  PHILADELPHIA 

Lake  State  Bank  Bldg.  2  We*t  45th  Street  401  Van  Nuyi  Bldg.  58  Sutter  Street  1524  Chestnut  Street 

The  Pacific  Northwest^s  Largest  Afternoon  Newspaper! 
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/ 


NATIONAL  ADVERTISERS  WANT  MORE 
SMALL  TOWN  MARKET  INFORMATION 

Lack  of  Data  Has  Kept  General  Advertising  from  Weeklies, 
Cushing  Tells  N.  E.  A.  Members — Outlines  Material 
Needed — Quotes  Henry  Ford  Letter 

Follozctu};,  in  part,  is  the  text  of  an  luidress  delivered  before  the  Xatioiuil 
Editorial  Association  conz’ention  in  Omaha  last  week  by  George  IV.  Cushing, 
manager  of  the  Detroit  office  of  the  American  Press  Association. 

national  advertiser  is  taking  a  him  take  care  of  these  details.  He  can 
■*-  e'reater  interest  than  ever  before  in  reach  this  irreat  audience  easilv  and  ef- 


F  use  a  few  large  units  of  circulation,  and  A  year  has  passed,  and  I  am  pleased  tn 
trust  in  Providence  that  he  will  get  cov-  report  there  are  developments  on  tW 
>N  erage.  account.  I  know  that  every  publisher^ 

The  job  then  is  to  give  these  adver-  the  United  States  is  interested  in  the  ad 
tisers  facts  about  the  small  town  news-  vertising  plans  of  the  Ford  Motor 
^klies,  paper  market,  to  give  them  information  pany.  1  asked  for  some  message  to 

that  will  help  them  make  up  their  minds  to  you  publishers  here  at  Omaha,  ^ 
to  use  your  papers,  and  to  always  em-  while  no  public  announcement  has  W 
phasize  that  it  is  just  as  easy  to  do  busi-  made  by  the  Ford  Motor  Compand 
ness  with  small  country  newspapers  as  have  a  personal  message  for  you,  written 

with  large  publications.  by  Mr.  Henry  Ford  himself.  I  take  grS 

'ational  It  should  not  be  difficult  nor  costly  to  pleasure  in  reading  it.  ^ 

ushing,  furnish  the  facts.  Your  held  secretaries  "To  the  Members  of  the  National 

have  already  accomplished  a  great  deal  Editorial  Association  in  Con- 
by  gathering  information  from  their  pub-  vention  at  Omaha. 

He  can  Ushers,  and  acting  as  a  clearing  house.  "(jentlemen :  1  am  glad  of  the  oppor- 

and  et-  TUe  held  secretary's  post  is  an  im-  tunity  to  send  a  greeting  to  the  puh! 


greater  interest  than  ever  before  in  reach  this  great  audience  easily  and  ef-  fUe  held  secretary’s  post  is  an  im-  tunity  to  send  a  greeting  to  the  nnh! 

the  small  town  market  and  the  small  town  fectively.  He  will  select  your  papt.Ts  if  portant  one.  For  many  publishers,  the  Ushers  of  our  home  community  news- 

newspaper.  Now,  more  than  at  any  he  has  all  the  facts.  lield  secretary  is  the  only  outside  point  of  papers.  Besides  being  the  oldest  and  most 

previous  time,  there  seems  to  be  a  The  organization  I  represent  has  just  contact.  Next  fall  your  field  secretaries  distinctively  American  type  of  publita 

sincere  effort  on  the  part  of  sales  and  ad-  completed  a  comprehensive  radio  survey,  ^ill  meet  in  Detroit.  There  they  will  have  tion,  the  small  town  and  country  press 
vertising  managers  and  agency  space  Other  investigations  have  been  made,  still  rUe  opportunity  to  meet  all  the  national  is  our  only  real  newspaper.  It  comes  to 
buyers,  to  know  as  possible  more  are  to  be  made,  and  right  now  we  advertisers  in  that  city.  It  is  such  con-  us  as  a  friendly  visitor  from  the  neieh- 

about  advertising  possibilities  in  the  small  are  working  on  a  standard  information  tacts  as  this  that  will  bring  business  to  liorhood  that  we  knew  and  still  know 
towns  that  represent  the  backbone  of  this  torm  for  country  newspapers.  There  are  you.  It  would  be  a  fine  thing  if  every  best.  It  has  avoided  the  errors  of  modem 
nation.  certain  things  that  the  advertising  or  publisher  could  talk  to  the  advertising  journalism  without  any  sacrifice  of  in- 

It  is  a  situation  that  all  of  us  should  sales  manager  of  a  manufacturer  ot  a  nianagers  or  the  advertising  agencies  that  fluence.  The  Ford  Motor  Company  has 

welcome.  It  is  an  opportunity  to  make  national  commodity  wants  to  know  about  send  him  business.  That,  of  course,  is  always  found  the  country  press  an  efficient 

the  most  of.  .And  how  shall  we  do  it?  his  market.  a  difficult  thing  to  do,  but  you  can  get  means  of  reaching  the  public  and  we 

What  is  it  these  men  who  have  the  con-  He  wants  to  know  the  number  of  information  for  these  men.  You  can  foresee  further  use  of  its  facilities  in  the 
trol  of  national  advertising  expenditures  families  it  is  possible  to  reach ;  the  pur-  (j.)!  them  all  that  they  want  to  know  future. 


want  to  know? 


chasing  power  of  those  families ;  and  par-  about  vour  market. 


They  want  to  know  all  they  can  about  ticularly  in  a  small  newspaper,  the  per 


about  your  market.  You  can  make  it  "W'ith  best  wishes  for  a  profitable  con- 

easy  for  them  to  put  country  newspapers  vention,  I  am 


the  small  town  market.  .Many  of  them  centage  of  town  and  rural  circulation.  He  on  their  advertising  lists, 
are  now  asking  themselves,  "Have  w'e  wants  to  know  something  about  the  edi-  This  is  mv  second  invitation  to  talk 
been  overlooking  something  ?’’,  and  you  torial  contents  of  that  paper,  the  buying  to  the  members  of  the  National  Editorial 
and  I  know  what  they  have  been  over-  habits,  and  ability  of  the  people  who  read  Association.  Last  year  at  the  last  minute, 
looking.  W'e  know  that  no  publication  is  it  to  purchase  the  article  he  has  to  sell.  i  had  to  cancel  my  plans  to  be  with  you 

read  so  closely  as  the  home  town  paper.  He  wants  to  know  the  type  of  advertis-  at  Los  .Angeles,  because  the  Ford  Motor 


I  had  to  cancel  my  plans  to  be  with  you 
at  Los  .Angeles,  because  the  Ford  Motor 


“Respectfully, 

Henry  Ford" 

CELEBRATES  77TH  YEAR 

The  Salt  Lake  City  Deseret  Sezu 


Eight  out  of  ten  of  the  men  who  sit  mg  you  have  been  carrying,  and  the  vol-  Company  had  just  reached  a  decision  to  staff  celebrated  the  77th  anniversary  ot 

behind  advertising  desks  came  from  small  time  over  a  period  of  years.  Many  pub-  hold  up  its  advertising  program.  I  the  paper  June  IS,  with  an  outinz  a 

towns — they  know  your  strength — but  they  lications,  and  this  pertains  to  all  classes,  staved  in  Detroit  pending  developments.  I.agoon,  17  miles  north  of  the  citv 

haven’t  given  the  proper  consideration  to  are  inclined  to  call  attention  to  a  single  _ ^ 

using  your  advertising  columns  because  or  six  months’  growth  in  advertising  and  ~ 

they  have  been  educated  to  the  value  of  circulation,  especially  when  there  has 

mass  circulation.  been  an  unusually  large  growth.  The  ad- 

Let  us  consider  then  what  our  competi-  vertiser,  however,  wants  to  study  the  / 

tion  does  to  impress  its  story  on  prospec-  record  of  growth  over  a  period  of  years.  / 

tive  advertisers.  Every  type  of  publication.  It’s  the  average  that  counts.  /  V  I  1 1  I 

with  the  exception  of  the  small  news-  He  wants  to  know  something,  too.  /  [  ■  WW  ■■ 

paper,  has  for  some  time  offered  various  about  your  circulation.  There  is  too  I AA  ^  ^ 

kinds  of  elaborate  evidence  to  show  how  prevalent  a  belief  today  among  space  A  * 

well  it  covered  the  market.  The  adver-  buyers  that  the  printed  circulation  of  '  I  Lr  L  Imfl  L  I  A  I 

rising  manager  has  been  offered  all  kinds  country  newspapers  is  not  always  the  true  I  W  I'  IWI  ^  I  l\u 

of  charts,  maps,  statistics  on  purchasing  circulation.  That  belief  is  due  probably  eWB- Ai* AAA  A^  AyAAA  A  A  AAJ 

power,  number  of  farms,  wealth,  literacy  to  the  fact  that  there  is  no  standard  unit  ,  I'  A  .  _  — — — 

—all  the  factors  to  prove  the  buying  of  measurement  for  country  newspapers.  /''iW  \  1  A  1  •Af  A 

power  of  a  community,  have  been  offered  We  have  no  -Audit  Bureau  of  Circula-  1  t  ^  \  I  ^A  ■ 

by  these  competing  publications  that  come  tions.  I  hope  the  day  is  not  far  distant  '  \  W  w  AA  A  A 

into  the  very  homes  we  reach — and  all  when  we  may  have  a  standard  form  of  ' 

with  one  thought  in  mind — that  this  or  auditing  circulations.  T  lA  A  w 

that  large  publication  covered  the  adver-  Quite  as  important  as  circulation  is  the  WiaBrV  ■  I  1^  ■  ^  ■  S  ■■  Wkm  ^ 

tiser’s  market.  question  of  rates.  The  National  Editorial  __  .  ■Il«l  T  «  V  IWI  A 


that  large  publication  covered  the  adver-  Quite  as  important  as  circulation  is  the 
tiser’s  market.  question  of  rates.  The  National  Editorial 

And  is  it  any  wonder  that  the  adver-  .Association  has  done  much  to  stabilize 
tiser  has  considered  these  large  units  of  rates — to  suggest  a  uniform  rate.  But 
circulation  as  sufficient,  as  doing  the  job  that  isn’t  always  possible.  Conditions  are 
for  him?  Why  should  he  think  of  adding  different  —  costs  vary.  The  advertiser 
a  thousand  or  more  small  newspapers  recognizes  this.  He  does  want  to  be  sure, 
when  one  publication,  one  plate,  one  in-  however,  that  the  rate  is  a  fair  rate-— 
voice,  would  do  the  trick?  that  it  is  worth  all  that  he  pays  for  it, 

“Think  of  the  bother  of  dealing  with  and  that  he  isn’t  paying  any  more  than 
the  little  fellows.”  the  big  fellows  tell  someone  else  for  the  same  circulation, 
him.  I  am  glad  to  sav  the  difficulties  of  These  things  the  agency  space  buyer 
placing  advertising  with  a  large  list  of  deals  with  daily  in  his  consideration  of 
small  newspapers  is  not  the  problem  that  other  types  of  publications.  He  can  studv 
it  once  was.  .And  the  advertiser  who  them  more  easilv.  because  there  aren’t 
really  wants  to  reach  this  market  isn’t  so  many.  He  thinks  of  10,000  weekly 
worrying  so  much  about  the  bother,  newspapers  as  a  boneless  task.  He  is  apt 
Modern  advertising  machinery  is  helping  to  give  up  and  follow  the  easiest  way — 


There  are  14,781  Square  Miles  of  Newly  Developed 
Country  in  14  Northern  Wisconsin  Counties 

All  other  State  papers  together  Have  a  Daily 
Coverage  of  3,451 

The  Superior  Evening  Telegram 
Has  11,761 

Subscribers  in  this  Territory 

(Exclusive  of  87211  Circulation  in  Superior) 

It  Is  the  Only 

**One  Newspaper  Bay**  To  Reach  this  Market 

Represented  WEAVER-STEW  ART  COMPANY,  New  York— Chicago 


tYOUR 

nPE  METAL 
ALWAYS  , 
SP.BT.N  UNIFORM/ 

Restore  Metal  f>  xf 

Since  1866  tSCCCLUSS  tnC 

RESTORE  METAL  PLAN 

KEEPS  IT  AT  ORIGINAL 
_ FORMULA  ALL  THE  TIME _ 

FOR  MORE  THAN  20  YEARS 


The  Restore  Metal  Plan  Has  Served  Some  of  the 
Largest  Publishers  in  the  Country. 


OUR  DESCRIPTIVE  FOLDER 


— goes  into  detail.  Why  not  send  us  a  sample  of  your 
metal  now  in  use  and  we  can  give  you  concrete  evidence 
of  how  this  Plan  forever  eliminates  metal  troubles  from 
the  list  of  Publisher’s  worries. 

MERCHANT  &  EVANS  COMPANY 

Manufacturers  of  SPARTAN  Type  Metals 

Linotype — Intertype — Combination — Stereotype — Autoplate —  Monotype 

PHILADELPHIA 
Stock  in  Principal  Cities 


39,485  daily  in  Nebraslca  outside  Omaha. 


15^132 
daily  in  Iowa 
outside  Des  Moines 
and  Polk  Gaunty 


STORMS 


““'O'  in 

outside 
o  and 

•Unty. 


43,165  dax 

Mitvnesow 
side  St.  P» 


37,899  daily  in 
Minnesota  out¬ 
side  Minneap¬ 
olis. 


'OUr 

snce 

rom 


tnolyp* 


The  Des  Moines  Register  and  Tribune-Capital 

New  Booklet  shows  circulations  daily  and  Sunday  in  every  Iowa  county  and  1,011  Iowa  cities  and  towns 


Editor  &  Publisher  for  June  25,  1  927 

oJ^Cost  Thorough  Coverage 

of  Any  Middle-Western  Newspaper 


NOTE  that  in  Iowa  outside  Des  Moines  and  Polk  County,  The  Des  Moines  Register  and  Tribune-Capital  daily  has  64,894  more 
circulation  than  the  St.  Louis  Globe-Democrat  in  the  49th  State  outside  St.  Louis  and  St.  Louis  County;  112,647  more  than  the 
Omaha  World-Herald  in  Nebraska  outside  Omaha;  108,984  more  than  the  Milwaukee  Journal  in  Wisconsin  outside  Milwau¬ 
kee;  109,191  more  than  the  Minneapolis  Tribune  in  Minnesota  outside  Minneapolis;  119,028  more  than  the  St.  Louis  Post- 
Dispatch  in  Missouri  and  Illinois  outside  St.  Louis  and  St.  Louis  County;  60,679  more  than  the  Kansas  City  Star  in  Missouri 
and  Kansas  outside  Greater  Kansas  City;  108,967  more  than  the  St.  Paul  Pioneer  Press-Dispatch  in  Minnesota  outside  St. 
Paul;  57,306  more  than  the  Chicago  Tribune  in  Illinois  outside  Chicago  and  Cook  County;  114,233  more  than  the  Minneapolis 
Journal  in  Minnesota  outside  Minneapolis. 

tThis  outstanding  state  circulation  is  in  addition  to  most  heavily  concentrated  city  ^ 

coverage — 45,256  Evening  and  27,464  Morning  (May  net  paid  daily  average)  in  Des  lp 

Moines,  a  city  of  150,000.  Total  daily  circulation  for  May — 226,501 — 99%  in  Iowa.  jj 
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Scripps- Howard 


Scripps-Howard  Newspapers 


New  York . Telegram 

Cleveland  . Press 

Baltimore . Post 

Pittsburgh  . Press 

San  Franciseo . News 

Washington . News 

Cineinnati  .  .  . Post 

Indianapolis  . Times 

Denver ....  Rocky  Mt.  News 

Denver . Evening  News 

Toledo . News-Bee 

Columbus  . Citizen 

Covington ....  Kentucky  Post 
Akron  . Times-Press 


Birmingham  . Post 

Memphis  ...» Press-Scimitar 

Houston  . Press 

Youngstown  . Telegram 

Fort  Worth . Press 

Oklahoma  City . News 

Evansville  . Press 

Knoxville  .  . .  .New's-Sentinel 

El  Paso . Post 

San  Diego . Sun 

Terre  Haute . Post 

Albuquerque . 

New  Mexico  State-Tribune 


ALLIED  NEWSPAPERS,  INC.,  National  Representatives 

250  PARK  AVENUE,  NEW  YORK  CHICAGO  SEATTLE  SAN  FRANCISCO 
CLEVELAND  DETROIT  LOS  ANGELES 


Editor  &  Publisher  for  June  2  1927  2T 

Growth  in  Denver 


In  Denver,  as  in  other  Scripps-Howard 

cities,  SCRIPPS-HOWARD  GROWTH 

is  strongly  in  evidence 

April  averages  compared  with  Decem- 
her  averages  show  a  circulation  in¬ 
crease  in  the  morning  of  13,399  (47%); 
an  increase  in  the  evening  of  20,034 
(54%);  an  increase  on  Sunday  of 
39,630  (68%). 

Gain  in  advertising  linage  since  Jan¬ 
uary  1  exceeds  2,000,000  lines. 

/.  A.  A.  Convention  Visitors  are  invited 
to  make  their  headquarters  at  the  offices 
of  the  Denver  Rocky  Mountain  News 
and  Evening  News. 


Morning 


40,077 


Evening 

56,964 


Sunday 

95,684 


SCRIPPS-HOWARD  NEWSPAPERS 


members  audit  bureau  of  circulations  and  members  of  the  united  press 


press,  and  room  has  been  provided  for  of  the  New  York  Sun.  He  purchased  the 
extension  to  much  larger  size.  The  press  old  Daily  Mail  property  at  a  sheriflTs  sale 
is  electrically  controlled  and  operated  by  in  1914. 

the  Cutler-Hammer  system.  It  is  equip-  Mr.  Clark  was  assisted  in  the  design 

ped  for  printing  a  24-page  tabloid  sec-  of  the  building  by  S.  P.  Weston  of  New 

tion  and  24-page  regular  newspaper  at  the  York. 

same  operation.  R.  H.  Martin  is  chief  editorial  writer 

The  press  is  equipped  with  an  auto-  on  the  Daily  Mail ;  S.  G.  Damron  is  man- 
■  •  Newspapers  are  aging  editor,  B.  H.  Anderson,  business 

and ‘ delivered  by  con-  manager;  George  E.  Evans,  circulation 
Papers  can  manager;  C.  E.  Anderson,  advertising 

from  the  manager ;  P.  J.  Canova,  superintendent 


CHARLESTON  (W.  VA.)  DAILY  MAIL  OCCUPIES 
NEW  $300,000  PUBUSHING  PLANT 


matic  paper-break  stop. 

.  counted, 

veyors  to  the  mailing  room, 
be  delivered  to  the  conveyor 
press  on  both  sides. 

Nearby  is  found  the  paper  storage 
room,  which  will  hold  four  to  five  car¬ 
loads  of  newspaper  rolls.  An  ink  tank  is 
also  found  in  this  room,  which  has  a 
capacity  of  5,000  pounds  of  ink.  The  ink 
is  carried  to  the  press  by  gravity.  Ample 
trucking  space  and  every  facility  neces¬ 
sary  for  speedy  delivery  is  found  adjacent 
to  the  mailing  room. 

On  the  second  floor  of  the  new  build¬ 
ing  are  the  editorial  rooms  and  owner’s 
offices,  and  a  community  center.  The 
floors  of  the  first  and  second-story  are 
covered  with  dark  gray  battleship  lino¬ 
leum. 

The  state  headquarters  of  the  Asso¬ 
ciated  Press  are  also  on  this  floor.  The 
suite  of  executive  offices  are  furnished 
throughout  in  American  walnut.  A 
handsomely  furnished  library,  file  room, 
each  with  distinctive  features  of  its  own, 
are  found  on  this  floor. 

:e  door  on  Virginia  On  the  third  floor  is  found  the  com- 
,’ide,  moulded  frame,  posing  room,  where  12  Linotypes,  a 
s  ornamented  in  true  Monotype  material  making  machine  and 
character  stamp  for  Ludlow  typograph  and  other  modern  de¬ 
vices  are  installed. 

The  stereotype  foundry  is  on  this  floor. 

The  composing  room  and  foundry  are 
lighted  by  large  windows  on  four  sides,  capital, 
and  artificial  light  is  seldom  used.  The  ] 

This  building  is  in  the  form  of  an  “L.”  by  the 
one  part  being  three  stories  and  the  other  manufa 
one  story  in  height.  a  prog 

The  Daily  Mail  is  published  by  Walter  return 


folded. 


First  3  Months  of  1927  Saw  Big  In. 
crease.  President  of  Manufactur¬ 
ers  Group  Reports — Weeding 
Superlatives  from  Copy 


New  Charleston  Mail  Plant 

'T'HE  Oharleston  (W.  Va.)  Daily  Mail  The  main 
recently  occupied  its  new  $300,000  street  is  set 
three-story  home  at  the  corner  of  Vir-  the  lintel  of  ’ 
ginia  and  McFarland  streets  directly  op-  printer’s  fash 
posite  its  old  location  and  published  an  the  building. 

80-page  edition  celebrating  the  event.  Carved  in  bas-relief  on  a  group  of 

Ground  was  broken  for  the  new  struc-  Roman  shields  .stand  replicas  of  the  old 
ture  in  June,  1926.  The  building  has  a  Washington  press,  a  printer’s  stick,  and  a 
frontage  of  50  feet  on  Virginia  street  matrix  from  a  linotype  machine, 
and  a  depth  of  149  feet  on  McFarland.  On  the  first  floor  are  found  the  busi- 
Total  floor  space  is  20,000  square  feet,  as  ness,  circulation,  and  advertising  depart- 
compared  with  the  8,500  square  feet  in  ments.  A  steel,  mahogany-stained  counter, 
the  old  quarters  just  vacated.  runs  almost  the  full  width  of  the  room. 

The  new  Daily  Mail  building  is  of  In-  On  this  same  floor,  back  of  the  de- 
diana  limestone,  in  a  classic  design  with  partments  named,  is  found  the  press  room 
a  pilastered  Corinthian  order  super-im-  and  mailing  room.  In  the  pressroom  has 
posed  on  a  rusticated  base.  been  installed  a  Scott  sextuple,  unit-type  spondent.  for  many  y 


during  the  first  5  months  of  1927  gained  in  national  advertising  (excluding  automotive) 
42,868  lines — the  largest  gain  of  any  San  Francisco  newspaper. 

The  Chronicle  for  the  same  period  also  led  all  other  San  Francisco  newspapers  in  the  following 
classes  of  quality  advertising: 

CHRONICLE  Second  Newspaper 

Lines  Lines 

Financial .  421,218  267,190 

Automobiles  (exclud¬ 
ing  accessories)  ....  510,496  486,990 

Publications  .  84,560  25,382 

Resorts  .  52,654  30,156 

The  Chronicle’s  net  paid  circulation  for  the  six  months  ended  March  31st,  1927  was 

Daily  94,148  -  Sunday  160,680 

a  gain  of  7,350  Daily  and  11,558  Sunday  over  the  corresponding  period  a  year  ago. 


National  Representatives 


360  North  Michigan  Ave. 
Chicago 


285  Madison  Ave. 
New  York 


WILLIAMS,  LAWRENCE  &  CRESMER  CO 
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SIX  . . .  SCIENTIFIC  . . .  REASONS 
WHY  THE  EXPERTS  ENDORSE 
INTERTYPE  IDEAL  NEWS  FACE 
FOR  LEGIBILITY 


Ki 


[1]  Thicker  hairlines  and  serifs.  Less 
chance  of  broken  letters  in  stereotyp¬ 
ing.  Greater  legibility.  But  note  that 
sufficient  contrast  has  been  retained  to 
avoid  monotone.  Monotone  letters  are 
displeasing  to  the  eye. 

[2]  Normal  spacing  between  letters 
affects  legibility  just  as  spacing  be¬ 
tween  lines.  Makes  it  possible  to  pro¬ 
duce  matrices  with  strong  side  walls — 
more  durable,  less  likely  to  break  in  the 
lock  up  and  in  distribution. 

[3]  Adequate  lengths  and  heights  of 
ascending  and  descending  letters.  In¬ 
tertype  has  retained  the  familiar  pro¬ 
portions,  to  which  the  eye  is  accus¬ 
tomed.  Familiar  word-pictures,  easier 
reading. 


[4]  Lower  case  has  been  enlarged,  in 
proportion  to  capitals,  enough  to  open 
up  certain  letters  for  better  stereotyp¬ 
ing  and  greater  legibility.  But  this  has 
not  been  overdone.  The  eye  can  scarcely 
detect  the  difference  in  individual  let¬ 
ters  or  words,  but  the  improvement  in 
legibility  is  apparent. 

[5]  All  of  these  improvements  have 
been  made  without  radical  departures 
from  what  the  newspaper  reader’s  eye 
is  accustomed  to.  The  Intertype  Ideal 
News  Face  is  familiar  and  friendly  to 
the  eye. 

[6]  Intertype  Ideal  News  Series  mat¬ 
rices  are  extra-wide-tooth  matrices 
(patented  feature).  Better  distribution; 
longer  service. 


An  illustrated  broadside  on  this  subject,  showing  full-size  newspaper  specimens, 
will  be  sent  on  request.  If  you  wish  to  see  our  local  representative 
write  or  wire  the  nearest  Intertype  branch. 

Intertype  matrices  will  run  in  other  slug-casting  machines 


Write  nearest  branch 
for  larger  specimens 


6*4, 7 and  8  Point 
Designed  in  5*4. 


intertype  corporation :  New  York  1440  Broadway;  Chicago  130  N.  Franklin  St.;  Memphis  McCall 
Bldg.;  San  Francisco  560  Howard  St.;  Los  Angeles  1240  So.  Main  St.;  Boston  80  Federal  St.;  London;  Berlin 


m 
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MIDWEST  STORES  USING  NEWSPAPERS  TO 
COMBAT  “RADIO  MAIL  ORDERS” 

Refuting  Broadcast  “Bargains”  with  Price  Quotations  from 
Their  Own  Stocks — Several  Stations  Making  Direct 
Price  Announcements 


CMALL  town  merchants  in  middle 
^  western  states,  particularly  Iowa, 
Missouri,  Kansas  and  Nebraska,  are  using 
newspaper  advertising  to  combat  the  new 
“radio  mail  order”  business  which  has 
been  making  inroads  upon  their  trade. 

Several  broadcasting  stations  in  the 
middle  west  operated  by  private  busi¬ 
nesses  have  been  broadcasting  direct  ad¬ 
vertising,  announcing  “bargain”  rates  on 
dress  goods,  prunes,  seeds,  smoked  salt, 
overalls,  and  many  other  staple  articles 
carried  in  the  average  store.  In  some 
cities  merchants  have  been  quick  to  ac¬ 
cept  the  radio  challenge  and  have  placed 
copy  showing  that  the  "bargain”  prices 
announced  over  the  radio  are  in  reality 
higher  than  their  own  prices  for  the  same 
articles. 

The  St.  Joseph  (Mo.)  Commercial 
News,  retailers’  paper,  in  a  recent  article 
discussed  the  situation  as  follows : 

“  ‘This  is  Station  BLAH,  the  chummy 
farmers’  station.  Now,  before  we  have 
our  old-time  tiddlers  give  us  some  good 
old-fashioned  tunes,  I  am  going  to  tell 
you  about  those  dress  patterns  we  are 
selling.’ 

".\nd  so  on,  far  into  the  night. 

"Who  in  the  Middle  West  spends 
part  of  his  evenings  in  front  of  a  loud 
speaker  in  the  hope  of  getting  some  of 
the  wonderful  entertainment  on  the  air 
these  nights  has  not  been  intrigued  into 
listening  to  some  of  the  sales  appeals 
which  are  being  sent  out  in  behalf  of  the 
greatest  bargains  ever  offered  in  prunes, 
tires,  radio  tubes,  seeds,  hams,  candy,  pig 
meal,  windmills  and  dress  patterns?  Cof¬ 
fins  and  pre-Volstead  refreshments  seem 
to  be  the  only  articles  of  commerce  not 
being  sold  the.se  days  by  radio,  at  prices 
which  are  advertised  to  be  the  lowest  in 
the  memory  of  the  oldest  living  inhabit¬ 
ant. 

"One  of  the  best  known  of  these  nui¬ 
sance  stations  reported  the  first  week  in 
February  that  it  had  in  a  month  sold 
about  45,(XX)  pieces  of  dress  goods, 
amounting  to  aproximately  175,000  yards. 
Figured  in  mileage,  this  amounts  to 
99  4/13  miles  of  dress  goods. 

“Just  what  effect  is  this  having  on  the 
small  town  retailer?  Are  enough  of  his 
customers  taking  advantage  of  these  bar¬ 
gains  to  make  any  appreciable  inroads  on 
his  regular  trade?  What  is  going  to  be 
the  outcome  of  it  all? 

"So  far  as  Commercial  News  can  as¬ 
certain,  selling  by  radio  is  and  will  be 
far  less  negligible  than  such  forms  of 
competition  as  the  mail  order  houses, 
chain  stores  or  peddlers.  In  fact,  the 
whole  situation  by  a  number  of  hustling 
retailers  is  being  turned  into  one  of  the 
best  opportunities  for  a  new  advertising 
appeal  that  has  turned  up  for  a  long  time 
and  is  being  termed  a  blessing  in  disguise 


People  who 
read  the  best 
buy  the  best 


Consolidated  Press 

dispatches 

“go  where  money  Is" 
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YOUR  HOME  MERCHANT 

Sells  For  Less 

I  THAN  THE  RADIO  MAN 


for  those  who  are  awake  to  the  situation. 

“The  hundreds  of  thousands  of  radio 
sets  in  the  small  towns  and  the  farms  of 
the  Middle  West  for  eight  months  of  the 
year  have  become  what  are  probably  the 
greatest  single  source  of  entertainment. 
There  is  no  doubt  of  the  intense  interest 
created  by  the  radio,  despite  the  efforts 
of  some  broadcasters  to  turn  the  freedom 
of  the  air  to  their  own  enrichment. 

"With  the  people  of  every  community 
having  their  lives  broadened  by  the  magic 
of  radio,  what  better  subject  can  the 
merchant  have  to  discuss  in  his  local  ad¬ 
vertising?  And  what  is  more  important, 
what  better  selling  argument  can  possibly 
be  opened  to  him  than  the  comparison 
he  can  make  between  the  prices  of  the 
radio  retailers  and  his  own  store? 

“Possibly  a  few  instances  of  compara¬ 
tive  prices  offered  consumers  will  make 
the  latter  point  clearer.  One  of  the  best 
known  stations,  not  far  from  St.  Joseph, 
recently  put  on  an  active  selling  on  cans 
of  smoked  salt,  for  use  in  butchering  on 
the  farm.  It  offered  two  cans  of  a  good 
quality  of  smoked  salt  for  $2.50,  postage 
prepaid.  Orders  were  accepted  for  not 
less  than  two  cans. 

“One  Iowa  farmer  fell  for  this  great 
bargain  in  smoked  salt  and  bought  his 
two  cans  for  $2.50.  .\fter  getting  his 
package  at  the  postoffice  he  stopped  at 
the  store  of  his  regular  merchant.  The 
retailer  noticed  the  package  and  inquired 
what  it  was.  With  considerable  reluct¬ 
ance  the  farmer  showed  him  what  it  con¬ 
tained  and  told  him  the  price.  The  mer¬ 
chant  then  took  the  farmer  to  the  back 
of  the  store  and  showed  him  the  identical 
salt,  only  the  regular  price  was  $1  a  can, 
and  the  customer  was  not  compelled  to 
buy  more  than  one.  Of  course,  this  par¬ 
ticular  farmer  will  do  a  little  investigat¬ 
ing  before  he  buys  again  from  this  ‘Tall 
Corn’  station.  .^s  every  retailer  of 
smoked  salt  knows,  the  average  price  to 
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Proofs 
distributed 
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NEWSPAPER 
Publishers 
by  a 

Simple  and  practical  plan 
of  service  that  automati¬ 
cally  relieves  a  publisher’s 
office  of  all  detail  work 
and  gives  his  agencies  and 
advertisers  a  much  more 
satisfactory  service  than 
is  otherwise  possible. 

OVER  400  SUBSCRIBERS 

— fF rite  for  details — 
and  Trial  Test  Offer. 

DheMvertJsinq 


J.KUler&Ca  Cb.c*... 
PcrlMOod-SharpCo 
Wm.  R  Fry,  CI-lKier 
TT.e  Yunko  Markvl 


Wm.P.Hertel 

S.  P.  Ros«nlaum  &  Sora 


The  above  advertisement  appeared 
as  a  full-page  display  in  the  Clay- 
Center  (Neb.)  Clay  County  Sun  some 
time  ago,  paid  for  by  the  merchants 
signing  the  copy. 

him  is  $8  a  dozen.  Just  figure  out  the 
profit  of  Mr.  Radio  Retailer. 

“Another  radio  bargain  was  10  pounds 
of  prunes  for  $3.50,  sold  only  in  that 
quantity.  In  St.  Joseph  the  identical 
quality  of  prunes  was  being  sold  in 
1-pound  packages  for  28  cents.  Price,  an 
Earlham,  la.,  retailer,  has  been  selling 
the  same  prunes  at  5  pounds  for  $1.50. 

“Aside  from  seeds,  considerable  em¬ 
phasis  was  laid  by  the  radio  retailers  in 


February  and  January  on  three  dress  nai 
terns  selling  for  $5.  After  inspect 
samples  of  these  patterns,  one  whol^ 
dress  goods  buyer  in  St.  Joseph 
that  he  could  buy  merchandise  of^ 
same  type  and  vintage  in  New  York  a 
10  cents  the  yard,  although  it  had  ben 
many  years  since  he  had  had  any  of « 
in  stock.  A  touch  of  comedy  was  in- 
jected  into  the  dress  goods  phase  nf 
radio  selling  when  a  Kansas  City  sta¬ 
tion  which  has  been  attracted  into  the 
game  offered  to  send  four  patterns  of 
‘nice,  fresh,  wash  goods’  for  $5.  -jv 
announcer  stated  ‘these  are  not  antiq* 
patterns  of  obsolete  materials,  but  this 
season’s  goods.’  There  was  a  chance  for 
a  snappy  comeback  from  Iowa,  but  none 
has  been  reported. 

“Some  factors  in  the  radio  industn 
have  indicated  their  belief  that  the  radio 
commission  recently  authorized  by  Coo. 
gress  and  named  by  President  Coolida 
will  have  much  to  say  about  the  tnisn# 
of  broadcasting  privileges  and  the  mo¬ 
nopoly  of  the  ether  by  objectionable  ad¬ 
vertising  schemes,  but  whether  this  b 
done  or  not,  the  progressive  merchau 
need  not  wait  for  federal  intervention  to 
come  to  his  relief,  because  meeting  radio 
competition  is  one  of  the  least 
problems  he  has  to  face.  He  has  onli 
community  how  he  is  consistently  under- 
to  do  one  thing,  tell  the  people  of  hb 
selling  the  broadcasters. 

“The  remedy  of  course  is  advertising." 

DAILY  RAISES  $110,000 

The  Chicago  Daily  News,  through  its 
radio  stations  WM.\Q  anrl  WQJ,  raised 
more  than  $110,000  for  the  relief  of  suf¬ 
ferers  in  the  Mississippi  flood  area. 


New  England’s  Second  Largest  Market 

Four  Out  of  Every  Five  Homes 
In  Rhode  Island  Use 

Electricity. 

There  are  121,.323  residence  electric  meters  and  21,790 
commercial  meters  in  use  in  Rhode  Island. 

In  this  same  territory  there  are  150,134  families  (1925 
State  Census)  which  means  that  four  out  of  every  five 
homes  in  the  State  are  prospective  purchasers  of  elec¬ 
trical  appliances. 

The  live  dealers  and  jobbers  operating  as  the  Electrical 
League  of  Rhode  Island  are  doing  constructive  work  to 
educate  the  public  in  the  advantages  of  electricity. 

The  Providence  Journal 

and 

The  Evening  Bulletin 

with  a  net  paid  circulation  of  108.809,  offer  manufacturers 
and  distributors  of  electrical  appliances  the  most  effective 
and  economical  means  of  reaching  this  prosperous  market 
at  a  minimum  cost. 

In  1926  these  newspapers  carried  72.28  per  cent  of  all  ad¬ 
vertising  carried  by  Providence  newspapers. 

Providence  Journal  Company 

Providence,  R.  /. 

Representatives 

CHAS.  H.  EDDY  COMPANY  R.  J.  BIDWELL  COMPANY 

Boston  New  York  Chicaco  Loe  Angeles  San  Francisco  Sssttk 


.  / 


#EAR  after  year,  THE  TIMES  is  first  in  Buffalo, 
in  total  Local  Display  and  in  Department  Store 
Advertising — the  two  most  accurate  registers  of  news¬ 
paper  effectiveness. 


.  .  .  and  again,  THE  TIMES  leads  in  both,  for  the  first  5  months  of 
1927,  with  3,877,103  lines  of  Local  Display  or  over  40%  of  the  total  for 
all  papers  and  in  Department  Store  Advertising  with  1,546,830  lines 
or  over  48%  of  the  total  for  all  papers. 

National  Advertisers  and  local  merchants  must  both  sell  the  very  same 
people  and,  because  the  local  merchants  depend  upon  the  response  to 
their  daily  advertising  for  the  vital  success  of  their  business,  the  National 
Advertiser  will  regard  their  choice  of  newspapers  with  favor.  In 
Buffalo,  they  prefer  .  .  . 


THE  BUFFALO  TIMES 


EVENING 
Over  116,000 


Buffalo,  New  York 


VEREE  &  CONKLIN,  Inc. 

NATIONAL  REPRESENTATIVES 


SUNDAY 

Over  135,000 


NEW  YORK 


CHICAGO 


DETROIT 


SAN  FRANCISCO 
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KEY  TO  CONSUMER  BUYING  ABILITY 

Statistical  Rating  of  Connecticut  Counties  and  Cities  for  Products  of  General  Appeal,  Graded  in  Six 
Major  Classes  of  Quality  and  Cost — An  Original  Simplified  and  Tested  Formula  from  Basic  Data 


A  BILITY  to  buy  anything  useful,  orna-  g  NELSON  H.  SEUBERT 

mental,  or  pleasing  that  the  market 

offers  is  pf>rtrayed  in  the  tables  and  Copyright  1927  by  Editor  &■  Publisher  Company.  All  rights  are  re¬ 
charts  for  the  State  of  Connecticut,  pre-  served  and  warning  is  given  that  reproduction  of  these  results,  in  whole  or 

sented  this  week  in  Editor  &  Pub-  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  will 

lishiji’s  series  on  consumer  buying  abil-  constitute  copyright  infringement. 
ity.  The  map  bears  out  the  impression 

that  the  figures  and  the  upward  curving  with  the  average  in  its  capacity  to  con-  the  cities,  show  a  composite  purchasing 
lines  demonstrate — a  compact  market,  sume  the  normal  amount  of  everyday  power  which  closely  parallels  the  more 
well  studded  with  rich  cities  set  in  a  necessities,  but  as  the  scale  of  value  of  densely  populated  areas. 


well  studded  with  rich  cities  set  in  a  necessities,  but  as  the  scale  of  value  of 
farming  area  that  produces  goods  of  high  products  ranges  higher,  Connecticut's 


value  and  quick  marketability. 

In  every  one  of  the  six  classes  of  pro¬ 


ability  to  absorb  them  more  than  keeps 


It  is  a  state  where  the  advertising 
channels  to  the  riches  of  the  market  are 


oi/er  fOOOO  \Population 


!• . under  10000  XfhpubtKHi  and 


^ - - ^  Tot<jf\State  ConncKticut 


pace.  It  is  proportionately  a  better  mar-  direct  and  limited  in  number.  Connecti¬ 
cut  has  always  been  known  among  news- 

_ _ _ paper  men  as  a  state  which  is  intensely 

interested  in  news  of  itself.  It  is  one  of 
Population  {he  first  states  to  develop  an  intra-state 

- 60%  telegraph  service,  and  its  newspapers 

a  .a!  covering  in  their  news  columns  the  activ- 

rp^tion  ana  smallest  hamlets  as  well  as 

- the  minute-to-minute  business  of  city 

'■.icut  '  folks,  have  a  circulation  that  reaches  to 

_ ser'  ' _ every  corner  of  their  little  realm.  The 

'  manufacturer  or  sales  executive  who 

has  been  reading  these  articles,  of  which 

- ■x%  this  is  the  sixth,  know  that  the  figures 

give  an  approximate  percentage  for  each 
locality  of  the  proportion  of  their  pro- 
- ZO"U  duct  which  each  community  can  absorb. 

To  check  this  percentage  against  the 
proportion  of  the  advertising  appropria- 

~  . . ..O- . -e  tion  which  is  going  into  the  given  com- 

. .  munities  is  relatively  simple  in  this  state, 

_ where  the  city  and  trading  area  circula- 


CHARTER  FOR  OHIO  GROUP 

Brush  and  Moore  Form  $1,400  qqq 
Corporation  for  Their  Papers 

The  Brush-Moore  Newspapers  Inr 
with  headquarters  at  Canton,  0  ^ 
been  incorporated  by  Louis  H.  Brusli 
Salem;  Roy  D.  Moore,  of  Canton.  3n,i 
William  V.  Vodrey,  of  East  Livwpool 
It  is  understood  that  the  properties™’ 
the  new  corporation  will  include  the  fi» 
newspapers  now  controlled  and  opentei 
by  Brush  and  Moore.  These  are  tie 
Canton  Repository,  the  Marion  Star  tk 
East  Liverpool  Review-Tribune,  ’  tk 
Salem  News  and  the  Steitbenville  Herali 
Star. 

Articles  of  incorporation  authorize  tk 
issuance  of  64,000  shares  of  stock,  in- 
eluding  50,000  shares  of  no  par  conunot 
and  14,000  shares  of  preferred  stock  a 
$100  par  value.  The  corporation 
chartered  for  $1,400,000. 


CELEBRATES  25TH  BIRTHDAY 

Employes  of  the  Palestine  (Tex.) 
Daily  Herald  recently  tendered  a  supper 
and  program  to  owners  and  publish 
of  the  paper  in  honor  of  its  25th  an¬ 
niversary  as  a  daily. 


Th  is  chart  shows  the  relative  variation  for  the  State  of  Connecticut  above  or 
below  the  United  States  average  for  cities  of  10,000  or  more  population,  cities 
of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 

ducts  covered  by  this  survey,  Connecticut  ket  for  the  higher-priced  luxuries  than  it 
holds  alluring  possibilities  for  the  man  is  for  those  products  which  hover  on  the 
with  goods  to  sell,  from  shaving  creams  border  between  luxury  and  necessity, 
to  custom-built  automobiles.  Like  all  This  is  true  even  in  the  rural  districts, 
other  states  and  communities,  it  ranks  which,  weighed  on  the  same  scale  as  are 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  CONNECTICUT 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use»  mark  off  four  places  and  insert  decimal  point. 


Counties  in  bold  face  capitals— Cities  in  capitals  and  lower  case 

CL  No.  I  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 


CONNECTICUT  . 

FAIRFIELD  . 

Bridgeport  . 

Danburv  . 

Greenwich  . 

Norwalk  . 

Shelton  . 

Stamford  . 

Stratford  . 

■UAPTirn'pn 

14086 

3318 

1305 

186 

24] 

275 

98 

384 

113 

XfAf, 

15318 

3555 

1390 

223 

278 

301 

99 

437 

121 

4.701 

16550 

3791 

1475 

261 

315 

328 

100 

490 

129 

474  <; 

17783 

4029 

1559 

299 

352 

354 

101 

542 

137 

■iTon 

19015 

4265 

1644 

336 

389 

380 

102 

595 

145 

19910 

5531 

2131 

440 

506 

492 

129 

773 

187 

6216 

Bristol  . 

233 

265 

298 

330 

362 

385 

Hartford  . 

1582 

1928 

2275 

2621 

2967 

3161 

Manchester  . 

175 

201 

227 

253 

279 

299 

New  Britain  . 

627 

685 

744 

802 

860 

914 

LITCHFIELD  . 

705 

712 

720 

728 

735 

910 

Torrington  . 

220 

228 

236 

243 

251 

473 

MIDDLESEX  . 

435 

448 

461 

474 

487 

458 

Middletown  . 

208 

219 

231 

242 

253 

292 

NEW  HAVEN . 

4235 

4625 

5015 

5405 

5796 

5237 

Ansonia  . 

175 

189 

204 

218 

232 

211 

Derby  . 

no 

110 

no 

no 

no 

99 

Meriden  . . 

335 

366 

398 

429 

460 

416 

Naugatuck  . 

148 

155 

162 

169 

176 

159 

New  Haven . 

1674 

1874 

2074 

2274 

2474 

2236 

Wallingford  . 

97 

111 

125 

138 

152 

136 

Waterburv  . 

911 

1000 

1089 

1178 

1267 

1145 

NEW  LONDON.... 

1003 

1034 

1066 

1098 

1129 

872 

Groton  . 

88 

79 

71 

62 

53 

41 

New  Loudon . 

270 

299 

327 

355 

384 

294 

Norwich  . 

224 

265 

307 

349 

390 

299 

Stonington  . 

98 

105 

111 

117 

124 

94 

TOLLAND  . 

244 

247 

250 

252 

255 

265 

WINDHAM  . 

490 

496 

502 

507 

513 

321 

Willimantic  . 

119 

128 

138 

147 

156 

96 

CITIES  OVER  lOM. 

9893 

11054 

12216 

13376 

14537 

15409 

UNDER  lOM  AND 

RURAL  . 

4193 

4264 

4334 

4407 

4478 

4501 

j  Torrington^ 
I  LITCHFICLO 


•1  — 


-| — 

r-^  1 


I  ^ 

I  \  ^  \  ,1’' ,  \ 

I  \  ^  MiHdktown  ' 

■  1  _ _  \  Waterburv  •Miriden 

IU-"-.  _  V  MIOOIESEX 

■  *Wallingford 

■  Itanbur}’  V  HEW  HAVEN  - - - 

•  I  'VAjjsonia 

■  EAlRflELD  I 

I  Sheiioti*\  Haven  x 

\  I 

>  Bridgeport  j  /~  '  / 

•Stratford 
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Norwalk#  — 


tion  of  the  daily  newspapers  is  available 
to  inquirers. 


TO  MEET  AT  BOSTON 

National  Ad  CommiMion  Sit*  There  for 
First  Time  Nov.  7-8 

For  the  first  time  in  its  14  years  of 
existence  the  annual  meeting  of  the  Na¬ 
tional  Advertising  Commission  will  be 
held  in  Boston  next  fall  in  connection 
with  the  New  England  Advertising  Qubs’ 
convention  in  that  city,  Nov.  7  and  8.  The 
sessions  will  be  held  at  the  new  Hotel 
Statler. 

Frank  A.  Black,  publicity  director  of 
William  Filene’s  Sons  Company,  Boston 
department  store,  is  general  chairman  of 
the  advertising  clubs’  convention.  The 
sessions  of  the  commission  will  be  in 
charge  of  Chairman  W.  Frank  McClure, 
of  Albert  Frank  &  Co.,  Chicago,  and 
Secretary  Edward  H.  Kittredge,  of  Horn- 
blower  &  Weeks,  Boston. 


All  cities  of  more  thaa 
10,000  population,  ac¬ 
cording  to  latest  Cenwi 
estimates,  are  indicated 
on  this  outline  map  of 

CONNECnCUT 

Base  County  and  Town  Mip 
Copyright  by  American  Mip 
Co.,  N.  X. 


The  South 
Norwalk 
Sentinel 

Est.  1870 

6)000  automobiles 
6,000  telephones 

34,000  population 

A  high  class  community 
one  hour  from  N.  Y.  C.  on 
New  Haven  RR- 

Julius  Mathews,  Special  Af***y 
Representative 


Editor  &  Publisher  for  June  2  5,  1  9  27 


The 

Christian  Science 

Monitor 


“A  Quality  Medium  for  Quality  Products” 


An  International  Daily  Newspaper 
Offering 

Regional  Advertising  at  Regional  Rates 


ADVERTISING  OFFICES 

Boston:  107  Falmouth  Street  Philadelphia:  802  Fox  Building  Chicago:  1458  McCormick  Building 

New  York:  270  Madison  Avenue  Cleveland:  1658  Union  Trust  Bldg.  San  Francisco:  625  Market  Street 

London:  2,  Adelphi  Terrace  Detroit:  442  Book  Building  Los  Angeles:  626  Van  Nuys  Bldg. 

Paris :  3,  Avenue  de  I’Opera  Kansas  City:  705  Commerce  Bldg.  Seattle:  350  Skinner  Building 

Address  Any  of  the  Above  Offices  for  Information  and  Rates 
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iDmTISJNG  PAGES  REMOTir 


PLAIN  PEOPLE  GIVE  DAILIES  THEIR  POWER 

Papers  Which  Neglect  Their  Interests  for  Selfish  Groups  on  Road  to  Failure,  E.  J.  Lynett  Tells  Penn¬ 
sylvania  Publishers  in  Seeu-ch  of  Controversial  Questions 


A  of  our  newspapers  are  organized 
for  profit.  It  is  essential  to  the  in¬ 
dependence  of  the  publisher  that  he 
should  neither  be  deeply  in  debt  nor  so 
affiliated  with  big  financial  interests  that 
either  an  individual,  a  bank  or  a  cor¬ 
poration  magnate  can  dictate  the  policy 
of  the  paper  or  steer  him  in  a  course  to 
which  he  is  disinclined.  Xot  onlv  in  such 


Edward  J.  Lynett 

an  event  does  he  lose  his  self-respect, 
but  the  people  in  this  day  and  age  are 
wise.  If  sinister  influences  should  be 
apparent  they  soon  catch  on.  The  paper 
will  lose  its  influence  among  the  public 
and  the  situation  is  soon  reflected  in  the 
loss  of  subscribers  and  of  advertising. 

The  newspaper  gets  its  greatest 
strength  by  appealing  to  and  supporting 
the  interests  of  the  plain  people  of  the 
community  in  which  it  is  published. 

.A.  good  many  people  believe  that  the 
day  of  the  partisan  newspaper  has  passed ; 
that  most  of  the  newspapers  of  the  coun¬ 
try  are  independent  and  should  remain 
independent.  1  do  not  go  along  with  that 
idea.  So  long  as  the  politics  of  this 
government  is  conducted  on  the  party 
system,  so  long  will  the  newspai^rs  be 
divided  on  fundamental,  economic  and 
political  lines.  The  so  called  independent 
newspapers  in  nearly  every  instance,  line 
up  in  campaigns  with  one  party  or  the 
other  and  year  after  year  with  the  same 
party.  This  is  as  it  should  be.  The 
newspaper  should  express  the  abidin  x 
convictions  of  its  publisher  in  the  matter 
of  the  principles  and  policies  of  govern¬ 
ment.  I  do  not  believe  in  the  servile 
attitude  of  party  organs  which  slavishly 
follow  the  dictates  of  an  organization  or 
leader  whether  right  or  wrong  or  that 
seeks  to  cover  up  dishonesty,  incom¬ 
petency  or  abuses  because  the  offender 
belongs  to  its  party.  The  first  duty  of 
the  newspaper  is  to  protect  the  people 
and  to  expose  rascality  and  malfeasance 
in  office  no  matter  what  the  politics  of 
the  errant  officer  may  be. 

.  The  Scranton  Times  during  the  32 
years  of  my  ownership  has  never  con¬ 
ducted  a  popularity  contest,  a  gift  enter¬ 
prise.  or  any  other  scheme  to  promote 
circulation.  It  has  been  offered  to  the 
public  simply  on  its  merits  as  a  news¬ 
paper  at  the  regular  subscription  for  the 
Times.  In  that  way  the  paper  acquires 
a  real  quality  circulation.  People  buy 
it  and  pay  for  it  because  they  w'ant  it. 
You  are  apt  to  infer  from  this  that  I 
am  not  in  favor  of  schemes  to  inflate 
circulation.  The  inference  is  correct. 
Every  year  I  become  more  and  more  im¬ 
pressed  with  that  fact.  Other  news¬ 
papers  in  the  field  have  given  away 


-  They  are  advertising  because  they  need 

,  you  in  their  business.  They  have  to  come 

President  Paul  R.  Eyerly  of  the  Pcnnsyh'ania  Se^espafer  Publishers  As-  to  you. 
soeiation  asked  Edward  J.  Lynett.  publisher  of  the  Scranton  Times,  to  talk  on  Don’t  hesitate  to  raise  rates.  You 
some  controversial  subjects  at  the  summer  meeting  last  week  to  “warm  up”  the  ought  to  get  enough  out  of  your  publica 
discussion  period.  Mr.  Lynett’s  remarks  follow  in  part.  tion  so  that  you  will  have  at  least  a  com- 

_  _ _  petence  when  the  time  comes  for  you  to 

~~  ~  ’  retire  and  have  a  good  deal  of  fun  in  the 

automobiles,  houses  and  lots,  trips  to  out  of  the  advertising.  It  is  the  only  rneantime. 

Europe,  watches,  jewelry  and  other  junk,  commodity  we  have  to  sell.  Publishers  should  be  especially  wary 

It  always  results  in  advantage  to  the  Seriously,  we  don't  know  the  value  of  of  the  advertiser  or  advertising  agency 
Times.  It  makes  some  new  readers,  often  our  goods.  We  don’t  get  the  value  of  which  under  the  mask  of  co-operation 

unwilling  and  unsympathetic  readers,  who  our  goods.  We  don’t  appreciate  the  seeks  to  have  the  newspaper  set  them  up 
eventually  come  to  the  Times.  The  gift  tremendous  potency  of  publicity  for  the  business  in  the  town  or  expand  and 
enterprise  or  beauty  contest  is  an  ex-  promotion  of  business  both  to  the  retailer  exploit  their  business  among  the  dealers 

tremely  expensive  means  of  getting  sub-  and  the  manufacturer.  It  is  a  miracle  of  by  letters  or  personal  interviews,  or  dis- 

scribers  and  if  you  get  them  they  do  not  modern  progress.  It  is  a  psychological  tribution  of  printed  matter  that  they 

stick.  giant  in  its  effect  upon  the  people.  want  the  paper  to  print  and  distribute  at 


stick.  giant  in  its  effect  upon  the  people.  want  the  paper  to  print  and  distribute  at 

I  have  always  held  that  good  local  news  Y'et  the  average  publisher  knowing  that  own  expense.  I  believe  in  co-opera- 
is  the  very  best  feature  that  a  news-  he  is  not  getting  the  revenue  he  should.  within  limits  but  after  all  what  they 

paper  could  get.  People  are  always  more  sits  down  and  broods  for  a  year,  fearful  buy  is  space  in  your  newspaper  and  not 

interested  in  what  happens  in  the  towns  of  the  loss  of  business,  before  he  takes  your  personal  service  as  a  salesman, 

with  which  they  are  familiar  and  to  his  courage  in  his  hands  and  announces  Then  there  is  the  general  advertiser 

people  that  they  know  than  in  more  im-  an  increase  of  rates.  Of  course  he  gets  who  does  not  use  the  daily  papers.  He 

portant  events  in  remote  portions  of  the  it.  Ten  to  one  he  doesn’t  lose  a  single  puts  a  page  in  the  Saturday  E^.-cning 

earth.  There  are  exceptions  of  course,  account.  If  one  or  two  drop  by  the  or  some  other  publication  of  national 

such  as  the  epochal  adventure  of  Charles  wayside  they  come  back  sheepishly  in  a  circulation  and  asks  you  to  solicit  ads 
A.  Lindbergh  and  of  Chamberlin  and  week  or  two  and  sign  contracts  at  the  irom  retailers  in  your  town.  I  view  such 

Levine  in  blazing  the  way  for  aerial  new  rate.  They  are  not  advertising  be-  schemes  as  very  detrimental  to  the  news- 

navigation  across  the  ocean.  But  for  cause  you  are  a  good  fellow  nor  from  pap«r  business.  They  lead  to  free  adver- 
solid  every  day,  all  round  the  year  serv-  public  spirit  nor  to  help  along  the  paper.  (Continued  on  page  54) 

ice,  give  me  a  faithful,  competent  and  , 

loyal  local  staff.  I  have  heard  publishers  |r|  r-m 

complain  that  the  reporters  of  today  are  ^ 

not  as  lively  nor  energetic  as  those  of  the  j  j  'll  'll  ' 

don"  in^my  ^Steffi  "perlfapT  jD©ltlt©r  JlA.CllS  JL  rOO-lll©© 

reason  for  the  complaint.  As  a  rule  the  |  " 

reporter  is  the  most  poorly  paid  man  1  ITTi  *  *  *  TT^  j  1 

about  the  establishment.  Give  him  at  |-< -||  rf-J  (rn/Gklt^  •ff*®  I 

least  as  much  wages  as  you  pay  your  |  II  II  II  II  'UrJLJUl'S 

printers  and  pressmen  and  a  word  of  J  « 

commendation  when  he  does  good  work  |j  [ 

rJ’t^Uke^^LrJr^S'  call  ^REATER  attractiveness  to  your  advertisements  i; 

features.  The  alleged  fun  in  the  comic  VjR  can  be  secured  and  their  pulling  power  materially  t 

strip  is  to  me  flat,  stale  and  insipid  and  increased  by  using  bright,  new  display  typelines 

vet  they  appear  m  my  paper  to  a  limited  i  rr>,  •  •  ,  ,  ,  .  r 

extent  because  the  other  fellows  use  them  every  day.  1  his  IS  why  the  advertisements  of  many 

and  because  there  appears  to  be  a  popular  leading  advertisers  are  now  set  the  Ludlow  way. 

demand  for  them.  I  have  on  several  | 

occasions  tested  the  relative  popularity  -p,.  .  r  ^  i  •  j  •  j 

of  the  strips  we  use  and  the  replies  J  Distinctive  typefaces,  symmetrical  in  design  and 

come  in  by  the  thousand  showing  that  !  always-new,  are  a  prime  essential  in  creating  ads  that 

SS%^nd  ThT  pJeachV^uiff  produce  more  business.  Ludlow  typefaces  are  freshly 

gushing  replies  to  lovelorn  youths  are  cast  every  time.  They  constantly  assure  a  uniform, 

worr“y"S'‘’withoutXmT^fr^  this  legible,  clean-cut  impression.  They  are  not  compressed 

time.  to  meet  the  limitations  of  any  machine,  but  are  full- 

the^publi?her°thTld3sing!  'lut'Ur  expertly  designed  to  reflect  greater  individu- 

bread  and  meat  and  cake  and  pie.  Those  ality.  To  these  characteristics  of  all  Ludlow  lines  may 

of  US  who  pnnt  i»pers  above  sixteen  be  added  the  superior  beauty  of  Ludlow  italics  which 

pages  in  size  do  not  get  the  cost  of  the  ..i  r  n  i  .  rr  /  .  ,  ,  ,  , 

white  paper  we  use  out  of  our  circulation  have  the  tull-kerning  effect,  but  With  no  kerns  to  break 

department.  All  the  rest,  the  deficit  and  Qff^  There  are  also  the  beautiful  Ludlowswash  charac- 

the  cost  of  newsprint,  payroll  m  all  de-  .  r  n  ^  j  r  .,1  -.i  j  e 

partments,  the  light,  heat,  power,  insur-  ters  fully  supported  from  beneath,  with  no  danger  of 

ance,  depreciation  on  building  and  ma-  breakage.  Then,too,bytheLudlowmethodofcompo- 

chinery  and  the  profit  if  any,  must  come  |  j  • _  1 


2007 

net  paid  circulation 

IN  A  THRIVING  COM¬ 
MUNITY  OF  2258 
HOMES. 

Thjit  is  the  coverage  the 
advertiser  gets  in 

THE  CANON  CITY 
DAILY  RECORD 
Canon  City,  Colo. 

A  Community  of  Fine  Homes, 
Coal  Mining,  Zinc  Smelters, 
Fruit  Growing,  Truck  Gardening, 
Poultry  Raising,  Scenic  Attrac¬ 
tions  and  Oil  Wells. 


Better  Ads  Produce 
Bigger  Profits 

Greater  attractiveness  to  your  advertisements 
can  be  secured  and  their  pulling  power  materially 
increased  by  using  bright,  new  display  typelines 
every  day.  This  is  why  the  advertisements  of  many 
leading  advertisers  are  now  set  the  Ludlow  way. 

Distinctive  typefaces,  symmetrical  in  design  and 
always-new,  are  a  prime  essential  in  creating  ads  that 
produce  more  business.  Ludlow  typefaces  are  freshly 
cast  every  time.  They  constantly  assure  a  uniform, 
legible,  clean-cut  impression.  They  are  not  compressed 
to  meet  the  limitations  of  any  machine,  but  are  full- 
width  and  expertly  designed  to  reflect  greater  individu¬ 
ality.  T o  these  characteristics  of  all  Ludlow  lines  may 
be  added  the  superior  beauty  of  Ludlow  italics  which 
have  the  full-kerning  effect,  but  with  no  kerns  to  break 
off.  There  are  also  the  beautiful  Ludlow  swash  charac¬ 
ters  fully  supported  from  beneath,  with  no  danger  of 
breakage.  Then,  too,  by  the  Ludlow  method  of  compo¬ 
sition,  you  have  all  the  advantages  of  hand-spacing  your 
words  and  lines  as  carefully  as  any  compositor  could 
space  them  with  foundry  type.  All  these  factors  ac¬ 
count  for  Ludlow-set  pages  creating  better  business. 

The  Ludlow  provides  unlimited  quantities  of  type 
in  slugs,  in  any  size  up  to  full-width  72  point,  and  even 
84  point  caps,  thus  enabling  you  to  provide  your  ad¬ 
vertisers  with  only  first-choice  faces. 

There  are  many  other  reasons  why  the  Ludlow  will 
prove  a  valuable  merchandising  factor  in  your  plant. 
Let  us  send  you  the  complete  facts. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago,  Illinois 


Boston:  470  Atlantic  Avenue 
New  York:  63  Park  Row 


Atlanta:  41  Marietta  Street 
San  Francisco:  5  Third  Street 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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gECORDS  THAT  CHECK  DAN- 

gerous  cost  trends 

(Continued  from  page  15) 

(vtry  twelve  months  usually  in  December. 

••'ihe  sheet  enclosed  gives  a  fairly  good 
jjta  of  the  information  it  reveals  when 
[lit  figures  are  entered.  Totals  of  the 
(xpenditures.  it  will  be  observed,  are 

in  the  first  column,  and  are  de¬ 
filed  in  the  second  and  third  columns 
Aider  ‘department  expense  details.’ 

“I  direct  your  special  attention  to  the 
rtverse  side  of  the  sheet  —  ‘Important 
Details  for  Comparison,’  which  is  very 
iiluable,  or  at  least  should  be,  to  the 
publisher  who  is  interested  beyond  the 
piformation  as  to  the  net  income  for  the 
month. 

While  not  noted  by  Mr.  Johnson,  an¬ 
other  aspect  of  the  information  on  the 
levtrse  of  the  main  sheet  is  that  the 
publisher  can  use  the  figures  there  sup¬ 
plied  in  discussions  with  department  heads 
nthout  revealing  the  revenue  on  the  face. 
It  is  reproduce  on  this  page  and  is 
adequately  described  in  the  caption. 

"While  this  form  is  an  improvement 
over  the  one  we  had  used  for  a  period 
of  about  ten  years,  we  find  that  it  still 
can  be  improved,”  Mr.  Johnson  com- 
niflits.  “It  is  very  difficult  to  devise  a 
iorm  of  this  sort  and  not  overlook  some 


important  details.  I  don't  claim  that  this 
form  is  perfect,  nor  that  it  is  original. 
It  is  a  composite  form,  made  to  meet  our 
requirements,  resulting  from  experience 
and  after  inspecting  similar  forms  used 
by  a  number  of  newspapers.” 

Behind  this  one-sheet  picture  of  the 
month’s  success  or  failure  of  course  lies 
a  complete  and  efficient  system  of  keep¬ 
ing  the  daily  records  in  such  form  that 
their  transcription  is  accomplished  with¬ 
out  disrupting  the  necessary  routine.  This 
series  will  make  no  effort  to  tackle  the 
subject  of  newspaper  bookkeeping,  by 
hand  or  machine.  Almost  any  of  the 
numerous  systems  and  variations  of  the 
old  double-entry  plan  can  be  adapted  to 
give  the  publisher  whatever  information 
he  wants,  in  as  great  detail  as  his  budget 
for  the  accounting  department  can  afford. 
Not  a  few  newspapers  doing  a  gross 
business  of  nearly  half  a  million  dollars 
a  year  and  conducted  with  no  more  than 
ordinary  efficiency  keep  their  accounting 
system  up  to  the  second  with  a  competent 
bookkeeper-cashier,  assisted  by  one  girl 
to  keep  circulation  cash  records  and 
another  to  keep  track  of  classified  ac¬ 
counts.  Less  than  $5,000  a  year  is  paid 
in  salaries  to  people  handling  in  the 
aggregate  100  times  that  amount  and  the 
publisher  can  obtain  on  a  few  moments’ 
notice  the  minutiae  of  any  branch  of  his 
business,  with  a  history  covering  two 
or  three  years  back  if  he  desires  it.  That 
may  be  unusual  and  probably  represents 


a  minimum  of  expense  for  the  results 
achieved,  but  it  can  be  approximated 
by  a  publisher  or  business  manager  who 
understands  what  he  wants  well  enough 
to  organize  to  obtain  it.  As  the  usual 
budget  amount  available  for  the  account¬ 
ing  department  is  in  the  neighborhood  of 
5  per  cent  of  total  operating  e.xpense, 
according  to  recent  surveys,  it  appears 
that  the  publisher  has  plenty  of  latitude 
in  his  demand  for  information.  Failure 
to  obtain  it  usually  indicates  a  defect  in 
the  organization,  rather  than  in  the  jier- 
sonnel  of  the  accounting  department.  .\c- 
countants  are  generally  above  the  average 
in  intelligence,  almost  fanatical  in  their 
desire  to  show  the  “boss”  a  quick  and 
accurate  job,  and  the  machine  systems 
on  the  market,  generally  speaking,  de¬ 
mand  little  ingenuity  of  their  operators 
once  the  ground  lines  are  laid. 

Need  for  this  quick  and  accurate  in¬ 
formation  was  impressed  upon  business 
men  generally  and  newspaper  publishers 
especially  by  the  exactions  of  the  war 
income  tax  laws  and  costs  that  mounted 
with  deadly  si)eed  and  it  is  being  further 
impressed  by  the  economic  situation  con¬ 
fronting  newspapers  this  year.  Advertis¬ 
ing  revenue,  generally  speaking,  is  run¬ 
ning  behind  that  of  last  year,  while  ex¬ 
penses  remain  substantially  the  same  or 
higher.  The  publisher  who  is  not  watch¬ 
ing  production  costs  daily  and  comnaring 
their  course  with  past  experience  by 
means  of  accurate  records  is  piloting  his 


craft  toward  reefs  where  the  past  can’t 
help  him  and  the  present  and  future 
e.xist  only  for  his  destruction. 

REPORTERS  EXTRADICTED 

Massachusetts  Governor  Signs  Papers 
in  Thompson  Case — Appeal  Taken 

Governor  Fuller  of  .Massachusetts  on 
June  20  signed  e.xtraditkm  pajiers  for  the 
removal  of  Fred  H.  Thompson.  lioston 
Post  reporter,  to  New  Hampshire,  for 
trial.  Thompson  is  chargetl  with  having 
procured  the  larceny  from  the  plant  of 
the  Rumford  Press  at  Concord  of  copies 
of  The  Atlantic  Monthly  containing  an 
article  by  Governor  Smith  of  New  York. 

Counsel  for  Thompson  aniumnced  that 
he  would  petition  the  Supreme  Court  for 
a  writ  of  habeas  corpus,  which  would  de¬ 
lay  extradition  until  the  higher  court  had 
passed  on  the  issues  involved. 

GETS  UBEL  JUDGMENT 

John  Martin,  rancher,  who  obtained 
judgment  for  $12,000  against  the  Houston 
Chronicle  in  a  libel  suit  tried  at  San  .An¬ 
tonio,  recently  was  awarded  $20,000  on 
re-trial  of  the  case.  The  suit  grew  out 
of  a  story  which,  a  few  years  ago,  had  to 
do  with  possible  origin  of  the  hoof-and- 
mouth  disease  which  was  epidemic  around 
Houston  for  a  time. 


COMPARATIVE  STATEMENT-REVENUES  AND  EXPENSES  AND  DETAILS  OF  PUBLICATION 
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Thh  h  a  looseleaf  ledger  sheet  17x22,  used  by  the  Chattanooga  News  for  monthly  comparisons.  Down  rules  for  digit  columns  are  not  reproduced  in  this  reduction. 
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ADVERTISING’S  “WHY?” 

PHYSICALLY  and  spiritually,  the  International 
Advertising  Association  at  Denver  will  stand 
next  week  on  a  mountain  top,  looking  down 
upon  what  has  been  done  in  the  past  and  what  may 
be  attempted  in  the  future.  The  vista  down  the  past 
twenty-three  years  is  pleasant ;  one  achievement  alone 
of  the  many  that  have  marked  the  first  quarter- 
century  of  the  organization’s  life  would  have  been 
ample  to  justify  it — the  advertising  structure  has  been 
purged  of  much  of  the  chicanery  and  misrepresenta¬ 
tion  that  was  rife  then  and  rare  t(xlay.  In  this 
advance,  the  leadership  of  the  International  Advertis¬ 
ing  Association,  and  its  predecessor,  the  Associated 
Advertising  Clubs  of  the  World,  has  been  unceasing 
and  invaluable. 

That  battle  has  been  won.  Exploitation  of  the 
success,  still  under  I.A.A.  supervision,  is  largely 
routine  and  in  capable  hands,  and  business  can  find 
more  important  work  for  the  tremendous  potential 
energy  that  inheres  in  the  association. 

.Advertising,  a  comparatively  new  business  force, 
has  kept  the  wheels  of  commerce  turning  for  ten 
years  at  a  rate  never  before  believed  possible.  Like 
high-voltage  electricity,  its  power  has  been  turned 
into  profits,  and  disasters  have  been  comparatively 
few,  even  though  the  nature  of  the  power  has  been 
a  deep  mystery  to  most  of  its  employers. 

It  is  this  mystery  that  the  country’s  business  wishes 
to  dissipate.  If  advertising  can  be  used  by  many  suc¬ 
cessfully,  why  should  failure  attend  its  use  by  any? 
The  business  men  now  in  control  of  the  International 
■Advertising  Association  believe  that  the  next  great 
task  of  their  group  is  to  answer  this  question,  to 
learn  the  facts  about  advertising. 

Intelligently  gathered  and  applied,  knowledge  oi 
advertising  performance  under  the  many  methods 
represented  in  the  LA. .A.  membership  should  be  in¬ 
strumental  in  a  few  years  in  removing  much  of  the 
advertising  technique  from  the  empiric  to  the  scientific 
realm.  It  is  a  job  worthy  of  the  best  thought  that 
organized  advertisers  can  give  it. 

Sport  reporting  is  probably  the  most  accurate 
that  appears  in  the  newspaper,  due  in  large 
measure  to  the  fact  that  the  general  public  is 
better  grounded  in  a  kncnvledge  of  sport,  both 
historical  and  current,  than  in  any  other  de¬ 
partment  of  interest. 


> 


AN  UNFAIR  CRITICISM 

do  the  newspapers  not  print  the  truth 
about  Mexico?”  queries  the  editor  of 
.Unerica,  the  well-known  Catholic  weekly 
review,  and  then  asserts:  “The  undoubted  censor¬ 
ship,  the  ‘interests,’  bigotry,  pacifist  propaganda,  hos¬ 
tility  to  our  Government,  public  interest,  have  all 
been  conjectured  as  reasons  why  one  of  the  biggest 
news  stories  of  the  day  is  not  being  printed.”  The 
editor  describes  a  frightful  state  of  affairs  in  Mexico 
and  declares  that  the  .American  press  has  not  printed 
it  but  have  “meekly”  accepted  the  usual  fortnightly 
official  statement  that  the  revolution  has  been  crushed. 
Where  are  fearless  correspondents  to  tell  the  world 
that  the  revolution  is  now  in  full  swing,  with  horrors 
on  every  side? 

To  Editor  &  Publisher  it  has  seemed  that  the 
American  press  has  presented  the  story  of  Mexico, 
as  it  has  developed  to  date,  very  fairly  and  in  quite 
remarkable  detail  and  America’s  inference  that 
editors  are  deliberately  suppressing  this  news  or  that 
correspondents  are  afraid  to  write  it  to  us  seems 
nothing  short  of  a  shockingly  narrow  opinion.  What 
is  the  big  story  that  .America  believes  is  being  held 
back  from  the  public?  The  daily  press  has  published, 
in  news  style  and  not  as  propaganda,  every  valid 
fact  that  is  suggested  by  America.  Perhaps  it  is 
true  that  a  great  story  does  lie  in  Mexico,  but  if 
so  it  is  not  being  neglected  because  correspondents 
are  afraid  to  write  it  or  because  any  editor  would 
hesitate  to  print  it  for  the  reasons  suggested  in 
■America’s  unfair  criticism. 

It  is  now  time  to  call  a  staff  meeting  to  find 
the  best  way  around  the  seemingly  inevitable 
Summer  linage  slump. 


Greater  love  hath  no  man  than  this,  that  a 
man  lay  down  his  life  for  his  friends. — St. 
John.  XV;  13. 


INTRODUCING  A  SPECIALTY 

IN  one  of  the  great  metropolitan  districts  of  our 
country,  where  some  five  millions  of  people  lived 
and  strove  and  had  their  being,  this  writer  once 
attempted  to  introduce  a  grocery  specialty.  It  was 
a  brand  of  Dutch  breakfast  cocoa,  in  a  neat  package 
priced  to  give  the  commission  merchant  his  usual 
Ifit,  the  retailer  a  good  twenty  per  cent  profit  and 
the  consumer  more  cocoa  for  the  money  than  he  had 
been  used  to  getting.  The  product  was  excellent 
in  every  way. 

We  took  four  young  salesmen  out  into  the  district 
and  proposed  to  cover  every  grocery  store  in  a  six 
months’  canvass.  The  salesmen  received  drawing  ac¬ 
counts  and  a  commission  on  sales.  .All  they  had  to 
show  were  samples  of  the  goods,  some  cheap  counter 
advertising  signs  and  a  page  proof  of  an  advertise¬ 
ment  which  would  come  out  in  a  magazine  of  alleged 
national  distribution  within  a  few  weeks. 

Our  sales  talk  was  ba.sed  on  (1)  the  high  per¬ 
centage  of  profit  for  the  retailer  (2)  the  excellence 
of  the  product,  which  we  said  would  repeat  and  (3) 
the  prospect  that  the  magazine  advertisement  would 
create  a  demand. 

The  way  the  grocers  of  that  city  received  this 
sales  talk  was  one  of  the  most  interesting  and  instruc¬ 
tive  e.xperiences  of  a  life-time.  We  discovered  that 
the  old-fashioned  grocer,  who  knows  what  he  is 
selling  and  buys  merchandise  so  he  may  intelligently 
cater  to  the  taste  of  his  particular  clientele,  is  well- 
nigh  extinct.  The  average  independent  grocer,  al¬ 
though  railing  at  chain-store  competition,  copies  chain- 
store  methods  as  best  he  can  and  has  become  a  mere 
automaton,  passing  out  package  goods  to  his  cus¬ 
tomers  on  their  call  and  with  nothing  to  say  on  the 
subject  of  their  choice.  He  recommends  nothing,  if 
he  can  avoid  it.  He  groans  because  his  profit  on 
certain  lines  of  merchandise  has  been  cut  to  a  narrow 
shred,  but  when  goods  are  in  demand  he  feels  he 
must  carry  them. 

Of  course,  our  sales  crew  went  up  against  terrific 
resistance  but  we  succeeded  in  selling  a  case  or  a  half¬ 
case  to  about  one  out  of  five  stores  called  upon.  In 
many  instances  the  grocer  would  put  it  on  his  shelf 
more  to  get  rid  of  a  persistent  salesman  than  any¬ 
thing  else.  Naturally,  he  would  be  sympathetic  be¬ 
cause  we  would  say  that  our  goods  were  not  on  sale 
at  chain-stores  and  that  we  were  interested  to  see 
the  independent  grocer  make  a  fair  profit.  In  many 
instances  the  grocer  would  be  talked  into  the  notion 
that  he  might  push  a  small  quantity  of  our  packages 
over  his  counter,  whether  there  was  a  demand  or 
not,  and  that  the  goods  themselves  might  be  so 
meritorious  as  to  repeat. 

Our  sales  force  did  not  earn  much  money  and  it 
was  difficult  to  hold  it  together,  but  in  the  course 
of  time  about  half  of  the  city  was  covered.  In  the 
early  stages  of  the  campaign  we  besought  the  manu¬ 
facturer  to  give  us  just  a  small  appropriation  for 
local  newspaper  advertising.  To  us,  the  fact  became 
as  plain  as  a  pikestaff  that  the  proposed  magazine 
advertising  was  to  the  grocer  a  far-away,  shadowy 
appeal.  It  might  help  or  not.  He  had  heard  the 
song  before  and  it  did  not  convince  him.  But  he 
would  tell  us  that  if  the  cocoa  were  to  be  advertised 
in  the  local  papers,  and  he  would  usually  name  one 
or  two  of  them,  it  would  have  a  chance  in  the  race. 
In  fact,  many  grocers  would  tell  us  that  they  would 
feel  safe  to  sell  the  goods  if  they  were  advertised 
in  local  newspapers.  Despite  this  obvious  condition 
the  manufacturer  with  whom  we  were  dealing  would 
make  no  newspaper  allowance.  He  had,  he  said,  put 
his  money  into  the  magazine  and  nothing  was  left 


for  the  daily  press.  He  seemed  satisfied  to  pia„ 
small  quantities  of  his  goods  in  one  out  of 
stores,  believing  that  their  merit  would  start  the  ball 
rolling  and  ultimately  give  him  regular  sales. 

The  campaign  was  not  a  success — it  was  a  dismal 
failure.  Every  grocer  who  received  our  stuff  came 
to  feel  that  he  had  been  “stuck”  by  high-powered 
.-.alesmanship  after  the  goods  had  littered  his  shell 
for  a  month  or  two.  He  did  not  pass  them  to  hh 
customers.  There  was  no  active  call  for  them.  L 
three  months  we  knew  that  the  possibility  of  ant 
considerable  amount  of  repeat  business  was  a  figmem 
of  our  imagination.  Some  of  the  cocoa  came  hack 
to  the  commission  merchant  and  life  became  just 
one  quarrel  after  another  for  all  concerned.  Despite 
all  this  unpleasantness  our  stubborn  manufacturer 
refused  to  see  the  light  and  buy  the  newspaper  space 
we  recommended.  His  good  cocoa  was  never  mar¬ 
keted. 

The  experience  was  an  eye-opener  for  this  writer 
and  is  the  basis  of  the  reference  so  often  made  in 
the  columns  of  Editor  &  Publisher;  Advertising 
which  does  not  register  in  the  mind  of  the  average 
consumer  and  which  does  not  positively  co-ordinate 
with  distribution  is  mere  waste.  The  best  advertis¬ 
ing  medium  is  the  daily  newspaper  and  if  you  do 
not  think  so  just  put  some  samples  of  an  unadvertised 
grocery  specialty  in  a  bag  and  spend  one  day  calling 
on  the  grocery  trade. 

The  editor  who  induces  his  readers  to  Zirlte 
brief  letters  for  publication  is  assured  of  good 
editorials. 

GOOD  NEWSPAPER  MEN 

A  SURVEY  made  under  the  direction  of  the 
University  of  Pennsylvania’s  Wharton  School 
of  Finance  and  Commerce  shows  some  interest¬ 
ing  figures  in  relation  to  the  editorial  staffs  of  daily 
newspapers  in  the  United  States.  For  instance,  college 
graduates  comprise  52  per  cent  of  editorial  workers, 
compared  with  about  9  per  cent  of  25  years  ago. 
Of  340  men  filling  positions  as  managing  editor,  chief 
editorial  writer,  city  editor,  news  editor  or  head  copy 
reader,  on  70  newspapers,  218  reported  as  college 
men,  the  proportion  among  managing  editors  being 
68  per  cent. 

But  editors  interviewed  by  the  surveyors  frankly 
stated  that  while  the  college  graduate  was  ordinarily 
superior  as  a  writer  he  rarely  developed  the  “nose  for 
news”  that  seemed  to  come  naturally  to  the  boy  who 
starts  as  a  copy  chaser,  becomes  a  reporter  and  then 
an  executive.  The  explanation  given  is  that  the 
college  man  is  ambitious  to  be  known  as  a  writer, 
the  non-college  man  as  an  investigator. 

To  the  question,  “All  other  things  being  equal,  do 
you  give  preference  to  the  college  man  when  hiring 
men?”  there  were  affirmative  replies  from  84  per 
cent  of  the  editors  and  a  variety  of  comments,  one 
of  which  was,  “We  no  longer  hire  non-college  men," 
and  another  who  said,  “We  regard  college  men  with 
suspicion  as  more  likely  to  have  fallen  into  writing 
ruts  and  lax  habits.” 

Another  objection  expressed  by  several  editors  was 
that  the  college  man  overrates  himself  during  the 
first  few  years  out  of  college,  “and  wants  to  be  a 
managing  editor  or  columnist  right  off  the  bat.” 
Opinion  was  divided  on  the  value  of  schools  of 
journalism,  some  editors  praising  them  highly  and 
others  expressing  a  preference  for  talented  high 
school  graduates. 

For  our  part  we  must  confess  that  the  subject  oi 
preference  of  college  or  non-college  men  in  journal¬ 
ism  has  become  wearisome.  It  is  really  all  bosh  and 
we  think  that  colleges  that  are  stirring  up  interest 
in  these  comparisons  merely  to  sell  themselves  to 
aspiring  youth  are  in  small  business.  The  fact  is 
that  the  more  one  knows,  no  matter  how  or  where 
he  gets  the  knowledge,  the  better  he  is  equipped  to 
do  newspaper  work.  Another  fact  is  that  good  news¬ 
paper  men  are  those  who  have  the  right  spirit  for 
the  work,  good  ideas  and  a  natural  ability  to  express 
thought.  The  woods  are  full  of  wonderfully  educated 
men  who  cannet  articulate  and  of  blabbers  who  know 
nothing.  The  way  to  find  a  good  newspaper  man  is 
to  give  a  candidate  a  chance  to  report  and  write  and 
if  he  makes  good  hold  onto  him  with  both  hands,  for 
such  men  are  not  too  plentiful. 
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PERSONAL 


of  the  Dodge  City  (Kan.)  Daily  Globe, 
have  purchased  the  Norton  (Kan.) 
Doily  Telegram. 

Russell  Mack,  business  manager  of 


FOLKS  WORTH  KNOWING 


vertising  director 
Dispatch  and 
Pioneer-Press,  is 
graduate  o  f 


of  the  St.  Paul 


Five  hundred  business  and  professional  the  Aberdeen  (Wash.)  Daily  IVorld,  WT  F.  JOHNS,  who  last  week  suc- 

men  were  the  guests  of  \\  illiam  J.  addressed  members  of  the  Hoquiam  ”  •  ceeded  Rhey  T.  Snodgp'ass  as  ad- 

Connors,  Sr.,  aboard  the  steamer  Oc-  Kiwanis  Club  June  1  on  the  subject  of 

torara,  recently  joining  Mr.  Connors  in  Newspaper  Advertising, 
the  celebration  of  the  tirst  anniversary  of  Thomas  P.  Jones  has  been  appointed 
the  merger  of  the  Buffalo  Courier  and  national  advertising  manager  of  the 

the  Buffalo  Express.  ll'ashington  Daily  Xezvs.  He  was  for-  Amherst  College, 

S.  J.  Dbncan  Clark,  editor  of  the  Chi-  merly  advertising  manager  of  the  Times-  class  of  1912,  and 
cago  Evening  Post,  gave  the  commence-  Dispatch  of  Richmond,  Va.,_and  for  the  started  his  busi- 
inent  address  at  the  class  exercises  last  l>ast  year  has  been  with  Cecil,  Barreto  &  ness  career  in  the 
week  of  Macalester  College,  St.  Paul,  Cecil.  advertising  d  e  - 

\£inn.  Robert  E.  Murphy  has  been  appointed  partment  of  the 

Gardner  Cowles,  publisher  of  the  Des  chief  of  the  Miami  Daily  News  pro-  Burroughs  Well- 
Momes  (la.)  Register  and  Tribune-  motion  department.  He  formerly  was  come  Company, 

Capital  has  been  elected  to  the  board  of  advertising  manager  of  the  Miami  manufactur- 
of  Drake  IJniversitv.  Des  Moines.  Tribune.  mg  chemists.  He 


trustees  of  Drake  University,  Des  Moines. 

Edward  H.  Butler,  editor  and  publisher 
of  the  Buffalo  Evening  News,  has  been 
elected  to  serve  a  term  of  three  years  on 
the  Nichols  school  board  of  trustees. 

Miss  Victoria  Murdock,  daughter  of 


IN  THE  EDITORIAL  ROOMS 

■\TILES  D.  STETTENBENZ,  as- 
sistant  managing  editor  of  the  New 


received  his  early 
schooling  at  the 
Tome  School, 
Port  Deposit, 
in  Maryland. 


\V.  F.  Johns 


After  two  years  with  the  Burroughs 


Vork  Ez'cning  World  is  in  St.  Louis  . . .  . _ 

Victor  Murdock,  editor  of  the  Wichita  on  an  assignment  from  Herbert  Pulitzer.  Wellcome  Company  he  joined  O’Mara  & 
Eagle,  has  returned  to  her  home  for  the  John  B.  Callaghan,  managing  editor  Ormsbee,  Inc.,  newspaper  representatives, 
summer  after  a  years  study  of  the  harp  Springfield  (Mass.)  Daily  Neti's,  and  served  in  their  Chicago  office.  Later 

in  the  Curtis  Institute  ot  .Music,  Fhila-  given  the  honorary  degree  of  Mas-  he  spent  four  years  in  magazine  and  ad- 

delphia.  ^  ter  of  .\rts  by  Holy  Cross  College  at  vertising  agency  work  with  the  Inter- 

Tom  Perkins,  editor  and  publisher  of  Worcester,  Mass.,  last  week.  Mr.  Cal-  national  Magazine  Company  and  Erwin, 
the  McKinney  (Tex.)  Courier,  has  been  laghan  has  been  for  30  vears  with  the  Wasey  &  Co.,  Chicago  office, 
re-elected  mayor  of  McKinney.  This  is  News.  ’  In  1918  he  took  charge  of  the  national 

his  fourth  term.  n^^naging  editor  of  the  advertising  department  of  the  Minne- 

C  C  Harvey,  editor  of  the  Fort  Fair-  Buffalo  Courier-Express  was  the  prin-  apolis  Journal,  and  in  1922  was  named 
field  (Me.)  Kez-iew,  with  his  family,  is  cipal  speaker  at  the  commencement  ex-  advertising  manager.  He  later  rejoined 
on  an  automobile  trip  to  Southern  Cali-  ,'rrises  of  Syracuse  Uuiversitv  Erwin,  Wasey  &  Co.  and  left  that  or- 

OUv.r  L  hS  ”an„“"g  SL  of  .he  f  St-  Paul 

Bruce  Cole,  editor  of  the  Prophetstozvn  Bangor  (Me.)  Commercial,  was  hon- 
(Ill.)  Echo,  and  Mrs.  Cole  have  left  for  ored  at  the  commencement  of  the  Uni- 


versity  of  Maine  by  the  masters  of  arts  speaking  Union,  has  left  the  Nezv  York 
of  the  World  War,  will  be  in  France  for  degree.  Times  for  a  trip  to  California.  When 

r.  •  Kenneth  P.  Middleton,  reporter,  and  he  returns  he  will  act  in  the  capacity 

Alfred  E.  Henderson,  Riviera  corre-  Murphy,  photographer,  covered  the  of  New  York  correspondent  for  the 

spondent  ^  of  the  Eondon  Morning  Post,  Gol.  Lindbergh  program  in  St,  Louis  London  Times  until  winter,  when  he  will 

Paris  edition  of  the  York  Hemld  Saturday  for  the  Kansas  City  Jour-  become  Washington  correspondent. 

Tribune  and  English  editor  of  La  Cote  nnl-Post.  Murphy  returned  to  Kansas  Spike  Cooper  has  resigned  as  man- 

City  by  airplane  with  pictures.  aging  editor  of  the  Beaumont  (Tex.) 

Amcrlran  cities  and  recentlv  visited  Goodman  Ace,  dramatic  editor  of  the  Journal,  afternoon  paper,  and  has  joined 
Hnnstnn  and  Dallas  Tex  ^  Kansas  City  J ournal-Post ,  who  writes  the  advertising  staff  of  the  Texas  Power 

the  column  “Lobbying”  in  the  Post,  has  and  Light  Company  as  assistant  to  Bee- 
started  a  column  in  the  Journal  cap-  man  Fisher. 

tioned  “Cereal  Stories.”  .  C.  A.  Reakirt,  reporter  on  the  Dallas 

JIM  WINTER,  formerly  advertising  W.  J.  White,  who  has  been  editor  of  (Tex.)  Morning  News,  has  resigned  to 
manager  of  the  Kansas  City  Journal-  Pan  Alstyne  (Tex.)  Leader  for  the  join  an  El  Paso  newspaper. 

Post,  has  gone  to  Denver,  where  he  is  ^ast  few  years,  has  joined  the  staff  of  Charles  Kelly,  who  was  copy  boy  for 

associated  with  F.  G.  Bonfils,  publisher  Sherman  (Tex.)  Democrat.  J.  L.  five  years  on  the  Los  Angeles  Times, 
of  the  Denver  Post.  E.  E.  .\llison  and  Power,  recently  of  Mineral  Wells,  Tex.,  and  left  last  winter  to  attend  college,  is 
L.  S.  David,  from  the  Journal-Post  ad-  *’as  succeeded  W'hite  as  editor  of  the  back  again  as  a  cub  reporter  for  the 
vertising  force,  went  to  Denver  with  Mr.  ^  an  .'Mstyne  Leader.  summer. 

Winter.  Mr.  Winter  has  been  succeeded  Paul  E.  Lucas,  radio  editor,  New  Charles  Carter  has  resigned  from  the 
at  the  Journal-Post  by  John  Ritchie.  Britain  (Conn.)  Herald,  is  a  member  staff  of  the  Los  Angeles  Times. 

Fred  B.  Trimm,  local  advertising  of  the  Jesters,  a  trio  which  entertains  Harold  R.  Jones,  telegraph  editor  of 
manager  of  the  New  York  Evening  bi-monthly^  from  broadcasting  station  the  New  Britain  (Conn.)  Herald,  is 


iTAcur.  illustrated  weekly  review  pub¬ 
lished  at  Nice,  is  touring  a  number  of 
American  cities  and  rei 
Houston  and  Dallas,  Tex. 

IN  THE  BUSINESS  OFFICE 

flM  WINTER,  formerly  advertising 


Journal,  arrived  home  this  week  from 
Europe,  where,  with  Mrs.  Trimm,  he 


WBZ,  Springfield,  Mass. 


G.  S.  Mitchell  of  the  editorial  staff  of  N.  J. 


spending  his  vacation  at  Atlantic  City, 


spent  some  time  in  travel  in  England,  the  Houston  (Tex.)  Chronicle,  was  a 


France,  Belgium  and  Holland. 

A.  C.  Baggerly  has  resigned  from  the 
Steuben  News  Company  of  Auburn. 
N.  Y.,  and  July  1  will  go  to  Syracuse 
to  join  the  advertising  department  of 
the  Syracuse  Herald.  Mr.  Baggerly 
has  been  connected  with  the  Steuben 
News  Company  for  the  past  seven 
years,  directing  the  business  and  edi¬ 
torial  policy  of  the  Addison  Advertiser, 
the  Hammondsport  Herald,  the  Savona 
Reviezv  and  the  Bath  Plaindealer. 

Keating  Ransone,  who  has  been  a 
member  of  the  advertising  staff  of  the 
P<dlas  (Tex.)  Morning  News,  has 
joined  William  Easterwood,  Jr.,  and  is 
handling  publicity  on  the  Dallas-Hong 
Kong  flight,  for  which  Mr.  Easterwood 
has  offered  a  cash  prize  of  $25,000. 

Em^uel  Martines  has  been  appointed 
advertising  manager  of  the  Italian  Nezvs, 
a  weekly  newspaper  at  Boston,  Mass. 
He  was  formerly  accounts  manager  for 
WcK^,  Putnam  &  Wood  of  Boston,  ad¬ 
vertising  agents. 

Robert  C.  Vance,  assistant  business 
manager.  New  Britain  (Conn.)  Herald, 
^11  sail  soon  for  his  annual  visit  to 
Europe. 

Seattle  (Wash.)  North  Side  Reporter 
jounces  that  George  W.  Hill  has 
joined  the  staff  as  manager. 

Owster  L.  Jacoby,  business  manager, 
and  N.  C.  Peterson,  advertising  manager 


recent  visitor  in  Portland,  Me. 

T.  T.  E.  Cadett.  of  the  London  Times, 
and  traveling  scholar  of  the  English 


Earl  Sparling,  a  member  of  the 
Washington.  D.  C.  bureau  of  Scripps- 
Howard  newspapers,  is  spending  a  month 
(Continued  on  next  page) 


DID  YOU  HAVE— 

THE  FIRST  story  of  Col.  Charles  A.  Lindbergh’s  pro¬ 
jected  San  Diego-St.  Louis-New  York-Paris  hop? 

THE  FIRST  AND  ONLY  story  of  Lindbergh’s  life  told 
by  his  mother? 

THE  FIRST  stories  of  the  lives  of  Clarence  D.  Chamber- 
lain  and  Charles  A.  Levine,  as  told  by  their  wives? 

THE  FIRST  story  on  the  projected  California-Hawaii 
hop,  with  probable  extension  to  the  Orient? 

AND  SCORES  OF  OTHER  FIRSTS  IN  THE  LAST 
FEW  MONTHS? 

YOU  DID— IF  YOU  HAD  THE  SERVICE  OF 

Central  preaa  Aaanriation 


2042  E.  Fourth  St. 
Cleveland,  O. 

V.  V.  McNITT,  President 


Times  Building 
New  York  City 

FARRIS  A.  FLINT,  Manag;er. 
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Small  Town  Shriek  and 
Community  Caution  in 

GOOD  TIME 
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The  New  Sunrise  in 
the  Comic  World 


Orlando  Allick 

Who  Is  Always  As  Fresh 
As  Fritters  and  Imagines 
He’s  Twice  as  Hot 

A  Scintillating 
Comic  Strip 

By 

Frank  Smiley 

(William  M.  Conselman, 
Author  of 

ELLA  CINDERS) 
With  Drawings  by 

Mel  Cummin 
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General  Manager.  Associate 
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(Continued  from  page  41) 
with  friends  in  Oklahoma  City.  He 
was  formerly  with  the  Oklahoma  City 
\cies. 

James  J.  Butler,  political  writer,  Xezo 
Britain  (Conn.)  Herald,  has  been  elected 
a  member  of  the  board  of  education.  He 
is  the  youngest  member  ever  to  sit  on 
the  board. 


I 


Stanley  F.  White,  formerly  connected 
with  the  Burlington  (\'t.)  Free  Press 
and  other  New  England  newspapers,  has 
joined  the  staff  of  the  Trenton  (X.  J.) 
Evening  Times. 


T.  W.  Patterson  has  resigned  as  sports 
editor  of  the  Monroe  (La.)  Xeivs-Star. 
Miller  Hollingsworth  succeeds  him. 


Benjamin  Kornfield  of  the  Xeve  York 
JJaily  -Vrtej  Record,  a  lirst  lieutenant 
in  the  577th  Field  Artillery,  has  been 
assigned  to  Fort  Bragg,  X.  C.,  July  16, 
for  two  weeks’  duty. 

Clarence  L.  Moody,  city  editor  of  the 
Quincy  (Mass.)  Patriot-Ledger,  and 
Mrs.  Moody  are  receiving  congratula¬ 
tions  upon  the  birth,  June  13,  of  a  son, 
Donald  Edward. 


Harry  H.  Williams,  who  formerly 
wrote  “Cattle  Clatter”  for  the  San 
Antonio  E.v press,  now  is  doing  “Cattle 
Trail”  on  the  San  Antonio  Light. 

Ty  Cobb,  city  editor  Bryan  (Tex.) 
Eagle,  has  been  elected  president  of  the 
Bryan  Lions  Club. 

Edward  A.  Carney,  former  newspaper 
man  for  many  years  with  the  Hearst 
newspapers,  has  entered  the  real  estate 
subdivision  field,  with  new  offices  at 
8  South  Dearborn  street,  Chicago. 

Henry  Brenner  has  resigned  from  the 
San  Antonio  Light  reportorial  staff. 

John  P.  Ferguson,  former  Sunday  edi¬ 
tor  of  the  Xew  York  Morning  Telegraph, 
has  joined  the  Xezv  York  Evening  IVorld 
as  night  telegraph  editor. 


MARRIED 

^  B.  KEELER  of  the  Atlanta  bureau 
of  the  .Associated  Press,  to  Eleanor 
McIntosh  Mc.Auliff,  publisher  of  the 
Southern  Golfer,  Atlanta,  in  the  Muni¬ 
cipal  Building,  Xew  York  City,  recently. 
They  left  for  a  honeymoon  abroad. 

Harold  C.  Jackson,  staff  reporter, 
Boston  (Mass.)  Post,  to  Miss  Emma  K. 
Erickson  of  Everett.  Mass.,  June  13. 

Harry  M.  Appleton,  of  Bellingham. 
Wash.,  former  editor  of  the  Petersburg 
(Ala.ska)  Herald,  to  Helene  Cecile 
Wright,  recently. 

Miss  Erma  Xorton,  of  Yakima,  to  El¬ 
more  Slagle  of  the  Yakima  (Wash.) 
Republic  staff. 

Harold  Wesley  Dayton,  foreman  in  the 
composing  room  of  the  Olean  (X.  Y.) 
Evening  Herald,  to  Estella  Isaman,  re¬ 
cently. 

Miss  Mae  W.  Hamilton,  editor  of  the 
.Marcus  (la.)  Nezi's,  to  Wilbur  D. 
Temple,  June  10.  They  will  make  their 
home  in  Muskogee,  (jkla.,  where  Mr. 
Temple  is  an  oil  operator. 

-Alexander  Brin  of  Boston,  editor  and 
publisher  of  the  Jezt'ish  Ad'vocate,  the 
Springfield  Rezdezo,  Connecticut  Hebrew 
Record  and  other  publications,  to  Miss 
Bertha  Kastor  of  Evanston,  Wyo.,  in 
W  orcester.  Mass.,  June  12. 

John  Olive,  of  the  San  Antonio  Eve¬ 
ning  Xezos  copy  desk,  to  Miss  Hope 
Berlanga,  June  25,  at  St.  Mary’s  Catholic 
Church,  San  Antonio. 

Joel  David  Wolfsohn,  political  editor, 
Chicago  Evening  Post,  to  Miss  Rebecca 
Serilla  Simon,  June  12. 


SPECIAL  EDITIONS 

TJALIFAX  (X.  S.)  HER.ALD  AXD 
M.AIL,  36-page  Tourist  edition, 
June  14. 

IVorccster  (Mass.)  Post,  graduation 
and  June  bride  edition,  June  16. 

Albany  (X.  Y.)  Knickerbocker  Press, 
vacation  number,  28  pages,  tabloid.  Tune 
12. 

Portland  (Me.)  Sunday  Telegram,  32- 
page  State  of  Maine  edition,  June  19. 

Albany  (X.  Y.)  Times-Union,  school 
graduation  number,  four  pages,  June  16. 


Aurora  (Ill.)  Bcacon-Xezcs,  June  14, 
14-page  section  issued  by  the  journalism 
class  of  the  .Aurora  East  high  school. 

Phoenix  (.Ariz.)  Gazette ,  8-page  roto¬ 
gravure  advertising  section  marking 
opening  of  new  Donofrio  Confectionery- 
ice  cream  factory,  June  15. 

SCHOOLS 

pCSSELL  H.  REEVES  of  Cleveland 
has  been  aw'arded  the  Robert  H. 
Wolfe  medal  in  journalism  at  Ohio 
State  University,  Columbus.  He  was 
editor  of  the  Lantern,  the  college  daily. 

Jack  Taylor  was  elected  editor  of 
The  Campus,  student  publication  of  the 
Oklahoma  City  L’niversity,  at  a  recent 
meeting  of  the  student  body.  Eva 
.Alexander  was  named  associate  editor. 

.A  book  of  selected  stories  from  the 
work  of  students  in  the  School  of  Jour¬ 
nalism  of  the  University  of  Missouri 
which  has  been  published  in  newspapers 
and  magazines  within  the  last  year  is 
now  in  the  hands  of  the  printer. 

Byron  Christian,  instructor  in  the 
School  of  Journalism  at  the  University 
of  Washington,  left  recently  for  Detroit, 
Mich.,  to  join  the  staff  of  the  American 
Boy  magazine  for  the  summer  months. 

.A  gift  of  $10,000  in  scholarships  from 
the  estate  of  David  Rowland  Francis, 
former  St.  Lends  Republic  publisher,  to 
the  University  of  Missouri  was  an¬ 
nounced  during  commencement  week  by- 
Dean  Walter  Williams  of  the  school  of 
journalism.  One  scholarship  is  in  pub¬ 
lic  affairs  for  men  and  the  other  in  cre¬ 
ative  literature  for  women. 

Charles  E.  Robbins  of  Tulsa,  Okla., 
junior  in  the  college  of  liberal  arts  at 
DePauw  University  last  week  was  elec¬ 
ted  editor  of  the  DePauw,  student  news¬ 
paper,  for  the  coming  year. 

NEW  PUBUCATIONS 

OELLFLOWER  (Cal.)  PROGRESS 
^  has  started  publication.  J.  V.  Harvey 
formerly  with  the  BelMcrwer  Enterprise 
is  publisher  and  editor. 

Xorco  (Cal.)  Beacon  was  recently  es¬ 
tablished  at  Xorco,  Riverside  county,  by- 
Mrs.  Sarah  T.  Chadwick. 

Airs.  G.  E.  Lundy  has  commenced  the 
publication  of  the  Portola  (Cal.)  Re¬ 
porter,  weekly. 

Dinzidddie  (Va.)  County  News,  pub¬ 
lished  by  George  Kilpatrick,  publisher 
of  the  Brunswick  (Va.)  Times-Gazette, 
appeared  for  the  first  time  on  Thursday, 
June  2.  Airs.  R.  H.  Lee  is  editor. 


PRESS  ASSOCIA’nON  NOTES 

XJ.ARRY  McCORMICK,  assistant  man- 
ager  of  the  Lincoln  United  Press 
bureau,  has  been  promoted  to  the  relay 
office  in  Kansas  City.  He  will  be  suc¬ 
ceeded  by  (Jene  Gillette,  formerly  of  the 
McCook  (Xeb.)  Gazette  staff. 

R.  B.  Xiese,  formerly  city  editor  of 
the  Nashville  (Tenn.)  Tennesseean  and 
more  recently  on  the  copy  desk  of  the 
Fort  Worth  (Tex.)  Star  Telegram,  has 
joined  the  Dallas  bureau  of  the  Asso¬ 
ciated  Press.  succee<ling  R.  H.  Grant, 
who  has  gone  into  publicity  work. 

Clyde  Byers,  formerly  of  the  United 
Press  Indianapolis  bureau,  and  later  at¬ 
tached  to  the  Xew  A’ork  staff,  has  been 
appointed  manager  of  the  U.  P.  Detroit 
bureau,  succeeding  Marben  Graham,  who 
takes  charge  of  the  Lansing  office,  during 
the  illness  of  Foster  Eaton,  who  was  .seri¬ 
ously  injured  in  an  automobile  wreck  re¬ 
cently. 

Returning  from  a  vacation  trip  to  Il¬ 
linois  H.  Aiartin  Glenn,  San  Antonio  As¬ 
sociated  Press  correspondent,  was  injured 
in  an  automobile  accident  and  taken  to  a 
hospital  in  Kansas  City. 

George  MeVey,  of  the  United  Press 
Kansas  City  office,  has  been  assigned  to 
the  Denver  bureau  for  eight  weeks’  vaca¬ 
tion  relief  work. 


CHANGES  OF  OWNERSHIP 

■PERKLEY  WALKER,  has  purchased 
the  Willozvbrook  (Cal.)  News,  and 
will  move  his  printing  plant  to  Willow- 
brook  from  ijiwndale,  where  he  has 
been  established  as  a  printer. 


J.  Leonard  Manire,  formerly  con¬ 
nected  with  a  Minnesova  paper,  and 
1-ouis  Aleyer,  publisher  of  the  Oakdale 
(Cal.)  Leader,  have  bought  from  C.  A. 
West  the  Pittsburgh  (Cal.)  Dispatch, 

Ownership  of  the  Tujunga  Valley 
(Cal.)  Sentinel,  a  semi-weekly,  has  been 
taken  over  by  B.  B.  Johnson  and  .A.  S. 
(jriffith,  both  of  whom  were  formerly 
connected  with  the  Fillmore  Herald. 
W.  E.  Perry  was  owner  of  the  Sentinel. 

lozea  Falls  (la.)  Hardin  County 
Citizen,  of  which  Ira  .A.  Xichols  is  pub¬ 
lisher,  has  purchased  the  loztxt  Falls 
.'ientinel  from  A.  W.  McBride,  and  will 
consolidate  the  two  papers  July  1  as  the 
Citizen,  it  was  announced  this  week. 

James  £.  Davis  has  sold  the  Palmdale 
( Cal. )  Reporter  to  Dr.  C.  D.  William- 
s(>n  of  Claremont,  Cal. 

S.  P.  Shutt  has  bought  from  W.  A. 
Cloud  the  Fruitland  (Idaho)  Daily 
Times. 

E.  K.  .Abbott  has  sold  the  Salmon 
(Idaho)  Herald  to  Mrs.  Evelyn  Melvin, 
editor  and  publisher  of  the  Salmon  Re¬ 
corder.  She  has  consolidated  the  two 
papers  as  the  Recorder-Herald. 

J.  S.  Daley,  Sr.,  has  sold  his  interest 
in  the  Eagle  Rock  (Cial.)  Reporter  and 
.Sentinel  to  his  sons,  J.  S.  Daley.  Jr., 
and  Max  O.  Daley. 

H.  J.  Hoogennakker,  former  editor  of 
-Audubon  and  Nevada,  la.  newspapers, 
has  purchased  an  interest  in  the  Pella 
(la.)  Press,  being  associated  with  G. 
A.  Stout,  its  owner  for  many  years,  in 
the  business.  Both  men  began  their 
newspaper  careers  in  this  office  30  years 
ago. 

Princeton  (W.  Va.)  Press  has  been 
sold  at  public  auction  by  C.  B.  Martin, 
special  commissioner,  to  Dr.  W.  H.  Wal¬ 
lingford,  of  Princeton,  for  $5,200. 

Herschel  E.  Barnes,  a  graduate  of 
Ohio  State  University,  department  of 
journalism,  has  purchased  an  interest  in 
the  Hillsboro  (O.)  Press,  and  will  act 
as  editor.  Robert  J.  Kerns  will  con¬ 
tinue  as  business  manager. 


ON  THE  MECHANICAL  SIDE 

DILLY  B.  HOKE,  superintendent  of 
the  Minneapolis  'Tribune  composing 
room,  and  Mrs.  Hoke  are  on  a  tour  of 
Europe. 

HOLDING  NEW  POSTS 

QLIVER  T.  GRISWOLD,  from  re- 
norter,  Ithaca  (X.  Y.)  Jourttal-Nezvs, 
to  Buffalo  Ez'ening  A’rtt'j  staff. 

Gerry  Sullivan,  from  .Amsterdam  office 
of  Albany  (N.  Y.)  Fz'cning  Nezos,  to 
staff,  Albany  (X.  Y.)  Times-Union. 

Kenneth  Shane,  from  Fort  Worth 
(Tex.)  Record  Telegram,  to  telegraph 
editor,  Childress  (Tex.)  Daily  Index. 

^  Eriward  T.  Fairchild  from  copy  desk, 
Springfield  (Mass.)  Union,  to  assistant 
news  editor,  Prozidence  Bulletin. 

NEW  PLANTS  AND  EQUIPMENT 

WALXUT  RIDGE  (.Ark.)  BLADE 
”  has  purchased  a  new  site  and  will 
erect  a  new-  plant  which  is  expectwl  to 
be  ready  for  use  July  15.  Walter 
Southworth  is  editor. 

San  Leandro  (Cal.)  Reporter  is  con¬ 
structing  a  new  publishing  plant. 

I-.  .\.  Culbertson,  manager  of  the 
Republican-Nezi's  Printing  and  Publish¬ 
ing  Company,  Mt.  A’^ernon,  O.,  has 
awarded  a  contract  for  remodeling  and 
enlarging  the  plant.  .A  quantity  of  new 
machinery  will  be  installed. 

J.  N.  Wolford  has  purchased  the  News 
Printing  Company  plant  at  Yellow 
Springs,  O..  from  the  Antioch  Publish¬ 
ing  Company. 

ASSOCIATION 

(^OUTHEAST  MISSOURI  PRESS 
.ASSOCIATION  closed  its  annual 
meeting  at  Kennett,  Mo.,  last  Saturday 
after  selecting  Benton  as  its  next  meet¬ 
ing  place.  .Alden  Pinney.  publisher  of 
the  Benton  Scott  County  Democrat,  was 
chosen  president.  Other  officers  include : 
Fred  Kies,  Jackson,  vice-president ;  Mack 
Denman,  Farmington,  recording  secre¬ 


tary;  Harold  Smith.  Charleston,  cor¬ 
responding  secretary. 

R.  W.  Safford,  publisher  of  the  Rear- 
dan  (Wash.)  Gazette,  was  elected  presi¬ 
dent  of  the  Lincoln  County  EoiTORut 
.Ass(x.t.\tio.\  at  the  meeting  held  in 
Sprague.  May  28.  Mrs.  Ethel  Hill,  of 
the  Davenport  Times-Tribune,  was 
elected  secretary ;  Robert  E.  Gay,  pub¬ 
lisher,  Harrington  Citizen,  presided  at 
the  meeting  and  E.  F.  Hultgrenn,  pub¬ 
lisher  of  the  Sprague  .  Idvocate,  was  host. 

Group  3  of  the  W  ashington  Press 
.Assikiation  met  in  A’akima.  Friday,  June 
10.  A’irgil  Sproull.  editor  of  the  Prosser 
Record-Bulletin,  was  elected  president  for 
the  coming  year  and  Hill  Williams,  edi¬ 
tor  of  the  Pasco  Herald,  was  elected  sec¬ 
retary.  Shop  problems  and  economic 
conditions  of  the  Yakima  A’alley  were 
discussed. 

Chicago  .Advertising  Council  on 
June  16  re-elected  Homer  J.  Buckley  of 
Buckley,  Dement  &  Co.,  president  and 
chairman,  for  the  fourth  successive  term 
Other  officers  chosen  were:  first  vice- 
president,  G.  Raymond  Schaeffer,  adver¬ 
tising  manager,  Alarshall  Field  &  (jo.; 
2nd  vice-president.  Mason  Warner.  Masoii 
Warner  -Advertising  .Agency;  secretary 
Paul  S.  \  an  .Auken. 

Chicago-St.  Louis  air  route  will  be 
known  as  the  “Lindy  .Air  Line”  if  mem¬ 
bers  of  the  Peoria  (111.)  .Ad  Club  are 
successful  in  their  enterprise  to  have  the 
air  mail  lines  renamed. 

Mason  City  (la.)  .Ad  Club  has 
elected  officers  for  the  year  as  follows: 
George  Harrer,  president,  succeeding 
Lee  P .  Loomis ;  Lloyd  Geer,  vice-presi¬ 
dent;  M.  F.  Miller,  secretary;  Lester 
Milligan,  treasurer. 

Joe  M.  Dawson  has  been  elected  presi¬ 
dent  of  the  Dallas  (Tex.)  Adzertising 
League,  succeeding  .Alfonso  Johnson. 
Stanley  Zercher  and  Roy  Cowan  were 
elected  vice-presidents:  Louis  I.  A'eidel, 
secretary-treasurer;  James  1-Mwards,  edi¬ 
tor  O  K’d  Copy ;  Stanley  Alarcus,  direc¬ 
tor  at  large;  Frank  Everts,  Beeman 
Fisher  and  J.  F.  Kempton,  Jr.,  directors. 

Waco  .Advertising  Club  has  elected 
officers  as  follow  s :  President,  C.  B.  Har¬ 
man ;  vice-president,  Frank  Wallace; 
secretary,  F.  M.  Truett;  directors,  L.  AI. 
Coyne,  .A.  L.  Haster,  F.  M.  Shaver, 
Louis  Mar.sh  and  E.  C.  Taulbee. 

Crosscui’-Pishon  Post,  .American 
Legion,  composed  of  Boston  advertising 
men,  held  its  annual  carnival  Monday- 
evening,  June  13,  at  Braves  Field.  Bo.ston, 
in  aid  of  wounded  war  veterans  and 
widows  and  orphans  of  those  who  gave 
their  lives  in  the  World  War. 


FLASHES 


Mussolini  aspires  to  have  the  greatest 
and  finest  armed  forces  in  the  world. 
It  seems  to  indicate  that  he  can't  re¬ 
member  as  far  back  as  1914. — Naslizdllc 
Banner. 


Lindbergh’s  old  flivver  is  being 
trotted  out  into  public  gaze.  .An  old 
flivver  has  something  of  the  same  rela¬ 
tion  to  a  man’s  past  as  a  log-cabin 
birthplace  formerly  had. — Wichita  Eagle. 

Facts  are  stubborn,  but  statistics  more 
pliable. — Fort  Wayne  Nezos-Sentinel. 


Disarmament  is  a  help,  hut  what  the 
world  needs  is  a  history  schoolbook  that 
reads  the  same  in  all  countries. — Detroit 
Nezt's. 


London  and  Paris  have  named  cock¬ 
tails  after  Lindbergh,  and  if  they’re  made 
of  -American  liquor  it  might  be  a  good 
idea  to  serve  a  parachute  with  each 
drop. — .A’ctc'  York  Ez'ening  Post. 


It  is  about  time  for  the  editor  of  the 
Torum,  who  wrote  to  Cal,  asking  him  if 
he  had  the  nerve  to  run  for  a  third  term, 
to  complain  of  the  mail  service. — J.  R- 
Wolf  in  Milwaukee  Journal. 


-Asked  to  name  a  book  by  Sir  Walter 
Scott,  a  bright  schoolboy  suggested 
“Emulsion.” — Florence  (.Ala.)  Herald. 
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The  Winnipeg  Tribune 

OF  THE  SOUTHAM  STRING 

HAVE  INCREASED  THEIR  ORDER 

FOR 

DUPLEX  SUPER  DUTY 
INTERCHANGEABLE 

UNITS 

TO  A 

Double  Octuple  Press 


A  NEW  STANDABD  OF  EXCELLENCE  IN  METROPOLITAN  REQUIREMENTS 


The  Duplex  Printing  Press  Company 

OF  RATTLE  CREEK,  MICHIGAN 


The  Duplex  Super  Duty  Interchangeable  Unit  Double  Octuple  Press 


Because  of  a  continued  growth  in  requirements,  The  Winnipeg  Tribune  has 
ordered  additional  units  to  convert  the  Duplex  Super  Duty  Press  on  order  into  a  Double 
Octuple  Machine. 

The  original  decision  to  purchase  Duplex  Super  Duty  Units  was  made  after  a 
thorough  investigation  of  all  metropolitan  presses  offered. 

Superior  quality  of  material  and  better  workmanship  also  standardization  and 
simplicity  of  design  were  leading  factors  given  due  consideration  by  the  technical  staff 
of  the  Southam  Organization  in  reaching  their  decision. 


News,  was  born  in  Kansas,  and  is  ^ 
graduate  of  the  University  of  Kansas, 
Before  joining  the  staff  of  the  NewSa 
year  ago,  he  had  worked  for  the  Kansas 
City  Kansan,  the  St.  Joseph  (Mo.)  Go- 
cette  and  the  Oklahotna  City  Times. 


L.  B.  WOOD  PROMOTED 


BUILDING  NEWSPAPER  CIRCULATION 


Oklahoma  City  News  M.  E.  Joining 
N.  Y.  Telegram  as  News  Editor 

Lee  B.  Wood,  for  more  than  two  years 
managing  editor  of  Oklahoma  City 
(Okla.)  News,  has  been  promoted  to 


Charlotte  Observer’s  Town  Hall  Resuiy  for  Use — Kansas  City  Star  Offering 
Free  Course  in  Piano  Playing — Quincy  (111.)  Herald-Whig 
Circulators  at  Dinner  Party 


HE  SPIKES  GOLD  “BOOMS” 


Eureka,  Cal.,  Reporter  Is  Expert  As- 
sayist — Alert  for  Hoaxes 

Stories  of  gold  booms,  which  have  been 
prevalent  in  many  points  of  California, 
Nevada  and  Oregon  since  the  famous 
Weepah  strike,  have  not  made  their  ap¬ 
pearance  in  Northwestern  California  on 
account  of  the  presence  of  a  veteran 
assayer  on  the  news  staffs  of  one  of  the 
papers.  William  H.  Gallagher,  65-year- 
old  reporter  of  the  Eureka  (Cal.)  Hum¬ 
boldt  Standard,  got  his  assaying  e.xperi- 
ence  in  the  hectic  Comstock  days  in 
Nevada,  and  is  still  rated  as  on*  of  the 
best  metallurgical  experts  in  the  West 
seertarv  C  F  Weepah  boom  Gallagher  has 

f  ft,’  editor  of  the  Artv  York  Telegram,  been  handed  hundreds  of  samples  of  ore 

*  announced  June  15.  supposed  to  contain  gold,  but  his  ruthless 

e  emoe  s  oi  Raymond  J.  Dyer  will  succeed  Wood  as  microscope  and  chemical  retort  have  in- 
_  managing  editor  of  the  News.  variably  "killed”  the  hopes  of  the  miners 

The  New  York  Telegram  recently  was  for  “pay  dirt"  and  the  newspapers  for 
“Elmer  Gantry,”  purchased  by  the  Scripps- Howard  News-  front  page  stories, 
the  Kansas  City  papers  from  the  estate  of  Frank  Mun.sey_.  “.As  a  mining  man  1  want  to  see  the 
er  is  offering  cash  Wood  came  to  the  News  early  in  1925  boys  strike  it  rich,  and  as  a  newspaper- 
.  $10  for  the  three  from  the  Cleveland  Press.  .\  native  of  man  I  am  desirious  of  my  associates 
of  the  story.  Pemisylvania,  he  had  had  experience  on  getting  ‘the  big  story,’ "  said  Gallagher 

_  newspapers  in  Chicago  and  Cleveland,  in  commenting  on  the  situation.  “How- 

and  also,  following  service  in  the  war.  ever,  miners  and  newspapers  both  want 
Mass.)  Telegram- .  had  been  for  sometime  a  member  of  the  the  truth,  and  as  long  as  I  can  give  my 
!d  and  placed  in  staff  of  the  Paris  edition  of  the  Chicago  employers  the  benefit  of  my  ext)erience  we 
iburban  sub-station  Tribune.  He  is  34  years  old.  are  not  going  to  hoax  the  reading  public 

,  -  . . Dver,  the  new  managing  editor  of  the  with  any  false  ‘boom’  stories.” 

over  60,000  copies  daily  within  the  18 

miles  zone.  E.  D.  Dolhenty  is  circula-  ,*  . 

tion  manager. 


MH.  BRANDON,  circulation  man-  considers  one  of  its  most  successful  con- 
ager  of  the  Charlotte  (N.  C.)  Ob-  tests  was  that  for  the  selection  of  the 
server,  believes  that  one  of  the  biggest  “Qara  Bow  of  Syracuse.”  The  contest 
factors  in  creating  good  will  for  the  was  conducted  by  the  Herald  in  con- 
Observer  will  be  the  recently  opened  junction  with  the  Eckel  Theatre.  Miss 
Town  Hall  on  the  third  floor  of  the  Mary  Hillebrand  won  the  first  prize  of 
paper’s  new  building.  The  hall  measures  $25  as  the  most  perfect  double  of  the 
approximately  ^  by  160  feet.  film  star. 

“The  Hall  is  now  available  to  the 
public  and  is  offered  without  charge  to  \ieni 
all  churches,  civic  and  women’s  organ-  q 

izations,  business  groups,  and  in  fact  guests 
almost  any  kind  of  meeting  except  gently, 
political  and  private  business,^’  Mr.  circula 
Brandon  states.  “Several  civic  and  Kgnzie 
church  organizations  have  already  taken  bureau 
advantage  of  the  Observer’s  offer  by  Ejcheii 
reserving  certain  nights  for  meetings  chicket 
of  their  groups  and  it  is  probable  that  gjg 
the  Town  Hall  will  be  almost  steadily 
engaged.  .  r  r 

“Free  picture  shows  for  children  of  ‘ 

Charlotte  will  be  given  on  Saturday  runnini 
afternoons.  There  are  two  motion  Jouma 
picture  machines  installed  in  a  steel  booth 
in  the  Hall  and  there  is  an  excellent  ’’^st  2C 
screen  on  the  stage.  Each  Saturday 
afternoon  there  are  four  shows,  each  of 
one  hour  and  thirty  minutes  duration.  ^ 

Six  reels  of  feature  are  shown  and  two  Oasett 

reels  of  comedy.  These  films  are  ap-  opcrati  -  ^ - - 

proved  by  a  member  of  the  Better  Films  home  carrier  system  handling 

Committee. 

“Admission  to  these  shows  is  ob¬ 
tained  through  tickets  of  admission,  one 
of  which  is  given  to  each  subscriber 
upon  payment  to  the  carrier  boy  of  the 
20c  weekly  subscription  rate.  These 
weekly  shows  promise  to  be  a  great  fea¬ 
ture  of  the  Town  Hall  and  will  enable 
many  Charlotte  children,  who  might 
otherwise  be  unable  to  attend  pictures, 
to  enjoy  the  entertaining  and  educa-  .’  ‘ 

tional  programs  which  will  be  put  before  >on«U*t  Fuh 

them.”  t^ruct  “Stu 


Raymond  J.  Oyer 


—Roger  F.  Owsley,  Maga¬ 
zine  Space  Buyer  of  the 
George  Batten  Company, 
Inc.,  says  in  “Printers’  Ink”: 


“Two  Types  of  Circulation” 

“After  all  is  said  and  done  aren’t  there  really  only 
two  dirtinct  types  of  circulation?  One  we  might 
call  advertiser’s  circulation  and  the  other  publisher’s 
circulation.  Advertiser’s  circulation  is  that  which 
is  gotten,  in  so  far  as  it  is  humanly  (wssible  to  do 
so,  for  the  sole  purpose  of  making  it  j)rotitable  for 
an  advertiser  to  buy  that  circulation  and  make  it 
pay  a  profit  for  him.  Publisher’s  circulation  on  the 
other  hand  is  that  which  is  gotten  so  that  at  least 
numerically  or  proportionately  that  publisher  can 
crowd  on  the  band  wagon  and  carr\  a  ‘Me  too’ 
sign.” 


The  Brooklyn  Standard  f 
Union  circulation  ^'has  :| 

^another  distinction — that 
‘reader  circulation^' *■ 


Never  did  a  prize,  premium 
pr  contest  buy  any  of  it. 


Pmblaktr 


s 


A  BATTERY  OF  PRESSES  AT  NORTHCLIFFE  HOUSE,  THE  NEW  HOME  OF  THE  DAILY  MAIL 


IS  rrsEiP,  cxwsinuTEs  a  odshpiete 


ADVEIITISI?4G  CAMPAIGN 


FOR  THE  UNITED 


RINGDO>i 


GRAYBAR  BUILDING 
LEXINGTON  at  43rd  St. 
NEW  YORK.  CITY,  U.  S.  A. 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Marthall,  Mo.,  Woman  at  85  Still  Contributes  to  Local  Paper — 
Buffalo  Newspaper  Women  Elect — Women’s 
Ad  Club  Formed  in  Los  Ang^eles 


'T’HE  uiidi>puted  record  in  Missouri 
-*■  and  perhaps  in  the  United  States  in 
service  for  one  newspaper  is  held  by 


Besides  her  newspaper  work  Mrs.  Pat¬ 
terson  does  all  her  own  housework. 
She  lives  with  her  only  surviving  son. 
One  son  died  several  years  ago  after 
having  been  an  invalid  twenty  years. 


The  summer  outing  of  the  New  Eng¬ 
land  Woman’s  Press  .Association  was 
held  on  June  15  at  Cedar  Hill,  Wal¬ 
tham,  Mass.  Miss  Helena  B.  Shipman, 
newly  chosen  president. 


Marian  De  Forest  was  recently  re¬ 
elected  committee  chairman  of  the  Scrib¬ 
blers’  Oub  of  Buffalo;  Mrs.  Frank  T. 
Sullivan  was  again  named  as  secretary- 
treasurer  and  Miss  .Anna  L.  Harlow. 
Mrs.  Frederick  Willard  Kendall  and 
Mrs.  John  W.  Bush  make  up  the  execu¬ 
tive  committee.  This  club  is  composed 
of  the  newspaper  women  of  Buffalo. 


Mrs.  J.  M.  Patterson 


Mrs.  J.  M.  Patterson,  85  years  old, 
of  Marshall,  Mo. 

Mrs.  Patterson  has  been  a  regular  con¬ 
tributor  to  the  Marshall  Daily  Demo- 
cral-Xcix's  for  6(J  years.  Perhaps  more 
remarkable  than  her  length  of  service 
is  the  fact  that  at  the  age  of  85  she  is 
still  furnishing  excellent  copy. 

Until  his  death  20  years  ago  Mrs. 
Patterson's  husband  owned  an  interest 
in  and  was  etlitor  of  the  Democrat- 
News.  Mrs.  Patterson  began  newspaper 
writing  when  Mr.  Patterson  first  became 
editor.  She  was  capable  and  enjoyed  the 
work.  When  her  husband  died  Mrs. 
Patterson  was  retained  on  the  staff. 

For  the  past  five  years  she  has  han¬ 
dled  her  work  at  home  by  use  of  the 
telephone. 


Organization  of  the  Woman’s  Ad¬ 
vertising  Oub  of  Los  .Angeles  has  just 
been  perfected,  with  65  active  members. 
The  group  will  meet  weekly.  Temporary 
officers  elected  were ;  Mrs.  Gertrude 
Maynard,  president ;  Mrs.  Elsa  Bere- 
gas.sy,  secretary,  and  Mrs.  Jessamine  .Ad- 
kinson,  treasurer.  Rosalind  Bates  heads 
the  committee  appointed  to  draw  up  a 
constitution,  and  Marion  Lois  is  in  charge 
of  clubhouse  affairs. 


.Alice  Spinney,  a  reporter  for  the 
H'orcester  (Mass.)  Telegram,  has  been 
elected  vice-president  of  the  Tau  Kappa 
.Alpha,  the  honorary  journalistic  society 
of  the  University  of  New  Hampshire. 


Mrs.  Irene  Simms  Shields  has  returned 
to  her  post  as  advertising  manager  of 
the  Monroe  (La.)  Xexes-Star,  follow¬ 
ing  an  operation. 


Altha  Leah  Bass,  a  member  of  the 
Chicago  Daily  Ne7vs  staff  of  book  re¬ 
viewers,  recently  had  her  first  novel, 
“Neosho,”  published  by  Burton. 


JOBS  WAITING  FOR  25 
COLUMBIA  GRADS 


Half  of  1927  Journalism  Graduates 
Already  Have  Positions,  Prof. 
Will  Reports — Several 
Working  in  N.  Y. 


Twenty-five  seniors  out  of  a  class  of 
50  who  received  their  B.Litt.  degrees 
from  the  Pulitzer  School  of  Journalism, 
Columbia  L’niversity,  on  June  1,  stepped 
into  newspaper,  magazine  advertising  or 
publicity  jobs,  according  to  a  record  in 
the  hands  of  Dr.  .A.  S.  Will,  associate 
professor  at  the  Pulitzer  School.  Many 
of  these  students  assumed  the  responsi¬ 
bilities  of  their  positions  before  com¬ 
mencement  and  were  not  able  to  attend 
commencement  exercises  for  that  reason. 

The  United  Press  employs  Robert  Bell 
and  Robert  Newcomb  in  its  New  York 
offices. 

The  Denz'er  Post  employs  Orrin  Pier- 


Myra  Waterman  for  the  Nciv  York 
Times.  Pauline  Packer  takes  assignments 
for  Success  and  Forbes  Magazine  and 
Ernest  Warren  does  reporting  and  copy 
reading  for  the  New  Bedford  (Mass.) 
Standard. 

Harry  McHose  is  office  manager  for 
the  Select  Printing  Company,  80  Lafay¬ 
ette  street.  New  York.  Milton  Cohen 
writes  books  reviews  for  The  Nation. 

Hugh  Neely  Fleming,  Jr.,  is  handling 
nublicity  for  Carl  W.  .Ackerman,  and 
Ruth  Silverman  will  take  care  of  publi¬ 
city  for  the  Girl  Scouts’  organization. 


REPORTER  CHAPERONS  ELOPERS 


And  It  Made  a  Good  Yarn,  for  Bride 
Was  Governor’s  Daughter 


Will  Bowman  and  Samuel  Pace  serve 
as  reporters  on  the  New  York  World. 

Frances  Schiff  is  reporting  for  the  Neiv 
York  Herald  Tribune  and  Tess  Slesinger 
is  in  the  fashion  department  of  that  paper. 

Margaret  Cosse  edits  the  Bronxville 
Reznew  for  the  summer,  while  Lester 
Rounds  edits  Brooklyn,  and  reports  for 
the  Brooklyn  Eagle.  Louise  Garber  will 
be  assistant  editor  of  The  Independent 
Woman. 


Portia  Biggs  has  joined  the  advertising 
department  of  Macmillan  Company.  Eu¬ 
gene  Gartner  will  do  advertising  in 
Bloomingdales. 

William  Bourne  reports  for  the  Ashe¬ 
ville  (N.  C.)  Times.  Dorothy  Lannuier 
for  the  Paterson  (N.  J.)  Press  Guardian, 
Paul  Ritter  for  the  Cleveland  (O.)  News, 


When  the  pretty  daughter  of  Governor 
Fred  W.  Green  of  Michigan  recently  took 
it  into  her  head  to  elope  with  the  boy  of 
her  choice,  the  Lansing  State  Journal 
managed  to  score  a  real  “scoop”  on  the 
rest  of  the  state  with  an  exclusive  “in¬ 
side”  story  of  the  event  written  by  a  staff 
member  who  chauffeured  the  couple  on 
their  thrilling  trip  into  Ohio,  “stood  up” 
with  the  bridegroom,  and  presumably  had 
the  first  opportunity  to  kiss  the  bride. 

The  heroine  of  the  escapade  was  Miss 
Helen  Nancy  “Pegg>”  Green,  the  hero 
was  Norvell  Tyrrell,  and  the  newspaper¬ 
man  was  Trevor  L.  “Ted”  Christie.  The 
boy  and  girl,  principals  in  the  affair,  were 
both  students  at  Michigan  State  College 
and  (Thristie.  who  was  a  student  there  not 
so  long  ago  himself,  happened  to  be  shar¬ 
ing  Tyrrell’s  room  at  his  fraternity  house 
when  the  youthful  lovers  began  plans  for 
their  dash  into  matrimony.  (Thristie  be¬ 
came  the  only  confidante  of  the  pair  and 
when  all  preparations  were  complete  it 
was  decided  to  take  him  along. 


APRIL 


— the  biggest  month! 


MAY 

— the  next  in  point  of 

LOCAL  and 

FOREIGN 


Advertising 


in  the  history 


of  the 


FORT  WORTH 
STAR  -  TELEGRAM 


The  Star-Telegram  and  Record-Tele¬ 
gram  has  more  circulation  than  any 
other  three  papers  combined  in^West 
Texas,  one  of  the  richest  sections 
in  the  South 


Covering  1,100  Towns 


NO  CONTESTS,  PREMIUMS  OR  SCHEMES 
JUST  A  NEWSPAPER 


MjWl 


tttLEGBW 


PErOMMlpGRAM 

DailyH^^^nday 


Charter  Member  Audit  Bureau  of  Circulation 


More  than  125,000  Daily  and  Sunday 
Largest  Circulation  in  Texas 


AMON  G.  CARTER  A.  L.  SHUMAN 

President  and  Publisher  Vice-Pres.  and  Adv.  Director 


I 


Standardized 


For  Economical  Composition 

INTERTYPE  C-s.m.-2 


TEXT  and  DISPLAY 


Without  a  Peer 


Use  Intertypes  For 

ADVERTISING 

COMPOSITION 


Furnished  in  either 


ems 


The  range  of  the  C-s.m.-2  is 
from  5  to  60  point  condensed 
and  as  many  as  12  different 
faces  can  be  run  in  the  six 
magazines  on  the  machine — 
without  extra  magazines. 


Now  that  practically  all  the  newer  faces  are  cut  in  complete  series 
for  the  Intertype,  publishers,  printers  and  advertisers  are  finding 
great  economies  in  slug  composition.  Today  the  finest  work  is 
being  set  on  Intertypes  and  printed  direct  from  the  slugs.  The 
savings  permit  lower  costs  and  larger  profits.  Write  for  literature. 


Visit  the  Inter  type  Sxhibit  at  the  Qraphic  Arts  Exposition 
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Whafs  the  matter 


with  young  Perkins? 


The  neighbors  think  he’s  crazy.  You  can’t  blame  them. 

Respectable  young  husbands  and  fathers  don’t  ordinarily 
come  dancing  in  from  the  5:15  like  a  hamadryad  on  mid -summer’s 
eve  .  .  leastwise  not  in  Rogers  Park. 


How  can  they  know  that  something  BIG  has  come  into  the  life  of 
Morton  V.  Perkins  and  family  of  two  .  .  .  that  he’s  just  received 
his  first  big  RAISE  .  .  .  that  now  the  Perkinses  can  have  a  CAR? 
Yet,  that’s  just  it.  The  boss  has  listened  to  reason  and  from  now  on 
bigger  and  better  pay  checks  are  to  make  possible  a  smart  1927 
model  for  the  Perkins  household. 


But  make  no  mistake  about  it.  Perkins  isn’t  going  to  buy  A  car 
.  .  .  any  old  car  .  .  .  he’s  going  to  buy  THE  car.  Perkins  reads 
The  Chicago  Daily  News  every  evening.  Automobile  advertising  in 
this  effective  medium  has  made  him  brand  conscious.  He  is  now 
ready  to  deliver  himself  “pre-sold”  to  somebody’s  salesroom. 


I 


I 


THE  CHICAG 
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Advertising 
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J.  B.  Woodward,  110  E.  42d  St. 

Woodward  &  Kelly,  360  N.  Michigan 
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Thousands  of  young  fellows  in  Chicago  and  suburbs  are  on  the  brink 
of  the  BIG  moment.  The  car  they’ll  buy  will  be  the  car  they’re  being 
sold  now.  The  consistent  week-day  leadership  of  The  Daily  News 
in  automobile  display  advertising  is  the  best  evidence  that  manufac¬ 
turers  and  dealers  find  it  the  most  effective  week-day  medium 
through  which  to  reach  the  Perkinses  of  Chicago  and  suburbs  during 
the  important  period  when  that  first  car  is  still  but  a  rosy  prospect. 
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Woodward  dC  Kelly,  Fine  Arts  Building 


SAN  FRANCISCO 

C.  Geo.  Krogness,  233  First  National  Bank  Bldg. 


31,  1927,  439,990 — 95  per  cent  in  Chicago  and  Suburbs 
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CLASSIHED  ADVERTISING 

DetcriptiTe  Copy  Placed  by  George  •  Washington  Used  in  Brooklyn 
Eagle  Promotion — Collection  Boxes  Aid  K.  C.  Star — Drive 
for  7-Time  Contracts  in  Cincinnati 


A  N  unusual  classified  promotion  adver- 
tisemeirt  appeared  in  the  Brooklyn 
Eagle  on  Thursday  of  last  week  stre'ss- 
ing  the  importance  of  using  descriptive 
copy. 

The  caption  read  “George  Washington 
Knew  the  X'alue  of  Descripti%'e  Copy,” 
and  underneath  w'as  a  facsimile  of  an 
advertisement  placed  in  the  Maryland 
Journal  in  1773,  signed  by  George 
Washington,  and  offering  for  sale  20,- 
000  acres  of  land  on  the  Ohio  and  Great 
Kanhawa  rivers.  An  e.xcerpt  from  the 
ad  follows: 

“As  these  lands  are  among  the  first 
which  have  been  surveyed  in  the  part 
of  the  country  they  lie  in,  it  is  almost 
needless  to  promise  that  none  can  e.x- 
ceed  them  in  luxuriance  of  soil,  or  con¬ 
venience  of  situation,  all  of  them  lying 
upon  the  banks  either  of  the  Ohio  or 
the  Kanhawa,  and  abounding  with  fine 
fish  and  wild  fowl  of  various  kinds,  as 
also  in  most  excellent  meadows,  many  of 
which  (by  the  bountiful  hand  of  nature) 
are  in  their  present  state,  almost  fit  for 
the  scythe.” 

Washington’s  copy  goes  into  great  de¬ 
tail  regarding  terms,  how  many  acres 
shall  be  cleared  and  “laid  down  in  good 
grass  for  meadows”  each  year,  and  how 
many  fruit  trees  shall  be  planted  by 
each  purchaser. 

Under  the  reproduction  of  Washing¬ 
ton’s  copy  the  Eagle  said : 

“Back  in  1773  the  Maryland  Journal 
carried  this  advertisement.  Not  only  is 
it  an  interesting  specimen,  but  it  also 
shows  how  important  the  Father  of  Our 
Country  considered  a  detailed  descrip¬ 
tion  when  advertising  his  property  for 
sale. 

“Remember  this  when  placing  a  Gas- 
sified  Ad.  It  may  make  your  copy 
slightly  longer,  but  ultimately  it’s  the 
shortest  way  to  reach  prosnective  buvers. 
“BROOKLYN  DAILY  EAGLE 
“Classified  IVant  Ads” 


Want  ad  boxes  in  leading  stores  and 
office  buildings  are  a  great  aid  to  the 
Kansas  City  Star’s  classified  ad  depart¬ 
ment  as  well  as  to  patrons.  Twenty- 
three  of  the  boxes  now  are  located 
throughout  the  city. 

Advertisements  and  answers  to  ad¬ 
vertisements  may  be  placed  in  the  want 
ad  boxes.  No  stamp  is  required. 

Regular  collections  are  made.  Ads  go¬ 
ing  into  the  boxes  before  9:45  each 
morning  reach  the  Star’s  office  in  time 
for  the  evening  edition. 


Excitement  ran  high  in  the  classified 
department  of  the  Cincinnati  Enquirer 
when  the  first  contest  was  held  among 
the  ad-takers  for  the  greatest  number 
of  seven-time  contracts  for  classified  in¬ 
sertions. 

There  was  a  tie  between  Miss  lone 
Parker  and  Miss  Catherine  Rosenstein 
both  obtaining  98  seven-time  contracts. 
Altogether  the  ad-takers  obtained  a  total 
of  550  .such  contracts  in  the  first  week’s 
drive. 

Many  of  the  contracts  obtained  were 
from  persons  who  called  up  to  make 
a  one  time  insertion  and  by  good  sales¬ 
manship  of  the  ad-takers  were  convinced 
that  it  was  to  their  advantage  to  take 
the  seven-time  basis. 


An  index  to  all  Lost  and  Found  ads 
appearing  in  the  Kansas  City  Star  for 
the  preceding  two  months  is  maintained 
at  the  Star  office  to  further  aid  in  the 
recoverv  of  lost  articles. 


Ehike  Bolger,  “formerly  of  Buffalo, 
N.  Y.,  and  Boston.  Mass.,  is  now  clas- , 
sified  advertising  manager  of  the  Neie 
Britain  (Conn.)  Herald,  succeeding 
William  J.  Hennessey,  who  has  become 
classified  advertising  manager  of  the 
Hartford  Times. 


WITH  THE  GENERAL  ADVERTISERS 


Sheaffer  Pen  Advertising  Manager  Returns  from  Dealer  Instruction 
Tour — Gardner  Motors  Increases  Sales — Chevrolet 
Promotes  Klingler 


^ARL  K.  H.\RT,  advertising  and  sales 
promotion  manager  of  the  W.  A. 
Sheaffer  Pen  Company,  has  just  com¬ 
pleted  a  tour  of  ten  middle  western  cities, 
where  he  gave  special  instruction  to  the 
dealers,  prospects  and  salesmen  on  the 
merchandising  of  Sheaffer  products.  Mr. 
Hart’s  tour  included  Des  Moines,  St. 
Paul,  Minneapolis,  Louisville,  Nashville, 
St.  Louis,  .Atlanta,  Birmingham,  Mem¬ 
phis  and  Columbus.  He  was  gone  from 
his  Fort  Madison,  Iowa,  office  from  May 
1  to  June  7. 


ASHEVILLE 

Distributing  Center  of  Western 
North  Carolina 


Population 
60,000  Estimate  1927 
28,504  Census  1920 

255,363  City,  Suburban,  25 -Mile  Radius 


No  other  city  is  situated  to  cover 
western  North  Carolina  as  ef¬ 
fectively  as  Asheville, — high  in 
the  Blue  Ridge  Mountains. 

Charlotte  is  1 40  miles  to  the 
southeast.  Greensboro  and 
Winston-Salem  are  200  miles  to 
the  northeast.  Knoxville.  Ten¬ 
nessee.  across  the  mountains,  is 
130  miles  west. 

Type  of  City 

There  is  no  other  city  of  similar 
size  the  country  over  with  more 
palatial  homes  and  hotels.  This 
is  reflected  in  the  high  grade  and 
varied  merchandise  displayed  in 
Asheville’s  stores. 

Asheville  is  a  wealthy  com¬ 
munity.  The  very  beauty  of 
the  mountainous  country  and 
mild  climate,  aside  from  busi¬ 
ness  opportunities,  attract  many 
rich  men. 


Developments  around  Asheville 
(some  not  in  the  corporate 
limits  but  actually  part  of  the 
city)  have  been  multiplying  for 
several  years.  Suburbs  like 
Biltmore  Forest,  Lakeview, 
Grove  Park,  typify  wealth  and 
culture. 

The  schools,  colleges  and 
churches  are  many,  modern 
and  wonderful. 

Industries  . 

Aside  from  local  manufacturing, 
wholesaling,  retailing,  farming, 
fruit  growing,  and  stock  raising, 
the  “crop”  most  indicative  of 
the  territory  is  the  “tourist  crop.” 

Asheville  is  the  hub  of  cele¬ 
brated  resort  territory,  high  in 
North  Carolina’s  Blue  Ridge 
Mountains  —  next  door  to 
Paradise. 


H.  A.  .Alexander,  who  has  been  in 
charge  of  advertising  for  the  Great  At¬ 
lantic  and  Pacific  Tea  Company  in  Kan¬ 
sas  City  a  year,  has  been  transferred  to 
St.  Louis  to  develop  territory  there.  Ken¬ 
neth  Stitzer  has  succeeded  Mr.  .Alexan¬ 
der. 


The  Asheville  Citizen 


Morning  and  Sunday 
1 6,246  Circulation 


A.  B.  C.  Member 
Line  Rate  61^2^ 


.Arbuckle  Brothers,  New  A’^ork,  have 
appointed  the  Hawley  .Advertising  Com¬ 
pany,  New  York,  to  direct  a  campaign 
on  Yuban  coffee  in  a  list  of  Connecticut 
newspapers. 


Gardner  Motors  shows  an  increase  of 
38  per  cent  in  actual  retail  sales  from 
January  to  May,  according  to  figures  just 
released  by  its  president.  Net  factory 
earnings  for  May  totalled  $68,000,  or 
about  45  cents  a  share  on  the  outstanding 
stock.  More  Gardner  Eights- in-line  were 
built  and  shipped  last  month  than  any 
previous  one.  One  hundred  and  fifty-two 
new  dealers  have  been  added  to  the  list. 


The  Consolidated  Gas  Company,  New 
York,  will  establish  a  precedent  among 
local  gas  utilities  next  month  by  adver¬ 
tising  its  new  gas  refrigerator  in  full- 
page  space  in  a  half  dozen  national  busi¬ 
ness  publications. 


Henry  T.  Wheelock,  former  advertis¬ 
ing  manager  for  the  Velie  Motors  Cor¬ 
poration,  Moline,  Ill.,  and  recentlv  sales 
manager  for  the  Moline  Pressed  Steel 
Company,  has  joined  the  International 
Harvester  Company  motor  sales  division 
in  Milwaukee,  Wis. 


The  Oievrolet  Motor  Car  Company  of 
Detroit  has  appointed  H.  J.  Klingler  gen¬ 
eral  sales  manager.  He  was  formerly 
assistant  sales  manager  and  has  been  with 
the  company  since  1924. 


SENDING  LETTER  WITH  BYRD 

.A  letter  from  H.  R.  Swartz,  president 
of  R.  Hoe  &  Co.,  to  Dr.  Marcel  Knecht 
of  Le  Matin.  Paris,  will  be  carried  by 
Commander  Richard  E.  Byrd  in  his  nlane 
the  “.America”  when  it  hops  off  for  Paris 
this  week. 

ITALIAN  EDITORS  IN  FEUD 

The  arrest  of  James  V.  Lanzetta.  pub¬ 
lisher  of  the  Italian  newspaper  Corricrc 
Di  Syracuse,  on  a  charge  of  criminal 
libel  is  the  climax  of  a  controver.sy, 
which  has  been  waged  for  the  last  two 
months  between  himself  and  Giulio 
Fulco,  publisher  of  the  Giornale  Italiano. 


Asheville  is  Naturally  a  Morning  Paper  City 

Papers  from  other  cities  cannot  get  Into  Asheville’s  territory  until 
the  news  is  stale.  And  no  evening  paper  in  Asheville  can  get  far 
out  until  the  next  morning. 

The  Asheville  Morning  Citizen  has  this  natural  advantage  in  addi¬ 
tion  to  its  news,  feature  services  and  sound  management  which  com¬ 
bine  to  make  it  one  of  the  South’s  most  representative  newspapers. 

National  Representatives 

E.  Katz  Special  Advertising  Agency 


NEW  YORK 
CHICAGO 


DETROIT 

ATLANTA 


KANSAS  CITY 
SAN  FRANCISCO 
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m  Old  Corano,  the  Italian  Nobleman  did  it !  Thousands 

of  Americans  are  doing  it  today  !  You  can  do  it  too  ! 

Dr.  Frank  McCoy  Tells  Hoi 


-A.  . 


Frank  McCoy  Tells  How 


His  experience  is  the  same  as  that  of  Sir  Arbuthnot  Lane,  one  of  England’s 
most  noted  physicians,  who  stated  that  good  health  is  largely  a  matter  of 
"diet  and  drainage.”  Dr.  McCoy,  through  his  clinic,  his  syndicated  news¬ 
paper  articles  and  his  wonderful  book,  “The  Fast  Way  to  Health”  is  showing 
thousands  how  to  get  well  and  stay  well. 

Newspaper  men  work  under  tremendous  pressure.  Good  health  is  absolutely 
essential  if  they  are  to  maintain  the  pace  that  newspaper  life  demands.  Wise 
eating — proper  living — right  thinking — may  prevent  a  breakdown,  even  a 
painful  operation.  If  you  are  suffering  from  any  of  the  following  dis¬ 
eases,  Dr.  McCoy’s  book — “The  Fast  Way  to  Health” — can  probably  help 
you  just  as  it  has  helped  thousands  of  others. 


Acne 

Adhesions  (removing) 

Anemia 

Appendicitis 

Asthma 

Auto-Toxemia 

Backache 

Blood  Pressure  (high) 
Blood  Pressure  (low) 
Bronchitis 
Catarrh  and  Colds 


Constipation 

Cystitis 

Circulation  (defective) 
Deafness 

Digestive  Disorders 
Dropsy 

Ears  (chronic  discharge 
from) 

Eczema  and  Psoriasis 

Epilepsy 

Flatulence 


Gallstones 
Goitre 
Hay  Fever 
Headache 

Heart  Derangements 
Insomnia 
Kidney  Stones 
Liver  Trouble 
Nephritis 

Neuralgia  (Tri-Facial) 
Neuritis 


Paralysis 

Prolapsus  of  Organs 

Rectal  Troubles 

Rheumatism 

Rickets 

Rupture 

Strength  (gaining  of) 
Tonsils  (dis.) 

Varicose  Veins 
Weight  (gaining  of) 
Weight  (reduction) 


Let  Dr.  McCoy  Show  You  the  Road  to  a  Lifetime  of  Happiness 


The  Fast  to  Heiilth 


Read  what  “Ed”  Howe  and  B.  C.  Forbes  say 


Dr.  Frank  McCoy's  H-alth  Articles  are  appearing  daily  in  more 
than  I  SO  of  America's  leading  newspapers.  Hundreds  of  thousands 
of  people  throughout  the  country  are  following  his  common-sense 
health  advice. 


McCoy  Publications.  Inc.:  "I  enclose  my  check  for  Eighteen  Dol¬ 
lars  ($18.00)  for  six  more  of  Dr.  McCoy's  books  "The  Fast  Way 
to  Health."  Kindly  mail  them  to  the  following  persons.  My 
reorder  will  tell  you  what  1  think  of  this  wonderful  book." 

(Name  on  request) 


See  what  "Ed"  Howe.  America's  own  philosopher,  and  B.  C.  Forbes, 
noted  financial  authority,  have  to  say  regarding  Dr.  McCoy's 
great  book: 

Dr.  McCoy:  "  'The  Fast  Way  to  Health'  is  the  most  sensible  book 
of  the  kind  that  1  have  ever  read." 

E.  W.  “(Ed)"  Howe.  Atchison.  Kansas. 


Do  you  know  what  you  should  eat? 

Do  you  eat  bad  combinations  of  good  food? 

How  much  do  you  eat? 

Do  you  know  the  true  relation  between  right  eating  and  good  health? 

All  these  questions  are  answered  clearly  and  briefly  in  Dr.  McCoy’s  book,  “The 
Fast  Way  to  Health.” 

Already  more  than  100,000  copies  have  been  sold  throughout  the  United  States. 
It  discusses  in  plain,  understandable  language  the  influence  of  proper  food  on  good 
health. 

Dr.  McCoy’s  Book  covers  almost  every  possible  human  ailment  from  asthma  to 
eczema.  By  citing  actual  cases  on  which  he  has  advised,  he  shows  how  even  the 
most  dread  diseases  may  be  overcome  by  proper  dieting,  correct  exercise  and  right 
thinking. 

This  is  one  of  the  most  valuable  books  that  has  ever  been  placed  at  the  disposal 
of  mankind.  It  is  a  book  that  will  benefit  your  health — that  will  give  you  a  new 
outlook  on  life — that  will  enable  you  to  enjoy  life  to  the  fullest  extent. 


Dr.  McCoy:  "The  Fast  Way  to  Health"  is  a  book  full  of  sound 
common-sense. 

B.  C.  Forbes,  New  York  City. 


SPECIAL  OFFER  TO  NEWSPAPER  MEN 


Dr.  McCoy:  “Your  wonderful  book  is  worth  a  thousand  dollars 
of  any  man's  money.  1  mean  just  that." 

R.  J.  Cromie.  Owner  &  Publisher,  Vancouver  Sun. 


Dr.  McCoy:  "I  have  studied  diet  for  twenty-five  years  and  know 
your  treatments  will  do  what  is  claimed  for  them.  'The  Fast 
Way  to  Health'  is  the  best  reasoning  1  have  read  on  the  diet 
question." 

Dr.  E.  J.  Favell,  Rice  Lack,  Wisconsin. 


The  regular  price  of  “The  Fast  Way  to  Health”  is 
$3.  But  because  Dr.  McCoy  wishes  his  message 
to  reach  newspaper  men,  who  in  turn  reach  20,- 
000,000  people  on  this  continent,  he  is  making  a 
special  price  to  newspaper  executives  and  employees 
of  $2  per  copy,  postpaid.  Dr.  McCoy  is  helping 
millions  of  daily  newspaper  readers  with  their 
health  programs.  He  can  help  you  too. 


McCOY  PUBLICATIONS,  Inc., 

Brack  Shops,  Loe  Angeles,  California. 


\ 


Enclosed  Is  $ .  in  full  payment  for . 

copies  of  “The  Fast  Way  to  Health.” 

(If  you  wish  it  sent  C.  O.  D.,  simply  sign  your 
name  and  address.) 


Dr.  McCoy:  "If  every  family  based  its  life  habits  upon  the  articles 
published  under  your  name,  we  Doctors  would  have  little  to  do." 


You  Take  No  Risk 
Whatever 


city .  State. 


Dr.  W.  V.  Cage,  M.D.,  Denver,  Colorado. 


If  you  are  not  absolutely  satisfied  with  the 
book,  return  it  to  us  within  5  days  and  we 
wUl  refund  your  money. 


It  Is  understood  that  you  will  refund  the  full 
purchase  price  If  I  return  the  book  or  books 
within  five  (5)  days. 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Syndicate  Artist*  Greet  Lindbergh  in  Strips — Noted  Persons  Tell  “Success 
Recipe” — Rube  Goldberg  and  Family  Leave  for  Abroad — 

Tewson  Resuming  Radio  Talks 


Col.  Charles  A.  Lindbergh  re- 
”  turned  in  triumph  to  St.  Louis  the 
St.  Louis  Fost-Dist'atch  issued  a  special 
Lindbergh  edition,  a  feature  of  which  w'as 
a  page  of  comics  drawn  especially  for  the 
edition  in  which  the  regular  characters 
tix)k  "time  out”  to  welcome  Lindy. 

Artists  contributing  special  cartoons 
were  Maurice  Ketten,  Fontaine  Fox, 
Marjorie  Henderson,  George  McManus 
Clare  Briggs,  George  Herriman,  and 
Bud  Fisher. 


Feature  Syndicate,  will  give  another  of 
a  series  of  radio  talks  through  WEAF 
and  associated  stations  on  Monday  eve¬ 
ning,  June  27,  at  8;15  p.  m.  He  will 
oiler  "Literary  Cocktails.” 


Rube  Goldberg,  cartoonist  for  the 
McXaught  Syndicate,  with  Mrs.  Gold¬ 
berg  and  their  two  sons  sailed  June  17 
for  a  3  months’  stay  in  Europe. 


The  Ledger  Syndicate  has  compiled  a 
series  of  25  articles  under  the  title  of 
“My  Success  Recipe”  as  told  to  Lillian 
Genn  by  noted  Americans.  Among  those 
interviewed  are  Fannie  Hurst,  Samuel 
I'ntermyer,  Dorothy  Dix,  Samuel  Rea, 
David  Belasco  and  Gloria  Swanson. 


Effective  June  14,  Rosa  C.  Charles 
withdrew  from  the  Specialized  Syndicate 
Service  and  her  interests  were  purchased 
by  the  Boulden- Whittaker  Company,  Inc., 
who  are  assuming  all  obligations  in  con¬ 
nection  with  the  business. 


W .  Orton  Tewson,  who  writes  “An 
Attic  Salt-Shaker”  column  for  the  United 


Mrs.  H.  I.  Phillips,  wife  of  H.  I. 
Phillips,  columnist  for  Associated  News¬ 
papers,  underwent  a  serious  operation  in 
New  York  this  week. 


ADVERTISING  AGENCY  AFFAIRS 


Dorrance,  Sullivan  &.  Co.  Get  Copper  &  Brass  Research  Association 
Account — Budd  Named  Art  Director,  Presbrey  Company — 

C.  H.  Trapp  Agency  Formed  in  St.  Louis 


■EFFECTIVE  Aug.  1,  1927,  the  Copper 
&  Brass  Rt.search  Association  of  25 
Broadway,  New  York,  has  placed  its  ad¬ 
vertising  account  with  Dorrance,  Sullivan 
&  Company,  Inc.  The  Copper  &  Brass 
Research  Association  is  composed  of 
miners  and  smelters  in  the  industry  as 
well  as  the  fabricators  of  copper,  brass 
and  bronze  products  of  all  kinds. 

No  announcement  of  the  advertising 
plans  of  the  Association  can  be  made  at 
this  time,  Sturges  Dorrance  declared,  but 
said  that  the  newspaper  advertising  which 
has  been  done  by  the  group  has  been  very 
successful  and  that  the  newspaper  appro¬ 
priation  would  undoubtedly  be  increased. 


ice,  known  as  Lohse-Budd  Company, 
New  York  City,  for  three  years. 


The  C.  H.  Trapp  .Advertising  Agency 
with  offices  in  the  Paul  Brown  Building, 
St.  Louis,  has  been  started  by  C.  H. 
Trapp,  for  some  years  with  the  .Anfenger 
Advertising  .Agency,  St.  Louis.  .Among 
other  accounts  he  has  obtained  the  Colin 
B.  Kennedy  Company,  radios,  St.  Louis, 
and  the  Century  Manufacturing  Com¬ 
pany,  St.  Louis,  electrical  supplies. 


Denison  M.  Budd  was  this  week  ap¬ 
pointed  art  director  ,  of  the  Frank  Pres¬ 
brey  Company,  New  York. 

Mr.  Budd’s  talent  as  an  artist  was 
recognized  as  a  result  of  his  work  in  con¬ 
nection  with  Houbigant  and  Cheramy  ad¬ 
vertising.  He  recently  returned  from 
Europe,  where  he  spent  six  months  in  the 
study  of  French,  English  and  German 
advertising  art. 

Prior  to  his  connection  with  the  Pres¬ 
brey  Company,  Mr.  Budd  was  art  direc¬ 
tor  and  visualizer  with  Frank  Seaman, 
Inc.,  New  York,  for  three  years,  follow¬ 
ing  which  he  operated  his  own  art  serv- 


The  new  Texas  advertising  agencies 
were  recently  granted  charters.  They 
are :  Aviation  Advertising  Company, 

San  Antonio.  Capital  $2,000.  Incorpora¬ 
tors  :  El.  R.  Nabors,  T.  E.  Breed  and  C. 
W.  Payne ;  Hailey  &  Lewis,  Inc.,  El 
Paso.  Capital  $1,000.  Incorporators: 
H.  W.  Hailey.  B.  W.  Lewis  and  Mrs. 
Garice  D.  Hailey;  The  Dallas  Associa¬ 
tion,  Dallas.  Capital  $2,000.  Incorpora¬ 
tors:  C.  L.  Norsworthy,  H.  D.  Martin 
and  J.  H.  Jenkins. 


J.  J[ay  Fuller,  head  of  the  Buffalo  ad¬ 
vertising  agency  bearing  his  name,  dis¬ 
cussed  '“Community  .Advancement  and 
How  to  Sell  Your  Community”  at  a  re¬ 
cent  dinner  of  the  Hamburg  (N.  Y.) 
Chamber  of  Commerce. 


WOOD  GIVES  NEW  PRIZE 
TO  PRESS  STUDENTS 


New  York  School  Will  Award  $100  to 
Pupils  Selected  by  Their  Fellows  as 

Possessing  Leadership - Other 

Prises  Total  $500 


Leadership  is  the  quality  selected  for 
special  reward  by  Henry  .A.  Wise  Wood, 
president  of  the  Wood  Newspaper  Ma¬ 
chinery  Company,  in  presenting  to  the 
School  for  Newspaper  Printing  Press¬ 
men  in  New  York  his  check  for  $100  to 
be  used  as  a  prize  or  prizes  for  students 
chosen  by  his  fellows  as  possessing  that 
quality.  The  award  will  be  made  annu¬ 
ally.  “To  knowledge,  industry,  and 
character  must  be  added  the  power  of 
leadership  if  a  man  is  to  succeed  greatly,” 
Mr.  Wood  commented  in  his  letter  to 
Charles  J.  Walsh,  secretary  of  the  ad¬ 
visory  board  on  industrial  and  vocational 
education  of  the  New  York  City  Board 
of  Education,  under  whose  auspices  the 
school  is  conducted. 

Other  prizes  which  are  awarded  annu¬ 
ally  to  pupils  of  the  school  from  funds 


previously  made  available  by  Mr.  Wood 
are : 

E'or  the  graduate  rating  highest  in 
scholarship — $150. 

For  the  pupil  w’ith  the  best  attendance 
record — $25. 

For  the  highest  rating  in  the  final  writ¬ 
ten  test  of  graduates — $25. 

For  the  best  essay  on  “Waste — ways 
to  avoid  it  in  the  pressroom” — $25. 

For  the  best  essay  on  a  subject  assigned 
to  the  school  six  weeks  before  graduation 
upon  a  subject  connected  with  school 
instruction — $25. 

For  the  best  idea  given  during  the  year 
on  any  practical  improvement  in  the 
mechanism  or  operation  of  the  newspaper 
press — three  prizes,  $75,  $50  and  $25. 

For  the  best  five  of  a  group  of  students 
selected  by  the  instructors  as  of  high 
practical  efficiency — five  prizes  of  ^0 
each. 


A.  N.  A.  MEET  OCT.  31 

The  dates  of  the  annual  meeting  of  the 
Association  of  National  Advertisers  have 
been  put  forward  a  week,  until  Oct.  31, 
Nov.  1  and  2.  This  meeting,  which  orig¬ 
inally  was  scheduled  during  the  week  of 
Oct.  24,  will  be  in  the  Hotel  Roosevelt. 
New  York  Citv. 


If  you  are  planning  a 
Rotogravure  Campaign 
in  Syracuse,  N.  Y.,  you 
will  be  interested  in  know¬ 
ing  where  the  local  and 
national  advertisers  run 
the  bulk  of  their  roto¬ 
gravure  advertising. 


ROTOGRAVURE  LINEAGES 
SYRACUSE,  N.  Y.  NEWSPAPERS 


FIRST  5  MONTHS  1927 


POST 

STANDARD 


HERALD’S 

LEAD 


HERALD 

Local.  57,016  lines  9,328  lines  47,688  lines 
26,815 


Nat.  .  .40,056  “ 
Total.  97,072  “ 


13,241 


36,143  “  60,929 

(De  Lisser  Bros.,  Inc.,  Figures) 


SYRACUSE  HERALD 


SYRACUSE,  N.  Y. 


National  Representatives: 

PRUDDEN,  KING  &  PRUDDEN,  Inc. 


270  Madison  Avenue 
New  York 


Park  Square  Bldg. 
Boston 


28  E.  Jackson  Blvd. 
Chicago 


507  Montgomery  St.  Leary  Building  Chamber  of  Commerce  Bldg. 

San  Francisco,  California  Seattle,  Washington  Los  Angeles,  California 
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WKS  WITH  BEST  BUSINESSMONS 


lUYS  IOWA  FARM 
AT  $312  AN  ACRE 


Iowa  Is  Back  on  the  Business  Map 


:;Tiowa  merits  sales 

]  EFFORTS,  ACCORDING 
i  TO  BUSINESS  SURVEY 


Retired  Farmer  Purchases  80 
Acres  for  $25,000 


Sales  and  Credit  Map  Shows 
Favorable  Market  Condition 


Davenport.  June  25 — Sale  of 
the  first  farm  in  Iowa  in  re¬ 
cent  years  above  $300  an  acre 
fis  reported  this  month  when 
Edward  Stoltenberg,  retired 
farmer,  Davenport,  purchased 
for  his  son  the  eighty  acres 
owned  by  Herman  Thiessen  of 
Durant  for  $25,000. 

The  farm  is  located  one  mile 
south  of  Stockton,  in  Musca¬ 
tine  county,  just  off  the  pro¬ 
posed  paved  road  running  from 
Wolcott  to  Durant. 

Deal  on  Cash  Basis 

Mr.  Stoltenberg  paid  cash, 
the  price  per  acre  being  $312.- 
iO.  The  farm  house  is  large 
and  thoroughly  modern,  while 
the  buildings  are  new  and  well 
equipped. 


Ed.  Note — Two  points  in  this 
transaction  should  be  noted. 
First,  the  deal  was  cash, 
which  gives  a  more  accurate 
picture  of  values  than  is  pos¬ 
sible  in  deals  where  trades 
Spire  largely.  Second,  Mr. 
Stoltenberg  purchased  the 
firm  for  his  son — a  move 
which  indicates  that  the  com¬ 
ing  generation  in  Iowa  is  not 
blind  to  the  opportunities  of 
the  farm. 


At  a  time  when  both  private  and  public 
Information  about  Iowa  is  mainly  a  matter  of 
opinion,  based  on  limited  personal  experience, 
it  is  helpful  to  check  individual  estimates  of 
Iowa  with  this  disinterested  financial  and  eco¬ 
nomic  survey,  made  by  an  eastern  firm. 

The  map,  printed  above  through  the  cour¬ 
tesy  of  the  Brookmire  Economic  Service,  New 


York,  shows  Iowa’s  position  for  summer  and 
fall  business  in  relation  to  the  United  States 
as  a  whole. 

To  the  executive,  the  map  has  a  broader  sig¬ 
nificance  than  merely  to  point  out  the  busi¬ 
ness  opportunity  in  Iowa.  It  also  shows  a 
favorable  outlook  for  the  next  six  months  over 
the  major  part  of  the  country. 


1 

1 

Advertisers  who  understand  the  Iowa  situation 
know  from  experience  that  the  consumers’  market  i 

there  cannot  be  properly  sold  without  the  use  of 
newspapers  in  these  twenty-one  key  cities.  ' 

IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 

Ames  Tribune 

Keokuk  Gate  City 

Boone  News-Republican 

Marshalltown  Times-Republlcan 

Burlington  Gazette 

Mason  City  Globe-Gazette  & 

Burlington  Hawk-Eye 

Tribune 

Cedar  Rapids  Gazette 

Muscatine  Journal  &  News-  | 

Centerville  lowegian  &  Citizen 

Tribune  ' 

Council  Bluffs  Nonpareil 

Oelwein  Register 

Davenport  Democrat  &  Leader 

Oskaloosa  Herald  I 

Davenport  Times 

Ottumwa  Courier  ^ 

Dubuque  Telegraph-Herald 
and  'Times  Journal 

Fort  Dodge  Messenger  & 

Sioux  City  Journal 

Sioux  City  Tribune 

Chronicle 

Washington  Journal 

Fort  Madison  Democrat 

Waterloo  Evening  Courier 

i 

L _ ^ 

Iowa  City  Press  Citizen 

Waterloo  Tribune 

LOCAL  TRADE  REPORT 
INDICATES  PROGRESS 


Vholesalers  and 
Show  Consistent 


Retailers 

Increases 


Marshalltown,  June  25. — The 
economic  progress  of  Iowa,  as 
reported  by  the  Sales  and 
Credit  Map,  is  reflected  in  a 
recent  survey  of  local  whole¬ 
salers  and  retailers. 

Remarkable  increases  in 
business  were  not  reported, 
but  the  cross-section  showed  a 
consistent  gain  over  1926.  The 
following  are  typical  com¬ 
ments: 

Letts,  Fletcher  Company:  Al¬ 
though  we  have  reorganized 
our  territory  so  that  we  are 
now  covering  it  with  a  smaller 
number  of  salesmen  than  were 
required  last  year,  our  sales 
show  an  increase  over  the  cor¬ 
responding  months  of  1926. 

J.  C.  Penny  Company:  Our 
business  up  to  April  30  showed 
an  increase  of  approximately 
13  per  cent  over  1926.  Exces¬ 
sive  rains  and  unseasonable 
weather  have  prevented  us 
from  making  a  similar  gain 
for  May.  We  are  confident 
that  fall  business  will  be  up  to 


New  York,  June  25. — Iowa 
ranks  among  the  four  most 
favored  sections  in  the  United 
States  for  general  business,  ac¬ 
cording  to  the  sales  and  credit 
map  for  summer  and  fall,  is¬ 
sued  recently  by  the  Brook¬ 
mire  Economic  Service. 

The  map  is  determined  by  a 
careful  check  of  general  trade 
indicators,  including  bank  deb¬ 
its,  business  failures,  collec 
tions,  employment,  wholesale 
trade,  and  collections.  The 
map  shows  the  entire  state  of 
Iowa  as  being  one  of  the  out¬ 
standing  sections  of  the  United 
States,  on  a  general  business 
rating. 

1927  Income  Above  1926 
Estimated  Income  for  Iowa 
during  the  next  six  months,  as 
shown  by  the  income  tables 
which  accompany  the  map,  is 
$864,000,000.00,  nearly  $400  per 
capita.  This  is  a  gain  over  the 
income  for  last  year,  and  also 
over  the  average  for  the  last 
three  years.  Iowa  is  one  of 
the  few  sections  in  which  a 
double  gain  has  been  regis¬ 
tered. 

Industrial  Income  Gains 

One  of  the  important  factors 
in  the  growth  of  Iowa’s  income 
has  been  the  industrial  prog¬ 
ress  of  the  state.  Total  out¬ 
put  of  Iowa  factories  for  1926 
was  about  $800,000,000.00,  and 
1927  production  is  reported 
ahead  of  1926. 

The  gain  in  industrial  pro¬ 
duction,  nearly  $300,000,000 
above  1921  has  not  only  in¬ 
creased  the  buying  power  of 
Iowa  cities,  but  has  helped  to 
provide  a  better  local  market 
for  Iowa  farm  products,  which 
in  turn  has  a  favorable  influ¬ 
ence  on  income. 

Income  Evenly  Distributed 

The  business  situation  in 
Iowa  may  be  taken  as  even 
more  favorable  than  is  shown 
by  the  figures  on  per  capita 
income,  since  compared  with 
other  states,  the  distribution 
of  Iowa’s  income  extends  more 
evenly  over  the  state  and 
among  its  citizens. 

It  is  even  distribution  of 
buying  power,  rather  than  con¬ 
centration  in  certain  areas  or 
among  certain  classes,  which 
makes  the  best  potential  mar¬ 
ket. 


or  better  than  normal,  and 
have  made  purchases  on  that 
basis. 

The  New  England  Company: 
Higher  prices  for  agricultural 
products,  and  profitable  em¬ 
ployment  of  labor,  have  put 
our  business  well  on  the  right 
side  of  the  ledger.  We  are 
looking  forward  to  a  good  fall 
trade. 
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touch  with  the  people.  Moreover  the 
PLAIN  PEOPLE  GIVE  DAILIES  power  of  illimitable  control  of  money 
THEIR  POWER  the  willingness  to  spend  it  like  a 

- -  drunken  sailor  makes  very  dithcult  com- 

(Continued  from  page  34)  petition  for  the  publisher  who  has  not  the 

_  money  bags  to  fall  back  upon.  I  fear  that 

the  newspaper  business  has  fallen  upon 
tising  of  your  strongest  competitors  in  evil  days  and  1  sigh  for  the  good  old 


the  advertising  line. 

The  worst  pest  of  all  is  the  free  pub- 


days  when  every  great  newspaper  had  at 
its  head  and  in  control  some  outstanding 


licity  agent  who  argues  with  the  big  busi-  man  who  had  earned  his  reputation  in 
ness  concern  that  it  is  folly  to  pay  for  ad-  new'spaper  work. 

vertising  space  in  the  newspapers.  He,  the  The  Scripps-Howard  combination  has 
press  agent,  can  secure  free  publicity  by  a  score  of  newspapers  scattered  all  over 
his  influence  with  the  publisher  or  with  the  country,  the  outcome  of  the  life  work 
persons  on  the  staff  of  the  newspapers,  of  E.  W.  Scripps.  It  conducts  as  a  by- 
His  product  comes  sometimes  brazenly  product  a  great  news  service  organized 
and  openly  enough,  sometimes  hidden  in  for  profit  which  has  thus  far  devoted 
so-called  syndicate  letters  offered  free,  itself  to  the  dissemination  of  news ;  but 
Sometimes  they  have  the  temerity  to  if  it  should  fall  into  the  hands  of  mer- 
ask  a  low  price  for  the  syndicate  letters,  cenary  men  it  might  become  an  agency  of 
They  are  often  insidious  and  ingenious,  great  evil.  Frank  Gannett,  Paul  Block. 
The  press  agent  is  always  well  paid  for  James  M.  Cox  and  a  score  of  other 
his  work.  The  newspaper  is  the  goat,  individuals  and  combinations  also  have 
The  waste  baskets  up  in  the  Times  office  the  string  paper  fever, 
are  crammed  with  such  literature  every  There  is  something  in  the  combination 
day.  Yet  with  all  our  watchfulness  at  of  a  morning  and  evening  publication  in 
infrequent  intervals  something  gets  the  same  plant  owned  and  conducted  by 
through.  A  good  many  publishers  fall  the  same  man  or  little  group  of  men 

for  it  right  along.  Don't  you  see  that  so  that  appeals  to  me.  It  is  running  strong 

long  as  the  press  agent  can  put  these  in  the  New  England  states  and  is  spread- 
things  over  on  the  papers,  you  will  never  ing  all  over  the  country.  We  have  such 
get  a  line  of  paid  advertising  from  the  a  combination  in  our  own  state  where 

houses  he  represents?  The  publisher  Henry  Walser  and  J.  W.  Derschuck  are 

should  put  his  foot  down  strong  on  such  running  in  combination  in  Hazleton.  I 
an  outrageous  imposition.  was  up  in  Worcester,  Mass.,  about  a 

Frankly,  1  do  not  like  the  chain  news-  year  ago  where  Mr.  Booth  is  conducting 
paper  game.  Its  tendency  is  to  take  all  the  Telegram-Gasette,  the  Gazette  in  the 
the  idealism  and  sentiment  out  of  the  afternoon  and  the  Telegram  in  the  morn- 
newspapers,  standardize  them  and  convert  ing.  No  ads  are  accepted  for  one  that 


them  into  money  making  machines. 


don’t  go  in  the  other.  There  is  only 


Look  at  Hearst.  Besides  a  dozen  maga-  one  setting  of  type  for  the  two  papers, 
zines  and  film  news  corporations,  he  has  There  is  little  or  no  change  in  the  make- 
great  newspapers,  morning  or  evening  or  up.  The  machinery  does  double  work, 
both,  in  New  York,  Boston,  Washington,  You  will  readily  perceive  the  tremendous 
Baltimore,  Atlanta,  Chicago,  Milwaukee,  saving  by  such  a  combination. 

San  Francisco,  Los  Angeles,  Rochester,  Up  in  Springfield,  Mass.,  the  situation 
Syracuse  and  other  towns.  Like  a  great  is  even  more  surprising.  The  Bowles 
colossus  he  doth  bestride  the  continent,  family  have  conducted  the  SpringAeld 
But  whatever  you  may  think  of  Hearst  Republican,  an  independent  paper  of  won- 
and  his  influence  for  good  or  evil,  he  is  a  derful  reputation  for  so  small  a  town, 
newspaperman,  and  one  of  the  greatest  of  for  almost  time  out  of  mind.  There  were 
his  generation.  That  is  what  cannot  be  four  daily  newspapers  and  two  Sundays 
said  of  most  of  the  other  millionaire  published  in  Springfield.  The  repre¬ 
owners  of  many  newspapers.  sentative  of  the  Bowles  family  for  this 

F'rank  Munsey,  having  bought  and  done  generation  has  purchased  all  four  of  the 
to  death  the  New  York  News,  the  New  newspapers  and  the  extra  Sunday  paper. 
York  Press,  the  Philadelphia  Evening  He  is  publishing  the  daily  papers  in  two 
Times  and  goodness  knows  how  many  morning  and  evening  combinations  and 
other  newspapers,  was  up  to  the  time  of  has  killed  one  of  the  Sunday  papers, 
his  death  suckling  the  New  York  Sun,  Some  of  these  newspapers  are  Republican, 
which  had  a  glorious  past  under  Charles  others  are  Democratic,  and  still  others 
Dana.  He  had  a  short  time  before  independent.  Some  of  them  are  wets  and 

his  death  sold  the  Herald,  which  won  others  are  dry.  Some  are  high  protec- 

world  wide  fame  under  that  stormy  tionists  and  others  are  for  a  tariff  for 
petrel,  James  Gordon  Bennett,  to  the  revenue  only  to  meet  the  expenses  of  gov- 
Tribune.  William  Cullen  Bryant’s  and  ernment  economically  administered.  Yet 
Larry  Godkin’s  Evening  Post  is  now  they  are  all  going  under  the  ownership 
an  attachment  of  C.  H.  K.  Curtis,  of  the  same  man  and  they  are  all  ap- 

In  Philadelphia  the  Public  Ledger  of  parently  in  prosperous  condition.  If  you 

George  W.  Childs,  the  Times  of  Alex-  want  publicity  in  the  city  of  Springfield, 
ander  K.  McClure,  the  Press,  which  you  have  to  go  to  Mr.  Bowles  for  it. 
Charles  Emory  Smith  made  great,  the  Here  are  a  few  of  the  subjects  that  it 
Wanamaker  Evening  Telegraph  and  Van  will  be  possible,  iwrhaps  profitable,  for 
Valkenberg’s  iconoclastic  North  Ameri-  members  of  our  editorial  organizations  to 
can  have  all  been  swept  into  the  capacious  discuss. 

maw  of  Cyrus  H.  K.  Curtis  and  merged  - 

with  the  Public  Ledger;  while  another  BARS  “CHARITY”  ADVERTISING 
Philadelphia  paper,  the  Record,  controlled  _ 

by  Wanamaker,  is  in  the  market.  Richmond  Merchants  to  Increase  Their 

Marse  Henry  Watterson,  type  of  a  „  _ 

great  generation  of  journalists,  lived  to  Newspaper  Space 

see  his  fine  paper  the  Louisville  Courier-  The  Richmond  (Va.)  Retail  Mer- 


ny  vvanamaKer,  is  m  tne  marxet.  Richmond  Merchants  to  Increase  Their 

Marse  Henry  Watterson,  type  of  a  „  _ 

great  generation  of  journalists,  lived  to  Newspaper  Space 

see  his  fine  paper  the  Louisville  Courier-  The  Richmond  (Va.)  Retail  Mer- 
Joumal  taken  over  by  the  heir  to  Stand-  chants’  Association,  at  its  last  meeting, 
ard  Oil  Flagler’s  millions.  Why  did  these  decided  to  make  a  sharp  reduction  in  the 
great  newspapers  fall  into  the  hands  of  usual  amount  of  booklet,  program  and 
multi-millionaires?  Because  they  could  souvenir  publicity,  and  increase  the 
not  live  on  their  legitimate  business  and  amount  of  newspaper  advertising  used  by 
went  to  wealthy  men  who  could  afford  members  of  the  organization, 
to  nourish  and  expand  them.  When  other  A  committee,  the  members  of  which 
business  ventures  prove  unprofitable  they  have  not  been  divulged,  to  be  known  as 
are  closed  up  by  the  sheriff.  When  a  the  “secret”  committee,  was  appointed  to 
•newspaper  is  ready  for  the  grave  some-  pass  on  the  worthiness  of  organizations 
body  comes  along  and  resuscitates  it.  seeking  donations  and  advertising  from 
Now  this  passing  of  newspaper  con-  the  associaticm.  The  new  rules  will  go 
trol  out  of  the  hands  of  trained  news-  into  effect  at  once,  it  was  said, 
papermen  and  into  the  hands  of  very  W.  A.  Clarke.  Jr.,  secretary  of  the 
wealthy  men  is  a  serious  thing  for  the  group,  said:  “The  association  has  de¬ 
people.  It  places  tremendous  power  for  cided  to  suspend  advertising  on  theatre 
the  molding  of  public  opinion  in  the  tickets,  door  checks,  rain  checks,  score 
hands  of  a  few  strong  men  and  there  is  cards,  hotel  registers,  wall  thermometers, 
danger  that  it  will  not  always  be  exerted  athletic  and  theatrical  programs  and  sim- 
in  the  popular  interest  but  rather  in  the  ilar  media,  except  when  such  advertising 
interest  of  the  owner  and  his  associates  is  recommended  bv  a  committee  of  the 
for  their  own  aggrandizement.  There  is  association.  Advertising  will  be  diverted 
danger  that  the  press  may  get  out  of  to  newspapers.” 


No  sirree 

the  Detroit  Times 

is  not  one 

of  the  rover  boys — 

it  stays 

home  nights 

and  doesnT  go 

wandering 

all  over  “zones” 

it  stays  right 

by  the  old  hearth 

and  peddles  its 

advertisers* 

goods  like  a  good 

little  medium 
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Figures  That  Are  Intensely  Illuminating 

O  OR  the  information  of  National  Advertisers  and  Advertising  Agencies, 
^  the  May  record  of  newspapers  advertising  in  WASHINGTON,  D.  C., 
compiled  by  De  Lisser  Bros.,  Inc.,  Newspaper  Advertising  Statisticians, 
will  prove  interesting,  showing  as  it  does  the  supreme  dominance  by  The 
Star — Evening  and  Sunday — of  this  fertile  market. 


Amusements  &  Theatres . 

STAR 

Eve.  &.  Sun. 

23,712 

2nd  paper 
Morn.  &  Sun. 

19,428 

3rd  paper 
Evening 

20,328 

4th  paper 

Morn.  Sc.  Sun. 

19,585 

Automobiles  . 

82,890 

71,998 

15,318 

30,916 

Auto  Accessories . 

67,174 

27,832 

34,851 

30,325 

Department  Stores . 

.  655,240 

82,677 

111,629 

36,503 

Men’s  Clothing . 

75,960 

30,022 

33,541 

18,258 

Women’s  Wear . 

.  164,704 

30,804 

25,779 

8,015 

Financial,  Banks  and  Brokers . 

60,815 

42,823 

14,337 

14,449 

Foods,  Groceries  &  Beverages.  .  .  . 

.  131,835 

23,429 

40,396 

22,941 

Furniture  &  Household  Goods.  .  . 

.  286,138 

58,144 

38,844 

30,221 

Hotels,  Resorts,  Etc . 

18,920 

14,169 

7,752 

9,069 

Electrical  &  Radio . 

30,322 

12,548 

7,594 

20,040 

Jewelry,  Silverware  and  Optician. 

29,467 

9,734 

11,281 

4,637 

Real  EiState . 

.  143,537 

87,451 

25,776 

31,001 

Drug  Stores . 

37,585 

10,945 

22,806 

3,792 

Musical  Instruments . 

20,917 

6,629 

8,479 

9,994 

Medicines  and  Toilet  Articles . 

.  47,957 

19,981 

25,726 

41,991 

Railroad  &  Steamship . 

42,138 

40,791 

9,426 

8,621 

Shoes  . 

57,528 

17,884 

9,395 

7,512 

Tobacco  . 

33,925 

1 2,020 

10,680 

11,970 

All  other  Classifications . 

.  172,267 

78,349 

44,808 

77,264 

Local  Display . 

Summary 

.1,764,088  502,692 

410,523 

275,294 

Foreign  Display . 

.  418,943 

194,966 

108,223 

161,810 

Classified  . 

.  461,818 

152,876 

117,347 

145.657 

Grand  Total .  . 

.2,644,849 

850,534 

636,093 

582,761 

*  The  record  of  the  Weehinzton  News  (tabloid)  is  not  compiled. 

TWO  IMPORTANT  POINTS 

ARE  GIVEN  EMPHASIS 

PROOF  OF  ECONOMY 
AND  EFFICIENCY 


One  advertiser  re¬ 
cently  writes,  “No  mis¬ 
take  was  made  in 
selecting  The  Star  to 
carry  the  copy  in  Wash¬ 
ington  for  The  Star’s 
cost  per  inquiry  in  the 
prize  recipe  contest  was 

the  LOWEST  OF  ANY 
PAPER  IN  THE 
UNITED  STATES— 
about  HALF  THE 
COST  of  the  second 
best.” 


Eastern  RepresentatiTe 
Dan  A.  Carroll 
110  East  42nd  Street 
New  York,  N.  Y. 


That  The  Star  leads  the  field  in  every  class  of  advertis¬ 
ing — both  local  and  foreign. 

That  The  Star’s  total  lineage  was  585,461  lines  MORE 
than  that  carried  by  the  three  other  papers  combined. 

Any  advertiser  interested  in  cultivating  this  rich  market 
should  study  these  concrete  figures  bearing  in  mind  that 
one  appropriation — in  TTie  Star — is  sufficient  to  com¬ 
pletely  and  influentially  command  this  field. 

For  any  detailed  information  concerning  the  Washington 
market,  write  the  Statistical  Department  of  The  Star. 


WASHINGTON,  D.  C.  western  Represenutive 

J.  E.  Lutz 

Matnhar  of  Tho  Awooctatod  Proaa  1110  Tower  Building 

Chicago,  111. 
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JULIUS  HERMAN,  ROTO 
PIONEER,  DIES 

Came  to  U.  S.  in  1888  and  Became 

President  of  Printing  Company — 
Aided  in  Producing  First  Roto 
Section  in  America 

By  Charles  F.  Hart 

^fecllallicaI  Superintendent,  A'ra'  York  Times 

A  recent  cable  from  Europe  announces 
the  death  of  Julius  Herman,  president  of 
the  Rotoprint  (iravure  Company,  New 
York,  on  May  27,  at  his  native  town, 
Yienna. 

He  was  born  at  Vienna,  Dec.  24,  1870, 
which  would  make  his  age  at  death,  fifty- 
six.  His  education  consisted  of  the  ordi¬ 
nary  grade  school  and  the  equal  to  our 
high  school  general  training,  until  he 
reached  the  age  of  18  years,  when  he 
came  to  the  United  States  and  obtained  a 
clerical  position  with  the  Sackett  &  Wil¬ 
helms  Printing  and  Machinery  Company 
It  Brooklyn,  New  York,  until  1911,  during 
which  time  he  rose  to  Treasurer  and  later 
president,  holding  one  or  the  other  of  these 
positions  for  a  total  period  of  11  years. 

In  1914,  he  organized,  with  John  L. 
Zaugg  as  a  partner,  the  Rotoprint  Gravure 
Company,  New  York,  becoming  president 
thereof  and  holding  this  position  during 
the  growth  of  this  company  to  date,  al¬ 
though  the  corporate  structure  of  the 
Rotoprint  Company  on  Jan.  1,  1926,  was 
merged  with  the  Hall  Printing  Company 
of  Chicago  and  New  York,  Mr.  Herman 
however,  retaining  his  title  and  position, 
together  with  extensive  financial  holdings, 
in  the  merger. 

Mr.  Herman  became  acquainted  with 
the  fundamentals  of  the  rotogravure 
printing  process  in  Germany  in  1911  and 
studied  and  developed  details  of  this 
method  intensively  and  during  the  same 
,  year  bought  the  process  rights  in  behalf 
of  the  Sackett  &  Wilhelms  Company  and 
waa  the  original  pioneer  to  bring  these  re¬ 
sults  to  and  develop  them  in  .America. 
His  company  printed  the  Nezv  York 
Tiiiii's'  Christmas  and  New  Year’s  edi¬ 
tions  in  rotogravure  which  were  the  first 
of  their  kind  in  this  country,  at  the  end  of 
1913,  the  work  being  performed  in  the 
Sackett  &  Wilhelms  Company’s  Brooklyn 
plant,  shortly  after  which  he  sold  and  im¬ 
ported  and  installed  their  own  rotogravure 
presses  for  the  Times.  Later,  similar 
equipment  was  sold  by  and  through  Mr. 
Herman  to  the  Chicago  Tribune,  the 
Curtis  Publishing  Company  of  Philadel¬ 
phia.  the  Boston  Herald,  the  Cleveland 
Leader,  the  Toronto  Star,  etc.' 

In  addition  to  developing  the  roto¬ 
gravure  processes  in  this  country  for 
newspaper  printing  account,  Mr.  Herman 
obtained  the  first  magazine  insert  roto¬ 
gravure  printing  contract  in  the  United 
States  from  the  National  Geographic, 
Magazine,  the  latter  holding  exclusive 
publishing  privileges  in  this  particular 
direction  for  an  initial  period  of  six 
months. 

He  organized  the  Chicago  Rotoprint 
Company  and  plant  in  Chicago  in  1923, 
with  the  Hall  Printing  Company  and  his 
nephew,  Alfred  B.  Geiger,  and  his  partner, 
Mr.  Zaugg,  associated  therein,  this  plant 
also  having  been  merged  in  company  with 
■  the  New  York  organization  into  the  Hall 
organization  during  1926. 

The  rotogravure  industry  in  this  coun¬ 
try  owes  Julius  Herman  a  great  deal.  His 
work,  during  the  early  years  of  the  World 
War,  in  lending  every  possible  aid  to  the 
development  of  American  rotogravure 
machinery  and  his  sound  and  encouraging 
advice  to  competitors  did  much  to  estab¬ 
lish  rotogravure  printing,  particularly  in 
New  York  City,  on  a  sound  financial 
basis. 

His  every  thought  was  for  the  con¬ 
tinued  progress,  not  only  of  his  own  or¬ 
ganization  but  the  industry  as  a  whole. 


OHIO  PUBUSHER  DIES 

Samuel  Newton  Cook,  81,  at  one 
time  city  editor  of  the  Columbus  Dis¬ 
patch,  died  a  few  days  ago  at  Sandusky, 
O.  He  was  a  civil  war  veteran.  Burial 
,was  at  Columbus. 


ALLEN  COLLIER 

President  of  Cincinnati  Agency 
Succumbs  to  Heart  Attack 

•Ullen  Collier,  widely  known  advertis¬ 
ing  man  and  president  of  the  Procter 
&  Collier  Company,  advertising  agency 
of  Cincinnati,  died  suddenly  of  apoplexy 
at  his  home  in  Cinci'  ‘i  June  16.  Burial 
services  were  held  M  ay  of  this  week. 

Mr.  Collier  had  been  enjoying  fairly 
good  health  until  last  Wednesday  when 
lie  was  attacked  with  a  severe  headache 
and  had  his  chauffeur  drive  him  home. 
He  became  unconscious  shortly  after¬ 
wards  and  died  about  fifteen  hours  later. 

Mr.  Collier  was  64  years  old  and  last 
year  Master  Printers  from  all  parts  of 
America  honored  him  on  the  occasion 
of  his  golden  jubilee  in  the  trade.  The 
National  Typothetae  and  the  Printing 
Crafts  Association  attended  the  celebra¬ 
tion  and  presented  him  with  a  bronze 
tablet. 

Mr.  Collier  was  born  in  Cincinnati  in 
1863,  and  when  but  13  he  went  into  the 
printing  business  on  a  small  scale,  using 
a  Tory  press.  He  built  up  a  large  busi¬ 
ness  from  this  inauspicious  start  and  34 
years  ago  combined  forces  with  Percy 
Procter,  a  pioneer  in  the  advertising  field, 
forming  the  Procter-Collier  Advertising 
Company,  of  which  he  was  president  and 
secretary  at  the  time  of  his  death.  For 
years  he  was  a  director  of  the  National 
Typothetae.  He  was  a  member  of  the 
.American  Association  of  Advertising 
Agencies,  Sons  of  the  Revolution,  So¬ 
ciety  of  Colonial  Wars,  Queen  City  Club, 
Cincinnati  Country  Club,  Chamber  of 
Commerce  and  the  Cincinnati  Club.  He 
was  a  Thirty-Second  Degree  Scottish 
Rite  Mason. 

CHARLES  M.  WILLOUGHBY 

Washington  Writer  and  Hattiesburg 
(Miss.)  American  M.  E.  Dies 

Charles  M.  W  illoughby,  a  charter  mem¬ 
ber  of  the  National  Press  Club  and  for 
years  a  familiar  figure  in  newspaper  cir¬ 
cles  at  the  National  Capital,  died  Mon¬ 
day  night,  June  20,  in  a  New  Orleans 
hospital.  For  the  last  five  years  he  W’as 
managing  editor  of  the  Hattiesburg 
(Miss.)  American.  He  was  but  43  years 
old. 

A  native  of  Virginia,  AVilloughby  began 
newspaper  work  at  Washington.  For  six 
years  he  was  on  the  IVashington  Post.  He 
was  next  assistant  city  editor  of  the  old 
IVashington  Times  for  three  years.  He 
then  went  to  Hattiesburg  to  assume  edi¬ 
torial  charge  of  the  News  when  Frank 
Lander  purchased  the  paper.  He  was  re¬ 
called  to  the  Washington  Times  several 
years  later  and  covered  the  second  in¬ 
auguration  of  Woodrow  Wilson. 

-After  the  .Armistice  he  was  drafted  by 
Herbert  Hoover  for  special  work  as  a 
member  of  the  American  Relief  Commis¬ 
sion  to  Russia.  Upon  his  return  to  this 
country  he  returned  to  Hattiesburg  to  as¬ 
sume  charge  of  the  American. 

Burial  was  at  Jonesville,  Va. 

HARRY  M.  JOHNSTON 

Houston  (Tex.)  Post-Dispatch  News 
Editor  Dies  at  42 

Harry  M.  Johnston,  42,  news  editor  of 
the  Houston  (Tex.)  Post-Dispatch,  died 
recently  at  his  home  in  Houston  after  an 
illness  of  several  months.  He  was  the 
son  of  the  late  Col.  R.  M.  Johnston, 
editor  of  the  Houston  Post  for  many 
years. 

Mr.  Johnston  began  his  newspaper 
career  on  the  Houston  Post  under  his 
father  as  soon  as  he  completed  his  edu¬ 
cation,  and  practically  all  of  his  news¬ 
paper  career,  covering  a  period  of  25 
years,  was  on  this  paper  and  its  successor, 
the  Post-Dispatch. 

For  a  short  time  several  years  ago  he 
was  managing  editor  of  the  El  Paso 
(Tex.)  Times  and  also  of  the  El  Paso 
Democrat.  During  Gov.  W.  P.  Hobby’s 
administration  as  Governor  of  Texas,  he 
served  as  assistant  adjutant  general.  Mr. 
Johnston  came  back  to  Houston  from  El 
Paso  when  the  Dispatch  was  founded  by 
R.  S.  Sterling  to  become  city  editor. 


The  Power  of 

ADVERTISING 

attains  its  greatest  velocity  when  the 
message  it  assumes  to  deliver  reaches  the 
greatest  number  of  people  susceptible  to 
the  proposition . 


A  larger  number  of  circulation  units  does 
not  necessarily  mean  more  buyers.  It 
does  mean  a  higher  rate . 

A  study  of  the  elements  of  circulation  of 
any  medium  will  determine  the  potential 
market  for  any  product.  It  means  far 
more  than  mere  circulation.  .... 

In  HARRISBURG,  Pennsylvania 

the  HARRISBURG  TELEGRAPH  en- 
velopes  a  retail  market  of  more  than 
45,000  of  the  best  families  in  Central 
Pennsylvania,  families  with  fixed  habits, 
buying  power  and  characteristics . 

In  step  with  other  progressive  news¬ 
papers,  the  HARRISBURG  TELE¬ 
GRAPH,  through  Emerson  B.  Knight, 
Inc.,  of  Indianapolis,  has  made  a  study 
of  its  market  and  has  available  facts  and 
figures  for  all  its  advertisers. 

Take  advantage  of  this  service.  Ask  us 
for  our  booklet,  ^^Getting  to  the  Bottom 
of  Things  in  Harrisburg.’’ . 


HARRISBURG  TELEGRAPH 

Central  Pennsylvania’s  Greatest 
Daily  Newspaper 


Represented  by 

STORY,  BROOKS  &  HNLEY 

New  York  Philadelphia  Chicago 

Los  Angeles  San  Francisco 
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Dealer  Co-Operation 
is  real  ^ 

In  the  Keystone  Market. 


The  experience  of  many  National  Advertisers  in  the  Keystone  Market  has 
been  both  surprising  and  gratifying.  In  nearly  every  instance  they  have  been 
able  to  tie  up  the  local  dealer  with  their  campaigns.  Because  the  dealer 
knows  the  value  of  the  advertised  product  to  bring  customers  to  his  store — 
he  features  the  goods  in  this  window.  He  displays  them  prominently  on  the 
show  case  and  counter.  He  instructs  his  salespeople  behind  the  counter  to 
push  it.  He  is  sold  on  the  quick  sale,  big  volume  and  rapid  turnover  idea, 
behind  the  national  product. 

If  you  are  not  getting  dealer  co-operation  from  the  Pennsylvania  Market 
try  a  campaign  of  advertising  in  the  papers  listed  below  and  watch  your 
sales  and  dealer  distribution  grow. 


••Allentown  Call . 

...(M) 

Clrculntion 

33,300 

2.500 

lines 

.11 

10.000 

lines 

.11 

••Allentown  Call . 

....(S) 

23,638 

.11 

.11 

ttBeaver  Falls  Tribune . 

...(E) 

7,141 

.03 

.03 

ttBethlehem  Globe  Times.. 

...(E) 

14,147 

.06 

.06 

tfBrownsville  Telegraph.... 

...(E) 

7,818 

.04 

.04 

••Chester  Times . 

...(E) 

19,742 

.09 

.07 

ttCoatesville  Record ........ 

...(E) 

6,866 

.035 

.03 

••Connellsville  Courier . 

...(E) 

6,012 

.02 

.02 

••Easton  Express . 

...(E) 

34,476 

.10 

.10 

••Erie  Times . 

,...(E) 

30,594 

.08 

.08 

ttGreensburg  Tribune  Review. (EM) 

14,800 

.05 

.05 

ffHazleton  Plain-Speaker . (E)  ) 

ttHazleton  Standard-Sentenel.  (M)  ) 

20,582 

.08 

.07 

••Mount  Carmel  Item . 

....(E) 

4,340 

.0285 

.0285 

••Oil  City  Derrick . 

...(M) 

6,903 

.04 

.04 

Circulation 

**Pott3ville  Republican  and 

Morning  Paper . (EM)  15,887 

••Scranton  Times . (E)  43,000 

••Sharon  Herald . (E)  7,656 

••Sunbury  Item . (E)  5,922 

••Warren  Mirror-Times . (ME)  9,685 

••Washington  Observer  and 

Reporter  . (M&E)  18,130 

ttWest  Chester  Local  News . (E)  11,941 

••Wilkes-Barre  Times-Leader. ...  (E)  26,442 

ttWilliamsport  Sun  and 

Gazette  &  Bnlletin . (ME)  29,931 

tfTork  Dispatch . (E)  20,131 

••A.  B.  C.  Statement,  March  31,  1927. 
ttGovemment  Statement,  March  31,  1927. 


a.600 

linea 

.08 

.13 

.0357 

.035 

.043 

.06 

.04 

.08 

.09 

.05 


10,000 

lines 

.07 

J2 

.0357 

.035 

.043 

.06 

.04 

.06 

.09 

.05 
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(Obituary 

pEOKGE  A.  ESHEXEELDER,  aged 
34.  former  city  edittir  of  the  Xnc 
London!  (Conn.)  Day  and  scenario  editor 
of  the  Eox  Film  Company  died  recently 
at  his  home  in  Jackson  Heights,  I-ong 
Island. 

M.\x  E.  Lixdh?:imkr.  80,  for  many 
years  publisher  of  the  .Vctf  Braunfels 
(Tex.)  I^ost,  German  language  news¬ 
paper,  died  recently  at  his  residence  in 
San  .'\ntonio. 

\V.  L.  Turner,  65.  veteran  Texas 
newspaper  man  and  for  more  than  20 
years  editor  and  publi.sher  of  the  Madi- 
soninllc  (Te.x.)  Sletcor,  was  killed  re¬ 
cently  when  he  was  struck  by  a  pas¬ 
senger  train  on  the  International-Great 
Northern  Line. 

G.  A.  Beemax,  founder  of  the  Co- 
nuinehe  (Tex.)  Chief,  died  recently  at 
the  home  of  his  sister,  Mrs.  L.  B.  Rus¬ 
sell  at  Comanche,  after  an  illness  of 
several  months. 

George  W.  Curtis,  65.  brother  and 
assistant  to  John  Curtis  of  the  SuUk'an 
County  Refntblican,  died  June  13  at 
Monticello,  X.  V.  He  participated  in 
the  Klondike  gold  rush. 

David  C.  Davies,  president  of  the 
I  ronton  (O.)  AVtu.f  died  a  few  days 
ago.  He  was  president  of  a  bank  in 
I  ronton  and  was  interested  in  various 
other  enterprises. 

Thomas  \V.  Ahern,  publisher  of 
Xaugatuck  (Conn.)  Daily  Xexos,  died 
recently. 

.  PETER  J.  O’TOOLE  ' 

- 

Newark  News  Editorial  Writer  Dies 
Following  Stroke  of  Apoplexy 

Peter  J.  O'Toole,  Sr.,  tor  40  years  en¬ 
gaged  in  the  newspaper  business  in  New 
Jersey  and  an  editorial  writer  on  the 
Xezi’ark  Ez’eziing  Xeu's,  died  last  week 
Mr.  O'Toole  suffered  a  stroke  of  apo¬ 
plexy  in  the  office  of  Mayor  Thomas  L. 
Raymond,  where  he  had  been  discussing 
topics  which  he  planned  to  incorporate 
in  an  editorial,  and  was  removed  to  the 
hospital,  dying  a  few  days  later. 

Mr.  0”roole  was  61  years  old.  He 
started  in  the  newspaper  business  on  the 
old  Xezoark  Evening  Journal  and  later 
went  with  the  Xcztvirk  Sunday  Standard, 
both  defunct.  In  1890  he  became  Newark 
correspondent  of  the  Xezo  York  World, 
which  work  he  carried  on  about  35  years. 
He  was  for  years  political  writer  in  New 
Jersey  for  that  paper.  He  joined  the 
News  in  1902. 

U.  S.  PUBLICATIONS  BARRED 

Unable  to  Enter  Mexico  Because  of 
“Derogatory  Articles” 

Seven  newspapers  and  magazines  pub¬ 
lished  in  the  United  States  are  at  present 
barred  from  the  Mexican  mails  under 
government  censorship.  These  are  the 
Saturday  Evening  Post,  Liberty  Maga¬ 
zine,  the  U'ashington  Post  and  Los  An¬ 
geles  El  Eco  de  Mexico,  La  Opinion, 
Los  .\ngeles,  El  Continental,  El  Paso, 
and  La  Prensa,  San  Antonio.  El  Her- 
aldo  de  Mexico,  Los  Angeles,  Cal.,  was 
barred  for  a  time,  but  the  restriction  has 
been  removed  and  the  paper  is  now  al¬ 
lowed  to  enter  the  country. 

Newspapers  in  Mexico  City  were  sub¬ 
jected  to  censorship  for  a  time,  but  are 
now  being  published  without  supervision 
by  the  government.  However,  govern¬ 
ment  censors  pass  on  all  messages  sent 
out  either  over  the  cable  or  the  National 
Telegraph  lines. 

.\ction  against  the  .American  papers 
and  magazines  was  taken  by  the  govern¬ 
ment  on  the  charge  that  the  publications 
had  carried  articles  which  were  deroga¬ 
tory  to  the  Mexican  government  and  peo¬ 
ple.  No  specific  mention  was  made  as  to 
what  articles  were  considered  offensive. 

The  offensive  papers  are  ccmfiscated  by 
postal  authorities  at  point  of  destination. 

MILWAUKEE  DAILIES  CELEBRATE 

The  Milwaukee  Sentinel  celebrated  its 
90th  anniversary  last  week.  At  the  same 
time  the  Milzvaukee  Wiseonsin  News 
marked  its  80th  year. 


RADIO  FANS  DENOUNCE 
AIR  ADVERTISING 

Direct  Broadcasting  of  Articles  .vnd 
Prices  Offensive,  Questionnaire 
Reveals — Good  Will  Pro¬ 
grams  Approved 

(Fly  Tctcgrat'h  t.t  E^>ITO*  &  Publisher) 

Cincinnati,  June  22. — Data  compiled 
from  a  questionnaire  sent  out  to  more 
than  8.(XX)  persons,  including  radio  ed¬ 
itors  of  newspapers,  Giambers  of  Com¬ 
merce,  members  of  the  U.  S.  Radio  So¬ 
ciety  and  listeners  representative  of  the 
better  type  of  intelligence  sent  to  Wash¬ 
ington  this  week  by  the  L'.  S.  Radio 
Society  gave  an  interesting  composite 
view  of  the  listeners’  position  with  regard 
to  direct  advertising  on  the  air. 

The  statement  of  the  results  of  the 
questionnaire  was  given  out  today  by 
Paul  A.  Greene,  managing  director  of  the 
U.  S.  Radio  Society,  headquarters  Cin¬ 
cinnati,  following  his  forwarding  of  a 
copy  to  the  Federal  Radio  Commission 
at  Washington. 

“Fully  92  per  cent  of  the  answers  to 
the  questionnaires  were  signed,''  said  Mr. 
Greene,  “and  the  interesting  part  of  the 
opinions  expressed  was  that  practically 
every  respondent  voiced  his  objections  to 
direct  advertising,  but  said  that  he  had 
no  objection  to  good  will  advertising  of 
radio  stations  or  stations  operated  in 
connection  with  newspapers  or  manufac¬ 
turers.  There  was  no  objection  to  the 
Ever-Ready  Hour  or  other  good  will  pro¬ 
grams  placed  on  the  air.  The  opinion 
prevailed  that  the  direct  advertising 
should  be  confined  to  newspapers,  maga¬ 
zines  and  billboards  and  had  no  place  on 
the  air  from  radio  stations. 

“There  was  universal  complaint  t’roin 
a  station  at  Shenandoah.  la.,  where  di¬ 
rect  advertising  was  being  carried  to  an 
almost  nauseating  degree  by  a  firm  which 
was  attempting  to  sell  auto  tires,  prunes, 
groceries  of  all  kinds  and  giving  prices 
from  the  station  as  well  as  directions  for 
sending  orders.  Merchants  and  commer¬ 
cial  bodies  were  joining  in  protests 
against  this  type  of  direct  advertising, 
and  rightly  so.  for  such  things  have  no 
place  on  a  radio  program.  There  was  no 
objection  made  by  listeners  to  stations 
using  the  name  of  the  concern  operating 
it  for  good  will  advertising  purposes  or 
stating  the  product  advertised,  be  it 
tooth  paste,  playing  cards,  soaps,  tires  or 
what  not,  but  only  in  connection  with  an¬ 
nouncing  programs. 

“The  respondents  declared  against  the 
use  of  radio  for  propaganda  purposes  and 
thought  tliat  all  speeches  should  be  cen¬ 
sored  by  the  station  directors  before  de¬ 
livered  and  all  propaganda  eliminated." 

“The  Commission  has  no  censorship 
programs,”  said  Mr.  Greene,  in  conclu¬ 
sion.  “but  the  law  so  reads  that  stations 
which  the  commission  finds  are  not  per¬ 
forming  a  public  service  will  not  be  given 
preference  in  fixing  wave  lengths  or  issu¬ 
ing  licenses  to  operate.  The  Commission 
can  hold  that  such  and  such  stations  arc 
objectionable  to  the  listeners  and  are  not 
performing  a  public  service.  We  hope 
that  after  reviewing  the  results  of  the 
questionnaires  that  the  Commission  may 
give  heed  to  the  expressions  of  the  lis¬ 
teners.  and  we  believe  that  they  will  be 
so  guided  on  this  question  of  direct  ad¬ 
vertising  on  the  air. 

“Our  responses  came  from  all  parts  of 
the  United  States  and  may  be  well  termed 
a  cross-section  of  opinion  in  this  regard.” 

LUDLOW  WINS  PRIZE 

The  Ludlow  Typograph  Company  and 
the  Cuneo  Press,  Inc.,  were  given  awards 
for  excellence  in  the  exhibit  of  the  best 
work  of  the  five  printers  of  Chicago.  The 
exhibit  was  held  under  the  auspices  of  the 
(Thicago  chapter  of  the  .American  Insti¬ 
tute  of  Graphic  -Arts. 

CATHOLIC  CHURCH  AD'VERTISES 

St.  Patrick's  Roman  Catholic  Church. 
Fall  River.  Mass.,  used  a  three  column 
advertisement  in  the  Pall  Rizvr  Herald 
Xczrs  Tune  10  and  11  to  call  attention  to 
the  Triduum,  three-day  prayer  .service. 


Ssjff'  f^angas  (CUb  j 


[gS|  ’Phe  Kansas  City  Kansan 


ANSAS  CITY  on  both  sides  of  the  River,  has 
welcomed  Imperial  Type  Metal  and  the  Plus 
Vj)  Plan.  The  Kansan  and  the  Journal  Post,  two 
splendid  newspapers  have  joined  the  growing 
ranks  of  newspaper  Plus  Plan  users. 

Sometimes  we  wonder  if  publishers  who  have 
not  yet  selected  Imperial  Type  Metal,  serviced 
by  the  famous  Plus  Metal  Plan,  realize  that  liter¬ 
ally  thousands  of  newspapers  are  now  standard¬ 
ized  on  this  system.  Surely  there  must  be  unusual 
advantages  in  the  Plus  Plan  for  publishers.  There 
are  advantages  and  big  ones: 

The  Plus  Plan  and  Imperial  Metal  are  the  result 
of  this  company’s  studying  and  manufacturing 
one  product — type  metals.  We’re  the  only  com¬ 
pany  manufacturing  type  metal  only.  Our  work  in 
your  behalf  has  been  imitated  but  never  equaled. 
We  have  a  better  idea  of  the  publisher’s  type 
metal  needs  and  know  best  how  to  meet  them. 

This  specialization  enables  us  to  give  you  the  relia¬ 
ble  and  economical  Plus  Plan  that  keeps  your 
metal  up  to  par  at  all  times,  adds  years  of  working 
life  to  your  metal,  does  away  with  metal  troubles 
and  makes  a  decided  reduction  in  your  metal 
costs.  Why  not  make  these  advantages  yours? 


Imperial  Type  Metal  Company 

Manw/octuring  the  following  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


Philadelphia 

Cleveland 


New  York 
Chicago 
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EDITORS  PUBLISHER 

Is  the  NEWS  Paper 

of  the  Daily  Newspaper  Publishing  and  Advertising  Craft 


As  such,  is  vital  to  every  newspaper  and  advertising  man  who  realizes 
the  necessity  of  keeping  accurately  and  promptly  posted  on  the  ac¬ 
tivities.  opinions,  and  trends  of  the  field — a  field  which  is  constantlv 
expanding  from  the  impulses  given  it  hy  THE  DAILY  NEWSPAPER 
— the  one  great  primary  force  that  energizes  the  thinking  and  the  buy¬ 
ing  of  every  home. 


WHAT  NEWSPAPER  OR  ADVERTISING  MAN  WISHES  TO  BE  OUT  OF  TOUCH  FOR 
ONE  SINGLE  W  EEK  WITH  WHAT  IS  GOING  ON  IN  A  FIELD  THAT  NOURISHES  THE 
DEVELOPMENT  OF  SO  MANY  BILLION-DOLLAR  INDUSTRIES? 


WHAT  PUBLICATION  GIVES  THIS  VITAL  NEWS  SO  FULLY,  WITH  SUCH 
HAIR-TRIGGER  PROMPTNESS,  OR  WITH  SUCH  DAILY  NEWSPAPER 
AGGRESSIVENESS  AS  EDITOR  &  PUBLISHER? 


But  EDITOR  &  PUBLISHER  is  more  than  a  NEWS  Paper 

It  is  also  a  great  SERVICE,  a  tremendously  effective  Central  Station 
or  Clearing  House  of  all  kinds  of  newspaper  and  advertising  informa¬ 
tion — a  Service  which  it  asks  YOU  to  use  whenever  you  can.  Call  up 
Bryant  3052-3053-3054-3055  or  3056;  drop  in  on  the  17th  floor  of  the 
Times  Building.  Broadway  and  42nd  St.;  telegraph  or  write  to  our 
•Information  Bureau  for  the  answers  to  any  question. 


EDITOR  &  PUBLISHER. 

Suite  1700,  Times  Building. 

Broadway  at  42nd  St.,  New  York,  N.  Y. 


fHave  you  any  use  for  T1 
this  coupon  NOW  ?  Jj 


Send  me  EDITOR  &  PUBLISHER  every  week  for  a  year,  starting  with  the  next  issue,  and  including  with  my  subscription 
the  INTERNATIONAL  YEAR  BOOK  and  the  MARKET  GUIDE  as  they  are  published  during  the  term  of  my  subscription. 


Enclosed  is  S... 
in  full  payment. 


I  shall  remit  the  subscription  price  on 
receipt  of  your  bill,  in  10  days  or  so. 


Name  . Local  Address 


CITY  . STATE 


Business  Connection 


Title  or  Position 


(Important  confidential  information  for  our  own  files  only.) 

SUBSCRIPTION  RATES:  $4  per  year — $4.50  in  Canada,  $5  in  Foreign  Countries.  Shorter  terms  in  proportion. 
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A.  B.  C.  RULE  ON  RETURNS  TO 
BE  REPEALED 


(^Continued  frcnn  page  5) 


creasing  circulation,  and  an  epic  eulogy 
of  the  yelling  newsboy  by  Sidney  D. 
Long,  of  the  Wichita  (Kan.)  Eagle,  fea¬ 
tured  the  opening  day  of  the  convention. 

Called  to  order  by  President  Payne, 
Itidianapolis  Star,  the  more  than  100  dele¬ 
gates  attending  heard  the  address  of  wel¬ 
come  from  the  local  mayor,  and  the  re¬ 
sponse  by  John  Schmid,  circulation  di¬ 
rector  of  the  Hearst  newspapers,  before 
committee  reports  were  submitted  and 
consideration  of  circulation  topics  of  the 
day  really  got  under  way.  In  epitome  the 
net  of  the  convention’s  opening  day  was 
a  tug-of-war  between  two  questions, 
“Should  we  increase,  and  how  can  we  in¬ 
crease  circulation?” 

It  was  Mr.  Park  who  sounded  the 
warning  note,  urging  the  circulators  to 
bear  in  mind  that  increased  circulation 
may  be  a  liability,  rather  than  an  asset. 

“Circulation,”  he  said,  “should  be  no 
larger  than  necessary  to  cover  the  reading 
population  within  the  trading  district 
around  the  office  of  publication.  A  logical 
trading  area  that  can  be  covered  is  one 
that  can  be  reached  on  the  day  of  publi¬ 
cation. 

“Sometimes  an  increase  is  demanded  to 
live  up  to  such  a  definition.” 

Speakers  here  this  week  generally  ap¬ 
proved  legitimate  editorial  feature  con¬ 
tests  and  were  divided  in  their  opinion  as 
to  the  value  of  insurance  policy  schemes 
to  increase  the  number  of  newspaper 
readers. 

Loudly  applauded  was  James  Fletcher, 
Birmingham  News,  who,  in  the  midst  of 
this  discussion,  stood  up  and  condemned 
all  contests,  premiums  and  circulation 
schemes  as  a  “false  stimulus,”  which,  like 
drugs,  left  the  addict  weakened,  shaken 
and  forsaken. 

“We  circulation  managers  should  de¬ 
vote  more  of  our  time  to  studying  the 
contents  of  our  paper  in  order  that  we 
may  sell  it  on  its  news  merits  alone,”  he 
maintained. 

Championing  puzzle  contests  was  H. 
Kloecher,  of  the  Cincimtati  Enquirer.  He 
had.  run,  he  said,  three  puzzle  contests, 
each  one  involving  $4,550  in  cash  awards, 
and  had  obtained  14,197  paid  in  advance 
six  months  to  one  year’s  subscriptions^. 
Of  this  total  10,614  were  new  and  3,585 
renewals.  The  average  cost  was  esti¬ 
mated  at  71  cents  per  order. 

Another  advocate  of  the  puzzle  route 
was  George  McTaggart,  of  the  Toronto 
Mail  and  Empire.  He  said  that  three 
puzzle  pictures  netted  his  paper  17,203 
new  subscriptions  and  4,100  renewals  for 
12  months  at  an  advance  cost  of  little 
more  than  40  per  cent. 

While  he  did  not  cite  any  particular 
contests  he  had  used  or  furnish  figures 
on  the  results  obtained,  John  A.  Mathews, 
of  the  St.  Paul  Dispatch,  also  supported 
the  contest  idea,  provided,  he  said,  they 
were  “operated  fairly  and  gave  the  read¬ 
ers  information  or  entertainment.” 

There  was  no  such  harmony  when  in¬ 
surance  policy  schemes  were  broached. 
The  question  on  the  program  was  “Is  In¬ 
surance  Here  to  Stay?”  And  the  three 
speakers  stood  one  in  the  affirmative,  one 
on  the  fence,  and  one  negative. 

Asked  for  a  show  of  hands  among 
those  in  the  convention  hall,  about  40  out 
of  100  said  they  were  using  the  insurance 
policy  scheme  as  a  promotion  stunt  and 
of  those  using  it  30  expressed  the  belief 
they  would  continue  it. 

The  speaker  endorsing  the  idea  gen¬ 
erally  was  John  Eisenlord,  of  the  Chicago 
Daily  Nnt'S.  He  said  he  thought  the 
$1,000  policies  did  better  sometimes  than 
the  higher  offers.  He  estimated  that  be¬ 
tween  70  and  80  per  cent  insurance- 
gained  subscriptions  were  put  on  to  stay. 

Straddling  the  issue,  Roy  Hatton,  of 
the  Detroit  Free  Press,  said  that  if  in¬ 
surance  policies  were  used  simply  to  get 
readers,  and  were  not  carefully  handled 
by  the  newspaper,  they  had  no  value, 
while  they  would  be  of  value  for  those 
“limited  newspapers  willing  to  spend 
money  to  make  the  policy  offers  of  real 
service  to  the  community.” 

“Out  of  two  years’  experience  with  in¬ 


surance  policies,”  he  said,  “I  am  willing 
to  say  they  will  endure  as  a  builder  and 
stabilizer  of  circulation,  if  properly  pre¬ 
sented.  There  is  little  to  be  gained  in 
giving  policies  free.  The  value  lies  wholly 
in  the  development  of  a  service  which  will 
win  the  appreciation  of  the  readers.” 

C.  S.  Wilson,  Colmnbus  Dispatch,  al¬ 
though  he  has  used  insurance  policies  for 
more  than  five  years,  declared  in  his 
opinion  the  scheme  had  no  promotion 
value.  When  first  inaugurated,  and 
boosted  by  heavy  office  advertising,  it 
works  well,  he  maintained,  but  after  a 
year  or  so  it  begins  to  wear  down,  the 
renewals  become  fewer  and  fewer  while 
the  expense  becomes  greater  and  greater. 

The  Dispatch,  he  explained,  organized 
its  own  insurance  company,  depositing 
$100,000  with  a  local  bank  to  meet  claims, 
and  depositing  75  cents  out  of  everj-  $1 
paid  by  a  subscriber  for  the  policy  to  the 
same  account.  He  said  the  newspaper’s 
insurance  company  did  not  pay  any  profit. 
Every  Wednesday  his  paper  publishes 
claims  paid.  These  claims  average  around 
18  a  week. 

Mr.  Hatton,  who  is  a  past  president, 
received  a  rousing  welcome  when  he  ap¬ 
peared  at  the  convention  to  speak.  It 
had  been  reported  he  was  ill  ami  would 
be  unable  to  attend.  He  admitted  he  was 
in  ,\tlanta  against  his  doctor’s  orders. 

Delegates  were  plainly  divided  into  two 
camps  over  the  question  of  whether  or 
not  promotion  through  carrier  organiza¬ 
tions  was  becoming  more  effective  or  was 
losing  its  punch. 

Only  two  of  four  scheduled  papers  on 
this  topic  were  read.  A  paper  written  by 
Oliver  King,  of  the  Phoenix  (Ariz.)  Re- 
publican,  was  read  by  Clarence  Eyster, 
Peoria  Ri’cning  Star,  and  association 
president.  It  was  in  favor  of  carrier  pro¬ 


motion  and  presented  results  of  a  ques¬ 
tionnaire  quoting  unnamed  circulation 
managers  in  all  but  one  State  as  saying 
that  the  carrier  boy  was  continuing  to 
make  good  as  a  seller  of  subscriptions. 

Kansas  was  the  State  the  circulation 
managers  of  which  said  that  carrier  sales¬ 
manship  was  on  the  decline. 

“I  don’t  believe  that  boy  salesmen  can 
tell  the  merits  of  a  paper  with  as  much 
force  as  grown  men,”  one  circulation  man¬ 
ager  said. 

W.  J.  Parker,  of  the  Chicago  American, 
whose  paper  was  read  for  him,  was  not 
sure  carrier  promotion  was  good.  “Eor 
one  thing,  it  is  a  hard  matter  to  keep 
boys  on  the  job,”  he  said.  “Golf  players 
lure  them  to  the  links  where  they  can 
make  much  more  money  as  caddies. 

“Efforts  to  get  home  delivered  circula¬ 
tion,”  he  argued,  “are  too  apt  to  take  the 
dishpan  route.  People  buy  a  subscription 
just  to  get  a  premium,  or,  worse  still,  just 
to  help  some  little  boy  get  a  skooter  bike. 
They  don’t  have  any  idea  of  continuing 
the  paper. 

“We  have  our  own  independent  carrier 
organization  of  1,700  boys  delivering 
75.000  papers  to  homes,  and  I  don’t  be¬ 
lieve  we  would  lose  much  home  delivered 
circulation  if  we  discontinue  this  costly 
system.  In  my  opinion  the  real  problem 
is  to  make  a  paper  easy  for  people  to  buy. 
Have  lots  of  stands,  lots  of  boys,  lots  of 
selling  points.  People  buy  their  papers 
and  become  their  own  carriers.  Virtually 
all  papers  that  come  off  the  press  are 
home  delivered  papers,  whether  the  news¬ 
paper  delivers  them  or  the  subscriber  him¬ 
self.” 

Of  the  routine  reports  the  most  interest¬ 
ing  was  that  of  the  membership  commit¬ 
tee,  headed  by  C.  D.  O’Rourke,  of  the 
Indicmapolis  Times.  He  said  67  new 


CIRCULATION  CHATTER  F.  O.  B.  ATLANTA 


T  C.  M.  A.  opened  its  convention  Mon- 
day  evening  with  a  closed  session  of 
the  board  of  directors.  Those  attending 
were  President  Payne,  Harold  Hough, 
Fort  Worth  Star-Telegram;  J.  M.  An- 
nenberg,  Curtis-Martin  Newspapers ; 
Clarence  Eyster,  Peoria  Ei’ening  Star 
and  secretary-treasurer  of  the  associa¬ 
tion;  Thomas  J.  EXjwling,  Scripps-How- 
ard  Newspapers ;  John  Toler,  Atlanta 
Constitution;  Wiley  B.  Baker,  Knoxville 
Sentinel;  J.  N.  Eisenlord,  Chicago  Daily 
News;  James  Mathews,  St.  Paul  Pioneer 
Press;  Wills  A.  Butler,  Denzvr  Rocky 
Mountain  News  and  Evening  News; 
Royal  Weiler,  Allentown  Morning  Call; 
Vattier  Snyder,  Pittsburgh  Chronicle 
Telegraph;  and  H.  W.  Stt^gill,  Louis¬ 
ville  Courier-Journal  and  Times. 


PITTSBURGH  will  be  the  next  meet- 
ing  place  for  the  circulators.  That 
seemed  inevitable  when  the  convention 
started.  J.  H.  Miller,  Jr.,  Pittsburgh 
Gasette  Times  and  Vattier  Snyder,  Pitts¬ 
burgh  Chronicle  Telegraph,  brought  let¬ 
ters  with  them  from  publishers  of  the 
newspai)ers  in  their  city,  urging  the  cir¬ 
culation  men  to  come  there  in  1928. 


A  PARTY  motoring  to  the  convention 
from  New  Orleans  included  J.  L. 
Thornton,  New  Orleans  Item-Trtbune; 
J.  O.  Stuardi,  Mobile  Register;  Oscar 
Anderson,  Montgomery  Journal;  and 
E.  MacKinnon  of  New  York,  who 
happened  to  be  in  New  Orleans  on  busi¬ 
ness. 


pvVER  the  bounding  deep  came  a  gay 
^  crowd  from  New  York.  With  Jdmes 
McKernan  as  leader,  others  on  the  5.5. 
City  of  Birmingham,  which  left  New 
York  last  Friday  arriving  in  Savannah 
Monday  were ; 

J.  N.  Annenberg,  Curtis-Martin  News¬ 
papers.  and  Mrs.  Annenberg;  A.  B.  Cros- 
here.  New  Bedford  (Mass.)  Standard; 
T.  J.  Dowling.  Scripps-Howard  News¬ 
papers;  Louis  Hammond,  Boston  Trans¬ 
script  and  Mrs.  Hammond ;  Miss  Hilda 
I^rsen,  Tarentum  (Pa.)  Valley  Daily 
Neu’s;  Seth  Moore.  Brooklyn  Eagle  and 
Mrs.  Moore;  Abram  Newman.  New 
York  Evening  Post;  (Jeorge  H.  Rey¬ 
nolds,  president  Magnetic  Player  Board 
Company;  S.  H.  Engelberg,  and  Miss 


Engelberg,  Ragle  Pencil  Company,  New 
York ;  and  W.  G.  Ryan,  Addressograph 
Company,  New  York. 


^SCAR  ANDERSON,  of  the  Mont- 
gomery  Journal,  who,  in  point  of 
weight  is  sometimes  referred  to  as  the 
biggest  man  in  the  I.  C.  M.  A.,  had  a 
story  of  fast  building  to  tell  friends  at  the 
.Atlanta  Biltmore. 

The  Journal,  he  said,  will  have  a  new 
two-story  plant  completed  shortly,  the 
building  of  which,  will  have  required 
only  about  40  days,  a  record  for  the 
South.  The  new  home  of  the  Journal 
will  measure  roughly  80  by  80  feet,  ac¬ 
cording  to  Anderson. 

He  said  that  the  construction  company 
that  landed  the  contract  for  the  build¬ 
ing  had  to  agree  to  complete  its  work 
within  50  days  or  pay  a  forfeit  for  each 
day  over  that  period.  They  were  also 
to  receive  a  bonus  for  ever  day  under 
the  time,  and.  in  consequence,  are  push¬ 
ing  the  work  in  magical  fashion. 

The  new  Journal  home  is  on  the  site 
of  the  old  building,  which  was  torn  down 
in  two  weeks.  F.  I.  Thompson,  owner 
of  the  Journal,  bought  the  Montgomery 
Times  last  April,  and  the  purchase  price 
included  a  six  month’s  lease  of  the  plant 
and  press  equipment.  It  is  this  plant  that 
is  being  used  now  while  the  record- 
smashing  construction  work  is  underway. 


TJAVING  both  men  carriers  and  boys, 
\V.  T.  MacKendree,  circulation  man¬ 
ager  of  the  Augusta  ((ja.)  Herald,  pre¬ 
fers  the  latter,  he  said  this  week  at  the 
convention. 

boy  17  years  old  does  the  best 
carrier  work  for  a  newspaper,  I  believe, 
Mr.  MacKendree  said.  “Our  biggest 
route  of  155  papers  is  carried  by  a  boy 
this  age.  We  have  107  city  carriers,  all 
boys,  and  men  carriers  in  the  surround¬ 
ing  towns.” 

The  Herald,  according  to  its  circula¬ 
tion  manager,  controls  all  the  money  in 
the  operation  of  its  carrier  system.  The 
hoys  turn  it  all  in  as  it  is  collected,  and 
the  paper  jMys  them  33}/^  per  cent  of  the 
total,  keeping  the  remainder  for  itself. 
Thus  out  of  an  18  cent  a  week  price  for 
the  paper  to  reader,  the  carrier  boy 
gets  6. 


members  had  been  obtained  during  tht 
last  year,  and  that  the  total  mem^shii 
now  stood  at  643.  W.  C.  Hixson, 
cuse  Post-Standard,  of  the  railway  njjii 
and  post  office  committee  of  the  .Americaa 
Newspaper  Publishers’  Association,  urgH 
I.  C.  M.  A.  members  to  discuss  postal 
rates  with  their  Congressmen. 

-A  down-to-the-ground  exposition  og 
how  to  obtain  mail  subscriptions  was 
furnished  delegates  by  E.  P.  Schwartz  of 
the  Des  Moines  Register  and  Tribunt- 
Capital,  speaking  extemporaneously  qq 
Wednesday  morning.  The  Register  had 
33.tX)0  mail  subscribers  in  1921,  he 
said,  and  now  has  55,000.  Mail  sub^ip. 
tions  of  the  evening  paper,  assisted  by 
consolidations,  had  jumped  from  7000  tft 
43,000. 

To  obtain  the  Register’s  increase,  ac¬ 
cording  to  Mr.  Schwartz,  subscription 
salesmen  w  ere  relied  upon  almost  exclu¬ 
sively.  Forty-five  men  worked  on  ca^^ 
fully  charted  territory  out  of  the  main 
office  within  a  radius  of  150  miles  and 
were  paid  on  a  straight  commission  basis, 
being  allowed  50  per  cent  for  new  sub¬ 
scriptions  and  10  per  cent  for  renewals. 
By  “new”  was  meant  any  subscribe  off 
the  paper’s  regular  list  30  days  or  longer. 
The  salesmen  had  to  pay  all  their  ex¬ 
penses,  but  were  given  an  extra  bonus 
commission  of  10  per  cent  on  every  ^ 
worth  of  business. 

Over  a  period  of  three  years  the  morn¬ 
ing  paper,  Schwartz  said,  had  received  a 
net  income  from  each  mail  subscriber  of 
$4.45  out  of  a  possible  $5,  and  for  the 
evening  $3.3(5  out  of  a  possible  $4.  He 
explained  this  low  cost  of  obtaining  sub¬ 
scriptions,  despite  the  high  commissions 
paid  solicitors,  as  due  to  the  fact  that  55 
per  cent  of  the  renewals  came  in  from 
readers  in  response  to  “friendly  letters 
suggesting  renewal.”  During  the  last 
two  years  there  had  been  72  per  cent  re¬ 
newals. 

Answering  a  query  from  the  floor, 
Schwartz  said  that  in  paying  as  high  as 
60  per  cent  commission  to  subscription 
salesmen  his  paper  w-as  not  violating  any 
-A.  B.  C.  ruling,  ’since  the  total  cost 
averaged  under  50  per  cent. 

Schwartz  also  told  of  11  motor  routes 
operated  by  his  paper  out  of  Des  Moinei 
They  run  from  40  miles  to  as  high  as 
150.  Route  drivers  were  paid  5  cents  a 
mile,  plus  the  regular  profit  on  the  papers 
sold. 

“I  am  opposed  to  any  subscription  bar¬ 
gain  offers,”  Schwartz  said,  “on  the 
theory  that  a  year’s  steady  sales  effort  is 
more  effective  than  any  40  or  50-day  cut- 
rate  drive.” 

•A  different  viewpoint  on  cut  rates  was 
held  by  W.  C.  Mercier,  Fort  Wayne 
Journal-Gacette.  He  said  it  was  all  very 
well  to  wear  a  high  hat  and  talk  ethics 
when  you  were  sitting  on  top  ot  the 
world,  but  “after  all,  the  world  is  roun^ 
and  you’d  better  watch  out  or  vou’ll  slip 
off.” 

“I  will  probably  be  considered  a  black 
sheep  in  this  gathering,”  Mercier  de¬ 
clared,  “because  I  increased  mail  sub¬ 
scriptions  over  the  last  five  years  100  per 
cent  by  making  cut  rates.  I  thought  H 
good  business,  because  I  found  I  could 
get  a  subscription  for  $1  per  order  by 
cutting  the  rate,  and  it  cost  me  $1.62  1^ 
solicitors.  That  62  cents  per  order,  in 
my  opinion,  is  worth  saving  the  pub¬ 
lisher.” 

Mercier  reached  his  cost  of  $1.62  per 
order  on  subscriptions  obtained  by  solici¬ 
tors  on  a  recent  drive  when  six  solicitors 
working  40  days,  with  the  help  of  a 
magazine  clubbing  offer,  put  on  108  new 
subscriptions  and  169  renewals.  This 
brought  in  a  revenue  of  $1,336.50.  minus 
a  total  expense  of  459.43.  making  the 
total  cost  per  order  $1.62. 

In  a  paper  read  by  the  secretary.  W. 
T.  Corbin,  Greensboro  (N.  C.)  News, 
described  two  methods  his  paper  used 
obtaining  mail  subscribers,  mail  sam¬ 
pling,  using  the  boxholder  privileges  af¬ 
forded  by  the  post  office,  and  personal 
solicitation. 

Following  this  paper,  M.  H.  Brandon, 
Charlotte  (N.  C.)  Observer,  rose  to  sug¬ 
gest  that  the  I.  C.  M.  A.  strive  to  get  the 
postal  authorities  to  change  the  ruling 
extending  the  present  three-day  boxholder 
sampling  privilege  to  10  or  30  days.  TV 
three  days,  in  his  opinion,  were  not  sufli- 
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to  interests  prospects  in  the  value  of 


EIGHT  BOSTON  STORES 
PLAN  SHOPPING  NEWS 


;iait 

this  convention  it  seems  a  move- 

J^will^  started  to  get  baseball  fans  - 

****^00  the  managers  to  start  g^mes  Company  Incorporated  at  $100,000 

rflier.  It  was  argued  by  Waltw  Will  Start  Publication  in  Fall 

Poet  and  Karl  F.  Hall. 


— Patterned  After  Cleve¬ 
land  Paper 


Blade,  that  this  would  be  a  great 
JTSie  newspapers  covering  the  sport. 

thought  the  fans  would  be  unanim-  - 

n  favoring  beginning  ball  games  at  Eight  of  the  largest  Boston  department 
2:30  instead  of  3  P.  M.  stores  will  in  the  autumn  sponsor  The 

•  .r^jj  ^as  one  feature  of  Wednesday  Boston  Shot' fang  Neii's,  a  paper  devoted 
rt-moon’s  session,  which  contributed  in-  entirely  to  advertising  and  patterned  ex- 
statistics  on  costs  of  motor  actly  after  the  Cleveland  Shopping  News 
^  operation  and  some  laughable  re-  and  similar  advertising  papers  published 
^  on  the  trials  and  tribulations  of  in  Los  Angeles  and  Detroit. 

the  reindeer  plan.  A  corporation  has  been  formed  by  seven 

^G»rge  Galloway,  Rockford  (Ill.)  prominent  Hub  business  men  and  has  a 
D.pster-Gasette,  through  a  questionnaire,  capital  of  $100,000  with  each  incorporator 
wn^  that  97  newspapers  are  now  taking  40  shares.  According  to  the  incor- 
rtrating  691  motor  routes  60,000  miles  poration  papers  the  purpose  is  the 
l^v  ,  “gathering  and  distribution  of  advertising 

I 'C.  Montgomery,  Detroit  News,  re-  material  of  every  sort,  to  acquire,  print, 
5(,rttd  that  he  had  found  the  average  publish,  conduct,  circulate  and  distribute. 
^  of  operating  trucks  over  a  12  sell  or  otherwise  deal  in  advertising  mat- 
Tiooths’  period  was  265^  cents  per  cwt.  ter.  including  papers  and  periodicals. 

This  cost  included  all  except  garage  The  incorporators  are  George  W.  Mit- 
iverhead.  Editor  &  Pi  blisher  will  re-  ton,  president  of  Jordan  Marsh  Company ; 
port  these  interesting  papers  in  full  next  George  B.  Johnson,  president  of  the  R. 

H.  White  Company;  Felix  Vorenberg 
Useful  statistics  were  also  gathered  by  president  of  the  F.  Vorenberg  Company, 
(jnestionnaire  by  C.  D.  O’Rourke,  In-  and  vice-president  and  secretary  of  Gil- 
iimPolis  Times,  on  the  division  of  the  christ  Company ;  Erving  P.  More,  presi- 
irerage  net  earnings  of  a  circulation  de-  dent  of  Houghton  Dutton  Company ;  John 
jaftment.  Shepard,  3d,  president  of  the  Shepard 

Delegates  rocked  with  laughter  as  Stores ;  Adolph  Ehrlich,  president  of  C. 
•Tjcakers  told  of  exciting  adventures  they  F.  Hovey  Company;  and  Frank  A.  Black, 
lad  in  curbing  wild  reindeer  brought  publicity  manager  of  Wiliam  Filene’s 
down  from  the  frozen  north  to  build  Sons  Company. 

circnlation  for  American  newspapers.  The  new  paper  will  be  conducted  in  ac- 
Tbey  agreed  that  the  reindeer  plan  did  cordance  with  the  aims  of  the  Boston  Bet- 
Bot  increase  circulation  but  said  it  did  ter  Business  Bureau  and  will  contain  ad- 
boild  good  will  for  a  newspaper.  vertisements  of  the  incorporators  and  of 

Lewis  Hoffman,  St.  Louis  Star,  com-  such  other  Greater  Boston  firms  as  meet 
ntnted  particularly  on  the  expense  of  with  their  approval, 
ik  plan.  He  also  did  some  letter  writ-  The  Cleveland  Shopping  News,  which 
ing  to  learn  the  opinions  of  others  who  will  be  used  as  a  pattern,  was  started  six 
tad  acquired  reindeer.  One  of  his  ques-  years  ago  with  a  circulation  of  100,000 
lions  was:  Will  you  repeat  in  1927?  and  distributed  free  of  charge  once  a 
Ont  of  11,  two  answered  yes,  three  no  week  by  school  boys  going  from  house  to 
iod  six  doubtful.  Seth  Moore,  Brooklyn  house. 

Etilf,  was  one  of  those  answering  yes, 
although  he  admitted  to  having  had  some 
thrilling  experiences  as  a  reindeer  cow¬ 
boy. 

Other  speakers  Wednesday  were 
Charles  S.  (Chaffee,  Aurora  Beacon-News 
and  Ralph  Seeman,  St.  Louis  Globe- 
\  Democrat.  Seeman  argued  that  circula¬ 
tion  rates  were  too  low,  that  overhead 
vas  increasing  and  that  it  was  time  to 
make  the  circulation  department  an  earn¬ 
ing  department  exclusive  of  the  cost  of 
withe  paper.  He  said  abolishment  of  the 


DAILY  ‘KIDS’  FREE  PUFFS 
FOR  ITS  READERS 


Unusual  Column  in  Utica  Observer- 
Dispatch  Lists  “Red  Hot”  Newrs 
Items  Received  in  Day’s 
Mail 


The  campaign  against  puffery  in  the 
,  .  news  columns  is  being  carried  vigor- 

return  privilege  would  cut  down  ously,  somewhat  facetiously,  to  the  edi 


drcnlation  expense,  and  advocated  action 
in  that  direction.  Chaffee  reported  he 
had  alculated  that  if  he  added  $2  a  year 
to  his  present  charge  of  $5  a  year  for 
subscri^ions  it  would  take  care  of  all 
circulation  department  expenses  except 
white  paper. 


torial  pages  of  up-state  New  York  news- 
pa^rs.  A  unique  column  in  the  Utica 
(N.  Y.)  Observer-Dispatch  recently  is 
being  widely  reprinted  as  a  feature  of 
the  campaign. 

The  column,  with  a  heading — “Daily 
_  Publicity  Mail  on  the  Editor’s  Desk’’— 

rnirsD  eorc-iAi  c/m*  hi  o'"  three  lines  practical- 

COLOR  M*ECIAL  FOR  LIONS  ly  all  the  worthwhile  information  con- 

The  Miami  (Fla.)  Dcdly  News  pro-  tained  in  the  reams  of  publicity  received, 
dneed  on  Tuesday,  June  l4,  a  24-page  The  effect  is  ridicule  of  the  corporations 
Ubloid  Lions  International  Convention  that  are  s|»nding  huge  sums  annually 
Smenir  Number,  in  four  colors,  also  an  for  puff  artists. 

right-page,  standard  sized  International  Excerpts  from  a  typical  column  in  the 
Lions  Qub  Souvenir  Number  supplement.  Observer-Dispatch  follows : 

«  parts  of  its  regular  edition  of  that  “Let’s  look  over  the  editor’s  shoulder 

while  he  gc^s  over  one  mail — not  a  day’s 
mail,  but  just  a  single  batch  from  the 
post  office. 

“University  Travel  .Association,  Inc.. 


UPPMANN  RECEXVES  LL.D 

g  Walter  Lippmann,  chief  editorial  ... 

®  wnter  of  the  Ne7i’  York  lYorld,  was  would  tell  the  world  in  600  words  that 
this  week  given  the  degree  of  Doctor  of  have  floating  universities  all 

Laws  by  the  University  of  Wisconsin.  . 

- - _  National  Better  Business  Bureau  says 

in  400  words  that  Frank  Hoffman  is 


SULUVAN  TAKES  NEW  POST  j  .  c-  • 

c  11-  r  .  f  wanted  in  Saginaw. 

John  Sullivan,  formerly  for  many  years  “First  National  1 
wetary  of  the  Association  of  National 


Advertisers,  has  become  associated 


First  National  Productions  furnishes 
a  budget  of  1,000  words  or  more  inform- 
ing  the  palpitating  public  that  Mulhall 


--t.  it.  - 1 -  J  "‘K  |>dipuaung  puDllc  mat  Muin 

"if  .'hi'  slz"  & "  '“A-  “iM”'  s!«:. 


office  of  the  Thompson  & 
Lichtner  Company,  Inc.,  business  engi- 
ws  with  other  offices  in  Chicago  and 
Boston. 


Some  600  words  or  more  of  editorials 
from  the  Republican  state  committee 
would  save  wear  and  tear  on  the  edi- 

_ _  torial  brain,  if  any,  if  used. 

NEW  A  N  P  A  wAcwpc-D  “Remember  that  The  0-D  is  free  to 

tCo  r-t,  ^  member  use  all  this  matter  without  money  and 

Ditf .  p  •  ^  u  Y.)  Nassau  without  price.  But  since  the  news  ^itors 

shin'  •  elected  to  member-  who  have  prepared  it  no  doubt  were  paid, 

c-lL  American  Newspaper  Pub-  and  it  took  good  paper,  ink  and  postage 

5  Association.  to  send  it  out,  there  must  be  a  reason.” 


A  Message  . .  to 

Managing  Editors 


Ji^l 

■I'tM 


GTIow  many  of  your  readers 
have  you  ever  met^  ? 

WITH  changing  social  conditions,  managing 
editors  are  flinging  straws  into  the  wind  to 
see  how  reader  tastes  are  blowing.  A  conception  of 
what  people  want,  formed  even  a  few  years  ago,  is 
off  the  target  today. 

If  every  managing  editor  could  study  his  readers  at 
close  hand  regularly,  there  is  no  question  about  his 
being  able  to  give  them  exactly  the  kind  of  a  news¬ 
paper  they  want. 

Loss  in  circulation  very  often  means  a  weakening 
of  the  editorial  grip.  It  is  expensive,  tedious,  even 
hazardous  to  experiment  in  the  newspaper  itself  in 
the  hope  of  striking  the  key  to  popular  acceptance. 

A  fresh  view-point  given  through  Knight  Certified 
interviews  has  helped  to  reconstruct  many  editorial 
policies. 

There  is  only  one  place  to  go  for  a  knowledge  of 
what  the  people  \iznx.^and  that  is  to  the  peoph! 

Editorial  and  advertising  problems  have  been 
studied  successfully  by  Emerson  B.  Knight,  Inc., 
in  such  markets  as: 

CHICAGO  :  MINNEAPOLIS  :  WASHINGTON 
RICHMOND  :  ROCHESTER  ;  LOUISVILLE 
HARRISBURG  :  ERIE  :  ALTOONA 


Newspaper  Publishers  and  Executives: 

The  strictest  specialization  is  e.ssential  in  such 
work.  It  is  respionsible  for  the  success  of  the  Knight 
organization  in  more  than  50  American  markets  cov¬ 
ering  a  period  of  years.  Experiments  are  _  costly. 
Knight  experience  assures  accomplishment  at  minimum 
expense. 

A  personal  discussion  may  be  arranged.  Whether 
you  need  us  or  not  —  we  want  you  to  know  us. 


EMEKSON  B.  KNIGHT,  Inc. 

INDIANAPOLIS,  INDIANA 


Editor  &  Publisher  for  June  25,  1927 


A.  N.  A.  NAMES  PROFESSOR  TO  ANALYZE  representing  the 
ADVERTISING  RATE  TRENDS  newspapers 

-  into  your  offices  as  enemies  but 

Study  Will  Be  Made  by  Prof.  Thompson  of  Texas,  Who  Will  rpHE  Portsmouth  (O.)  Sun  &  Times,  ioe;than,J 

Work  on  Important  Phases  This  Summer—  J-  ^  tlie  /ro«/o»  (O )  Tribune  ^uh-  cLpanVr  LaS 

Olds  a  New  Director  sometimes  ask  some  corroboration  nr 

_  members  of  the  Ohio  Select  List  of  Daily  statement,  it  is  not  because  they  do  J 

y^DX'ERTlSIXG  rates  Nvilllie  subjected  of  Business  Administration  of  the  Uni-  ginning^^uly  l%y''RobeV^‘^\V^^^^^  Se^^^x^cted  ^^TTnow^U’^th^ 

to  analysis  this  summer  under  the  di-  versity  ot  Texas  Chicago  and  New  York,  directors  of  na-  ^nlwleX  the  tLiHo  wh  ch  ^ 

rection  oi  the  Association ot  National  Ad-  According  to  Prot.  George  Burton  tional  advertising  for  the  Ohio  associa-  ‘'■O'sv  unns  lo  w men  they 

l  ertisers.  This  research  plan  is  the  outcome  Hotchkiss,  of  New  York  University,  and  xn  •  in  Ko 

of  co-operation  with  the  National  Asso-  of  the  Committee  on  Research,  the  study  _  ^  ^  censurable  and  not 

ciation  of  Teachers  of  Marketing  and  will  have  to  be  limited  somewhat,  perhaps  worthy  ot  the  name  of  auditor  if  thtj 

Advertising,  through  the  latter’s  Com-  to  a  study  of  the  trend  in  advertising  The  Clearwater  (Fla.)  Daily  Sun  has  if  ^  t i- 1  i 


REPRESENTING  THE 
NEWSPAPERS 


mittee  on  Research.  The  object  is  to  pro-  rates  in  periodicals — dailies,  weeklies  and  appointed  the  S.  C.  Theis  Company,  Inc.,  ^^'^sclf,  if  Mr.  Cotdidge  had  hired  than  I 
vide  first  hand  advertising  studies  for  monthly  magazines.  Such  factors  as  the  to  represent  it  beginning  July  15.  audit  the  White  accounts.  You 

class  room  use  and,  at  the  same  time,  difference  between  local  and  foreign  rates  _  iniatea  our  auditors  to  come  in  anj 

material  of  value  to  members  of  the  As-  in  newspapers,  the  question  of  quality  in  audit.  An  ^udit  does  not  consist  in  isj. 

sociation  of  National  Advertisers.  magazines,  whether  measured  by  the  price  COAST  DAILY  SOLD  ’’’S  audited  concern  some  question; 

It  was  recently  announced  by  Bernard  of  the  publication  or  by  the  selectiveness  rv.  u  i  accepting  the  answers.  You  is 

Lichteiiberg.  of  the  Alexander  Hamilton  of  its  circulation,  may  be  dealt  with  in-  .  ■'  purchased  ousiness  men  understand  this  perfecth 

Institute,  chairman  of  the  Association’s  cidentally.  p  Chrontcle  from  but  the  boys  and  girls  of  your  depm: 

C  ommittee  on  Co-operation  with  Uni-  The  resignation  of  P.  B.  Zimmerman  '  '  '•  r  Tk 

versity  Professors,  that  an  appropriation  as  a  director  was  accepted  by  the  board  _  auditors  are  just  as  much  d* 

of  a  sum  not  to  exceed  $1,000  has  been  of  directors  at  its  last  meeting,  Mr.  Zim-  u.oiu  ix  ^  c  employes  of  the  publisher  members  oi 

made  for  salary  and  traveling  e.xpense  of  merman  being  ineligible  to  that  office  be-  HARN  DISCUSSES  PREMIUMS  the  ^udit  Bureau  as  of  the  advertiser 
ail  appointee  of  the  National  Association  cause  no  longer  A.  N.  A.  representative  BEFORE  I.  C.  M.  A.  m^bers.  .  •  . 

of  Teachers  of  Marketing  and  Advertis-  of  the  General  Electric  Company,  though  -  The  mt^e  searching  their  inquiry,  tin 

iiig,  who.  during  July  and  August,  should  still  connected  with  it.  {Continued  from  page  6)  loyalty  to  the  publisher 

spend  his  time  working  up  material  on  a  Norman  E.  Olds,  advertising  manager  _ _ _  v\  ise  people  go  to  a  doctor  periodicalh 

special  phase  of  advertising  rates.  of  the  Perfection  Stove  Company,  was  ‘or  an  examination,  m  order  that  thn 

To  this  fellowship  has  been  appointed  elected  director  to  serve  out  the  unexpired  best  of  plans  may  give  anything  but  »iay  detect  incipient  disease  before  it  gtu 

Paul  J.  Thompson,  Associate  Professor  term  of  Mr.  Zimmerman  until  Nov.,  1928.  truth  if  the  attitude  of  those  working  serious.  If  the  doctor  gives  a  careless 

_ _ _ _ _  them  is  not  right.  examination  and  reports  that  we  art 

_ . _ ,  _  .  „  .  Perhaps  you  might  be  interested  in  an  sound  simply  because  he  knows  that  wt 

BIG  NEWS  EXPECTED  Lount  Storza  was  minister  ot  Foreign  out.siders’ conception  of  your  job  and  how  hope  we  are,  he  is  taking  our  money 

AT’  n/Ti  I'Tir^c  iMOT'mmr  during  the  Giolitti  ad-  ^  interlocks  as  an  important  factor  in  without  a  return  of  value.  He  does  iai 

A1  rviLlllVO  lINOlllUlE.  ministration  in  1920.  In  1922  he  was  general  scheme  of  the  advertising  worse  than  that ;  he  prevents  our  taking 

-  ambassador  of  Italy  in  Paris.  business.  When  we  consider  the  news-  the  steps  which  may  possibly  be  nects- 

Newtpapers  Preparing  to  Cover  Im-  He  defines  his  position  as  neither  pro  paper  as  a  commodity,  you  are  at  the  s^ry  to  save  our  health. 

portant  International  Gathering  ^lu^soHni.  He  w'as  at  various  head  of  the  sales  department;  but  when  membership  in  the  Audit  Bureau 

.f  M...  demonstrations  at  the  publication  as  an  adver-  mean*  anything,  it  means  that  everybody 

.  I  1’  00  by  Fascists.  _  .  ,  ,  _  tising  medium,  you  are  no  longer  the  wants  the  facts  publisher  as  well  as  ad- 

Opening  July  28  Dr.  Peter  Reinhold,  former  Saxon  manager,  but  the  nroduction  mana-  vertiser  and  agent.  Nothing  in  the 


HARN  DISCUSSES  PREMIUMS 
BEFORE  I.  C.  M.  A. 

{Continued  from  page  6) 


A.  B.  C.  auditors  are  just  as  much  d* 
employes  of  the  publisher  members  oi 
the  Audit  Bureau  as  of  the  advertise 
members. 

The  more  searching  their  inquiry,  the 
greater  their  loyalty  to  the  publuher 
Wise  people  go  to  a  doctor  periodicalh 
for  an  examination,  in  order  that  tbev 


BIG  NEWS  EXPECTED 
AT  POUTICS  INSTITUTE 

Newspapers  Preparing  to  Cover  Im¬ 
portant  International  Gathering 
at  Wiliamstown,  Mass., 
Opening  July  28 


ivc  lyiyifk  rii  Illy  puuiicdiioii  as  dii  auver-  -  i  V  t.i-T  -'v-juauj 

tising  medium,  you  are  no  longer  the  wants  the  facts  publisher  as_  well  as  ad- 


Opening  July  28  Dr.  Peter  Reinhold,  former  Saxon  manager,  but  the  production  mana-  vertiser  and  agent.  Nothing  in  tht 

-  Minister  of  Finance,  and  later  Finance  You  produce  the  product  and  turn  world  will  make  the  ^y  we  have  bdh 

Viewing  with  special  significance  the  ^f*'’,'***^*"  Clmncellor  Luther  s  cabinet  to  the  advertising  department  to  ?  living  creature  until  we  breathe  into 

■  '  r  .  ...  „<  irfrniinv-  u,Il  .  .  .  ,t  the  Spirit,  Whlch  IS  life. 


coining  of  Count  Carlos  Sforza  of  Italy,  .  ■  c  -  -  —  -  t"" — "• 

editors  of  various  newspapers  and  es-  and  economic  policy  of  (^rirany.  You  as  the  production  department  are 

pecially  those  in  several  metropolitan  B.'shop  Nicholai,  of  Ochrida.  Mace-  relied  upon  by  the  advertising  depart- 
cities  are  beginning  to  select  their  corre-  wdl  deliver  a  series  of  lectur^  on  ,nent  to  give  them  the  amount  and  kind 

spondents  to  cover  the  seventh  session  of  values  in  the  Near  circulation  which  that  department  is 

the  Institute  of  Politics  which  opens  at  q*',  m-  1  i  t,  r  .  r  c-  supposed  to  be  selling.  Hence,  all  that 
Williamstowii  on  Julv  28.  Koliert  .vlicnels,  Protessem  ot  c-co-  jjgg^  (jyyelling  upon  concerns  not 

Dr.  Garfield,  founder  and  chairman  of  *^*^*cs  at  the  Lmversity  of  Basle,  Swit-  o^ly  the  publisher,  as  the  representative 
the  Institute,  has  already  received  several  ^^rland,  will  address  the  mstitute  on  jjjg  yyhole  organization,  but  the  circii- 
requests  for  the  accommodation  of  cor-  aspects  of  Lhctatorship  jatJon  manager  in  particular.  It  is  with 

resiiondents.  Indications  are  that  a  much  y^^sus  iJemocracy  in  Europe,  the  sub-  £j,g  integrity  of  the  whole  or- 

larger  number  of  newspaper  men  will  at-  round-table  and  g^eral^  cem-  ganism  begins.  If  you  frankly  set  forth 

tend  the  various  round  tables  and  con-  whidi  Protessor  Henry  K.  jnj-£  what  you  have  produced  to  the  mi- 

Wences  than  at  any  time  since  the  Insti-  ppeiicer,  ot  Unio  state  Gniversitv  will  nutest  essential  detail,  you  have  given  all 
tute  was  started.  j-  •  •  t.  j  r  -n  j  possible  to  the  success  of  the  sales 

The  presence  of  Count  Sforza  is  lie-  Dther  distinguish^  Europeans  will  de-  program  and  you  may  well  take  pride  in 
lieved  to  mean  that  arguments  on  Fas-  hver  lectures  at  the  Institute,  including  y^y^  work. 

cism  will  rocket  far  above  anything  else  Jacob  Lange,  ot  Denmark,  Prmessor  g  word  in  closing  as  to  the 

pvnniindi-H  from  thp  lecture  nlatforms.  John  A.  1  odd  Ot  the  LlverpiXn  Cotton  relationshin  between  the  Audit  Bureau 


in  Germany,  will  lecture  on  the  financial  ggH  Circulation  is  that  product. 


You  as  the  production  department  are 
relied  upon  by  the  advertising  depart- 


now 

lOS^oooDailu 

425,.oooSuih]^ 


expounded  from  the  lecture  platforms. 


relationship  between  the  Audit  Bureau 


and  shoot  along  the  wires  to  furnish  and  yourselves.  I  have  l«en  told  that 


some  real  copy. 

This  does  not  mean  there  will  be  a 
dearth  of  other  important  discussions 
and  conferences.  The  program  as  ar- 


Paulle.  of  the  French  Bar,  Paris. 

CHANGES  IN  TEXAS 


the  men  in  your  departments  sometimes 
look  upon  the  A.  B.  C.  auditors  as  ene¬ 
mies  who  are  to  be  circumvented  or  at 
least  not  helped ;  that  they  often  resent 


The  laniest  mti 
home-miveied 
circulation  of  * 
am^  paper  in  ib 
teiriton^  fffufe 


as  implying  that  the  auditors  do  not 
think  your  employes  truthful. 

You  can  do  a  great  service  to  this 


ranged  by  Dr.  Garfield  is  generally  con-  New  Daily  for  Oil  Region — Several  questions  put  to  them  as  impertinent  or 
sidered  one  of  the  best  that  has  ever  been  Under  New  Ownership  implying  that  the  auditors  do  not 

built  up.  .  think  your  employes  truthful. 

The  Institute  will  make  a  special  study  Col.  C.  C.  Watson,  who  recently  sold  You  can  do  a  great  service  to  this 
of  the  international  problems  now  con-  the  Belton  (Tex.)  Journal  to  F.  B.  Rus-  movement,  which  is  so  important  to  both 

fronting  the  world,  including  the  situa-  sell  of  Teague  and  James  E.  Laney  of  the  publisher  and  the  advertiser,  if  you 

tions  in  China.  Mexico  and  South  Amer-  Cooledge.  is  returning  to  his  former  home  _ 

ica,  the  question  of  international  debts,  at  Midland  to  launch  a  new  afternoiin 

and  the  struggle  for  supremacy  in  Eu-  l>aper,  the  Midland  Daily  Telegram. 

rojie  of  the  political  ideals  of  democracy  W  atson  in  years  past  published  the 

and  dictatorship.  _  Midland  Reporter,  weekly.  _  • 

Statesmen  and  publicists  from  Eng-  Joe  Bailey,  formerly  of  Brownfield.  // fm^  B  11 WV 

land.  France.  Italy.  German'-  Switzer-  has  purchased  the  interest  of  Calvin  N.  If  >  11 1  11 J  H 

land.  Jugo-Slavia  and  Denmark  will  lec-  Noble  in  the  Midland  Daily  Gusher,  a  B 

ture  and  an  entirely  new  group  of  .\mer-  recently  launched  publication  of  which  B—Wg 

ican  experts  in  international  affairs  has  Noble  was  the  editor.  t§ 

been  obtained  to  lead  round-table  and  The  Teague  Xczc's.  which  was  owned 

general  conference  discussions.  by  F.  B.  Russell,  has  suspended  pub- 

A  new  ruling  has  been  made  this  year  lication. 

by  the  Institute  regarding  the  attendance  -  v 

at  the  v'arious  round-tables  by  represent-  HART  ON  A.  B.  C.  BOARD  .p  yqij  vVANT  TO  GFT 

atives  of  the  press.  Heretofore  it  has  W’illiam  A.  Hart,  director  of  advertis-  [  I  rsn  k\  rvir*rM  a\/  I 

been  customary  tor  many  of  the  visitors  ■  ^  r  ,  p  .  .  p  .  yemonrs  MORF  nfA  1)  SP  AY  I 


HART  ON  A.  B.  C.  BOARD 


W’illiam  A.  Hart,  director  of  advertis¬ 
ing  of  the  E.  I.  du  Pont  de  Nemours 


to  obtain  press  credentials  from  the  In-  Co^pg,,,.  Wilmington.  Del.,  has  been 
stitute  regardless  ot  whether  lev  were  jq  membership  on  the  board  of  the 

actually  employed  by  a  newspaper.  This  Bureau  of  Circulations. 

year  only  accredited  representatives  ot  _ _ _ 

the  press  will.be  accorded  such  privileges  LOCAL  NO.  16  75  YEARS  OLD 
by  the  Publicity  Bureau  of  the  Institute. 

W’hile  Count  Sforza  has  been  much  in  Chicago  Typographical  Union  No.  16, 
the  press  owing  to  his  anti-Fascist  atti-  organized  in  June,  1852,  will  celebrate  its 
tude  a  slight  discussion  of  his  past  activ-  75th  anniversary  with  a  banquet  and  ball, 
ities  mic-ht  not  be  amiss.  June  25.  at  the  Stevens  Hotel. 
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Cyrus  H.  K.  Curtis  will  also  be  a  speaker  on  the  question  oi  striking;  to  enforce 
at  that  time.  their  demand  that  the  Irish  Newspaper 

Proprietors’  Society  should  meet  repre¬ 
sentatives  of  the  journalists  to  discuss  an 
increase  in  wages  and  better  working  con- 
slitions. 


SEES  A  BILUON  DOLLAR 

year  for  newspapers 


ASK  STATE  PRINTING 

A  committee  from  the  Oklahoma  state 
press  association,  in  compliance  with  a 
resolution  at  the  state  press  convention 
recently,  has  appeared  before  members 
of  the  state  board  of  affairs  and  asked 
that  state  printing  be  distributed  among 
newspapers  of  the  state  as  well  as  among 
large  printing  firms. 


182.PAGE  TOURIST  EDITION 

The  ll'innit'cg  Tribune  on  May  31 
issued  its  annual  Tourist  Edition  of  182 
pages  carrying  advertising  from  resorts 
in  Canada  and  the  northern  tier  of 
-American  states.  It  was  printed  on  news¬ 
print  but  in  magazine  size. 


M  Record  for  Advertieing  and  Cir¬ 
culation  Income  to  Be  Set  Thii 
Year  Beazell  Telli  Penn¬ 
sylvania  Publishers 


STORE  TAKES  19  PAGES 

The  Portland  (Ore.'»  Journal  on  Juneb 
carried  19  pages  of  advertising  from  the 
Meier  &  Frank  Company,  local  store. 
The  paper  was  the  largest  regular  issue 
ever  printed  in  Portland,  according  to 
Alemhers  of  the  British  National  Union  C.  L.  Batin,  promotion  manager  of  the 
.lournalist.s  in  Dublin  are  balloting  Journal. 


in  1927  will  reach  their 
bilhon  dollar  year  in  revenue  from 
rtising  and  circulation,  W.  P.  Bea- 
“""''^''’3  editor  of  the 
•  york  Il’orld,  told  members  of  the 
■  ''  7  r  Publishers  As- 

at  their  summer  meeting  in 
iro  last  week.  He  based  his 
MW..VV.  on  figures  for  1926  and  adver- 
nsing  volume  during  the  first  six  months 
ol  this  _ _ _ _  ^ _ 


MAINE  PRESS  MEET  AUG.  18-20 

Vice-President  Dawes  has  been  invited 
to  sjieak  at  the  meeting  of  the  Maine 
Press  -Association  which  will  be  held 
•August  18.  19  and  20  at  Lakewood,  Me. 


Newspapers 

^lertising  and  circulation,  \V 
„11  assistant  managing 

t  - . 

Pennsylvania  Newspap^^ 
jociatioii  ‘  ' 


PONY  AUTOPLATE 

IT  CASTS  ^  ^  IT  FINISHES  •  ^  IT  COOLS 


cent  greater  than  in  1923,  while  advertis¬ 
ing  revenue  was  14  per  cent  greater,  and 
revenue  from  sales  a  little  less  than  4 
per  cent  greater. 

“Figures  for  last  year  are  not  yet 
i  matter  of  official  record,  but  close 
approximations  of  them  are  possible.  In¬ 
come  from  sales  grew  to  $250,000,000, 
while  advertising  fairly  soared  to  $740,- 
000,000.  This  year  the  evidence  is  that 
income  from  sales  will  increase  to  $260,- 
000,000,  and  advertising,  despite  the  check 
it  has  suffered  this  spring,  to  $750,000,000. 
The  gross,  then,  should  rise  $20,000,000 
to  $1,010,000,000. 

“One  other  detail  of  the  situation  is 
interesting.  Each  dollar  of  newspaper  in¬ 
come  will  represent  74  cents  from  ad¬ 
vertising  and  26  cents  from  sales.  The 
ratio  would  seem  to  have  been  pegged 
at  that  point,  after  12  years  of  steady 
increase  on  the  part  of  advertising.  In 
1924  the  newspaper  dollar  was  made  up 
of  58  advertising  cents  and  42  sales  cents. 
Until  1925  the  advertising  curve  was 
evenly  upward.  For  the  past  two  years 
it  has  stood  at  74 ;  26.  Oddly  enough 
this  average  for  the  country  at  large  is 
higher  than  in  the  great  cities,  of  which 
we  sometimes  think  of  as  the  golcondas 
of  advertising.  The  metropolitan  ratio 
is.  and  for  some  time  has  been.  70:30. 

“I  hope  I  do  not  sound  as  if  I  were 
exulting  in  these  figures  because  they 
represent  prodigious  sums  of  money. 
Quite  seriously,  I  have  used  these  figures 
only  because  they  afford  a  simple  and 
accurate  measurement  of  the  very  ex¬ 
traordinary  growth  we  have  been  enjoy¬ 
ing.  I  take  pride  in  that  growth,  with- 
om  for  a  moment  weakening  in  my  con¬ 
viction  that  the  first  duty  of  a  newspaper 
IS  to  purvey  news,  or  in  my  belief  that 
It  is  nrt  advertising  but  news  that  begets 
advertising.” 

Mr.  Beazell  then  discussed  the  modern 
communication  miracles  as  they  relate 
to  the  press— radio-telephone,  radio  pic¬ 
tures,  end  telephoto. 

gets  out  the  modern  news¬ 
paper,  he  concluded.  “.And  yet  I  am  not 
entirely  sure  that  we  are  making  the 
*°™iest  use  of  these  magical  devices 
and  the  opportunities  they  open  up  to  us 
We  need  more  selectivity  in  the  as- 
SOTbhng  of  our  news.  W'e  need  more 
““rough  reporting,  and  more  good  writ- 
W.  ,  ,,,"®t  mean  ‘fine’  writing — God 
^  ^  need  to  he  more  chary  of 
*ti  statement  and  in  presenta- 

J^’e  need  better  editing.  We  have  all 
good-enough  newspapers  and 
lar  too  few  really  good  ones. 

.L,  3  ffw  realization  of  the  fact 

in  whom  we  deal 

news  columns  is  a  supreme  obli- 
upon  us.  Above  all  we  need  a  new 
•wsttiveness  to  good  taste.” 

cowl  Emtor  &  Publisher  classified 
“'wnns  for  opportunities 


The  PONY  AUTOPLATE  Machine 


Casts,  shapes,  shaves,  trims,  tools,  and 
delivers  dry  printing  plates  that  are 
uniformly  accurate  in  curvature  and 
thickness.  These  plates  require  no 
hand-planing,  hand-tooling,  hand-dip¬ 
ping,  or  hand-drying.  ^  hen  taken 
from  machine  thev  are  reatlv  for  press. 


The  TWIN  PONY  AUTOPLATE  Machine 


O  complete  Pony  Autoplate  casting 
mechanisms  comhined  with  a  single 
finishing  mechanism — doubles  the  out¬ 
put  without  doubling  the  investment  or 
working  space.  Finishing  mechanism 
swings  automatically  into  position  to 
receive  casts  from  both  casting  mechan¬ 
isms,  which  it  finishes  ready  for  press. 


The  SINGLE  TWIN  PONY  AUTOPLATE  Machine 


IDENTICAL  in  operation  and  output 
with  the  Pony  Autoplate,  but  its  pro¬ 
ducing  capacity  may  be  doubled  at  any 
time  by  adding  a  second  casting  me¬ 
chanism.  converting  it  into  a  Twin 
Pony.  For  publishers  who  anticipate 
growth. 


THE  GOSS  PRINTING  PRESS  COMPANY 


Mechanical  data, 
prices  and  terms 
gladly  supplied. 


Mechanical  data, 
prices  and  terms 
gladly  sttpplied. 


Main  Office  and  Factories,  CHICAGO,  ILL. 

NEW  YORK  OFFICE  S.SX  FR.VNCISCO  OFFICE 

220  We«t  Forty-treond  Street  646  Call  Building 
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INVITATIONS  ISSUED  FOR  GENEVA  MEET 
OF  PRESS  EXPERTS  AUG.  24 


International  Meeting  Under  Auspices  of  League  of  Nations 
to  Consider  Press  Rates,  Censorship,  Communica¬ 
tions,  and  Facilities  for  Journalists 


By  ALBIN  E.  JOHNSON 
Geneva  Correspondent,  EIDITOR  &  PUBLISHER 


^EXEV’A,  June  11. — Preparations  for 
the  Conference  of  Press  Experts,  as 
the  International  Press  Congress  to  be  held 
in  Geneva  under  the  auspices  of  the 
League  of  Nations,  on  August  24,  is 
known,  have  at  last  been  completed,  and 
invitations  have  been  sent  out  to  gov¬ 
ernments,  press  associations,  journalists’ 
organizations  and  newspapers. 

The  provisional  agenda  as  drafted  by 
the  preparatory  committees  during  the 
past  year  is  as  follows ; 

1.  Press  Kates : 

(.a)  Telegraph. 

(,b)  Telephone. 

( c )  Wireless  telegraph. 

(,d)  Wireless  telephone. 

2.  Coding  of  Press  Messages. 

3.  Improvement  of  Communications. 

4.  Transport  of  newspapers. 

5.  Postal  subscriptions  to  newspapers. 

6.  Protection  of  News. 

7.  Professional  facilities  for  Journalists. 

(a)  Travel  tours. 

(b)  Schools  for  Journalists. 

(c)  Scholarships  for  Journalists. 

(d)  Double  taxation  of  Journalists 
living  abroad. 

(e)  Reductions  of  steamship  and 
railway  fares. 

(f)  Passport  visas  for  Journalists, 
tg)  Identity  cards  for  Journalists. 

(h)  Repressive  measures  against 
Foreign  Journalists  (expulsion). 

(i)  Equality  of  treatment  for  For¬ 
eign  Journalists. 

(j)  t'acility  for  enquiry  afforded 
Journalists. 

8.  Censorship  in  Peace-time. 

9.  Information  on  the  latest  technical 

improvements  of  interest  to  the 
Press. 

(Wireless  telephony,  television,  etc.) 
The  calling  of  the  Conference  signals 
a  great  success  for  the  League,  in  that 
the  original  proposal  of  M.  Yanez, 
Chilean  delegate  to  the  1925  Assembly 
was  confronted  with  many  difficulties. 

M.  Yanez  proposed:  That  the  League 
Council  consider  the  desirability  of  sum¬ 
moning  a  committee  of  Press  Experts, 
representing  the  Press  in  different  coun¬ 
tries  in  order:  (1)  to  enquire  into  the 
means  of  ensuring  more  rapid  and  less 
costly  transmission  of  Press  news  with 
a  view  to  reducing  the  risks  of  inter¬ 
national  misunderstanding.  (2)  to  dis¬ 
cuss  all  technical  problems  the  solution 
of  which  in  the  opinion  of  experts,  would 
be  conducive  to  the  tranquilization  of 
public  opinion  in  various  countries. 

It  was  due  to  the  initiative  and  energy 
of  M.  Hymans,  formerly  foreign  minister 
of  Belgium,  and  member  of  the  League 
Council  that  the  plan  materialized.  When 


M.  Hymans  was  succeeded  by  M. 
Yandervelde,  present  foreign  minister  of 
Belgium,  the  latter  pressed  the  venture 
with  equal  sagacity  and  enthusiasm. 

■‘The  Chilean  proposal  is  undoubtedly 
a  bold  one,”  declared  M.  Hymans  in  dis¬ 
cussing  it  at  the  time.  “The  press,  like 
all  great  powers,  is  rightly  jealous  of 
its  independence.  We  must  therefore 
approach  the  vast  and  delicate  problem 
raised  by  this  resolution  with  great  cir¬ 
cumspection.  I  wish  to  make  it  clear 
at  the  outset  that  the  League  does  not 
wish  to  interfere  in  the  affairs  of  the 
press  and  that  it  will  only  interest  itself 
in  them  if  the  journalists  themselves  con¬ 
sider  that  its  assistance  is  of  value.” 

That  was  the  spirit  in  which  the 
League  approached  the  undertaking. 
.A.nd  in  that  spirit  journalists,  publishers 
and  press  association  officials  from  a 
score  of  countries  aided  in  the  prepara¬ 
tions.  .A.mong  the  Americans  participat¬ 
ing  in  the  preliminary  work  were  Roy  W. 
Howard,  of  the  Scripps-Howard  News¬ 
papers  ;  Ed  L.  Keen,  European  manager 
and  Henry  Wood,  Geneva  correspondent 
of  the  United  Press ;  Elmer  Roberts, 
European  manager  and  Joseph  Sharkey, 
Geneva  correspondent  of  the  Associated 
Press ;  the  Anglo-American  Journalists 
.\ssociation,  of  which  Wilbur  Forrest, 
of  the  Neu.’  York  Herald  Tribune,  was 
president  at  the  time.  Lord  Burnham 
and  other  prominent  British  publishers 
have  taken  an  active  interest  also. 

In  adopting  the  Hyman’s  Report  and 
authorizing  the  calling  of  the  Conference, 
the  last  Assembly  also  clearly  defined  the 
part  the  League  was  to  play.  It  noted : 

“In  certain  cases  the  League  of  Na¬ 
tions  can  undoubtedly  do  a  great  deal 
to  assist  co-operation  between  the  (iov- 
ernments  and  the  press.  Although  an 
aggregate  of  private  enterprises,  the  press 
is  frequently  obliged  to  have  recourse  to 
various  government  services.  For  ex¬ 
ample,  it  depends  in  a  large  measure,  on 
the  governments  for  the  transmission  of 
news  by  telegraph,  telephone,  cable  and 
radio-telegraph ;  it  also  depends  in  every 
country  upon  the  national  legislation  in 
all  questions  connected  with  authors’ 
rights,  transport  rates,  etc.  In  directions 
like  these  the  friendly  assistance  of  the 
League  of  Nations  might  often  be  of 
great  value.” 

An  indication  of  how  complete  has 
been  the  preparation  can  be  gained  from 
the  fact  that  representatives  of  sixteen 
of  the  largest  press  agencies  attended  the 
first  session.  This  was  followed  by  a 
meeting  in  Geneva  of  representatives  of 
sixteen  European  press  bureaus,  from  as 
many  countries,  while  lastly  the  various 
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Journalists  Associations  gathered  here  to 
lormulate  the  claims  of  the  profession. 

For  the  program  of  the  conference  all 
that  was  necessary  was  to  draw  up  an 
agenda  based  upon  the  results  of  the  pre¬ 
paratory  work. 

.Among  the  requests  that  will  be  made, 
if  the  conference  follows  the  lead  ol 
the  Preparatory  Committee  are: 

Priority  of  press  telegrams  over  or¬ 
dinary  messages;  reduction  of  rates  by 
all  governments  for  press  communica¬ 
tions  by  telegraph,  telephone  and  wire¬ 
less  or  cable. 

Establishment  of  international  con¬ 
versations  with  a  reduction  of  fifty  per 
cent  in  current  rates,  with  priority  for 
press  communications  over  ordinary  pri- 
\ate  conversations;  reduction  of  fifty  per 
cent  on  urgent  rates,  with  priority  for 
urgent  press  communications  over  urgent 
private  communications. 

In  regard  to  coding  the  Conference  will 
recommend : 

“That  the  accredited  representatives  of 
the  press  be  allowed  to  use  an  appro¬ 
priate  code,  in  whole  or  in  part,  at 
ordinary  press  rates,  for  the  sending  of 
press  news  by  wireless  on  the  under¬ 
standing  that  the  code  be  communicated 
in  advance  to  the  telegraph  companies 

. that  unauthorized  persons  be 

prevented  from  utilizing  wireless  for 
press  news.” 

The  proposals  for  the  “protection  of 
news”  have  not  yet  been  definitely 
formulated  but  the  League  Secretariat  is 
preparing  a  memorandum  on  this  subject. 

The  journalists,  especially  those  engag¬ 
ing  in  international  assignments  have 
asked  several  advantages,  chiefly  of  a 
nature  to  facilitate  their  work.  They 
urge  exemption  from  double  taxation, 
freedom  of  transit  from  one  country  to 
another  without  the  vexatious  delays  of 
passport  and  visa  and  customs  for¬ 
malities  ;  an  internationally  recognized 
document  of  identity  which  will  be  ac¬ 
cepted  by  postal  and  telegraph  adminis¬ 
trations  of  the  International  Postal 
Union;  and  the  least  possible  censorship 
restrictions  in  times  of  peace. 

That  the  Conference  will  confine  itself 


to  the  agenda  is  not  probable. 
interesting  suggestions  have  been  made  1^ 
various  publishers,  journalists,  and  nr^ 
organizations,  and  “regional”  agreementL 
between  bordering  countries  or 
of  countries,  will  undoubtedly  be  ^ 
mulated  at  Geneva,  with  the  object  in 
view  of  fostering  international  relations 
The  Roumanian  delegation  has  sof! 
gested  a  scheme  whereby  scholarslZ 
be  extended  by  various  countries  to 
journalists  of  other  countries  in  order 
that  they  may  become  personally  ac. 
quainted  with  conditions.  It  is  not  iin^ 
probable,  that  in  the  future  every  tel^ 
graph  and  cable  editor  on  every  large 
international  newspaper,  will  have  as  i 
preliminary  course  of  training,  a  per- 
sonal  acquaintance  with  the  countries 
wherein  news  which  he  edits,  originates 
Other  suggestions  will  aim  at  safe¬ 
guarding  the  integrity  of  the  press  and 
the  profession.  Only  journalists  witli 
the  most  unqualified  credentials  will  be 
entitled  to  the  exceptional  advantage; 
sought  from  governments.  Publicity-meii 
“moochers”  and  others  who  come  to 
Europe  with  a  “letter  of  introduction 
from  the  publisher  of  the  Monthly  Star" 
of  Blankville,  seeking  “reserved  seats" 
in  press  galleries  already  overcrowded 
with  working  journalists  will  receive 
short  shrift. 


SHANDS  SUCCEEDS  YATES 

New  Sunday  Editor  Appointed  for  New 
York  Daily  News 

Roberta  Yates  last  week  resigned  as 
Sunday  editor  of  the  Neiv  York  Dailj 
News.  She  has  been  succeeded  by  Roben 
Shand,  her  assistant. 

Miss  Yates,  who  in  private  life  is  Ma 
Ralph  F.  .Armstrong,  plans  to  soend  the 
summer  in  Westport,  Conn.,  resting  and 
writing.  She  has  been  Sunday  editor 
of  the  Daily  News  for  the  past  four  and 
a  half  years.  Prior  to  that  she  wrote 
features  for  the  News.  Her  first  news¬ 
paper  work  was  with  the  Cincinnati  Post. 
Before  coming  to  New  York  she  was 
associated  with  the  Chicago  Tribune. 


Home  Equipment  in 
the  City  of  Altoona 

The  character  and  completeness  of  the  furnishings  of  a 
home  indicate  the  living  standards,  appreciation  for  refine¬ 
ment  and  the  buying  ability  of  the  family  within  that  home. 

Observe  the  invariable  superiority  of  Mirror-reading 
families  in  each  of  the  items  of  the  following  table: 

QUESTION :  What  do  you  have  of  the  following 
home  equipment? 


Pianos  Phonogrraphs  Radios 

Owned  by  Owned  by  Owned  by 

City  Average  .  51.62%  58.47%  25.46% 

Mirror  Families .  53.95%  60.46%  31.24% 

Electrical  Washers  Electric  Cleaners 

Owned  by  Owned  by 

City  Average  .  58.82%  50.81% 

Mirror  Families .  62.49%  54.13% 


Electrical  Market 

Observe  the  wide  margin  of  undeveloped  sales  in  the 
above  tabulation  of  electrical  equipment  owned  by  Mirror 
families. 

Consider  also  that  96.8%  Mirror  families  in  Altoona 
live  in  homes  wired  for  electrical  service. 

Clearly,  in  such  a  receptive  market,  with  The  Mirror 
entering  82.12%  of  the  wired  homes  of  the,  city  every 
day,  a  more  thorough  distribution  of  electrical  appliances 
is  possible. 

The  Altoona  Mirror 

ALTOONA.  PA. 

Business  Direct 

FRED  G.  PEARCE,  Advertising  Director 
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name  stricken  editor 
AS  president 


Texas  Press,  Assembled  at  £1  Paso, 
Elects  Neu,  Paralyzed  on  Way 
to  Meeting — Congressman 
Defines  Free  Press 


Texarkana  was  chosen  over  Wichita 
Falls  and  McAllen  for  the  1928  conven¬ 
tion  of  the  Texas  Press  Association, 
which  on  June  18  concluded  its  three  days’ 
sessions  at  El  Paso,  after  electing  of¬ 
ficers.  The  association  on  its  first  day 
had  changed  the  order  of  business  to  elect 
as  president  George  Xeu,  publisher  Bren- 
ham  Banner-Press,  who,  en  route  to  the 
48th  annual  convention,  was  stricken  with 
paralysis  and  had  to  be  taken  to  a  hos¬ 
pital  at  Sweetwater.  He  succeeds  R.  L. 
Baldridge,  Clifton. 

Other  officers,  some  re-elected,  were 
named  as  follows;  V’ice-president,  E.  A. 
Carlock,  Paducah ;  secretary,  Sam  P. 
Harben,  Richardson ;  treasurer,  Ben  Hari- 
La  Grange ;  attorney,  Clarence  E. 
Gilmore,  Austin ;  historian,  E.  G.  Senter, 
Dallas;  essayist,  H.  D.  \Vells,  Willing- 
ton;  orator,  R.  H.  McCarthy,  Albany, 
and  poet,  Mrs.  Lee  J.  Roundtree,  Bryan. 

.\djudged  the  best  all-round  weekly  in 
Te.xas,  the  ll'bitetvright  Sun,  published  by 
J.  H.  Waggoner,  won  the  silver  loving 
cup  offered  by  the  Dallas  Nezi’s  and  Jour¬ 
nal.  Kerrville  Mountain  won  prizes  of¬ 
fered  for  the  best  set  advertisements,  both 
quarter-page  or  larger  and  less  than 
quarter-page.  Rockdale  Reforter  was 
awarded  first  honors  for  its  job  printing 
exhibit. 

Among  resolutions  was  one  endorsing 
prompt  state  investigation  of  alleged  law¬ 
lessness  in  Hutchinson  County.  It  was  at 
Borger,  in  that  county,  where  a  state 
ranger  and  police  officer  arrested  a  Bor¬ 
ger  Herald  reporter,  allegedly  because  of 
objections  of  criticisms  of  the  officials,  and 
the  ranger  attempted  to  censor  dispatches 
telling  of  the  reporter’s  arrest.  Gov.  Dan 
Moody  discharged  the  ranger. 

H.  D.  Slater,  editor  and  publisher  of  the 
El  Paso  Times  and  Herald,  welcomed  the 
newspaper  visitors  to  El  Paso.  The  re¬ 
sponse  was  by  J.  H.  Lowry,  Honey 
Grove  Signal. 

Speaking  on  “Free  Government  and 
Free  Press,”  Congressman  Tom  Connally 
of  Marlin  declared ;  “A  press  of  inde¬ 
pendence,  a  press  whose  business  office 
does  not  overawe  its  editorial  rooms,  a 
press  whose  columns  carry  the  truth,  a 
press  of  high  courage  and  patriotism,  is 
one  of  the  richest  possessions  of  a  free 
people.” 

‘As  the  power  of  the  press  is  increased, 
so  are  its  responsibilities  and  duties 
greater,”  declared  Connally. 

“In  recent  years  the  special  and  syndi- 
ated  writer  has  become  an  important  fac¬ 
tor.  By  reporting  purported  fact  and 
artfully  intermingling  comment  and  opin¬ 
ion  of  his  own  into  the  fabric  of  the 
article,  it  subtly  and  ingeniously  colors  the 
mind  of  the  reader.  These  are  the  meth¬ 
ods  of  the  political  propagandist.  The 
press,  no  doubt,  is  persistently  beset  by 
those  who  would  use  its  columns  for  prop^ 
aganda.  And  therein  the  newspaper  has  a 
great  responsibility.  It  is  its  duty  to  print 
the  truth.  There  is.  however,  great  dif¬ 
ficulty  in  that  regard.  The  quest  of  truth 
is  not  always  an  easy  task.  The  highest 
form  of  service  that  can  be  rendered  to 
the  public  by  any  instrumentality  is  to 
learn  the  truth  and  then  give  the  truth 
to  other  men.  That  is  the  lofty  mission 
of  the  press.” 

Crediting  the  press  with  destruction  of 
secrecy  in  government,  whereby  wrongs 
and  abuses  sought  to  hide  themselves, 
the  Congressman  declared  a  free  press  to 
be  essential  to  a  free  government. 

Among  interesting  “shop  talks”  was 
one  in  which  J.  Claude  Wells.  Memphis 
Democrat,  discussed  “Undeveloped  .Ad¬ 
vertising  Resources.”  .Among  others 
who  should  advertise  are  doctors  and 
farmers,  he  insisted.  Speaking  of  the 
former,  he  asked:  “Why  does  the  quack 
get  the  business?  It  is  because  he  ad- 
ywises.”  Wells  answered  his  own  ques¬ 
tion.  “If  a  doctor  cannot  do  this  ethic- 
>lly.  then  he  should  let  his  fraternity  do 
tt” 


Declaring  physicians  owe  it  to  the 
public  to  advertise  their  ability  to  cure 
the  ills  of  humanity,  the  speaker  con¬ 
tinued:  “The  medical  profession  has  kept 
a  cloak  of  darkness  around  its  activities 
from  its  very  inception.  It  is  time  for 
doctors  to  let  the  people  know  what  they 
can  do  for  them.” 

.As  to  the  farmer.  Wells  said :  “Instead 
of  spending  two  bits  to  advertise  he  has 
some  hay  to  sell,  he  should  take  space 
of  the  right  size  and  tell  what  kind  of 
hay  he  has  for  sale.  The  buyer  should 
be  brought  to  the  farmer.” 

To  combat  competition  of  the  world 
and  the  devil.  Wells  advocated  churches 
taking  plenty  of  space  to  advertise  their 
services  in  such  a  way  that  people  will 
want  to  attend.  “The  little  notice  no 
longer  has  the  appeal,”  he  said.  "Places 
of  amusement  advertise  and  draw  the 
crowds.  Why  sht)uldn't  churches  do  the 
same  ?” 

Convention  visitors  were  entertained 
in  Juarez,  .Mexico,  across  the  Rio  Grande 
from  El  Paso,  as  well  as  in  the  Texas 
city.  The  Rio  Grande  is  an  unusual  river 
in  that  it  has  one  dry  bank  and  one  wet 
one ! 

.A  party  of  nearly  200  convention  visit¬ 
ors  en  route  on  a  special  train  to  El 
Paso  were  entertained  when  they  stopped 
at  Mineral  Wells,  where  a  luncheon  was 
tendered  by  the  Chamber  of  Commerce. 
Sam  E.  Miller,  editor  .Mineral  Wells  In- 
de.r,  was  toastmaster,  and  C.  W.  Wilson, 
Index  business  manager,  was  one  of  the 
speakers.  These  included  J.  J.  Taylor, 
“State  Press”  of  the  Dallas  Nezes,  and 
several  others. 

R.  H.  Nichols  nosed  out  Ralph  Shuffler 
in  the  press  golf  tournament  to  win  the 
Southwestern  Paper  Co.  cup. 

The  editors  were  loud  in  their  praise 
of  W.  .A.  Salter,  who  attended  the  con¬ 
vention,  and  his  brother,  C.  E.  Salter,  co¬ 
owner  with  W.  .A.  of  the  Kerndlle 
Mountain  Sun,  for  their  action  in  build¬ 
ing  and  equipping  a  summer  vacation 
camp,  in  the  hills  17  miles  from  Kerr¬ 
ville,  for  free  use  of  Texas  newspaper 
folk  and  their  families. 

CIGARETTE  AD  LAW 
CASE  ARGUED 

Attorney*  for  Kansas  Pres*  Declare 

Advertising  of  an  Article  Whose 
Sale  Is  Legal  Cannot  Be 
Prohibited 

Insisting  that  advertising  of  an  article 
whf)se  sale  is  legal  cannot  t)e  forbicklen. 
Charles  B.  Griffith,  former  attorney  gen¬ 
eral  of  Kansas,  as  attorney  for  a  group 
of  editors  representing  the  Kansas  Press 
.As.sociation,  recently  brought  before  the 
State  Supreme  Court  arguments  against 
the  validity  of  the  new  Kansas  cigarette 
law. 

The  attorney  general’s  office  had 
previously  upheld  the  legislature’s  at¬ 
tempt  to  retain  the  old  restriction  against 
advertising  while  permitting  the  sale  of 
the  hitherto  banned  article. 

Griffith  declared  that  the  anti-adver¬ 
tising  section  of  the  law  penalizes  Kan¬ 
sas  newspapers  while  papers  and  maga¬ 
zines  published  in  other  states  and  cir¬ 
culated  in  Kansas  are  free  to  use  such 
advertising. 

Ray  Caliban,  assistant  attorney  gen¬ 
eral.  explained  the  intent  of  the  legisla¬ 
ture  was  to  repeal  the  anti-cigarette  law 
only  as  it  applied  to  adults  and  to  retain 
both  the  sales  and  advertising  restrictions 
for  the  protection  of  minors.  In  so  do¬ 
ing,  he  said,  the  legislature  provided  for 
a  proper  exercise  of  the  state’s  police 
power. 

.A1  F.  Williams.  United  States  district 
attorney,  also  took  part  in  the  case  as 
counsel  for  the  newspapers.  He  pointed 
out  that  the  purpose  of  the  new  law  is 
to  raise  revenue  through  a  sales  tax  on 
cigarettes.  It  is  to  the  state’s  interest, 
therefore,  he  said,  to  encourage  the  sale 
of  cigarettes. 

The  law  cannot  protect  Kansas  youth 
against  cigarette  advertisements,  he  said, 
because  magazines  published  in  other 
states  are  read  by  all  intelligent  people. 

.A  decision  will  be  rendered  in  30  days. 


1927  Appropriation  in — 

INDIANA- 


In  1927,  Indiana’s  highway  program  calls  for  the 
expenditure  of  approximately  forty  million  dol¬ 
lars  for  highway  construction  and  maintenance. 
The  cities  and  local  communities  contributed 
$25,000,000  towards  this  appropriation. 

This  huge  investment  is  a  good  example  of  the 
way  Indiana’s  people  carry  out  public  improve¬ 
ment  on  a  big  scale. 

It  is  also  a  good  indication  that  the  State  is  pros¬ 
perous,  which  naturally  reflects  on  the  enterprise 
and  industry  of  its  citizens. 

National  advertisers  always  place  Indiana  on 
their  A1  list  of  preferred  territories  because  their 
advertising  brings  direct  and  immediate  results. 

If  you  are  not  yet  acquainted  with  this  rich 
market  it  will  pay  you  to  write  for  information 
from  the  newspapers  listed  below. 


Rate  for 

Circulation  5.000  linot 


**Columbus  Republican . 

....•E) 

5,027 

.03 

•*Fort  Wayne  Journal-Gazette., 

...(M) 

38,5.39 

.08 

**Fort  Wayne  Journal-Gazette. 

....(St 

30355 

••Fort  Wayne  New»-.Sentinel. . 

....(E) 

44317 

.10 

tFrankfort  Times . 

(M&S) 

8331 

.04 

••Gary  Evening  Post-Tribune.. 

....(E) 

17,002 

.06 

••Huntington  Press . 

(M&S) 

5,0.58 

.03 

••Indianapolis  News . 

....(E) 

130,079 

35 

••Lafayette  Journal  &  Courier. 

».M) 

•(E) 

7,931  ) 
13313  5 

21,744 

.06 

"t+La  Porte  Herald-Argus . 

....(E) 

6339 

.04 

■■••Marion  Leader  Tribune . 

.(M&S) 

9398 

.04 

++Shelbyville  Democrat . . 

....(E) 

4,06.3 

35 

••South  Bend  News-Times . 

(M) 
•  (E) 

9358  ) 
18388  5 

28,146 

.07 

••South  Bend  News-Times.... 

....(S) 

26,421 

.07 

••South  Bend  Tribune. ..  IS) 

23,182....(E) 

24351 

.07 

••Terre  Haute  Tribune . 

.(E&S) 

22,973 

.06 

**.4.  B.  C.  Publisher’s  Statement,  .March  31,  1927. 
fCovemment  Statement,  October  1,  1926. 
■^Government  Statement,  March  31,  1927. 
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PENNSYLVANIA  GROUP 
MEETS  AT  WAYNESBORO 


Publishers  Association  Now  Has  176 
Members  and  Is  on  Sound  Finan¬ 
cial  Basis  Officers  Report 
— Eyerly  Presides 


While  business  had  to  light  for  atten¬ 
tion  against  the  strong  coinuer  attractions 
of  golt  and  sightseeing,  the  members  of 
the  Pensylvania  Newspaper  Publishers 
Association  made  progress  at  the  an¬ 
nual  summer  convention  which  closed 
Saturda}',  June  18,  at  Waynesboro. 
For  the  lirst  time  since  it  was  organized 
two  years  ago,  the  othcers  were  able  to 
report  that  the  income  trom  dues  is  suf¬ 
ficient  to  balance  the  budget  without  call¬ 
ing  upon  the  guarantors  for  further  con¬ 
tributions. 

With  176  members,  the  Pennsylvania 
New'spaper  Publishers  Association  is  the 
largest  state  association  of  daily  and 
weekly  newspapers  in  the  United  States. 
But  the  members  will  not  stop  there.  One 
of  the  most  important  matters  considered 
at  the  summer  convention  was  an  increase 
in  membership.  This  work  will  go  ahead 
under  the  leadership  of  the  regional  chair¬ 
men  and  the  direction  of  Albert  \\  .  Fell, 
the  manager. 

Nearly  half  of  the  membership  of  the 
association  was  in  attendance  at  the  con¬ 
vention.  The  meeting  was  social  in  many 
of  its  aspects,  the  wives  and  children  of 
many  of  the  publishers  being  present  at 
the  informal  dinner  Friday  evening  and 
the  banquet  Saturday  evening. 

The  “keynote  speech”  of  the  convention 
was  delivered  at  the  Friday  morning  ses¬ 
sion  by  Edward  J.  Lynett,  publishers  of 
the  Scranton  Times.  Mr.  Lynett  had 
been  assigned  the  topic  “Has  individuality 
in  the  publisher's  chair  ceased  to  count 
His  answer  was  decided  by  in  the  nega¬ 
tive.  Mr.  Lynett’s  address  is  carried  in 
<letail  on  another  page  of  this  issue. 

Mr.  Ly nett's  address  was  followed  by 
general  discussion.  John  L.  Stewart,  of 
the  li'  as  h  i  n  fi  t  o  n  Obsen‘cr-Re porter, 
former  president  of  the  association,  said 
that  he  was  not  a  chain  newspaper  owner 
hut  the  head  of  a  group  of  newspapers  in 
his  region.  He  explained  that  his  group 
has  been  a  natural  growth  and  that  in 
all  cases  he  has  endeavored  to  build-up  an 
organization  which  can  carry  on  the 
newspaper  in  his  absence. 

The  first  session  of  the  convention  was 
held  Friday  morning  with  President  Paul 
K.  Eyerly  of  the  Bloomsbury  Morning 
Tress,  presiding.  John  G.  Benedict  of 
Waynesboro  extended  the  greetings  of 
the  Waynesboro  Chamber  of  Commerce. 
The  response  was  made  by  Past  President 
Stewart.  Charles  R.  Long  of  the  Chester 
Times  presided  at  the  general  forum  at 
which  Ross  W.  Kellogg,  director  of  the 
Empire  State  School  of  Printing  at 
Ithaca  told  of  the  organization  and  oper¬ 
ation  of  the  school.  Mr.  Kellogg  ex¬ 
tended  to  the  newspaper  publishers  of 
Pennsylvania  an  invitation  to  visit  the 
school  and  also  to  make  use  of  its 
facilities.  _  _ 


City  of  Homes 

The 

Philadelphia 
^  Record  j 


Opens  the  Door  of  _ 
^  ISO  000  Families  ^ 
L  Every 
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Professor  Franklin  Banner  of  the  de¬ 
partment  of  journalism.  Penn  State  Col¬ 
lege,  told  of  the  interest  which  the  stu¬ 
dents  at  the  college  are  taking  in  jour¬ 
nalism.  Although  a  comparatively  new 
department,  the  journalism  department 
had  a  large  enrollment  including  the  sons 
of  many  Pennsylvania  publishers.  Pro- 
fes.sor  Banner  said  that  the  department 
hopes  to  include  courses  in  printing  so 
that  the  students  may  obtain  practical 
knowledge  of  the  mechanics  of  publishing. 

The  discussions  at  the  Saturday  morn¬ 
ing  session  were  mostly  relative  to  labor 
conditions.  special  committee  was  au¬ 
thorized  to  continue  an  investigation  of 
several  matters  brought  out  in  the  dis¬ 
cussion. 

.■\t  the  informal  dinner  Friday  evening. 
David  Lawrence,  publisher  of  the  United 
States  Daily  spoke  on  “The  Trend  of  the 
Times,”  W.  P.  Beazell.  .W-ti’  York 
World,  also  spoke  and  Strickland  Gillilan 
entertained  in  his  characteristic  manner. 


COMPOSING  FOREMEN  MEET 


L.  A.  Link  of  Waterloo  (la.)  Courier 
Heads  Iowa  Mechanical  Group 

Twenty-five  newspaper  composing- 
room  heads,  representing  approximately 
two-thirds  of  Iowa's  daily  newspapers, 
were  present  June  13-14  to  attend  the 
first  convention  of  the  Iowa  Newspaper 
Composing-Room  Executives'  .Associa¬ 
tion,  held  at  the  U'aterloo  (la.)  Courier 
plant. 

The  principal  address  of  the  morning 
session  was  given  by  W.  E.  Wines,  man¬ 
ager  of  the  mechanical  department, 
.American  Newspaper  Publishers’  .Asso¬ 
ciation,  who  came  direct  from  Harris¬ 
burg,  Pa.,  where  he  attended  the  .A.  N. 
P.  A.  mechanical  conference. 

Leon  ,A.  Link,  composing-room  fore¬ 
man  of  the  Waterloo  (Tourier,  was  elect¬ 
ed  president,  with  Thomas  Kelly,  of  the 
Dai’enport  Times,  vice-president,  and 
Leo  J.  Carle,  of  the  Mason  City  Globe- 
Gacette.  as  secretary  and  treasurer. 

Speakers  on  the  pre^ram  were  Jack- 
son  McCcy,  general  manager  of  the 
Courier ;  W.  .A.  Reed,  editor  of  the 
JUaierloo  Tribune;  .A.  N.  Pruess,  lino¬ 
type  machinist  of  the  Courier ;  J.  C. 
Youngblood,  Dubuque  Telegraph-Her¬ 
ald :  Thomas  Kelly;  Ed  Funk,  Waterloo 
Tribune,  and  Frank  T.  Harrison,  Des 
.Moines  Register. 

Davenport  was  chosen  as  the  1928  con¬ 
vention  city. 


Linotype  Mailbag 


“Telegraph  Service  in  24  Hours” 


“About  4  o’clock  one  afternoon 
I  wired  the  Chicago  ofifice  for 
repairs  for  Machine  2208L,  and 
the  following  afternoon  received 
them  at  4:50.  This  is  really  an 
extraordinary  service,  taking  less 
than  twenty-four  hours  to  get  a 
message  to  Chicago  and  a  reply 
in  return.  To  say  that  I  was  dumb¬ 
founded  when  the  special  delivery 
clerk  walked  into  our  plant  with 
the  parts  is  expressing  it  lightly. 
Heretofore  I  have  carried  a  rather 
expensive  kit  of  repairs  for  the 
Lino,  but  you  can  guess  now  that 
outside  of  a  few  star  wheels  and 
fiber  buffers  for  the  assembler, 
that  my  repair  kit  will  consist  of 
a  bunch  of  Western  Union  Tele¬ 
gram  blanks. 

“This  service  is  really  exceptional 
when  you  consider  that  Baldwin. 
Kansas,  is  a  considerable  distance 
from  Chicago,  and  that  air  mail 
was  not  used  by  either  your  com¬ 
pany  or  myself,  m  the  transaction.” 


THE  BALD'WIN  LEDGER 


U.  S.  PRODUCTS  LIKED 
IN  AUSTRAUA 


American  Firms  Spending  Millions  to 
Advance  Their  Products  in 
Antipodes  Says  Sydney 
Agency  Man 


".Australia  is  bccuming  .Americanized,” 
W.  O.  Richards  of  W.  U.  Richards,  Ltd., 
Sydney  .Agency,  declared  recently  m 
telling  of  the  c.xpansion  of  .American 
markets  and  the  development  of  .Amer¬ 
ican  methods  on  that  continent.  Mr. 
Richards,  president  of  the  Publicity  Club 
ot  .Australia  and  editor  of  the  Australian 
Manual  &  Xezespaper  Directory,  was  in 
New  York  for  a  short  visit  to  study 
.American  publishing  and  advertising 
plants,  en  route  home  from  London. 

“The  automobile,"  Mr.  Richards  said, 
“has  found  an  especially  warm  reception. 
Such  well  known  .American  firms  as  For  1, 
ticneral  Motors,  Studebaker  and  Good¬ 
year  'lire  are  now  spending  millions  Stir¬ 
ling  in  the  establishment  of  vast  assem¬ 
bly  plants  there  to  meet  the  .Australian 
demand.  .And  other  .American  products 
are  meeting  with  a  similarly  warm  re¬ 
ception. 

“The  value  of  the  importations  last 
>ear  amounted  to  £30y,(X)0,()00. 

“Australians.''  he  claimed,  “are  the 
richest  people  in  the  world — the  per  cap¬ 
ita  purchasing  power  being  515  shillings, 
as  against  480  in  New  Zealand,  420  in 
the  .Argentine,  410  in  the  United  States.” 

The  two  countries  making  the  strong¬ 
est  bid  for  the  .Australian  market,  Mr. 
Richards  continued,  are  Great  Britain  and 
the  United  States.  .American  methods 
and  products  are  regarded  highly  there. 
The  two  countries  have  much  in  common. 
They  have  the  same  standards  of  living, 
and  are  possessed  of  the  same  ability  to 
purchase  and  the  same  desire  to  spend. 
Great  Britain,  however,  has  made  a  much 
more  concerted  effort  to  “capture”  .Aus¬ 
tralia. 


BRIDOEPORT 


Most  Important 
Industrial  City 
In  Connecticut 


236,0(X)  people  in  a  13  mile  trading 
radius  offers  a  compact  market, 
easily  covered.  Bridgeport’s  di¬ 
versified  industries  insure  steady, 
substantial  incomes  to  50.0(X)  wage 
earners  who  are  thrifty  and  enjoy 
the  better  things  in  life.  Many 
own  their  homes,  mostly  of  the  two 
family  type.  They  read  newspa¬ 
pers,  which  accounts  for  a 


Post 

l^egram 


circulation  of  44.446,  practically  a 
copy  for  every  family  in  its  terri¬ 
tory.  More  than  three  times  the 
circulation  of  its  nearest  contem¬ 
porary. 


XaUoHal  ReprruftilotirfM 
OILM.VX.  XICOLI.  &  RfTHMAN 
New  York,  Boston,  Cblcifo,  Sen  Franrisoo. 


“I  cannot  (luite  understand  why  thf 
principal  .Australian  newspapers,  for  ex¬ 
ample,  have  no  representatives  in  \’e^, 
A’ork.  In  London,  practically  ever? 
newspaper  has  direct  representation. 

“I  venture  to  predict  that  -Australia  and 
the  U.  S.  .A.,  tied  as  they  are  by  kinship 
and  the  same  progressive  spirit,  will  in 
a  few  years  be  linked  by  thorough  and 
mutual  understanding.” 

DUMAS  GOES  TO  LONDON 

F.  Lloyd  Dumas,  editor  of  the  San 
Xeies-Pietorial,  Melbourne,  has  arrived 
in  London  to  become  manager  and  editor 
of  the  -Australian  Newspaper  Cable 
Service.  Mr.  Dumas  is  a  former  chief 
of  staff  of  the  Melbourne  Argus.  Ralph 
Simmomls  succeeds  him  as  editor  of  the 
Sun  News- Pictorial. 

SEMI-WEEKLY  NOW  DAILY 

The  Blackfoot  (Idaho)  Republican. 
lately  published  as  a  semi-weekly,  is  now' 
appearing  as  a  daily. 
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By  MARLEN  PEW 


^  a  prisoner-patient  at  the  City  Hospi¬ 
tal  of  Greenville,  S.  C.,  a  ragged  and 
forlorn  young  man  entered  the  back  door 
of  that  institution  and  applied  for  work 
as  an  orderly.  When  he  was  told  that 
there  was  no  opening  for  him  he  begged 
for  food  and  the  chief  nurse  gave  him  a 
hand-out.  The  youth  persisted  in  his  ap¬ 
plication  for  work  and  when  an  orderly 
resigned  he  was  given  the  place.  From 
7  o’clock  in  the  evening  until  7  in  the 
morning  the  orderly  cared  for  37  negro 
and  19  white  patients,  doing  the  mean 
work  cheerfully  and  so  well  that  the  chief 
nurse  called  him  the  best  attendant  the 
hospital  had  ever  employed.  The  day 
that  the  theatrical  man  was  ordered  to 
move  into  Atlanta  Penitentiary,  sick  or 
well,  the  orderly  reached  for  his  hat  and 
coat  and  disappeared.  He  was  Martin 
Sommers,  reporter  for  the  Xew  York 
Doily  News. 

*  ♦  ♦ 

'J'HE  hospital  authorities  were  indig¬ 


nant  when  they  learned  that  a  Xew 
York  reporter  had  imposed  on  them  for 
the  purpose  of  spying  on  a  patient.  One 
can  understand  tlieir  point  of  view  and 
in  the  narrow  sense  sympathize  with  it. 
There  are  even  many  newspaper  people 
who  will  side  with  the  hospital’s  chief 
nurse  who  said:  “He  was  trying  to  get 
the  ’low  down’  on  the  case,  but  his  trick 
was  the  lowest  I  have  known.”  Charles 
A.  Dana,  whose  maxim  was  “.\  .Veto 
York  Sun  man  is  always  a  gentleman,” 
would  probably  have  fired  Mr.  Sommers 
for  his  enterprise.  We  know  many  city 
editors  who  do  not  want  reporters  to  spy 
and  Associated  Press  makes  a  great  point 
of  that  fact  that  it  does  not  retjuire  its 
correspondents  to  do  such  things  to  get 
news.  My  feeling  is  with  Mr.  Sommers 
in  this  enterprise,  though  I  must  admit 
that  some  things  are  occasionally  done  in 
newspaper  work  in  the  name  of  enter¬ 
prise  which  jar  my  senses  and  seem 
wholly  indefensible.  The  line  between 
legitimate  enterprise  and  the  sort  of 
activity  which  reacts  unfavorably  can,  I 
think,  be  clearly  drawn.  The  Sommers 
case  is  a  case  in  point. 

*  *  ♦ 

\  DEEP  suspicion  had  been  abroad 
that  Earl  Carroll  was  feigning  ill- 
wss  to  escape  the  bars  of  the  ghwmy 
federal  prison  He  is  a  man  of  consider¬ 
able  wealth  and  there  has  been  a  very 
extraordinary  attempt  by  his  friends  to 
avert  the  consequences  of  his  audacious 
perjury  before  a  federal  grand  jury  which 
was  investigating  his  disgusting  tath-tub 


publicity  stunt.  When  Carroll  became 
unconscious  on  a  train  en  route  to  At¬ 
lanta  and  was  taken  to  the  hospital  in  the 
South  Carolina  city,  those  who  believe 
that  money  can  buj'  immunity  for  almost 
any  prisoner  in  this  country  began  to 
wisely  smirk.  The  case  of  Charles  W. 
Morse  was  recalled.  The  one-time  ‘Ice 
King’  of  New  Y'ork,  a  ruthless  pirate  of 
modern  business,  feigned  illness  and  in¬ 
duced  reputable  physicians  and  others  to 
recommend  his  pardon  to  President  Taft 
and  thus  defeated  justice.  It  seems  to 
me  there  was  ample  justification  for  any 
reporter,  with  a  sense  of  public  duty,  in 
keeping  a  sharp  eye  on  Earl  Carroll’s 
movements.  The  acid  test  of  Mr.  Som¬ 
mers’  exploit  is  that  if  Carroll  has  been 
feigning  illness,  which  apparently  he  was 
not,  and  this  reporter  by  reason  of  his 
enterprise  had  been  able  to  reveal  the 
fact,  we  should  have  acclaimed  him  as  a 
newspaper  hero.  The  Government  would 
have  been  served  and  cynicism  regarding 
the  system  of  justice  would  have  been  re¬ 
buked.  In  newspaper  rept>rting  the  test 
of  conduct  is  based  on  the  old  rule  of 
the  end  justifying  the  means,  which  is 
safe  enough  when  reporters  are  gentle¬ 
men  bv  instinct. 


those  walls.  Who  shall  say  that  Japp 
was  not  the  better  reporter? 

♦  *  * 

AfORE  tlian  20  years  ago  at  Washing- 
ton  Miss  Sybil  Wilbur,  who  later 
l)ecame  famous  for  her  writings  on  Chris¬ 
tian  Science,  tested  out  for  a  local  news¬ 
paper  the  question  whether  a  sane  per¬ 
son  could  be  committed  to  St.  Elizabeth’s 
.Asylum.  She  went  to  Lafayette  Park 
and  began  to  feign  sytnptoms  of  insanity 
and  soon  found  herself  under  arrest.  A 
lx)ard  of  examiners  tested  her  and  she 
V  as  committed.  .After  the  transaction  was 
complete  she  wrote  a  statement  of  her 
experiences  and  its  publication  created 
wide  interest.  However,  the  pliysicians 
she  had  so  neatly  taken  in  proposed  to 
turn  the  tables  on  her  and  began  to  in¬ 
sist  that  she  was  insane  and  should  be 
held.  No  saner  woman  ever  lived,  of 
course,  and  after  the  newspaper’s  editors 
had  demonstrated  that  Miss  Wilbur  had 
taken  the  assignment  with  the  knowledge 
and  consent  of  the  editor  she  was  re¬ 
leased. 

*  *  * 

'T'HERE  is,  of  course,  a  sneaky  spying 
^  into  private  affairs  that  is  intolerable 
in  the  pursuit  of  journalism  as  it  is  else¬ 
where.  The  “waste-basket”  searcher  and 
the  “key-hole  listener”  must  be  out  for 
news  that  cannot  be  obtained  in  ordinary 
channels  and  is  of  very  great  importance. 
They  must  not  be  searching  for  mere 
scandal.  Their  quest  must  be  for  evi¬ 
dence  in  behalf  of  a  public  cause.  Every 
well-balanced  newspaper  man  knows 
where  to  draw  the  line  of  propriety  and 
right  in  such  matters. 


To  which  the  veteran  publisher  replied: 
“I  am  glad  that  we  have  a  staff  that  is 
well  grounded  in  the  ethics  of  the  pro¬ 
fession,  but  I  think  it  should  be  enlarged 
by  the  reporter  who  has  given  this  beat 
to  our  opposition.  Let’s  have  at  least  one 
man  who  will  stix)p  to  get  news  like 
that.” 

CUR’nS  ADVERTISING  MAINE 

A  full  page  rotogravure  advertisement 
on  Maine’s  hospitality,  scenery  and 
climate,  with  particular  emphasis  on  the 
attractions  of  Camden  Harbor,  is  being 
published  in  several  of  the  leading  news¬ 
papers  of  the  country  this  month  at  the 
l)ersonal  expense  of  Cyrus  H.  K.  Curtis, 
Philadelphia  publisher  who  is  a  native  of 
Maine,  The  amount  of  the  expenditure  is 
aearly  as  much  as  the  entire  amount  which 
will  be  spent  this  year  by  the  Maine  De¬ 
velopment  Commission  on  newspaper  ad¬ 
vertising,  < 


COME  years  ago  a  reporter  named 
^  Japp  learned  that  conditions  were 
not  right  in  an  insane  asylum  in  Ohio  and 
got  employment  there.  For  weeks  he 
worked  as  a  nurse  and  then  brought  out 
an  expose  of  cruel  neglect  of  helpless 
patients  that  startled  the  community  and 
resulted  in  a  reform  that  more  than  justi¬ 
fied  the  deception.  It  was  a  magnificent 
public  service.  Reporters  who  covered 
that  assignment  might  have  gone  on  to 
this  day  politely  applying  for  news  to 
the  superintendent’s  office,  without  dis¬ 
covering  the  hideous  fact  that  mental  de¬ 
ficients  were  suffering  agonies  behind 


The  largest 
evening  paper 
circulation  in 
Baltimore 


evening  newspaper  on  one  occasion 
came  out  with  a  great  local  beat. 
The  publisher  of  the  opposition  paper, 
humiliated  by  the  defeat,  called  his  city 
erlitor  onto  the  carpet  an<l  demanded  an 
explanation.  The  flushed  city  editor  ex¬ 
claimed  :  “This  story  was  obtained  by  a 
reporter  who  misrepresented  himself.  It 
was  a  sneaky  piece  of  business.  My 
staff  is  composed  of  ladies  and  gentlemen 
who  would  not  stoop  to  such  practices.” 


h(l^ E)mi't/iina 

to  SELL.  ~ 
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May,  1927,  sets  a  new  cir¬ 
culation  record  for  daily  pa¬ 
pers  in  Baltimore. 

The  NEWS,  with  its  May 
net  paid  circulation  of  151,- 
059,  enjoys  a  margin  of  24,- 
141  copies  over  that  of  the 
Evening  Sun,  its  nearest  com¬ 
petitor. 

You  reach  more  of  Balti¬ 
more  through  the 
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or  LnT£R5 


B7  JAMES  MELVIN  LEE 


largest  number  of  cancellations,  and  it  is  here,  holds  ail  important  place.  Typical  rS 
too,  that  the  heaviest  reprisals  are  carried  out  arfi>l<iE  ic  “Tm-n  k'inrie  nf  V«..  »  . 

against  newspapers  that  make  bold  to  denounce  iUCh  articles  IS  1  WO  Kinds  Ot  .Vws”  g, 

the  assassination  of  the  religious  equality  prin-  the  July  ISSUC  iroin  the  pen  Oi  Silas  Beat 
ciple  by  the  Ku  Klux  Kian.  It  is  here  that  who  was  at  one  time  connecte<l  with  tC 
the  freedom  of  the  press  is  curtailed  by  the  ^^tUnrial  of  the  Mptv  Ynrh  T;  ' 

strictest  libel  laws.  The  party’s  responsibility  eaiionai  Stan  OI  ine  i  ork  ftmn 

for  this  situation  is  not  direct,  but  it  is  uni-  According  to  Mr.  lient,  even  in  the 
formly  true  that  its  attitude  to  these  abomina-  earliest  newspapers  there  was  a  distitt^ 
tions  and  abridgments  is  one  of  wary  tolerance —  ;e  frx  fU:«  j 

never  one  of  courageous  and  specific  denuncia-  J^^n,  Which  IS  maintained  tO  this  day^ 

tion.  between  the  kind  of  news  which  can  be 

What  lames  Southall  Wilson,  the  edi-  ^^arged  for,  and  the  kind  which  pays  fo, 

itselt.  He  says : 


OERT  LESTON  TAYLOR  during  his 
lifetime  was  always  a  favorite  col¬ 
umnist  of  newspaper  men.  Indeed,  during 
the  twenty  years  that  he  conducted  his 
column  on  the  Chicago  Tribune  he  came 
near  being — and  possibly  did  win  the 
recognition — the  dean  of  American  col¬ 
umn  conductors. 

Consequently  newspaper  men  will  be 
interested  in  “Motley  Measures”  (Al¬ 
fred  A.  Knopf)  which  contains  some  of 
the  most  clever  verse  that  B.  L.  T.  ever 
put  in  his  column. 

Two  of  the  poems  in  “Motley  Meas¬ 
ures”  are  of  special  interest.  One  thus 
takes  up  “The  Jester  of  Yesteryear 

“Once  upon  a  midnight  dreary” — 

Wait  a  moment,  do  not  go; 

This  is  not  another  weary 
Paraphrase  of  Mr.  Poe. 

True,  the  vclume  that  I  pondered 
Was  of  quaint,  torgotten  lore 
That  got  by  (but  how,  I  wondered!) 

In  the  days  entitled  “yore.” 

Things  were  gathered  in  this  volume 
Over  which  our  fathers  roared — 

(iems  from  miiny  a  by-gone  colyum. 

Writ  by  Billings,  Twain  and  Ward. 

Some  ot  it,  ot  course,  was  tunny. 

More  was  sad  as  sad  can  be. 

Hew  It  ever  got  the  money 
Is  a  miracle  to  me. 

So,  when  dreary  seems  my  colyum. 

When  I  fear  it  grows  a  bore, 

I  take  down  that  yellowed  volume 
Of  forgotten  comic  lore. 

Seeking  vainly  to  discover 

.Something  really  rich  and  rare, 

“(Josh!”  I  say,  “if  that  got  over, 

Why  should  anyine  despair?” 

How  Taylor  seized  upon  a  current 
news  item  as  a  theme  is  told  in  a  poem 
well  worth  quoting  at  length : 

To  What  Base  Uses! 

“Mrs.  U -  takes  her  daily  dif  at  S 

in  the  afternoon,  instead  of  in  the  morning." — 
\etcport  Item. 

This  is  the  forest  primeval. 

This  is  the  spruce  with  the  glorious  plume 
That  grew  in  the  forest  primeval. 

This  IS  the  lumberman  big  and  browned 
Who  felled  the  spruce  tree  to  the  ground 
That  grew  in  the  forest  primeval. 

This  is  the  man  with  the  paper  mill 
Who  bought  the  pulp  that  paid  the  bill 
Of  the  husky  lumberjack  ivho  chopped 
The  lofty  spruce  and  its  branhkes  lopped 
That  grew  in  the  forest  primeval. 

This  is  the  publisher  bland  and  rich 
Who  bought  the  roll  of  paper  which 
Was  made  by  the  man  with  the  paper  mill 
n  ho  bought  the  pulp  that  paid  the  bill 
Of  the  lumberjack  with  the  murderous  a.r 
Who  felled  the  spruce  with  lusty  hacks 
That  grew  in  the  forest  primeval. 

This  is  the  youth  with  the  writing  toot 
Who  does  the  daily  Newp<  rt  drool 
That  helps  to  make  the  publisher  rich 
Who  ordered  the  stock  of  paper  which 
H'as  made  by  the  man  uith  the  paper  mill 
Who  bought  the  pulp  that  paid  the  bill 
Of  the  husky  Swede  in  the  Joseph’s  coat 
Who  swung  h's  ax  and  the  tall  spruce  smote 
That  grew  in  the  forest  primeval. 

This  is  the  lady  fa'  from  slim 
Who  changed  the  hour  of  her  daily  swim 
And  excited  the  youth  with  the  writing  tool 
Who  does  the  Seu'port  drivel  and  drool 
For  the  prosperous  publisher  bland  and  fat 
Who  ordered  the  virgin  paper  that 
Was  made  by  the  man  with  the  paper  mill 
Who  bought  the  pulp  that  paid  the  bill 
Of  Ole  Olcson-  the  husky  Swede 
Who  did  a  foul  and  darksome  deed 


H'hen  he  swung  his  ax  with  vigor  and  vin 
.dud  smote  the  spruce  tree  tall  and  trvm 
That  grew  in  the  forest  primeval. 

'1  his  is  the  shop  girl,  Mag  or  Lie, 

It’ho  daily  devours  what  news  there  is 
Concerning  the  lady  far  from  slim 
Who  changed  the  time  of  her  ocean  swim 
.dnd  excited  the  youth  with  the  loriting  tool 
IT  ho  does  the  daily  Newport  drool 
Pot  the  pursy  pmblisher  bland  and  rich 
It  ho  biught  the  innocent  paper  which 
Was  made  by  the  man  with  the  paper  mill 
IT  ho  bought  the  pulp  that  paid  the  bill 
Uf  the  Swedish  jack  who  slew  the  spruce 
I  hat  came  to  a  most  ignoble  use — 

The  lifty  spruce  with  the  glorious  plume — 
The  giant  spruce  that  used  to  loom 
In  the  heart  of  the  forest  primeval. 


tor-in-chief  of  The  Virginia  Quarterly 
Kethezv,  thinks  of  the  contribution  by  Mr. 
Jaffe  is  shown  by  the  fact  that  the  lat¬ 
ter's  article  is  used  to  open  the  July  num¬ 
ber. 

The  issue  also  contains  a  number  of 
other  articles  that  are  well  worth  perusal 
by  members  of  the  working  press. 


At  first,  the  two  kinds  of  news  got 
very  well  together,  and  one  hand  washed^ 
other f  the  advertising  news  paid  less  than  half 
ihe  expense  of  gathering  and  printing  the  other 
kind  of  news,  and  occupied  about  half  as  nnicg 
space.  The  status  of  advertising  was  distineflj 
inferior.  It  was  the  servant  in  the  house;  tig 
news  was  the  aristocratic  guest.  They  'vieii 
under  the  same  root,  but  the  servant  knew  hi, 
place. 


It  ho  biught  the  innocent  paper  which  ^ I 'HREE  \/'s  in  a  way  are  said  to  sum  ,  ,  _r  ,1, 

H  as  made  by  the  man  with  the  paper  mill  -I  jjp  nolitical  writing  of  Frank  R  ”  Consumption  of  news  there  15  a 
Who  bought  the  pulp  that  paid  the  bill  ^  writing  o  rranK  ic.  saturation  point.  Facts  alone  are  hard  to 

Uf  the  Swedish  jack  wiio  /lew  the  spruce  l^^nt  of  the  Balhmare  Sun.  These  V  s  ^ndsoon  pall.  And  that  is  whv 

1  hat  came  to  a  most  ignoble  use—  Stand  for  vivid,  veracious.  and  virulent,  r  vr, 

The  h  fty  spruce  with  the  glorious  plume—  Another  V  belongs  to  Kent’  discussion  ^  ®  ‘  ®  ^  ^  ’  '' 

u^^th/^heaT/rthe^h/e^t^ of  Senator  Jim  Reed  in  r/ic  Forum  for  r=^======n 

July.  This  V  stands  for  very  before 

An  interesting  foreword  is  contributed  the  other  V’s.  Of  course  Mr.  Kent  sees  HumCin  IfltCTest 

by  Ring  W.  Lardner,  who  for  six  years  Mr.  Reed  as  a  possible  Democratic  presi- 

ran  a  column  on  the  sporting  page  of  dential  candidate.  N eWSDUDBr 

the  Chicago  Tribune  while  Taylor  was  Mr.  Kent  quotes  Charles  G.  Ross,  ^ 

conducting  his  “A  Line  O’Type  or  Two.”  Washington  correspondent  of  the  St.  rtvnn  ATinu  A 


conducting  his  “A  Line  O’Type  or  Two.”  Washington  correspondent  of  the  St. 
In  this  foreword  Lardner  himself  thus  Louis  Post-Dispatch,  who  began  a  report 


reviews  “Motley  Measures 


of  a  speech  ’oy  Senator  Reed  as  follows, 


He  maintained  a  lofty  standard  in  all  his  ff  S  juSt  Jim  Reed  again.  That  was 
writing,  and  particularly  in  bis  verse.  You  will  enough  to  clear  out  the  press  gallery.” 
find  the  contents  of  “Motley  Measures  ’  m^els  conditions  in  Washington 

of  poetic  structure.  You  will  find  a  variety  of  ,  ,  ,  .  »»  r>  j  ^ 

subjects — some  topical,  some  scier,  some  gay —  have  changed  Since  Mr.  Koss  made  that 

treated  in  a  manner  never  banal,  always  enter-  remark.  Today,  as  Mr.  Kent  points  OUt, 

surprising.  And  I  am  sure  word  that  Reed  is  speaking  makes  the 
you  will  wish,  with  me  (I  am  writing  in  the  ,  at 

fall  of  1926),  that  B.  L.  T.  had  lived  to  sing  reporters  flock  to  the  press  gallery,  con- 

the  introduction  of  machine  guns  into  (Chicago’s  gressmen  come  over  from  file  other  end, 

romance  T“Daddy”“^‘’d  “pfach^”'' Brow^  reappear  from  the  cloak- 

and,  most  of  all,  America’s  visit  from  Sweet  rooms.  Today  Reed  gets  first  page  posi- 
Marie,  to  whom  only  he,  of  all  columnists,  could  tion  when  he  makes  a  speech. 


have  done  full  justice. 


How  the  change  was  brought  about  is 


“Motley  Measures”  will  help  to  estab-  well  outlined  by  Mr.  Kent  in  his  article 
llsh  Taylor’s  place  in  the  Hall  of  Fame  in  The  Forum  and  need  not  be  retold 
of  American  Columnists.  here. 


tern  as  a  theme  is  told  m  a  poem  j  Q^jg  j  j^ppE  is  editor  of  the  Nor-  A  MONO  the  periodicals  taking  an  in- 
orth  quoting  at  length .  ^  Virginian-Pilot.  If  his  telligent  interest  in  the  present  day 

To  What  Base  Uses!  run-of-paper  editorials  have  anything  like  tendencies  of  the  press.  The  Yale  Review 

o -  now  takes  her  daily  dip  at  s  the  Sparkle  and  snap  of  his  contribution 

ft^noon,  instead  of  in  the  morning."—  jq  Virginia  Quarterly  Review  for 

is  Z  forest  primeval. 

.  ai  ai.  I  •  Ki  ^  scnption.  His  contribution  to  this  issue,  wr  i  ^ 

'gr/^  in  tTest  Prit^Z  “The  Democracy  and  A1  Smith,”  will  WcStcheStCr  County  S 

w  the  lumberman  big  and  browned  doubtless  draw  forth  many  editorial  com- 

^^'^lnttS'T/^e's/%rim^4l.^°'‘”*  ments  from  editors  in  general  and  from  Fastest  Growing  Cities 

those  in  the  South  m  particular.  an<1 

is  the  man  uith  the  paper  mill  Mr.  Jaffe,  before  discussing  Smith  as  n  ^  ,1  J 

bought  the  pulp  that  paid  the  bill  ^  presidential  candidate,  discusses  the  Rochelle  and 

'oft\/%ruee”a/d’'its  bra/ih^topped  democratic  situation  in  general.  He  be-  The  Vicinity  Towns 

grew  in  the  forest  purimeval.  lieves  that  its  chief  interest  “lies  in  the  .  r-  x  n  t  .  t  l 

u  hr  h  bind  d  h  possibility  that  the  campaign  of  1928  Completely  by 

^Ju^/Z'r^ll  ^’la^  A  will  jar  loose  some  of  the  sectional  and  THE  DAILY  ARGUS 

made  by  the  man  with  the  paper  mill  idealogical  ideas  that  to-day  impound  the  ot 

bought  the  pulp  that  paid  the  bUl  Democracy  and  shut  it  off  from  the  tide  Mount  Vernon 

If  lumberjack  with  the  murderous  ax  _ ,  _ -  .-if  ii  niouiii  vcriiuii 

felled  the  spruce  with  lusty  hacks  and  sweep  of  new  national  forces. 

grew  in  the  forest  primeval.  With  political  matters  “Our  Own  THE  STANDARD  STAR 

.  ,  ,  ,  ^  ,  World  of  Letters”  does  not  concern  itself. 

%;i',r£.,rLf^e,rTZf  Bm  wto  Mr.  JaU.  h,,  »  «y  about  tha  Rlhell. 

helps  to  make  the  publisher  rich  press  Situation  in  the  South  does  deserve 

ordered  the  stock  of  paper  which  quotation.  Here  is  what  he  says  on  that  Members  of  A.  B.  C. 

made  by  the  man  usth  the  paper  mill  ,  •  .  w-  .  i  .  lu  i 

houeht  the  bulb  that  baid  the  bill  topic .  Westchester  Newspapers,  Inc. 
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Over 
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J  Booth 
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The  Flint  Daily  Jenmal 
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OiriRf  1926  The  Ceicnkii  DIs- 
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Editor  &  Publisher  for  June  25,  1927 


jAstantial  and  reputable  journals  find  it  the  St.  Louis  Republican  (no  longer  in 
^ssar>'  to  play  us  “cases” — the  Hall-  existence)  of  1875,  and  the  St.  Louis 
5^5  case,  the  Snyder  case  and  the  Post-Dispatch  of  1925.  Mr.  Wilcox 
Jnjjdy”  and  “Peaches”  Browning  case,  studied  newspapers  of  all  sections  of  the 
iTn,  of  the  few  exceptions  to  this  gen-  country,  of  all  sizes.  Mr.  Bent  has 


AD  TIPS 


5)a(jdy”  and  “Peaches”  Browning  case,  studied  newspapers  of  all  sections  of  the  ■  ' 

iw  of  the  few  exceptions  to  this  gen-  country,  of  all  sizes.  Mr.  Bent  has  iUtkin  A  Kynett  Co.,  1516  Chestnut  street, 

Li  tendency  is  the  Christian  Science  selected  percentages  from  their  tables  and  Philadelphia.  Again  placing  orders  with  ne»^- 

jfjl  _  _ _  _  r  ,  =  .  . _  papers  in  various  sections  for  the  G.  H.  P. 

UoititOf^  then  the  Monitor  is  not  gives  the  following  statistics .  Cinar  Company,  El  IVoduclo  Cigars,  rHiila- 


XfonitOf.  lliCll  UiC  aVXUIULUI 

jmenable  to  the  full  influence  of  certain 
^mic  forces  which  play  upon  its 
^petitors.”  The  Monitor  can  afford 


to  minimize 


L  coffee,  and  tobacco,  for  it  operates 
It*  _ :  _ _ 


1875 

1900 

1925 

News  . 

55.3 

55.3 

26.7 

opinion  . 

9.6 

7.1 

2.2 

Features  . 

6.3 

5.5 

10.4 

Advertising  . . 

.  28.9 

32.1 

60.5 

According  to  Mr. 

Bent, 

50  years 

ago 

Barton,  Durstine  &  Osborn,  Inc.,  383  Madi¬ 
son  avenue.  New  York.  Now  handling  account 
for  the  Sterling  Silversmiths  Guild  of  America, 
New  York. 


a  quasi-subsidy.  On  occasion.  According  to  Mr.  Bent,  50  years  ago 
^ever,  it  minimizes  news  of  far  greater  more  than  half  the  space  in  newspapers 
^  rtaiice,  as  it  did  on  the  day  that  the  was  given  to  news;  now  only  about  one- 
S  page  of  practically  all  the  leading  fourth  is  devoted  to  it.  He  quotes  Mr. 


Georg*  Batten  Compemy,  383  Madison  ave* 


York. 

Blackman  Company,  120  West  42nd  street. 
New  York.  Now  handling  account  of  the  Spool 


newspapers  carried  Governor  Smith’s  Armstrong  as  stating  that  “journalistic  Cotton  Company,  “Croquet’’  cotton.  New  York 


utcr  on  Roman  Catholicism  and  office-  growth  in  recent  years  has  been  along  Bourbon  Reme^  Company,  Lexington,  Ky., 
>«lding.  On  that  day,  the  Monitor  gave  other  lines  than  news.  The  advertise-  if  nc"wsraMrs 


auiwo-  -  .  .  -•  ,  .  Li  j  •  small  town  newspapers  in  Ohio. 

^  page  position  to  a  reply  to  this  ments  have  more  than  doubled  in  ratio  Bri-cher  A  Staff.  Flood  Building,  Sar 

letter,  written  by  the  lawyer  whose  chal-  to  other  material,  and  are  of  ten-fold  Francisco.  Placing  orders  with  some  Pacific 
\fnte  had  provoked  it;  while  on  the  volume.”  To  show  that  there  have  been  t’oas*  newspapers  for  the  Petri  Cigar  Corn¬ 
ish  oaee,  under  a  modest  two-column  equally  remarkable  changes  in  the  char-  Francisco. 

iJ.  tws  printed  the  big  news  of  the  acter  of  other  varieties  of  news  in  the  nu^"ew^'o^^N^w*1^dlfng^ac™Z 


coast  newsrapers  tor  the  Petri  Cigar  Com¬ 
pany,  San  Francisco. 

Carter  Adyertiung  Agency,  285  Madison  ave¬ 
nue,  New  York.  Now  handling  account  for 


VVliy  do  we  tire  of  reading  our  news-  lowing  percentages: 

Mper?  Mr.  Bent  expresses  his  opinion  1875 

dot  it  may  be  because  the  selection  of  .  i-7 

is  not  impartial  and  that,  after  all,  crime'**.  ^4.'9 

the  newsoaper  may  not  be  a  true  window  «  , 

« the  whole  world.  At  this  point  I  may  the  subject  of  spoi 

“d  quote  the  following:  Bent  says  tlwt  its  grov 

^  f>cr^ria1lv  ronui  Hitrina  fn^ 


last  half  century,  Mr.  Bent  gives  the  fol-  Cluctt^  Peabody  ‘  Company,  collars  and  shirts. 


Company,  “Mrs.  Guntrath’s  Minute  Dessert,** 
Chicago. 

Olmstead,  Perrin  St  Leffingw*!!,  250  Park 
avenue.  New  York.  Now  handling  account  for 
Pinaud,  Inc.,  hand  and  face  cream.  New  York. 

Frank  Presbrey  ^nvpwy,  247  Park  avenue, 
new  York.  Again  placing  orders  with  some 
Western  newspapers  for  the  Shredded  Whole 
Wheat  Company,  Niagara  Falls,  N.  Y. 

Williain  H.  Rainki^  342  Madison  avenue.  New 
York.  Now  handling  account  for  Spark-lin- 
.Me  Comp.iiiy,  ginger  ale.  New  York. 

Richardson  A  Briggs  Compaq,  216  Superior 
avenue,  N.  E.,  Cleveland,  Ohio.  Placing  or¬ 
ders  with  some  Western  papers  lor  the  Moun¬ 
tain  Valley  Water  Company,  mineral  water, 
Cleveland. 

Sacks  Coaifiany,  Inc.,  347  Fifth  avenue.  New 
York  City.  Placing  the  following  new  ac¬ 
counts:  The  Glycine  Watch  Company,  New 

York  City.  This  advertising  will  begin  in 
the  fall  issues  of  Class  Magazines.  The  South 
Mountain  Manor  Hotel.  Wernersville,  Pa.,  the 
advertising  to  start  immediately  in  a  list  of 
local  and  out  of  town  newspapers. 

Sehl  Advertising  Company,  360  North  Michi- 
an  boulevard,  Chicago.  Now  handling  the  ac¬ 
count  of  Greene  Brown  Company,  Chicago, 
makers  of  radios. 

L.  ll.  Wakkon  Advertising  Agency,  19  West 
44th  street.  New  York.  Renewing  some  news¬ 
paper  contracts  for  E.  T.  Cunningham,  Inc., 
radio  tubes.  New  York. 


1875 

1900 

1925 

1.7 

5.1 

35.4 

26.9 

8.2 

20 

4.9 

3.1 

10.7 

Troy,  N.  Y. 

_W.  P.  Colton  Company,  165  Broadway,  Nev 


siness'  26!9  8  2  20  Richardson  &  Boynton  Company,  heat- 

ime  .  4.9  3.1  10.7  '"8  systems.  New  York. 

,  SI-  Critchfield  Company,  14  E.  Jackson  Boule- 

Un  the  subject  Ot  sports  news,  Mr.  vard,  Chicago.  Renewing  some  newspaper  con- 


The  i«wspaper  is  but  a  peephole  upw  the  *  riafnnn  Run-  *^usti  street.  LTii- 

Uiirre  and  shocking  and  momentous.  To  as-  tniS  pomt  tie  quOteS  Mr.  Uamon  KUn  Placing  the  advertising  of  Rat  Bis-Kit 

tonuh  and  thrill  us  it  reaches  into  the  utter-  yan,  Chiet  impresario  Ot  the  xiearst  sport  Company,  Springfield,  O.,  manufacturers  of 
molt  comers  of  the  earth,  with  an  appearance  sections  :  "Rat  Bis-Kit  ’  and  “K.  R.  O.,”  which  makes 

of  nrodigio-JS  industry  and  fertility  ot  resources;  up  its  lists  during  July  and  January,  using 

we  come  down  to  it  there  is  nothing  Increased  circulation  is  the  only  return  news-  newspapers,  magazines  and  farm  papers, 
iniraciiloas  in  its  output.  Changes  are  but  papers  can  hope  to  realize  from  the  money  and  Gardner  Advertiaing  Company,  1  Pershing 
nta*  again:  and  .again  on  the  old  circulation-  space  they  devote  to  sports.  If  a  sports  writer  Square.  New  York.  Making  contracts  in  cities 
kJuinr  themes  of  sex,  religion,  conflict,  sus-  can't  deliver  circulation  he  isn’t  worth  a  dime.  salesmen  will  secure  distribution  for 

ndence  and  money.  'ru  ,  ,  ,  f  ■  •  ,u  Softex  Laboratories..  New  York. 

'Tr-.i^iths  of  the  news  arises  where  it  was  The  treatment  of  crime  news  m  the  Hawley_  Advertiaing  Company.  95  Madison 


1.^11  inc  suujcci  _  ui  spurts  news,  jxir.  vara,  t.nicago.  Renewing  some  newspaper  con- 
Bent  says  that  its  growth  has  been  *mcts  for  H.  S.  Peterson  &  Company,  canthrox 
especially  rapid  during  the  last  15  years.  *  _ 

At  tViic  Twiint  he  nitntec  \tr  natnon  Run.  *  po.,  ^  Rush  Street,  Chi 


Placing  the  advertising  of  Rat  Bis-Kit 


of  nrodigio-JS  industry  and  fertility  ot  resources; 
TCt  wlKu  we  come  down  to  it  there  is  nothing 


Increased  circulation  is  the  only  return  news- 


mraculoas  in  its  output.  Changes  are  but  papers  can  hope  to  realize  from  the  money  and 


nmf  again:  and  again  on  the  old  circulation- 
^ing  themes  of  sex,  religion,  conflict,  sus- 
wbk.  i-irtence  and  money. 

Nine-tenths  of  the  news  arises  where  it  was 


space  they  devote  to  sports.  If  a  sports  writer 
can't  deliver  circulation  he  isn’t  worth  a  dime. 


H*»**y„  Advertismg  Company,  95  Madison 


MMCled  and  where  men  have  been  posted  to  newspapers  COmes  in  for  its  due  share  of  handling  account 

it;  or  else  it  Hows  quickly  through  pre^  ^,,3^  for  ^Arbuckle  Bros..  Yuban  coffee.  Brooklyn, 

irnnied  channels  to  the  j^ess.  It  need  only  ,  au:^  u  V  _ -- _  . 


iTTtnfed  channels  to  the  press,  it  need 
reprtsetrt  some  departure  from  the  usual 


the  volume  and  display  of  this  kind  of 


Company,  80  East  Jackson 


plains  wby  the  courier  has  donned  the  cap  and 
Mb,  in  the  shape  of  comic  strip,  “colyum,” 
aid  the  popular  ask-me-another. 


If  the  publication  of  crime  news  acted  as  a  selected  sections  for  Guntraths-Lorenzen 

deterrent,  a  lot  of  it  should  be  printed.  _ 


aid  the  popuar  as  -  -  givcs  somc  rather  de- 

Mr.  Bent  then  takes  up  the  place  of  tailed  statistics  as  to  the  respective  con- 
jdvertising  in  the  newspaper.  It  was  tributions  of  advertising  and  news  to  the 
about  the  year  1890  that  newspaper  ad-  newspaper  budget.  For  these,  however, 
vertising  first  assumed  its  modem  form  space  cannot  be  found  in  “Our  Own 
in  volume  and  persuasiveness.  He  quotes  World  of  Letters.”  I  will  content  myself 
Don  C.  Seitz,  former  business  manager  with  stating  that  according  to  figures 
of  the  Rew  York  World,  as  observing  taken  from  unofficial  reports  for  the  year 
that  "until  the  middle  of  the  last  century  1926  Mr.  Bent  says  that  advertising  paid 
most  newspapers  farmed  out  their  ad-  nearly  three-fourths  of  the  bill. 


vertising.”  And  “as  late  as  1884,”  Mr. 
Seitz  says,  “the  Brooklyn  Eagle  sold 
much  of  its  space  through  an  outside 
agent . Advertising  in  the  modern 


DAILY  OFFERS  REWARD 


agent . Advertising  in  the  modern  The  Scranton  (Pa.)  Times  recently  of- 

sense  developed  slowly.  Even  in  1893,  fered  a  reward  of  $500  for  information 
when  the  World  celebrated  the  tenth  an-  leading  to  the  arrest  and  conviction  of 
niversary  under  Mr.  Pulitzer’s  ownership,  two  men  who  killed  two  girls  while  on  an 
the  largest  department  store  ad  in  the  auto  ride  near  Pittston,  Pa. 
columns  of  the  100-page  edition  issued  - 


in  honor  of  the  event  was  but  three  col¬ 
umns.” 

In  making  a  comparison  of  a  news- 


PASTOR  NAMED  EDITOR 


South  America's 
Greatest  Newspaper 

“Bueno*  Aire*  IS  the  Argentine 
Republic" — 

'■|f  you  introduce  an  article  in  Buenoa 
f»  introduced  in  the  whole 
of  the  Argentine.” 

“We  know  that  LA  PRENSA  be* 
a  larger  circulation  than  all  tbe 
local  paper*  put  together,  end 
that  tbi*  circulation  i*  aniong*t 
the  very  be*t  cla**." 

(Kitmet  from  letter  written  by  the 
dutrlbotor  in  Xnentlne  of  tmporUnt 
American  produete,  urflnc  hit  prio- 
dpals  to  place  their  advertlilH  in  LA 
PBBV8A— ) 

National  sales  and  distribution  in 
Argentina  can  quickly  be  attaint 
by  advertising  in  LA  PRENSA. 


In  making  a  comparison  of  a  news-  Rev.  George  Farquhar,  formerly  pastor 
paper  of  half  a  century  ago,  a  quarter  of  St.  Andrew’s  Church,  New  (Glasgow, 
of  a  century  ago,  and  of  the  present,  as  N.  S.,  Canada,  has  been  appointed  editor 
to  the  changes  which  have  taken  place  of  the  Halifax  Chronicle  and  Daily  Star. 


JOSHUA  B.  POWERS 

Exclusive  Advertising  Representative 

250  Park  Avenue  New  York 


in  its  contents,  “as  to  news,  as  to  adver¬ 
tising,  as  to  editorials,  and  as  to  the  cap 
and  bells — the  entertainment  side  of  the 
performance,  known  to  newspaper  men 
as  ‘futures,’  ”  Mr.  Bent  gives  some 
statistics  based  on  figures  made  by  Or- 
land  K.  Armstrong  and  Delos  F.  Wil¬ 
cox.  Mr.  Armstrong  bases  his  figures  on 


me  lUPi  saoiih 


I&zfestCiicnlatian 

and 

largest  Wume  of 
'Advertising 

of  4ny  Daily  west  cJ  the 
Missouri  river 
LOG  AMpELES 

EVENING  HERALD 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact  The  600,000  DxaY 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 


THE  WELFARE  COMMITTEE 

of  tho 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 


eue  sanriii 


•annxMTATivg* 

L  MM  K.  LIDIHia.  *!•  ItaM 
*.  i.  *•••!•  MILl.  IM  MMI 
Mhun  «.  MIMMT.  Mt  TM 


Pulitzar  Building,  New  York 
Tribua*  Tower,  Chicago 


Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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Complete 

Newspaper 


NEW  YORK 


Steeled;  this  is  the  touchstone.  The  corn-  material  is  a  tender  subject  with  news-  'y'’*  handle  the  adver- 

oiSrtT  is  gathered  and  graded  and  prepared  n-npr  editors  that  thev  extenuate  it  on  iVJ  *"**'•“*'  American  Meat  Pack 

foTthe  ™rk®t  like  any  other.  The  processes  extenuate  It  On  ers.  Chicago,  an .  organization  just  formed  of 

Zitbetru  standardized,  and  the  men  who  take  the  ground  that  it  acts  as  a  deterrent  of  packers,  in  a  list  of  newspapers  starting 

mrt  in  thhm,  consciously  or  not,  are  routineers,  crime.  He  adds:  _  .  . 

Ttw  are  routineers,  but  the  stuff  they  handle  .  ^  •  c-j.  ■^t?*'*^*?*8*  *"®->  P®®® 

be  out  of  the  routine  of  life.  Their  com-  Newspapers  are  channels  of  suggestion.  Edi-  Marquette  Building,  New  Orleans.  Now  hand- 
moditv  is  not  the  normal,  it  is  the  standard  tors  realize  this  when  they  conspire  to  sup-  account  of  the  Cloverland  Dairy  Products 

iitd  exceptional.  This  is  the  formula  of  cir-  pv®ss  inlormation  about  libel  suits,  and  when  ^  •^®wprleaiK. 

mlition  building.  This  is  the  explanation,  too,  by  common  consent  they  agree  never  to  men  ■"***•**•-*'*«  Advei^*^  Company,  7 


standardized,  and  the  men  who  take  the  ground  that  it  acts  as  a  deterrent  of  fh'cago  packers,  in  a  list  of  newspapers  starting 
art  in  thhm,  consciously  or  not,  are  routineers,  crime.  He  adds:  _  .  . 

Ttw  are  routineers,  but  the  stuff  they  handle  .  ^  •  c-j-  ■^t?*'*^*?*8*  *"®->  P®®® 

be  out  of  the  routine  of  life.  Their  com-  Newspapers  are  channels  of  suggestion.  Edi-  Marquette  Building,  New  Orleans.  Now  hand- 
moditv  is  not  the  normal,  it  is  the  standard  tors  realize  this  when  they  conspire  to  sup-  ","8  account  of  the  Cloverland  Dairy  Products 
imi  exceptional.  This  is  the  formula  of  cir-  pr®ss  inlormation  about  libel  suits,  and  when  ^  •^®wprleaiK. 

inlition  building.  This  is  the  explanation,  too,  by  common  consent  they  agree  never  to  men  ■"***•**•-*'*«  Advei^*^  Company,  7 
of  mT  tiring  tTO  quickly  of  the  news;  it  ex-  tion  a  threat  against  the  life  of  the  President.  street,  Chirago.  Placing  or- 


Xetalb 

^Tribune 


IN  *ome  citie*,  the  “leedinc” 
*  newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  it*  competitor.  The  Pre** 
ha*  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspaper* 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  new* 
paper*  combined. 
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Editor  &  Publisher  for  June  25,  1  927 


COAST  GROUP  ISSUES 
RATErMARKET  BOOK 

Southern  California  Publisher*  Compile 
Listingr  of  Daily  and  Weekly 
Members  with  Market 
Data 

Indicative  ot  the  possibilities  for  co¬ 
operative  selling  of  a  held  by  newspai^er 
associations  is  the  "Rates  and  Markets 
Data”  book,  just  published  by  the  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion.  The  book  is  four  by  nine  inches 
in  size  and  contains  more  than  2(X)  pages 
of  detailed  information  about  Central  and 
Southern  California  newspapers,  all  mem¬ 
bers  of  the  association,  together  with 
pertinent  facts  concerning  their  respec¬ 
tive  fields. 

The  book  contains  data  on  practically 
every  town  and  city  in  the  southern  half 
of  the  state,  and  lists  one  or  more  papers 
in  each  of  these  towns. 

Arranged  alphabetically  by  counties 
and  cities,  each  county  has  a  detailed 
description  of  its  resources,  with  em¬ 
phasis  placed  upon  that  in  which  it  par¬ 
ticularly  excells.  Population  is  tabulated, 
and  principal  cities  listed. 

Under  the  county  headings  appear  the 
eities  and  towns  within  the  county. 
City  data  includes  population  in  1920 
and  1927  estimated ;  city  and  suburban 
population ;  character  of  population ; 


schools:  churches;  banks;  theatres;  loca¬ 
tion  ;  principal  industries ;  manufactur¬ 
ing  establishments  ;  residential  features  ; 
hotels  or  ajvartments ;  retail  shopping  sec¬ 
tion  ;  wholesale  houses ;  trading  area ; 
number  of  retail  outlets  by  classifica¬ 
tions  ;  miscellaneous  data. 

Following  data  on  the  town  or  city 
appears  information  on  the  newspaper  or 
newspapers.  This  includes  the  name  of 
the  publisher ;  day  of  publication ;  when 
copy  must  reach  publisher ;  display  rate 
per  inch ;  classified  rate ;  width  of  type 
page :  depth  of  type  page ;  width  of 
column ;  depth  of  column ;  columns  to 
l)age  ;  commission  to  advertising  agencies  ; 
cash  discount  allowed ;  circulation,  di¬ 
vided  according  to  city,  rural  routes, 
trading  area  and  outside  district. 

With  this  detailed  information  incorpo¬ 
rated  in  one  b«x)k  it  is  believed  that  these 
publishers  will  be  able  to  make  a  bid 
for  national  accounts  that  they  have 
heretofore  been  unable  to  attract.  The 
dita  book  will  be  particularly  helpful  to 
th-'  weekly  publishers  listed. 

S-y  months  were  required  to  compile 
this  information  under  the  direction  of 
Ben  H.  Read,  executive  secretary  of  the 
California  Newspaper  Publishers’  Asso¬ 
ciation. 

The  publication  will  be  distributed  to 
advertising  agencies  and  national  adver¬ 
tisers.  The  California  group  is  believed 
to  be  the  first  to  prepare  such  a  com¬ 
prehensive  rate  and  market  book  for  its 
members. 


Expense  of  publishing  the  book  was 
largely  defrayed  by  the  selling  of  ad¬ 
vertising  space  in  the  publication.  More 
than  40  pages  were  sold,  chiefly  to  mem¬ 
ber  newspapers,  with  a  few  pages  taken 
by  a  newspaper  representative. 

The  outside  cover  had  reproduced  upon 
it  a  map  of  the  state,  with  the  southern 
half  in  pink  stripes,  circled  by  a  band 
of  orange.  With  the  circle  was:  “The 
Colden  Circle  List — Results.” 

In  the  center  of  the  book  was  a  two- 
page  spread,  showing  another  map. 

NEW  UBEL  LAW  OPERATIVE 

Liberalized  Texas  Statute  Went  Into 
Effect  June  14 

The  new  libel  law  for  Texas  became 
effective  at  midnight  on  June  14.  This 
new  law,  enacted  as  result  of  several 
compromises  between  legislators  and 
members  of  the  press  of  Texas,  is  general¬ 
ly  regarded  as  a  wise  and  judicious 
measure,  protecting  the  citizens  of  the 
state  from  libellous  publications,  and  at 
the  same  time  liberalizing  the  press  as  to 
the  publication  of  privileged  matter. 

Under  the  amended  law  fair  and  true 
reports  of  public  meetings  held  in  the 
public  interest  are  privileged,  as  are  im¬ 
partial  reports  of  all  executive  and  legis¬ 
lative  proceedings  including  all  reports 
of  proceedings  in  and  before  legislative 
committees  and  committees  appointed  by 
the  legislature. 


COAL  ADVERTISING  URGED 

New  England  Dealers  Hear  Newip^ 
per*  Praised  at  New  London 

James  J.  Cotter,  advertising  man  of 
Boston,  Mass.,  and  W.  A.  Clark,  also  ol 
Boston,  the  re-elected  president  of  tl» 
New  England  Coal  Dealers’  -Vssociatics 
urged  the  600  dealers  in  session  in 
25th  annual  convention  at  the  Hotel  Gris- 
wold,  New  London,  Conn.,  June  15-17  to 
use  co-operative  newspaj^r  advertising  u 
the  best  method  of  reaching  the  puWic. 

Mr.  Cotter  said  in  part :  "It  is 
plain  duty  to  the  public  as  well  as  to  your 
own  business  to  see  that  your  customers 
get  all  the  facts  about  fuel. 

"You  have  a  story  more  interesting  and 
convincing  than  that  of  any  competing  fnti 
If  you  will  but  break  your  silence— cease 
to  be  business  hermits — and  bring  forward 
your  witnesses  you  can  prove  that  anthra¬ 
cite  is  the  nearest  approach  to  the  perfect 
fuel  ever  offered  the  public. 

"Let  the  public  get  all  the  facts  clearlv 
and  they  will  be  convinced  that  the  argn- 
ments  for  anthracite  are  so  overwhelming 
that  it  will  become  more  and  moreiS 
universal  fuel  for  all  New  England. 

“How  should  this  story  be  presented’ 
There  is  only  one  feasible  way— by  co¬ 
operative  advertising.” 

President  Qark  also  stressed  newspaper 
advertising  for  the  dealers.  Newspaper 
advertising  he  described  as  the  “most 
economical  and  efficient  way.” 


Supplies  and  Equipment 


Modern 

Composing  Room 
Furniture 


as  made  by  ns  will  speed 
np  production  and  rednca 
costs — a  real  saving  in 
your  Pay  Roll.  Are  yon 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
ns  direct. 

Do  it  now! 


HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


USED  NEWSPAPER  PRESSES 

Scott  16.  24  and  32-PaKa  Prasaea 

GOSS  24  sod  28-psae  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  I^ble  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  8C  COMPANY 

Kain  Ottes  ft  Taotory . Tlaingsld,  N.  J. 

Msw  York  0&oe..Biokaw  Bldg.,  1W7  Broadway 
Chioags  Ofles . Xonadnook  Block 


Halvorsen  Newspaper 
Stuinng  Machines 

are  now  being  used  by  many  of  the  leading 
uwtpapers  from  coast  to  coast  and  border 
border.  In  one  plant  the  machine  has  saved 
one-Uth  of  its  cost  in  six  months.  QPapers 
can  be  delivered  in  better  condition  to  dis¬ 
tributors  and  to  the  readers. 

After  a  thorough  investigation  you 
udll  u«nt  to  invest 
W rite  for  full  particulars 

NONPAREIL  MACHINE  COMPANY 
36  S.  Throop  Street,  Chicago 


Drive  and  Control 
for 

Newspaper  Presses 

A  representative  instal¬ 
lation  in  Tennessee  is 
that  of  a  100-h.p.  alter¬ 
nating-current  drive  at 
the  Memphis  Press 
Scimitar,  on  a 
Hoe  Press 

GENERAL  ELECTRIC 


GOSS  PRINTING  PRESS  CO. 

CHICAGO  -  NEW  YORK  -  LONDON 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible, 

Mouldmg  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper  Snpplf 
Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


A  Salesman  always  on  the  job — Your  Advertisement  in 
EDITOR  &  PUBLISHER 


i  * 

1  ^  ^ 

- 

When  New  Machines  Are 
Designed  Hoe  Builds 
The  Best 

T^IRECT-Pressure  Matrix 
Moulding  has  been  per¬ 
fected  in  The  New  Hoe  Hy¬ 
draulic  Matrix  Moulding  Press. 

To  appreciate  its  superiority, 
you  should  see  it  in  operation 
at  the  first  opportunity. 

IVrile  for  full  information  of 
this  latest  and  greatest  develop-  t 

ment  in  stereotyping  to 

R.  HOE  &  CO.,  Inc.,  504-520  Grand  Street,  New  York  City 

7  Soath  Dearborn  Street  Pere  Marquette  Bldg.  7  Water  Stre^ 

CHICAGO,  ILL.  NEW  ORLEANS.  LA.  BOSTON.  MASS. 
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editor  PUBLISHER 

Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

White  space  charge  at  same  rate  per  line 
ur  insertion  as  earned  hy  frequency  of  in- 
^ioB.  Minimum  Contract  space,  three 
lioes.  The  Editor  &  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  adver- 
titement. 


CIRCULATION 


EMPLOYMENT 


MECHANICAL 


Promotion 


Situations  Wanted 


Equipment  for  Sale 


Wire  Oiw  Pottery  Dfrect  for  supplies  to  start  Business  Manager  seeks  larger  opportunities;  For  Quick  Sale — 28- Page  Goss  Straightline 
a  dish  offer.  Results — Low  oosL  The  Albright  at  present  with  well  known  Eastern  newspaper;  High  Speed  Press.  Prints  in  units  M  two 


(Zhina  0>.,  Ckrrollton,  Ohia 


EMPLOYMENT 


complete  background  of  local  and  foreign  ad-  pages  from  two  to  28  pages.  Also  four-page 
vertising  management  training;  under  40  years  color  deck  up  to  24  pages.  Complete  Stereotype 


Help  Wanted 


ADVERTISING 


General  Promotion 


If  You  Want  Mora  Local  Adrsrtiaing  pot  os 

to  work  for  you  selling  our  "WorthwMe”  _ 

Features.  Write  F.  G.  Hogan  Syndicate,  Advertising  SoUcHor  wanted  at  once. 
Leocke  Bldg.,  Indianapolis,  Ind.,  or  ^ne.  Pa. 

Supplies 


of  age;  would  prefer  second  or  third  paper 
where  a  real  job  could  be  done.  C-700,  Editor 
&  Publisher. _ 

Circulation — Would  like  to  connect  with  small 
city  paper  as  Circulation  Manager.  Have  had 
Advertiskig  Mojiager  wanted  who  can  develop  e.xperience  in  handling  home  delivery,  road 
advertising  in  weekly  paper  year  old;  terri-  men  and  organization.  Can  furnish  best  of 
tory,  11,000  population,  rapidly  increasing;  close  references.  C-774,  Editor  &  Publisher, 
to  Philadelphia;  established  business  centers; 
opportunity  for  man  who  can  invest  $1,000 
to  $1,500  for  part  interest;  paper  one  of  group 
of  three.  Reply,  stating  qualifications,  age. 
experience,  references,  photograph  if  possible. 

C-780,  Editor  &  Publisher. _ 

Advertising  Salesman— High  class  general 
magazine  has  opening  for  competent  salesman 
and  advertising  manager.  Must  have  magazine 
experience  and  A-l  references.  Salary  and 
bonus.  Exceptional  opportunity  for  real  pro- 

ducer.  Box  C-779.  Editor  &  Publisher. _ 

Must  be 

capable  of  developing  new  business  and  trained 
in  writing  copy.  Give  experience,  age  and 
salary  expected.  Inclose  photo.  C-786,  Editor 
&  Publisher. 


equipment,  including  curved  Pjute  rotary 
router,  18  Stereotype  Chases,  18  Turtles.  Mo¬ 
tor  and  Control.  Press  completely  rebuilt 
with  Goss  latest  improvements.  An  ideal 
equipment  for  a  growing  newspaper.  Excel¬ 
lent  terms  can  be  made  to  responsible  pur¬ 
chaser.  You  want  to  increase  your  press  ca¬ 
pacity?  This  is  your  opportunity.  C-686,  Edi- 

tor  &  Publisher. _ 

For  Side — 2  Cutler-Hammer  Electric  Melting 
Pots  for  Linotype  Machines.  alternating 


Circulation  Mzuiager,  experienced  on  metro¬ 
politan  and  smaller  city  dailies;  morning,  evening 
and  Sunday.  Familiar  with  promotion,  audit  current — one  brand  new.  Thomas  W.  Hall 
records,  etc.  Reliable  and  aggressive.  Age  45, 
married.  Reasonable  salary.  Address  C-696, 

Editor  &  Publisher. 


Shadinc  Shoots  for  Art  work  and  Benday  ef- 
ftets.  Bourges  Service,  Inc.,  144  West  32od 
^  New  York. _ 


Brokers 

Rare  Opportunity  to  procure  a  very  desirable 
evening  paper,  occupying  exclusive  field  and 
earning  handsome  dividends  on  price  asked,  in 
the  following  states:  New  York.  Pennsylvania, 
Ohio.  North  Carolina,  South  Carolina,  .Alabama, 


Classified  Salesman;  not  just  ordinary  solici¬ 
tor.  Live-wire  paper,  70,000  A.  B.  C.,  2  hours 
from  New  York,  offers  lifetime  opportunity  to 
man  who  can  produce  on  contract  sales.  Replies 
mtointccc  r'kDDrvD’V'i  rmi'i'iirc'  strictly  confidential.  Pierre  de  Rohan,  Courier- 

BUSINEoS  OrrOKl  UNITIES  Post.  Camden,  N.  J, _ 

Editorial  position  on  woman’s  fiction  magazine. 
$40  a  week  to  start.  Opportunity  for  advance¬ 
ment.  Give  details  of  experience,  etc.,  in  first 
letter.  C-783.  Editor  &  Publisher. _ 

Managing  Editor  and  Business  Maiu^er  to 

take  control  of  incorporated  organization  of 
K  Dakot^“vVb‘scon^rn?‘^^T“shri^^^^^  ?'“>'>’  newspapers  near  Philadelphia; 

New  York  nian  of  ideas  who  can  plan,  write  and  sell 

5!2Iu - ; — -  advertising;  direct  efficiently  activities  of  staff 

Who  Wants  This  Kentucky  exclusive  county  of  six;  develop  circulation;  an  opportunity  for 
Mat  weekly?  Netted  $4,000  in  1926.  Machine  experienced,  energetic  man  to  take  group  of 
(quipped,  excellent  plant.  Only  $5,000  caidi  young  papers,  and  develop  them  in  fastest 
necessary.  Prop.  I509x.  The  H.  F.  Henricht  growing  communities  in  Delaware  County,  out- 
Agency,  861  First  National  Bank  Bldg.,  side  of  Philadelphia;  man  who  desires  per- 


Chicago.  Ill. 


Desk  Man,  telegraph  editor,  copy  reader, 
experienced,  desires  position  on  Southern  af¬ 
ternoon  daily.  -Address  C-772,  Editor  &  Pub¬ 
lisher _ 

Editor  or  Managing  Editor,  38  years  of  age,  IS 
years  in  all  branches  of  newspaper  work,  de¬ 
sires  position  as  editorial  writer  or  managing 
editor.  Now  editorial  writer  on  metropolitan 
daily.  Address  C-684.  Editor  &  Publisher. 

Editor  of  ability,  10  years’  ex;»rience  on  desk, 
at  leisure  for  summer,  is  willing  to  substitute 
for  managing  editor,  local  editor  or  telegraph 
-ditor  on  daily,  while  he  takes  his  vacation. 
Best  references.  C-782,  Editor  &  Publisher. 

Editor  -  Sporta— Nationally  known  writer,  col¬ 
umnist,  seeks  opening.  Leading  editors  vouch 
for  clean  record  on  big  papers.  East,  West, 
Pacific  coast.  .All-around  feature  writer;  wide 
background.  Creates  reader  interest.  Circula- 

tion  builder.  C-788.  Editor  &  Publisher. _ 

Editor,  successful,  35,  seeks_  connection,  pref¬ 
erably  with  chance  to  acquire  stock  interest. 

C-669.  Editor  St  Publisher. _ 

Executive  -  Office  Manager — Experience  covers 
a  wide  range  as  Office  Manager.  Auditor, 
Credit  and  Collection  Manager,  and  Purchasing 
agent  in  the  publishing  business.  .At  present 
employed  as  assistant  by  audit  company.  Have 
proven  executive  ability,  and  fully  competent 
to  assume  responsibility  and  take  entire  charge 


Company,  575  Washington  St.,  New  York. 

For  Sale — Goss  Comet  complete  with  Chases. 
Motor,  Good  Rollers  with  extras  etc.  Priced 
for  quick  sale.  Roy  C.  Goodwin.  Geneva.  N.  Y. 

For  Sale — Very  late  model  Duplex  Tubular, 
.•wenty-four  page  capacity,  with  motdr  drive 
ind  all  stereotype  equipment.  Press  will  be 
sold  either  as  a  sixteen,  twenty  or  twenty-four. 
Press  has  the  two  to  one  printing  combination 
and  is  a  beauty.  Roy  C.  Goodwin,  Geneva. 
N.  Y. 

Job  Preaaes,  Paper  Cutters,  Wire  StHcliers. 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  ^sy 
terms.  Hoffman  Type  St  Engraving  Co.,  114 
E.  13th  St..  N.  Y.  City. _ 

Printers  and  Bookbinders: — Two  Revolution 
Presses,  Drum  Cylinder  Presses,  Power  Paper 
Cutters,  Lever  Paper  Cutters,  Colts  and  Uni¬ 
versal  Presses,  Chandler  &  Price  Presses,  Gold¬ 
ing  Jobbers,  New  Style  Gordon  Presses,  C.  &  P. 
Presses  with  Miller  Feeder,  Multi  Color  Presses, 
Folders,  Punches,  Perforators,  Wire  Stitchers, 
Numberii^  Machines,  Standing  Presses,  Em¬ 
bossers,  Shears,  Proof  Presses,  at  gready  re¬ 
duced  prices  and  upon  most  liberal  terms. 
American  Type  Founders  Co.,  96  Beckman  St., 
New  York  City. _ 

Uasd  Goss  Matt  RoDar  for  wet  mats  only,  (or 
sale  cheap.  The  Goss  Printing  Press  Co.,  1535 
So.  Paulina  St.,  Chicago,  DL 


_  .  ,  ,  1^,.  ,  .  .  ,  ...  ire  established,  new  papers  will  be  added  to 

Traife  JotiniaL  established,  in  good  condition,  chain.  Man  wanted  who  recognizes  that  suc- 


manent  connection.  As  rapidly  as  these  papers  of  office  and  personel.  .-American,  Protestant, 


capable  of  expansion.  Gross  about  $20JXM. 

Asking  price,  $17,500  cash.  Harris-Dibble  Ox, 

345  Madison  Avenue,  New  York  City. 

Smnric* 

Ts  Out  of  Town  Omcems.  You  can  secure  all 
tke  advantages  of  a  New  York  address,  inolud- 
iag  the  services  of  esUblished,  ftdly  furnished  Newspaper  Advertiaing  Solicitor  wanted 
and  equipped  offices,  where  your  interests,  en-  Must  be  wide-awake,  and  capable  of  preparing, 
qniries,  callers,  literature,  mail,  or  samples  laying  out  and  selling  space.  Married  man  pre- 
vill  be  intelligently  and  properly  handled,  for  ferred  --  - 

a  nominal  annual  charge.  Address  (by  letter 
only)  Suite  1004,  at  1841  Broadway  ((Rumbus 
Cbtle),  New  York  CTity. 


cessful  newspapers  must  take  leadership  in 
thought  and  service  in  their  communities;  one 
who  can  invest  $3,500  to  $5,000  for  part  in¬ 
terest  in  corporation  or  finance'  himself  for  pe¬ 
riod  of  time,  will  be  given  marked  preference. 
If  qualified,  tell  us  why,  fully  covering  ex¬ 
perience.  age,  references.  Photograph  if  pos¬ 
sible.  C-781,  Editor  &  Publisher. 


married,  pleasing  personality,  excellent  banking 
connections,  and  best  of  references.  C-785,  Edi- 

tor  &  Publisher. _ 

Mauiaging,  Gty,  News  or  Telegraqih  Editor, 
with  twenty  years'  clean  record  on  desk,  seeks 
work  at  once.  Write  or  wire  C-675,  Editor  & 

Publisher. _ 

Managing  Editor,  thoroughly  experienced 
and  competent.  Young,  well  educated,  sober, 
good  appearance.  Go  anywhere  but  prefer 
city  at  least  20,000.  Willing  to  start  at  $60. 
Available  at  once.  C-77^,  Editor  &  Publisher. 

oven 


EDITORIAL 


ferred.  Merchants  here  already  educat^  to  Newapnper  Advertiskig  Execikive  of  prov 
value  of  advertising.  Pennsylvania  town  20,000.  ability  seeks  larger  field.  Has  remarkable  pi 
If  you  have  no  ability  to  sell  and  cannot  assist  duction  record.  Knows  copy  writing,  selling 
advertiser  do  not  apply.  Service  and  production  and  can  handle  men.  Big  record  for  building 
is  what  we  want.  References.  Permanent  weak  papers  into  strong  mes.  Exceptional  ref- 
position.  State  salary  expected.  Address  Box  erences.  American,  married,  will  go  anywhere. 
C-692,  Editor  &  Publisher.  Address  C-683,  Editor  &  Publisher. _ 


Syndicate  Features 


PubUsber — 250  Stockholders,  already 
daily  newspaper  and  plant  in  a  prosperous  city 


nwni'nir  Nerwqmpnr  Executive  seeks  position  as  Pub¬ 
lisher  or  General  Manager,  taking  full  charge 


Newspaper  Properties 

Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Bnainesa  Established  In  1899 

350  Madison  Ave.  New  York 

Pacific  Coait  Repreaentative ; 

M,  C,  Moore,  616  M,  Canon 
Drive.  Beverly  HiUi,  Calif. 


Pawnse 

of  the  . 

illustrations  from  Pawnee  Bill’s  private  collec¬ 
tion.  Ordered  this  week  by  Peoria  Star,  East 
St  Louis  News  Review,  Bakersfield  (Cal.) 

^0,  Atlantic  City  News  and  Rensselaer  (N. 

Y.)  Times.  Graphic  Syndicate,  Inc.,  25  City 
Hall  Place,  New  York. 

CIRCULATION _ 

Promotion 

dm  n  - TT - 77777 - ; - .  .  iFiicgniy  anu  auiiiiy  musi  uc  given  m  nrsi  iciicr. 

(Vodatioa-When  quick,  addibosial  eiri^tioa  Torrespondence  confidential.  C-659.  Editor  & 


:  BiU-Real  strwy  of  love  and  adventure  40.000  people,  have  subscribiid  $25,000  for  jj  '^^d  succels^^  experience  Sitil 

nnlv  livina  «rniit _ 1 _  expansion  fund.  Will  rcccivc  applications  pave  naa  many  years  *“™***'V| 

from  experienced  publisher  for  taking  over  large  and  small  cities..  Am  able  to  cope  with 


from  experienced  publisher  for  taking  over 
active  management.  Salary  and  bonus,  or  if 
anplicant  can  convince  us  of  ability,  may  be 
allowed  to  invest  up  to  $15,000.  Applications 
must  be  accompanied  by  financial  and  capability 
references.  -Address  Stockholders,  Box  C-778, 
Editor  &  Publisher. 


difficult  conditions  and  keen  competition.  De¬ 
sire  position  on  paper  either  losing  money  or 
being  operated  at  a  profit  less  than  field  and 
investment  warrants.  In  previous  position,  to¬ 
gether  with  other  economies,  made  a  pay-roll 
reduction  of  more  than  $1,500  a  week,  and  with 
greatly  increased  revenue,  changing  paper  from 


coverage  becomea  necetinry,  remember  thnt  our 
twenty  yean  in  this  one  line  of  endeavor  is 
ymr  proof  against  experimenting.  Write  or 
wire  Pacific  Oiast  Circnlatioo  Service,  Bril 

Block,  (3ncinnati,  Ohio. _ 

Qxniatioa  Bufldom— Blair  ft  Auatin,  1504  Cen¬ 
tre  ave.,  Reading,  Penn.  Originaton  of  Salea- 

aanship  (3nb  C^mpaigna. _ 

Ask  the  Man  Who’s  Had  One!  In  over  20 
years  of  nation-wide  experience,  we  have  proved 


Salesmen  to  sell  Weekly  Business  Review  a  losing  to  a  profitable  investment.  Men  promi- 
Pages  and  Rotogravure  Special  Supplements  in  nent  in  Newspaper  world,  together  with  pub¬ 
leading  American  dailies  for  largest  organiza-  Ushers  by  whom  I  have  been  employed,  will 
tion  of  its  kind  in  America.  References  as  to  testify  to  my  ability,  integrity  and  capacity,  for 
integrity  and  ability  must  be  givm  in  fiyt  letter,  making  newspapers  pay  big  profits.  Interviews 

can  be  arranged.  Address  in  confidence  to 
C-661.  Editor  &  Publisher.  Not  a  revolutionist, 
but  a  careful,  well  balanced  executive  who 
knows  newspapers  and  how  to  make  necessary 
changes  without  causing  contentions  or  disrupt- 
iM  your  organization  where  it  may  now  be 
efficient. 


Publisher. 


Situations  Wanted 


Advertising  Mzuiager  with  excellent  record,  ex¬ 
perienced  directing  selling  and  copy  staffs, 
wants  change  to  publisher  requiring  services  of 
assistant.  Trained  on  nationally  known 
Eastern  dailies.  33.  married.  C-784.  Editor  &- 
Publisher. 


Position  on  Weekly— Young  man.  eollege  edu¬ 
cation.  4  years’  advertising  experience  desires 
oosition  on  live  weekly  or  small  daily.  C-676, 
Editor  &  Publisher. 


CONSOLIDATION 

The  merging  of  newspaper  interesta  it 
a  aubject  that  has  received  special  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  it  a  big  snbjeot  and  requires 
coniiderable  technical  knowledge,  both  aa 
to  valuation  and  operating  methods. 
When  properly  organixed,  the  results  are 
never  diaappolnting. 

We  have  been  factors  in  many  im¬ 
portant  oonsoUdationa,  tales  and  ap- 
praisali. 

HARWELL  &  CANNON 

Timea  Bldg.  New  York 


oorselves  always  able  to  produce  greater  results  Advertising  Managei — Experienced  copy  writer 
per  dollar  expended.  Our  circulatien  building  * 

campaigns,  large  or  small,  have  all  expert  man¬ 
agement  and  attention.  Address  us  now,  care  of 
The  World-Herald,  Omaha,  Nebr.,  or  at  any 
hme  at  Box  288,  Waterloo,  Iowa.  Myera’  Cir* 
cnlation  Organization. 


•ft.  PuhUabai^Large,  small.  Daily  or  Weekly— 
In  us  build  your  circulation  Iv  experienced 
Orcnlatioo  Builders.  Carolina  (^oo^t  (3o., 
Durham,  N.  C. 


CIrctiiatian  Bufldara — "The  W.  S.  Kem- 
ftn  (^pany,  104  North  Bailey  Ave.,  Louis- 
riHe,  Kentucky.  The  circulation4>uilding  or- 
lanuatioa  that  has  set  the  standard  for  aggrea- 
y*-  gnccessful  circulation  campaigns  for  nearly 
<**aty  yeara. 


WarMTa  Largsst  OeidatioB  Bufldkg  Or- 

iwnallum  The  only  circnlatkm-btiDding  aerv- 
**  m  Newtpaperdom  furnishing  pnbliahers’ 
tihdaviti  of  the  exact  results  of  its  evety 


and  layout  man.  familiar  with  office  details 
and  systems.  References  furnished.  Con¬ 
sider  small  daily.  C-776.  Editor  &  Publisher. 

Advertising  Manager — Solicitor  desires  position. 
Six  years  experience.  Can  write  and  sell 
copy.  Southwest  preferred.  C-773,  Editor  St 
Publisher. _ 

Advertising  Manager  -  Solicitor — .Age  30,  mar¬ 
ried.  seeks  permanent  connection  with  growing 
naper  in  city  between  25,000  and  50,000. 
Marked  ability  as  copywriter,  linage  and  good 
will  builder.  Hard  worker  with  very  success¬ 
ful  record.  Present  position  over  3  years,  not 
obliged  to  change.  Salary,  nominal,  with  future 
prospects  and  living  conditions  given  first  con- 
lideration.  C-777.  Editor  &  Publisher. 


Salesman  for  small  daily  or  pro¬ 
gressive  weekly.  Selling  against  stroeig  com¬ 
petition  has  demonstrated  ability.  Desires  po- 

"  i;"  - '  sition  that  offers  opportunity  to  grow  with 

Company,  paper.  Married.  References.  C-689.  Editor  & 
wadental  Budding,  Indianapolis.  Publisher. 


Under  One  Roof 

Tlie  Classified  page  of  EDITOR 
&  PUBLISHER  brings  together 
all  the  varied  interesta  of  the 
Newspaper  World. 

Manufacturer  and  Buyer,  Em> 
ployer  and  Employee  meet  here 
to  their  mutual  advantage. 

Classified  Service 


I  WE  CONNEa  THE  WIRES  I 


General  n  e  w  s  re¬ 
porter  available  imme¬ 
diately.  C'overed  courts,  politics, 
city  hall,  interviews.  Experience 
in  rewriting,  publicity,  feature 
stories,  drama  and  motion  picture 
reviews.  Employer  writes:  “I 
consider  him  one  of  the  most 
valuable  members  of  my  staff,  a 
news  gatherer  and  writer.” 
Age,  27,  not  married.  Has  been 
getting  $40.  Our  No.  3037. 


Fernalo’S  Exchange.  Inc. 

SceuaiTT  BLoa.  ■aaiaancio,  Maas. 
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DOLLAR  » i 
M  PULLERS 


One  Dollar 
will  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


^UR  "Inquiring  Reporter,”  with  his 
queries  put  to  half  a  dozen  persons 
daily  picked  at  random,  conceived  the 
idea  of  propounding  questions  such  as 
"How  long  does  it  take  to  do  the  family 
washing?”  and  "What  shrubs  and  what 
annuals  do  you  prefer  for  your  garden? 
He  did  his  scouting  in  the  residence 
section  and  actually  rang  a  few  doorbells 
each  day.  Then  our  circulation  man¬ 
ager  took  to  clipping  the  answers  and 
mailing  them  to  the  housewives  who  had 
given  them.  A  solicitor  found  them 
easy  prosiiects  a  day  or  two  later. — 
A.  F.  Riddle,  Boise  (Idaho)  Capital 
.X'ert’s. 

".\n  imiKirtant  message  for  you”  was 
the  title  of  a  double  truck  cooperative 
advertisement  of  Milwaukee’s  leading 
merchants  published  in  the  Sentinel  and 
composed  entirely  of  telegrams.  Elach 
firm  purchased  space  for  a  sample 
Western  Union  telegram,  addressed  it 
to  a  customer  of  the  store,  and  in  it 
included  a  sales  message  of  interest  to 
the  public  at  large.  The  ad  was  strik¬ 
ingly  different. — R.  L. 

It  pays  to  keep  a  separate  file  of  the 
previous  year's  papers  on  hand  in  the 
advertising  department.  Eiach  solicitor 


can  glance  through  it  in  the  morning 
before  going  out  on  his  run  and  check 
up  on  what  his  clients  were  doing  at 
the  same  time  last  year.  Many  an  inch 
of  timely  advertising  is  saved  from  be¬ 
ing  overlooked  by  such  daily  use  of  the 
files.  Often  a  last  year's  ad  l)ears  re¬ 
peating  without  taking  valuable  time  and 
thought  in  laying  out  and  writing  a  new 
piece  of  copy. — E.  A. 

The  merchants  of  Franklin,  Ind.,  re¬ 
cently  staged  a  Big  Bargain  Day  that 
was  an  unu.sual  success.  F'orty-five 
dealers  co-operated  in  the  event,  each 
firm  offering  at  least  one  item  at  cost 
for  the  Bargain  Day.  The  public  was 
not  given  advance  notice  of  the  event. 
.\  special  edition  of  the  Franklin  Star 
carrying  an  ad  from  every  merchant 
appeared  on  Tuesday,  with  follow  up 
ads  on  Wednesday  and  the  Bargain  Day 
Thursday.  The  merchants  plan  to  re¬ 
peat  the  affair  every  few  weeks. — Davis 
O.  \'andivier. 

"Get  Your  Car  Washed”  could  be  the 
heading  over  a  itage  of  ads  run  regu¬ 
larly  every  Friday.  Under  this  head¬ 
ing  could  be  some  copy  urging  folks  to 
get  their  automobiles  in  fine  shape  for 
the  week-end. — F.  H.  Williams. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


46T  ITTLE  Interviews”  are  being  run 
daily  in  the  Salt  Lake  Tribune. 
Under  a  picture  of  Miss  Three-or  Four- 
Year-Old  is  a  short  account  of  what  the 
youngster  has  to  say  on  some  subject 
of  youthful  interest.  And  the  paper 
certainly  makes  a  friend  or  two  in  that 
family  1 — Dorothy  D.  Peede. 

Get  a  story  on  the  new  ruling  from 
the  postal  authorities  on  these  direct-by¬ 
mail  "pests,”  who  are  flooding  the  coun¬ 
try  with  knitted  ties,  fountain  pens, 
greeting  cards  and  such  stuff.  Many  of 
your  readers  think  because  they  open  the 
package  they  must  pay  for  the  contents. 
They  do  not.  The  merchants  of  your 
city  will  welcome  the  facts  on  this. — D. 
A. 

Many  people  don’t  realize  it.  but  a 
telegraph  office  messenger  boy  gets 
many  assignments  other  than  mere  de¬ 
livering  of  messages.  A  Sunday  writer 
at  Worcester,  Mass.,  found  that  boys 
are  used  as  sightseeing  guides,  aides  to 
police,  breakers  of  engagements,  escorts 
for  taking  lost  children  home,  and  for 
a  multitude  of  other  tasks. — R.  B.  S. 

We’ve  read  several  professional  ar- 


Sparkling 

Accurate  Reporting 
and 

Complete 
World  Coverage 
of  Telegraph  News 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City 


tides  on  the  year  "2,(XX)”  as  a  forecast, 
and  we’ve  had  some  highly  expert  opin¬ 
ions  on  what  the  world  will  be  like  in 
that  era,  but  what  does  the  ordinary  man 
and  woman  think  about  it?  Try  this 
new  treatment  of  an  old  subject.  Find 
out  from  the  person  on  the  street  what 
he  thinks  will  be  going  on  75  years 
hence.  It’s  a  subject  bound  to  create 
much  friendly  debate. — B.  T. 

Have  a  reporter  look  over  the  latest 
edition  of  a  gootl  dictionary  at  a 
bookstore.  Under  "Addenda”  or  in  the 
main  index  may  be  found  new  words 
which,  through  common  usage,  have  just 
been  recognized  and  admitted  as  a  part 
of  the  English  language.  Any  one  of 
these  new  words,  familiar  to  the  public, 
is  good  for  a  story. — R.  B.  S. 

“.Milwaukee  persons  famous  in  the  na- 
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tion”  was  the  title  of  a  Sunday  article 
in  the  Mihvaukee  (Wis.)  Journal.  Why 
not  dig  up  the  erstwhile  citizens  of  your 
city  who  have  sprung  into  the  national 
limelight  and  work  them  into  feature 
story? — R.  L. 

The  Columbus  (O.)  Dispatch  runs  a 
three-column  cartoon  called  "Sport 
Spots.”  in  its  sports  section  every  Sun¬ 
day.  Some  time  ago  it  featured  a  scene 
in  some  well  knowm  drug  store  each 
week,  with  a  picture  of  the  proprietor 
in  an  upper  corner  and  the  name  and 
address  of  the  pharmacy.  A  recent  car¬ 
toon  in  this  series  showed  about  40  resi¬ 
dents  in  a  store.  Names  were  given, 
also  explanations  as  to  what  this  and 
that  person  was  doing  in  the  store.  For 
example,  there  was  “Billy’’  Ireland,  Dis¬ 
patch  cartoonist,  "who  has  just  bought 
another  San  Felice,  listening  to  Ralph 
Beaton  expound  on  the  South  Sea 
Islands,”  and  a  likeness  of  one  Larry 
Irwin,  100-yard  man  at  Ohio  State  Uni¬ 
versity,  at  a  pay  telephone  “calling  up 
a  girl  for  a  date.” — J.  A.  Weller. 

A  mid-western  paper  recently  scored  a 
"reader  interest”  hit  when  it  offered  a 
year’s  subscription  free  to  the  person 
bringing  the  oldest  hymn  book  to  its  of¬ 
fice.  The  prize  winner  was  333  years  old. 
— Davis  O.  Vandivier. 

The  municipal  court  alone  of  all 
county  courts  was  operating  at  a  profit, 
the  Fond  du  Lac  (Wis.)  Commonwealth- 
Reporter  discovered.  What  is  the  situa¬ 
tion  in  your  county? — Ruben  Levin, 
Milwaukee,  Wis. 

EXEMPT  FROM  JURY  SERVICE 

Under  an  amendment  to  the  Irish  Juries 
Bill,  recently  passed  through  all  its  stages 
in  the  Seanad  and  Dail  Eircann,  exception 
from  service  on  jury  is  granted  to  all  en¬ 
gaged  in  whole-time  employment  on  the 
staff  of  any  daily  or  weekly  newspaper,  as 
editor,  (whether  chief,  subordinate,  or 
special),  literary  manager,  writer  of 
articles,  reporter,  or  artist. 


ABIE’S  IRISH 
ROSE 

The  Greatest  Serial  in 
Years 

NOW  READY  FOR 
PUBLICATION 

(Sixty  daily  installments,  each 
illustrated  with  specially  posed 
photographs) 

UNITED  FEATURE 
SYNDICATE 

World  Building,  New  York 


KEEP  THEM ! 

Are  you  building  fea¬ 
tures  for  yourself  or 
for  a  chain  of  news¬ 
papers  to  manipulate  at 
will? 

EFS  is  an  insurance 
against  rising  feature 
costs,  and  the  editor 
who  buys  EFS  features 
keeps  them  I 

EDITORS’  FEATURE 
SERVICE,  INC. 

1435  E.  Twelfth  Street 
Cleveland,  Ohio 

W.  H.  Johnson,  President 


ILLINOIS  DAILY  CELEBRATES 

Kewanee  Star-Courier  Host  to  Sta( 

Lee  Syndicate  Executives 

Employes  and  their  families 
guests  of  the  Kcuxmcc  (Ill.) 
Courier  June  15,  celebrating  the  first  an! 
niversary  of  the  management  of  the  naiM, 
under  Philip  Adler,  son  of  E.  P. 
head  of  the  Lee  Syndicate.  ’ 

John  F.  D.  .\ue,  publisher  of  tht 
Burlington  (la.)  Hank-Eye,  was  prind. 
pal  speaker  and  among  the  other  misc*, 
were  E.  P.  .Adler,  Frank  D.  Throoa  of 
the  Dcn'cnport  Democrat;  James  F 
Powell,  Ottumii'a  Courier;  A.  M.  Bray! 
ton  and  Ike  U.  Sears,  Madison  St<Ue 
Journal.;  Mr.  and  Mrs.  Frank  Burgess. 
La  Crosse  Tribune;  Mr.  and  Mrs.  CW 
Rabetleaux,  Muscatine  Journal;  Mr.  and 
Mrs.  E.  L.  Sparks,  Hannibal  Courier- 
Fast. 

Editor  &  Publisher  classified  adver¬ 
tisements  gets  results. 


We  Supply 

WEEKLY  ILLUSTRATED 

FICTION 

Daily  One -Column  Mat 
Features 

Weekly  Special  Articles 


Ask  Vs  for  Samples 


The  O'Dell  Newspuer  SeiTke 

8S  Fifth  Ave.,  New  York  City 

m  i  I  I  I  I  I  I  ITTTT 


What  Do  You 

KNOW 


A  Great  Questions  and 
Answers  Feature 

New  Questions  Daily 

King  Features 
Syndicate,  Inc. 

New  York  City 

IT  WILL  PAY  YOU  TO 
HIRE  TRAINED 
MEN 

Ambitious  young  men,  schooled 
in  every  branch  of  the  newspaper 
or  magazine  Beld,  may  be  secured 
to  fill  that  opening  on  your  pub¬ 
lication  by  simply  making  your 
wants  known  to  the  Personnel 
Bureau  of  Sigma  Delta  Chi, 
fessional  journalistic  fraternity. 

No  Charge  To  Employers 

Avail  yourself  of  this  -e  serv¬ 
ice  to  replenish  your  staff  when¬ 
ever  the  occasion  requires.  Write 
or  wire  John  G.  Earhart,  836 
Exchange  Ave.,  Chicago,  IlL.  >od 
he  will  put  you  in  touch  with  the 
right  man. 


